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Vwmen  become  intense... 


about  the  Chicago  Tribune  Magazine! 


Women  sit  up  and  listen  when  you 
advertise  in  Chicago’s  best-read 
magazine.  95',  of  the  ladies  in  nearly 
1,2(X),0()0  families  read  it  avidly  every 
week. 

Clearly,  women  are  stimulated  by  the 
Chicago  Tribune  Magazine.  That’s  why 


advertisers  u.se  it  to  stir  up  more  sales. 
Only  four  national  magazines  — Life. 
Business  Week,  the  Post  and  New- 
Yorker— carry  more  total  advertising. 

The  ('hicago  Tribune  Magazine  »-an 
intensify  your  sales  results  in  the  im¬ 
portant  Chicago  market. 


More  readers  .  .  .  more  advertising — 

ihe  TFibune  gets  'em  in  Chicago! 


•  Individual  color  fountains  re¬ 
movable  for  quick  wash-up  and 
color  changes. 


Web  arranged  to  receive  four 
3  colors  consecutively  in  shori 
order.  Any  or  all  couples  may  be 
reversed  at  will,  resulting  in  ex 
ceptional  flexibility. 


NEWSPAPER  MACHINERY  CORPORATION 

I  PLAINFIELD,  NEW  JERSEY 


Executive  &  Sales  Office:  501  Fifth  Avenue,  Nevi/  York  17,  N.Y, 
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MANUFACTURERS  OF  PRESSES.  COLOR  UNITS.  REELROOM  AND  STEREOTYPE  EQUIPMENT  FOR  A  CENTURY 
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Red^  Release  U.  S.  4-Truck  Convoy 

MACMLLAN  EXPECTED 
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United  Press  International 
welcomes  the  Chicago  Tribune 
to  its  newswire  system. 

UPI’s  around-the-world,  around- 
the-clock  news  coverage  now 
goes  into  the  Tribune  alongside 
UPI  Newspictures,  for 
years  a  feature  of  this  newspaper. 

Forward-looking  newspapers 
look  to  UPI. 


1^_Jnited 
■P  ress 


A  UPI  MAN 
IS  AT  THE  SCENE 
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EDITOR  &  PUBLISHER  CALENDAR 


F«b.  15-lfr— MIdwost  Newspaper  Advertising  Executives  Association  meet 
ing,  Hotel  President,  Kansas  City,  Missouri. 

Feb.  15-17 — Inland  Daily  Press  Association,  Winter  meeting,  Drake  Hotel. 
Chicago. 

Feb.  18-21 — Georgia  Press  Institute,  31st  annual  session,  Henry  W.  Gridy 
School  of  Journalism,  University  of  Georgia,  joint  sponsorship  of 
Georgia  Press  Association  and  Grady  School. 

Fob.  19 — South  Carolina  Associated  Press  Association,  Columbia  HetsI, 
Columbia. 

Feb.  19-21 — Pennsylvania  Newspaper  Publishers  Auociation — Interstate 
Advertising  Managers  Association,  display  advertising  conference,  Penn 
Harris  Hotel,  Harrisburg,  Pa. 

Feb.  20-21 — Oregon  Press  Conference,  40th  annual,  Allen  Hall,  University 
of  Oregon,  Eugene,  Ore. 

Feb.  26-27-28 — Illinois  Daily  Newspaper  Markets  meetings;  Local  Adver¬ 
tising  Managers  Workshop  Clinic;  Illinois  Daily  Newspaper  Markets; 
National  Advertising  Managers  Workshop  Clinic,  Leland  Hotel,  Spring- 
field.  III. 

Feb.  27 — New  Jersey  Press  Association,  circulation  clinic,  Rutgers  Univer¬ 
sity,  New  Brunswick,  N.  J. 

Feb.  27-March  I — Canadian  Managing  Editors  Conference,  Chateau 
Laurier,  Ottawa. 

Fab.  27-28 — Newspaper  Advertising  Executives  Association  of  the  Carolines 
annual  meeting,  O.  Henry  Hotel,  Greensboro,  North  Carolina. 

March  1-3 — ^Texas  Daily  Newspaper  Association,  38th  annual  meeting. 
Echo  Hotel,  Edinburg,  Texas. 

March.  2 — Canadian  Press  Executive  Committee,  CP  Head  Office,  Toronto. 

March  2-3 — New  England  Newspaper  Advertising  Executives  Association. 
Winter  meeting.  Parker  House,  Boston,  Mass. 

March  2-4— Press  Congreu  of  the  World,  University  of  Missouri,  Columbit. 
Mo. 

March  5-7 — Controllers  Institute  of  America  Southern  Conference,  Hotel 
Roosevelt,  New  Orleans.  La. 

March  7-8 — ^Tri-State  Daily  Newspaper  Editors  Conference,  third  annual, 
sponsored  by  Dept,  of  Journalism,  Southern  Illinois  University,  Mar¬ 
quette  Hotel,  Cape  Girardeau,  Mo. 

March  7-9 — Northwest  Mechanical  Conference,  16th  annual.  Hotel  St. 
Paul,  St.  Paul,  Minn. 

March  8-l(V— SNPA  Mechanical  Conference  (Western  Division),  Hotel 
Texas.  Fort  Worth,  Tex. 

March  12-14— Mld-AHanh'c  Newspaper  Mechanical  Conference,  Shelbouma 
Hotel,  Atlantic  City,  New  Jersey. 

March  13-1^— Michigan  Press  Photography  Conference,  Michigan  State 
University,  Lansing,  Mich. 

March  15-17 — Central  States  Circulation  Managers  Association,  Spring 
convention,  Pick-Congress  Hotel,  Chicago. 

March  16-27 — American  Press  Institute  seminar.  Managing  Editors  and 
News  Editors,  Columbia  University,  New  York  City. 

March  19-21— Pennsylvania  Society  of  Newspaper  Editors,  seminar  NIttany 
Lion  Inn,  University  Park,  Pa. 

March  20— United  States  Basketball  Writers  Association,  Spring  meeting 
Kentucky  Hotel,  Louisville,  Ky. 

March  21-23 — Midwest  Circulation  Managers'  Associah'on,  annual  conven¬ 
tion,  Kansas  City,  Mo. 

March  23-24 — Inter  American  Press  Association.  Board  of  Directors  meet¬ 
ing,  San  Salvador. 

March  23-28 — Seminar  on  crime  news  reporting.  Northwestern  University'* 
School  of  Law  and  Medlll  School  of  Journalism,  Evanston,  III. 

April  3-4— Hoosler  State  Press  Association,  silver  anniversary  convention. 
Marott  Hotel,  Indianapolis,  Ind. 

April  5-8 — National  Retail  Merchants  Association,  Sales  Promotion  Division, 
convention,  Eden  Roc  Hotel,  Miami  Beach,  Ra. 

April  6-17 — American  Press  Institute  seminar  Classified  Advertising,  Co¬ 
lumbia  University,  New  York  City. 

April  14— Canadian  Press,  Spring  meeting  of  Board,  Royal  York  Hotd. 
Toronto. 

April  15— Canadian  Press,  annual  meeting.  Royal  York  Hotel,  Toronto. 

April  16-18— Nebraska  Press  Association  annual  convention,  Lincoln,  Neb. 

April  16-18 — North  Dakota  Press  Association,  annual  convention.  Plainsman 
Hotel,  Williston,  N.  Dak. 

April  19-21  — Northern  States  Circulation  Managers  Association,  semi¬ 
annual  meeting,  Curtis  Hotel,  Minneapolis,  Minn. 

April  19-21 — Inter-State  Circulation  Managers'  Association,  Spring  con¬ 
vention,  Lord  Baltimore  Hotel,  Baltimore,  Md. 


The  parade  of  color  advertising  in  the  St.  Peters 
burg  Times  has  taken  off  to  a  flying  start  in  1959 


In  January  '58  The  Times  ran 
20,378  calor  lines  of  adv. 

In  January  '59  The  Times  ran 
33,640  color  lines  of  adv. 

And  that,  sirs,  is  a  gain  of 


And  look  who  made  this  gain  possible  •  Swift 

•  Armour  •  Libby  •  Delta  •  General  Foods 

•  Holsum  •  Busch  Bavarian  •  Arnold  Bakers 

•  Beechnut  Baby  Foods  •  Foremost. 


All  these  firms  shooting  big  guns  at  the  “big 
gest  half’  of  Florida’s  2nd,  the  nation’s  30th 
Metropolitan  Market. 
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me  or  better  still  visit  us  for  more  detailed  market  data. 


write 


No.  100  in  a  series  of  friendly  talks . ... 


Remember: 


The  Next  Gored  Ox 
May  Be  Your  Own 
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This  is  one  of  those  occasional  darkening 
periods  when  the  voice  of  the  censor  is  heard 
in  the  land. 

Once  again,  some  people,  professing  free¬ 
dom,  are  advocating  that  freedom  be  abridged. 
They  want  to  dictate  what  the  rest  of  us  may 
hear  or  see  or  read. 

Where  is  the  voice  of  the  censor  heard? 
What  is  it  saying? 

It  is  heard  in  the  legislature  of  New  York. 
There’s  a  bill  to  censor  television,  and  to  clas¬ 
sify  motion  pictures  by  law. 

It  is  heard  in  Ohio.  A  bill  there  would  re¬ 
store  the  censorship  of  motion  pictures  that 
the  Ohio  Supreme  Court  a  few  years  ago 
knocked  out  as  unconstitutional. 

It  is  heard  in  Maryland.  There  the  Legis¬ 
lature  is  asked  to  compound  present  censor¬ 
ship  by  adding  the  statutory  classification  of 
films.  That  is  robbing  families  of  their  right 
to  choose  what  they  wish  to  see. 

It  is  heard  in  Connecticut... to  control 
newspaper  advertising;  in  West  Virginia... 


to  control  literature.  It  is  heard  increasingly 
elsewhere. 

The  censor’s  voice  is  an  old,  old  cry.  It  is 
sometimes  strident,  sometimes  muffled.  It  is 
always  fatal  to  freedom. 

It’s  the  same  old  cry  that  inflamed  John 
Milton  three  centuries  ago  to  write  his 
“Areopagitica.” 

It’s  the  same  old  cry  that  Peter  Zenger 
heard  and  repulsed  when  told:  “You  can’t 
print  that!” 

It’s  the  same  old  cry  that  the  American 
press,  to  its  lasting  credit,  has  always  rejected. 

For  the  press  knows  that  freedom  can’t  be 
limited  to  only  one  medium  of  communica¬ 
tions.  It  knows  that  freedom  must  embrace  all 
media,  old  and  new,  or  none  of  them. 

Can  the  other  fellow’s  ox  be  gored  without 
your  own  ox  being  gored  as  well? 

As  the  press  speaks  up,  as  we  know  it  will, 
the  voice  of  freedom  will  replace  the  voice  of 
repression ...  of  censorship ...  in  the  land. 
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The  Council  of  Motion  Picture  Organizations,  Inc. 
1501  Broadway,  New  York  36,  N.Y. 


6ET  MORE  OUT  OF  LIFE. ..60  OUT  TO  A  MOVIE 
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LARGEST 

CIRCULATION 
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umn 


BOTH 

DAILY 

AND 

SUNDAY 


TEXAS! 


DAILY 

(Morning  and  Evening  Combined) 


254,038 


SUNDAY 

225,297 

Source:  ABC  Audit  Report  March  31,  1958 

IT  TAKES  A  FORT  WORTH 
NEWSPAPER  TO  COVER  THE 
FORT  WORTH  MARKET 

...  99  WEALTHY  WEST  TEXAS  COUNTIES 
WITH  OVER  2S%  OF  TOTAL  STATE 
INCOME  . . .  OVER  25%  OF  TOTAL  SALES! 

Fort  Worth 
Star-Teleg^  "  ^ 

AMON  G.  CARTER,  JR.,  Pretldent  and  Nalional  Advertlting  Director 


without  the  use  of  schemes,  premiums  or  contests 
"'Just  a  good,  newspaper" 


l/^ai^  ^rwin  J  C^oiumn 

'k  "k  "k  "k  "k  "k 

Behind  the  Bylines 

^  I  ^His  TITLE  is  lifted  from  the  Sioux  Falls  (Iowa)  Argus-Leader 
because  it  seems  apt.  .  .  .  The  Rome  (Italy)  Daily  American 
is  another  newspaper  whose  birthday  falls  on  a  well-remembered 
date  in  history.  It  will  be  13  years  old  March  17,  St.  Patridt’s 
Day.  .  .  .  Los  Angeles  Times  man  Walter  Ames  is  writing  a 
biography  of  the  Ritz  brothers,  comedians,  to  be  entitled  “Don’t 
Holla!”  . . .  Bridgeport  (Conn.)  Herald  columnist  Harry  Neigher 
comments:  “Sudden  (Frightening)  Thought:  Would  we  head¬ 
line  writers  have  a  field  day  if  Zsa  Zsa  Gabor  should  happen 
to  get  bitten  by  a  tse-tse  fly  in  Walla  Walla,  Washington?”  . . . 
Glenn  Coffey  has  been  telegraph  editor  of  the  Milwaukee  Jounud 
I  31  years.  .  .  .  And  smiling  Eddie  Dork  has  been  a  Cleveland 
News  photographer  for  50  years  and  he  was  recently  honored 
by  the  Cleveland  Newspaper  Photographers  Association.  .  .  . 
Rounelle  Martin,  pretty  young  UPI  reporter  in  Atlanta,  has 
taken  up  judo.  .  .  .  When  C.  D.  Crenshaw,  Savannah  Morning 
News  district  circulation  manager,  obtained  his  new  auto  tag 
he  thought  the  number  was  vaguely  familiar  and  checked  his 
‘  registration  slips  of  other  years — to  find  the  same  number  was 
issued  to  him  in  1956.  And  George  Gilliam,  Morganton  (N.  C) 
News-Herald  ad  staff,  purchased  the  first  state  auto  license  issued 
in  his  city — and  also  was  issued  the  first  parking  ticket  for 
1959.  “That’s  nothing,”  said  George,  “because  I  also  got  the 
last  parking  ticket  the  police  issued  in  1958.” 

Find  Printing 

Excuse  our  asking:. 

But  the  thought  persists: 

Do  many  folks  read 
AH  those  6-point  lists? 

—Fred  J.  Curran 

fTiseonsin  State  Journal  (Madisoa) 

— A  doe  deer  jumped  through  a  plate  glass  window  in  the  Wallace 
( Idaho)  Miner  office.  .  .  .  John  Astley-Cook,  retired  associate  editor  of 
religion  and  education  of  the  Chicago  Tribune,  has  turned  over  his 
private  library  of  1,500  volumes  to  Case  Memorial  Library  at  the  Hartford 
(Conn.)  Seminary  Foundation.  .  .  .  Guy  H.  Dyer,  editor-publisher  of  the 
McCune  (Kas.)  Herald  for  more  than  a  half  century,  and  Mrs.  Dyer,  who 
has  worked  in  the  newspaper  office  many  years,  celebrated  their  golden 
wedding  anniversary  with  an  open  house  at  their  home  Feb.  1.  . .  • 
Journalism  Prof.  Warren  C.  Price,  University  of  Oregon,  Eugene,  u 
author  of  “The  Literature  of  Journalism:  An  Annoted  Bibliography,”  to 
be  published  in  June  by  the  University  of  Minnesota  Press.  .  .  .  Columnis 
Frank  Rhoades,  San  Diego  Union,  writes:  “Young  George  Story,  an 
torial  trainee  on  this  newspaper,  has  just  been  granted  a  life  subscription 
to  Life.  He  was  the  Seattle  infant  whose  picture  symbolized  the  first  is^ 
of  the  picture  mag  in  September,  1936,  has  since  earned  a  journalism 
degree  at  Stanford.”  ...  A  woman  telephoned  the  Cleveland  Plain  Dealff 
and  demanded  the  “Prohibition  Department” — she  wanted  to  cancel  » 
subscription. 

ISo  Closed  Season 

Hunt  a  few  weeks  in  the  year;  , 

Hunters  of  the  duck  or  deer 
Headline  hunters  may  be  found 
Hunting  headlines  all  year  'round. 

—Tom  Pease 

'  — Writes  S.  C.  Stults,  Alabama  Customer  Relations  Manager,  Southera 

'  Bell  Telephone  &  Telegraph  Co.,  Birmingham:  “Any  list  of  leads  would 
be  incomplete  without  this  drama  critic’s  review  of  a  local  effort  at  » 
Shakespearean  play:  ‘Last  night  Joe  Smoe  played  the  King  in  Haffldrt 
as  though  he  momentarily  expected  someone  to  play  the  ace’.”  .  .  • 
is  the  lead  to  a  University  of  Michigan  News  Service  current  releaw: 
“Teachers  are  responsible  for  the  greatest  creative  act  of  all,  says  Ralpp 
Waldo  Gerard,  professor  of  Neurophysiology  at  the  University  of  Mi^ 
gan.”  .  .  .  Writes  Pen  Wilson,  New  Orleans  Times-Picayune: 

I  there  was  Reiman  (Pat)  Morin’s  AP  lead  out  of  London  a  few  days 
before  the  Coronation  of  Elizabeth,  when  London  streets  had  been  dec®- 
‘  rated:  ‘The  gray  old  Lady  of  the  TTiames  blossomed  out  today  in  raiinW’ 
fit  for  a  queen’.”  .  .  .  Transposition  of  picture  captions  occurs  wi“ 
grim-grimlin  regularity.  The  Pittsburgh  Press  carried  a  photo  of  a 
and  a  horse,  captioned  “Mrs.  Emma  Blank  and  Harry  S.  Truman. 
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The^SYRACUSE  MARKET  Y 

IS  CounM  u/tih  a 
populaim  700 


Si.  lawiMtc 


$l470J9h000  I 

$1722,092,000  I 

$  403,517,000  ^ 

One^Third  of  the  Total  Area  of  New  York  State 


Buying  Income  . 
Retail  Sales  . . . 
Food  Store  Sales 


When  you  budget  for  the  SYRACUSE  MARKET  —  think  about 
ALL  of  it  —  capture  it  with  the  SYRACUSE  NEWSPAPERS’ 
fofa/-se//-ability!  No  other  combination  of  media  will  do  a 
comparable  job  at  a  comparable  cost. 


And  there’s  a  single,  efficient  way  to  sell  ALL  this  big 
market.  The  SYRACUSE  NEWSPAPERS  deliver  100%  sat¬ 
uration  coverage  of  metropolitan  Syracuse  plus  effective 
coverage  —  up  to  76%  —  in  the  14  surrounding  counties. 


Results  of 

Selling  Research,  Inc. 
latest  Test 
Market  Survey 


Represented  Nationally  by 

MOLONEY,  REGAN  &  SCHMITT 


the  SYRACUSE 


WSPAPERS 


'.W  CIRCULATION:  Combined  Daily  241,159  Sunday  Herald-American  205,658 
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Sunday  Post-Standard  109,060 


editorial 


Getting  Off  the  Track 


^  I  ^he  discussion  and  the  argument  about  the  Marie  Torre  case  and 
-*•  the  resulting  proposals  for  state  and  federal  legislation  seem  to 
have  been  getting  a  little  off  the  track  of  the  principle  originally 
involved. 


Instead  of  debating  the  simple  issue  of  whether  a  newspaperman 
should  be  permitted  to  protect  his  confidential  sources  of  informa¬ 
tion — we  now  hear  phrases  like  this:  not  liberty  to  print  but  license 
to  print;  immunity  leading  to  irresponsibility;  holding  ourselves 
unaccountable  for  what  we  print,  etc. 


It  is  unfortunate  that  what  Miss  Torre  wrote  was  of  trivial  interest 
to  everyone  except  the  person  who  attempted  to  force  her  to  testify 
to  reveal  the  source  of  her  information.  Because  of  this  the  item  has 
been  labelled  “gossip”.  It  has  presented  a  rather  weak  example  for 
the  projX)nents  of  protecting  confidential  sources.  But  it  should  be 
remembered  that  neither  Miss  Torre  nor  her  newspaper  were  sued  for 
what  she  wrote  and  it  printed.  She  was  sent  to  jail  for  contempt  in 
refusing  to  give  the  source  of  her  information  which  would  have  been 
of  material  benefit  to  the  plaintiff  in  her  suit  for  damages  against 
someone  else. 


Now,  it  is  contended  by  some  that  a  state  or  federal  law  protecting 
a  rejx)rter  from  being  forced  to  divulge  the  source  of  his  information 
(confidence  law)  woidd  give  columnists  “license”  to  print  anything, 
it  would  lead  to  irresjxmsibility  because  repiorters  would  then  be 
unaccountable  for  what  they  print. 


This  is  an  exaggeration,  and  far  from  the  truth.  In  the  12  states 
wheie  confidence  laws  exist  nothing  like  this  has  happened.  Further¬ 
more,  every  reporter,  editor  and  new'spaper  is  still  responsible  under 
the  libel  laws  for  whatever  is  printed — there  can  be  no  “license”  or 
irresponsibility. 


1  he  privilege  to  protec  t  a  (onfidcnce  does  not  carry  a  corresponding 
privilege  to  commit  lil)t‘i  at  will.  The  libel  laws  serve  as  an  effective 
restraint.  It  is  interesting  to  note  that  Judy  Garland’s  law'yers  did 
not  consider  what  Miss  Torre  wrote  to  be  sufficiently  damaging  to 
merit  a  libel  suit  against  the  Herald  Tribune  but  considered  that 
Miss  Torre  might  be  much  more  helpful  in  substantiating  a  larger  and 
more  important  suit  for  damages  and  breach  of  contract  against  CBS. 

It  is  contended  by  some  that  freedom  of  the  press  is  involved  in  this 
issue.  Perhaps  it  is.  People,  including  newspapermen,  can  still  write 
what  they  please  w'ithin  certain  legally  defintxl  limitations.  There  is 
no  prior  restraint  on  publication.  But  it  seems  to  us  there  is  a  conflict 
w  hen  people  (leporters)  arc  punished  for  not  revealing  who  told  them 
something  even  though  tlie  information  as  reported  is  correct. 


Is  a  confidence  law  “sjjecial  privilege”  for  newsmen  and  to  be  sneered 
at?  We  don’t  think  so.  No  other  profession  is  expected  to  put  into 
print  for  others  to  read  everything  it  can  learn  that  is  fit  to  print  and 
of  interest  to  the  general  public,  and  thereafter  to  stand  responsible 
in  the  courts  for  its  accuracy.  There  are  many  times  w'hen  the  public 
interest  requires  pulilication  of  information  even  though  the  source 
cannot  be  identified.  It  is  for  that  reason  only  that  they  should  be 
jirotected  by  confidence  laws.  The  decision  in  the  Torre  case  has  set 
a  precedent  which  will  lie  diffietdt  to  combat  regardless  of  the  varying 
merits  of  future  cases. 


If  it  be  possible,  as  much  as  lieth  in 
you,  live  peaceably  icith  all  men.— 
Romans,  XII,  18. 
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BATTLE  CAUTION 

In  the  wake  of  the  criticism  of  the  wire 
services’  handling  of  the  Cuban  Revolu¬ 
tion,  I  would  like  to  put  in  a  good  word 
for  the  Associated  Press  and  Larry  Allen. 
I  think  the  reporting  was  prudent  and  bal¬ 
anced,  and  showed  an  excellent  sense  of 
the  various  directions  the  situation  could 
have  taken. 

I  have  more  than  a  passing  interest  in 
Cuba,  having  numerous  friends  there  and 
having  spent  several  vacations  in  Havana, 
including  one  last  Dec.  21-28. 

The  Battle  of  Santa  Clara,  which  began 
about  Dec.  29,  decided  the  issue.  Batista 
had  waited  for  this  and  logically  could 
have  been  expected  to  win  it,  even  though 
the  odds  favored  Castro  winning  the  war 
in  the  long  run. 

Personally,  I  felt  Batista  had  six  months 
at  most.  This  was  surprising  to  many 
Habaneros  I  met,  who  seemed  mainly  to 
want  peace.  One  person  did  say  an  over¬ 
throw  could  be  near  but  pointed  out  the 
situation  was  highly  fluid  and  could  go 
either  way  as  Batista  held  several  ad¬ 
vantages. 

Castro  was  referred  to  as  a  “Messiah” 
and  seemed  to  symbolize  the  unexpressed 
hopes  of  the  Cuban  people,  but  this  could 
not  become  reality  until  Batista  was  beaten 
militarily.  Castro  took  considerable  risk  in 
joining  battle  at  Santa  Clara  when  he 
probably  could  have  taken  the  country  by 
guerilla  tactics  within  several  months. 

You  can  seldom  tell  the  result  of  a 
battle  from  the  battlefield.  At  the  worst, 
perhaps  a  day  was  lost  in  telling  the  world 
the  result  of  the  Battle  of  Santa  Clara. 
.\nd  after  all,  Batista  threw  in  the  towel, 
he  was  not  vanquished.  Isn’t  caution  pref¬ 
erable  to  another  “False  Armistice”? 

Sam  Lambert 

St.  Louis,  Mo. 


Headlines : 

Tired  Wife  Has  Hubby  For  Lunch, 
Pittsbnrffh  (Pa.)  Sun-Telegraph. 


Bare  Bosoms  Target  Of  Nevada  Law- 
oiakers. — Charleston  (W.  Va.)  Gazette, 


Hospital  Wing’,  First  Baby  Bom, 
Hollywood  (Calif.)  Citizen-News. 


Jer.sey  Girl,  1.5,  Gains  Olympic  Skating 
Birth. — New  York  Herald  Tribune. 


Ride  on  a  Bike  Paid  Off  in  End, 
Buffalo  (N.  Y.)  Evening  News. 


DOUBLING  IN  BRASS 

I  hesitate  to  take  issue  with  Roy  Cop- 
perud  on  any  matter  concerning  word 
usage,  definition  or  derivation,  but  as  an 
old  timer  in  show  business  I  must  chal¬ 
lenge  his  pronouncement  on  the  expression 
“double  in  brass”  in  his  Editorial  Work¬ 
shop  column  of  January  24. 

The  phrase  originally  referred  to  an 
actor  who  also  played  an  instrument  in 
the  band  or  orchestra. 

Want  ads  in  the  theatrical  trade  papers 
used  to  read:  “Wanted:  Man  for  general 
business  who  can  double  in  brass.  Must 
have  good  wardrobe.” 

It  may  be,  as  Roy  says,  that  it  is  also 
said  of  a  “band  member  whose  primary 
instrument  is  a  string  or  woodwind,  but 
who  is  capable  of  playing  a  brass,  such 
as  a  trumpet  or  trombone,”  but  this  is  cer¬ 
tainly  a  much  later  usage. 

Dave  Siegel 

Beverly  Hills,  Calif. 


ADVERTISING  SQUARE  —  Miss 
Advertising  Week  (Jackie  Mon- 
roe)  turns  New  York's  Times 
Square  into  Advertising  Square  to 
celebrate  Advertising  Week  (Feb. 
8-14).  Handing  her  the  sign  is 
Fred  J.  Haberle,  advertising  man¬ 
ager,  Bohack  Food  Markets,  and 
chairman  of  the  advertising  com¬ 
mittee  for  the  Advertising  Club 
of  New  York,  a  co-sponsor  of  the 
Week  with  the  Advertising  Feder- 
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THANKS  FOR  INITIALS  (TTI) 

I  don’t  know  why  I  should  have  to  do  it, 
but  I  think  it’s  time  wme  desk  man  ex¬ 
presses  his  appreciation  to  the  Associated 
Press  (AP),  United  Press  International 
(UPI)  and  other  news  services  for  help¬ 
ing  copy  readers  keep  things  straight  via 
parenthesized  initials.  Otherwise  how  could 
a  fellow  editing  a  story  about  tbe  National 
Farm  Bureau  (NFB),  the  American  News¬ 
paper  Publishers  Association  (ANPA)  or 
the  Interstate  Commerce  Commission 
(ICC)  figure  out  the  initials  by  himself? 

I  used  to  feel  pretty  good,  too,  when  I’d 
come  across  1,000  (T).  But  one  day  my 
boss  found  out  who’s  been  sending  out 
copy  saying  1,000  tons,  when  it  was  about 
one  thousand  delegates  to  the  Ladies 
Quilting  Guild  (IQG)  or  something. 

When  I  left  the  Amalgamated  Herring 
Scalers  Association  (AHSA)  and  joined 
the  Fourth  Estate  (FE),  the  wire  editor 
(WE)  told  me  to  cross  out  these  initials. 
But  one  day  I  slipped  and  left  one  in.  It 
got  past  the  slot  man  (SM),  the  linotype 
operator  (LO),  the  proof  reader  (PR) 
and  the  assistant  night  news  editor 
(ANNE) — his  name  wasn’t  really  Anne — 
but  the  managing  editor  (ME)  saw  it  and 
fired  me  without  severance  pay  (WSP). 
I  appealed  to  the  American  Newspaper 
Guild  (ANG),  the  state  supreme  court 
(S^)  and  the  publisher’s  sense  of  jus¬ 
tice  (PSOJ),  but  I  didn’t  get  to  first  base 
(IstB).  The  Ohio  State  Employment  Office 
(OSES)  and  the  Bureau  of  Unemploy¬ 
ment  Compensation  (BUC)  turned  me 
down  and  I  was  in  the  Army  of  the  Unem¬ 
ployed  (AOTU)  and  in  a - - 

(HOAF). 

Anyhow,  I  thought  I’d  mention  it  as  a 
sincere  expression  of  the  heartfelt  appre¬ 
ciation  of  a  copy  desk  man  for  the  press 
services’  helpfulness  (SEHACDMPSH). 

Larry  Flint 

Youngstown,  Ohio 


CARTOON  IDEA  OF  THE  WEEK 


PROBLEM  OF  GETTING  A  MAN  DOWN— 
NOT  UP! 

Werner,  Indianapolis  Star 
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In  circulation 

Weekday  net  paid  sale  in  January 
(Monday-Friday)  averaged 

68I4I2 
up  62,290 

over  January,  1958 
Sunday  net  paid  sale  averaged 

1,355,206 
up  83,738 

over  January,  1958 

In  advertising 
4,915,341  lines 

more  than  any  other  New  York  newspaper 

up  731,425  lines 

over  January,  1958 


This  record  speaks  for  itself.  Except  for 
one  thing— this  is  no  sudden  nor  isolated  peak. 

It  is  an  acceleration  of  a  trend  that  has  been 
developing  for  the  past  several  years.  The  reason? 
Simple.  Things  happen  in  The  New  York  Times. 

It  keeps  readers  better  informed. 

It  keeps  advertisers  busy. 

Netu  Jork  Sitnes 

"All  the  News  That’s  Fit  to  Print" 
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Renaissance  of  Newspaper 
Seen  in  Experts’  Forecast 


Views  of  Change  and  Growth  Given 
In  California  Publishers’  Panel 


By  Campbell  Watson 

San  Francisco 

Newspapers  of  the  future  will 
be  bigger  and  better,  according 
to  the  crystal-gazing  of  experts 
presented  to  the  annual  conven¬ 
tion  of  the  California  Newspa¬ 
per  Publishers  Association  here 
last  weekend. 

Something  in  the  nature  of 
a  newspaper  renaissance  was 
viewed  by  one  editor  participat¬ 
ing  in  a  survey  made  by  J.  Ed¬ 
ward  Murray,  managing  editor 
of  the  Los  Angeles  Mirror-News. 

Passed  Low  Point 

“I  believe  newspapers  have 
just  about  passed  the  low  point 
in  prestige  and  public  popu¬ 
larity,”  wrote  William  Dicken¬ 
son  of  the  Philadelphia  (Pa.) 
Bulletin.  He  added : 

“I  think  that  the  next  25 
years  will  see  people  returning 
to  —  or  growing  up  to  —  the 
newspapers  in  droves.  TV  clear¬ 
ly  is  losing  its  mesmeric  hold, 
and  even  cheap  color  TV  will 
not  get  it  back  for  long,  if  at  all. 

“The  news  magazines  have 
reached  their  peak,  unless  some¬ 
body  does  it  better  than  they 
f  are  doing  it  now.  Newspapers 
are  beginning  again  to  merit 
public  confidence  in  their  con¬ 
tent,  and  they  will  steadily  im¬ 
prove  in  responsibility,  accur¬ 
acy,  and  information.” 

But  another  editor  was  less 
optimistic. 

John  H.  Colburn  of  the  Rich¬ 
mond  (Va.)  Times-Dispatch 
wrote: 

Editors  and  Professors 

“Unfortunately,  most  newspa- 
I^rs  of  1970  will  be  too  much 
like  those  we  have  today.  It  will 
take  some  drastic  emergency, 
such  as  a  war,  or  a  really  criti¬ 
cal  depression  to  shake  most 
newspapers  out  of  their  don’t- 
upset-th e-boat  inertia.” 

Mr.  Murray  explained  that  he 
editor  fit  PUBLISHER 


sent  out  a  questionnaire  to  pro¬ 
vide  a  basis  for  panel  discussion 
at  the  CNPA  meeting.  Seven 
managing  editors  and  three 
journalism  professors  partici¬ 
pated. 

The  editors  were:  Messrs. 
Colburn  and  Dickenson,  Ever¬ 
est  P.  Derthick,  Cleveland  (0.) 
Plain  Dealer;  Alfred  Friendly, 
Washington  (D.  C.)  Post  and 
Times  Herald;  Tom  C.  Harris, 
St.  Petersburg  (Fla.)  Times; 
Vincent  S.  Jones,  Gannett  News¬ 
papers,  Rochester,  N.  Y.;  and 
Paul  Swensson,  Minneapolis 
(Minn.)  Star. 

The  professors  were:  Floyd 
Arpan,  Medill  at  Northwestern; 
Joseph  A.  Brandt,  University 
of  California  at  Ix)s  Angeles; 
and  John  Stempel,  Indiana. 

Answers  Sunrimarized 

Scoring  on  the  questions  was 
given  by  Mr.  Murray  as  follows: 

1.  Will  there  be  more  or  less 
interpretation?  A.  All  say  yes. 

2.  More  information  or  more 
entertainment?  A.  8  out  of  10 
said  more  information  about 
more  subjects.  4  editors  and  2 
professors  said  less  of  the  kind 
of  entertainment  now  published. 
Others  mentioned  increase  in 
features  on  living,  travel,  lei¬ 
sure,  quizzes  and  puzzles. 

3.  More  maturity,  or  less,  in 
handling  the  sensationalism  of 
catastrophe,  crime,  scandal?  A. 
8  for  more  maturity;  less  re¬ 
liance  on  police  news,  trivia. 
Two  professors  dissented.  “Most 
newspapers  don’t  reflect  the  high 
philosophy  which  editors  profess 
when  they  address  journalism 
school  students,”  said  Arpan. 
“Despite  Einstein’s  statement 
that  human  nature  can  be  im¬ 
proved,  the  improvement  won’t 
be  noticeable  by  1970,”  said 
Brandt. 

4.  More  editorial  color?  A.  8 
said  yes.  One  editor  waits  for 
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better  printing;  one  professor 
suspects  color  will  remain  pre¬ 
ponderantly  a  slick-paper  proc¬ 
ess. 

5.  More  pictures?  A.  8  said 
yes. 

6.  Narrower  columns  or  nar¬ 
rower  pages?  A.  None,  qualified- 
ly:  That’s  a  thing  publishers 
control.  6  leaned  to  tabloid  for¬ 
mat. 

What's  on  Horizon 

7.  What  do  you  see  coming  in 
a  decade  or  so?  A.  Better  sec- 
tionalizing  of  news  presenta¬ 
tion;  a  continuing-story  column 
to  keep  reader  abreast  develop¬ 
ments;  more  science  news  with 
City  Editor  for  Science;  eco¬ 
nomic  news  moved  from  finan¬ 
cial  pages  to  front  of  paper;  bet¬ 
ter  writing;  more  research;  bet¬ 
ter  trained  personnel;  increased 
role  in  education ;  fewer  edi¬ 
tions;  new  kinds  of  equipment; 
dispersal  of  printing  plants  by 
metropolitan  papers;  a  facing 
up  to  the  unnecessary  labor 
costs  in  featherbedding. 

8.  Will  there  be  more  or  fewer 
big  newspapers?  A.  7  said  fewer 
big  metropolitan  papers.  9 
thought  there  will  be  more  small, 
neighborhood  dailies. 

Interpolating  some  of  his  own 
observations,  Mr.  Murray  told 
the  publishers  he  sees  a  mar¬ 
riage  of  the  old  movie  or  drama 
section  with  the  TV  and  radio 
sections. 

“As  the  big  movie  studios  and 
TV  get  even  closer  together,  and 
as  pay-TV  grows,  the  entertain¬ 
ment  world  will  be  back  under 
one  tent  in  newspapers,”  he  pre¬ 
dicted. 

“That  will  mean  the  begin¬ 
ning  of  the  end  for  television’s 
free  ride  on  logs  and  other  pro¬ 
gram  information.  The  day  pay- 
TV  begins  to  pay  for  ads,  that 
free  TV  log  space  in  our  news¬ 
papers  is  going  to  look  even 
sillier  than  it  does  now.” 

On  Mr.  Murray’s  panel  were 
Jack  Craemer,  Son  Rafael  In¬ 
dependent-Journal,  and  Howard 
Seelye,  San  Gabriel  Valley  Trib¬ 
une. 

Mr.  Craemer  said  improve¬ 
ment  of  newspaper  content  was 


TWO  IN  ONE— Carlyle  Read  and 
Alec  deBaltcsy  display  double 
awards  won  by  the  San  Diego 
Union-Tribune  in  California  News¬ 
paper  Publishers  Association  con¬ 
tests.  Their  papers  also  won  the 
Newspaper  Week  promotion 
award. 


BEAMING — Governor  Edmund  G. 
Brown,  left,  presents  top  CNPA 
awards  for  editorial  pages  and 
women's  sections  to  Charles  E. 
Schneider,  editor  of  the  San  Fran¬ 
cisco  News. 

a  must  for  future  development. 
“Better  reading  and  better  edit¬ 
ing,”  he  said,  “tie  in  with  bet¬ 
ter  earnings  and  are  important 
to  better  selling.” 

Mr.  Craemer  urged  improve¬ 
ments  in  pay  and  personnel,  in 
comics  and  in  society  pages.  He 
suggested  avoidance  of  maga¬ 
zine-style  reports,  observing  that 
news  makes  the  newspaper. 

Today’s  readers  expect  better 
writing,  he  also  warned. 

A  continuing  and  stronger 
trend  to  the  suburbs  was  fore¬ 
cast  by  Mr.  Seelye,  represent¬ 
ing  the  Los  Angeles  fringe  daily 
with  a  high  circulation  devel¬ 
oped  in  the  few  years  since  its 
formation  by  the  merger  of 
weeklies. 

He  forecast  better  balanced 
newspapers  in  which  the  local 
news  report  will  no  longer  be 
(Continued  on  page  70) 
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Judge  Puts  Blame  on  Press 
For  Sedition  Case  Mistrial 


reporting  the  Powell  case. 

The  Chronicle  said  “we  do 
not  dispute  the  contention  that 
in  some  segments  of  the  press 
this  (prima  facie)  statement 
was  misconstrued.” 

The  Examiner  pointed  to  the 


Remarks  on  Treason  in  Courtroom 


court’s  failure  to  warn  jurors 
,  .  ,  ,  .on  reading  or  listening  to  ac- 

and  prejudicial  character  of  ..^^is  coupled 


Led  to  Two  Prejudicial  Headlines 


some  of  the  newspaper  accounts  inexcusably  bad  re¬ 
tended  to  violate  the  funda-  u,, 


lenuea  ui  vioiave  uie  xuiiua-  poking  (not  by  the  Examiner) 
mental  _  concepts  of  fairness  in  ^  situation  in  which  a 


a  criminal  proceeding.  No  act  becomes  necessary.” 

^  .1,  .V,  ^  ^  K  f  The  Examiner  said  the  judge 

San  Francisco  and  the  court  heard  debate  on  counsel  on  either  side  was  cited 

•  the  mistrial  in  the  legal  question.  as  a  basis  for  mistrial.  The  mo-  ^ 


Full  blame  for  the  mistrial  in  the  legal  question,  as  a  basis  for  mistrial.  The  mo-  the  right  to  a  free 

the  government’s  35-month-old  Representatives  of  the  press  tion  was  solely  on  the  basis  of  t  ^ 

sedition  case  against  John  W.  and  other  members  of  the  pub-  the  conduct  of  the  press.  a,lHincr  “wp  sav  there  i« 

Powell,  Sylvia  Powell  and  Julian  Re  were  present  during  the  argu- 


lic  were  present  during  the  argu-  “It  needs  no  argrument  to  show 
ment,  in  which  the  subject  of  that  a  defendant  in  a  criminal 


Schumsin  was  plac6d  on  news-  nient,  in  wnicn  tne  subject  oi  that  a  defendant  in  a  criminal 
papers  in  an  opinion  filed  by  treason  came  up.  case  could  not  have  a  fair  trial 

Chief  Judge  Louis  E.  Goodman  “The  Court,”  according  to  in  the  face  of  the  newspaper 
of  the  U.  S.  district  court.  Judge  Goodman’s  recital,  “stated  publications  such  as  in  this 

agreSng^the Trial  ca^e "ra  of  the  matter,  the  Referring  to  the  court’s  trad i- 

sudden  halt  Jan.  30  after  some  evidence  so  far  presented  would  tional  practice  of  excusing  a 
newspapers  published  in  the  evidence  of  trea-  jury  when  legal  issues  are 


Referring  to  the  court’s  tradi- 


trial,  adding  “vre  say  there  is 
no  conflict  and  there  need  be 
none  so  long  as  courts  and 
newspapers  act  responsibly,” 

The  Chronicle  said  that  news¬ 
paper  duty  to  the  public  “makes 
it  impossible  for  us  to  accept  the 
pi-oposal  to  cooperate  voluntar¬ 
ily.” 

“We  believe  censorship,  even 


area  presented  headlines  read-  because  the  area  of  admissi-  argued,  so  as  to  protect  the  censorship,  ’would 

ing:  “Powells  Guilty  of  Trea-  of  evidence  under  the  defendant  from  the  possibility 


son”  and  “Judge  Flays  Pow'ells.”  ,  ,  .....  vu..,,  ...... 

.  broader.  non-evidentiary  matters,  the 

These  reports  were  erroneous  judge  stated*  • 

and  unfair  and  made  it  impossi-  Headlines  Shown  <<|.  '  •  Hisree-ard  of 

ble  to  conduct  the  trial  without  rru  J  r  V  ■arnr-Jhv  nnNliaVioH  StriklTI<y  TIflion 

nreiiiHire  to  the  defendant-?  The  defense  objection  was  sus-  the  worthy  purpose,  published  OiriKIIlg  UIllUIl 
prejudice  to  the  defendants,  resumed.  The  and  disseminated  that  which  the  ^ 

Judge  Goodman  ruled.  defense  moved  for  Court  had  kept  from  the  ears  LoSCS  ItS  Shoi) 

Mr.  Powell,  the  principal  de-  mistrial,  offering  copies  of  news-  of  the  jury.  In  this  respect  even  * 

fendant  to  an  indictment  charg-  papers.  The  Government  agreed  those  newspaper  accounts  which  To 

mg  seditious  activities  with  the  ^^e  article  and  headlines  in  whole  or  in  part  accurately  After  striking  for  almc 

Chinu  Monthly  Review  during  relating  to  the  court’s  remarks  reported  the  discussion  between  years  against  the  Ha) 

the  Korean  w^,  is  a  son  of  the  absence  of  the  jury  might  the  Court  and  counsel  in  the  (Qnt.)  Spectator,  the  Hai 


Treason  Statute  was  much  of  the  jury  being  influenced  by 


broader. 


matters. 


the  Chronicle  declared. 


Headlines  Shown 


Loses  Its  Shop 


late  John  B.  Powell,  noted  edi-  some  1 

tor-founder  of  the  Review  who  gome  of  the 
suffered  severe  physical  punish-  granted, 
ment  during  several  years  of  “The  recri 


Toronto 

After  striking  for  almost  13 
years  against  the  Hamilton 
(Ont.)  Spectator,  the  Hamilton 


have  some  tendency  to  affect  absence  of  the  jury  in  respect  local  of  the  International  Typo- 

some  of  the  jurors.  The  motion  to  the  admissibility  of  the  pro-  graphical  Union  was  ruled  by 

w*as  granted.  posed  testimony  created  a  dan-  the  Ontario  Labor  Relations 

“The  record  shows,”  Judge  ger  of  an  improper  and  pre-  Board  to  no  longer  act  as  bar- 


the  Ontario  Labor  Relations 
Board  to  no  longer  act  as  bar- 


impriso^ent  ^  the  Japanese  Goodman’s  opinion  noted,  “that  judicial  influence  upon  the  jury,  gaining  agent  for  composing 
during  World  War  II.  counsel  for  the  defense  based  c  P  .  room  employes  of  the  Spectator. 

Offer  of  Testimony  ^b®  motion  for  mistrial  not  -  ugges  pera  ion  union  has  maintained 

upon  any  statements  made  by  “The  constitutional  right  of  pickets  in  front  of  the  news- 


Suggest  Cooperation  employes  of  the  Spectator 

The  union  has  maintained 
“The  constitutional  right  of  pickets  in  front  of  the  news- 


How  the  mistrial  ^  incident  the  Court  but  upon  the  news-  freedom  of  the  press  is  vital  paper  building  all  these  years, 
arose  was  described  in  Judge  paper  publications  and  the  pre-  to  the  maintenance  of  our  form  although  the  pre-strike  com- 


Goodman’s  opinion  which  was  judicial  effect  created  by  them. 


government  “Some  newspaper  headlines 


of  government.  Without  it  there  posing  room  staff  has  been  en- 
is  a  serious  question  as  to  tirely  replaced. 


dropped  the  sedition  complaint  stated  that  the  Judge  declared  whether  we  can  maintain  in  our  The  Board  ordered  a  vote  to 


and  supplanted  treason  charges  the  Powells  ‘guilty  of  treason’  society  our  form  of  government,  detemine  if  the  International 


against  the  defendants. 


and  that  the  judge  had  ‘flayed  The  doctrine  of  freedom  of  the  Printing  Pressmen’s  Union  will 


During  the  trial,  the  govern-  the  Powells.’  Some  of  the  news-  press  is  not  for  the  benefit  of  represent  the  composing  room 


ment  offered  the  testimony  of  paper  accounts  were  written  in  the  press  but  for  the  benefit  of  employes  of  the  Spectator.  It 
a  United  States  soldier,  who  was  such  fashion  as  to  indicate  that  the  people.  Newspaper  publish-  also  ordered  a  preliminary  vote 


a  prisoner-of-w*ar  in  one  of  the  the  Judge  had  characterized  the  ers,  therefore,  have  a  high  de-  by  the  newspaper’s  stereotypers 


Chinese  communist  camps,  to  Powells  as  being  guilty  of  trea-  gree  of  responsibility  to  pre-  on  whether  they  wish  to  be  rep- 


show  the  distribution  of  the  son.  The  record  shows  the  falsity  serve  the  doctrine  of  freedom  of  resented  by  the  International 
China  Monthly  Review  among  of  such  newspaper  accounts.  the  press  for  the  benefit  of  the  Stereotypers  union.  If  they  vote 

POWs  and  also  to  show  the  ef-  r-  j  r  i  n  people,  not  for  their  own  bene-  to  join  their  craft  union  they 

feet  of  the  articles  in  the  Re-  Conduct  of  the  Press  divorced  from  any  future 


the  press  for  the  benefit  of  the  Stereotypers  union.  If  they  vote 
people,  not  for  their  own  bene-  to  join  their  craft  union  they 


will  be  divorced  from  any  future 


view  on  the  prisoners.  One  point  “in  the  discussion  between  “The  mistrial  ordered  in  this  composing  room  unit. 


in  the  indictment  was  that  the  Court  and  counsel  on  the  ad-  point  the  way 


Powells  had  accused  the  U 


of  germ  warfare  in  Korea.  Their  ord  shows  that  the  Court  dear- 
magazine  was  published  in  ly  stated  that  it  was  not  indi- 


Shanghai. 


missibility  of  evidence,  the  rec-  to  a  better  understanding  on  our 
ord  shows  that  the  Court  clear-  Part  of  the  press  as  to  the  im- 
ly  stated  that  it  was  not  indi-  portance  of  cooperation  between 
eating  any  opinion  on  the  merits  press  and  court  in  the  adminis- 


Large  Death  Award 

Florence,  Ala. 
A  jury  awarded  Mrs.  Martha 


The  defense  counsel  objected  at  all.  Its  reference  to  a  prima  tration  of  justice.  This  (^ourt  Jean  Re^  $140,000  in  the  death 
to  the  admission  of  this  evidence  /ocie  showing  of  treason  was,  would  gladly  participate  in  any  of  her  husband  in  a  Tennessee 


on  the  ground  it  was  irrelevant  as  the  record  shows,  made  solely  effort  to  further  that  purpose, 
to  the  indictment  and  would  be  to  point  out  the  gravely  prejudi-  Staii^mpni 
prejudicial  and  infiammatory,  cial  effect  of  admitting  evidence 

resulting  in  undue  prejudice  be-  of  treason  in  a  case  where  no  San  Francisco’s  four  metro 
yond  the  legitimate  probative  such  charge  was  made.  politan  newspapers  defende 


ort  to  further  that  purpose.”  highway  accident  last  May. 

c.  .  .  M-  .1  Ralph  W.  Reed,  editor  of  the 

Statement  M.sconatrued  ^  ^ 

San  Francisco’s  four  metro-  was  killed  when  a  school  bus  in 


weight.  The  jury  was  excused 


Jir 

Of 


ch  charge  was  made.  politan  newspapers  defended  which  he  was  riding  and  a  panel 

“Consequently,  the  inaccuracy  their  individual  performances  in  truck  collided. 
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Jim  Copley  Is  ‘Skipper’ 
Of  15  Hometown  Dailies 


At  42,  He’s  Chairman  and  Sole 
Stockholder  of  Copley  Press 


Kv  (>eorue  ltran(lellluIr^ 


Chicago 

On  January  31,  James  S.  Cop¬ 
ley  became  the  sole  stockholder 
of  the  Copley  Press,  Inc.,  and 
directing  head  of  15  newspapei-s 
in  Illinois  and  California,  to¬ 
gether  with  affiliated  services. 

As  chaiman  of  the  corpora¬ 
tion  —  a  title  distinct  from  that 
of  chairman  of  the  board  and 
one  that  his  father,  the  late 
Col.  Ira  C.  Copley,  created  when 
beheaded  Copley  Newspapers  — 
42-year-old  Jim  Copley  looks 
forward  to  continued  growth  of 
the  Copley  Press  organization. 

K^lule  Settled 

Here  in  Chicago,  where  a  two- 
year  legal  battle  was  waged,  it 
was  announced  that  final  dis¬ 
tribution  had  been  made  of  the 
estate  of  the  late  Ira  C.  Copley, 
founder  of  the  Copley  Press. 

Following  the  distribution,  the 
acquisition  of  the  stock  holdings 
of  William  N.  Copley,  younger 
brother  of  James  S.,  and  the 
Chloe  D.  Copley  interests  was 
consummated,  in  accordance 
with  a  previously  announced 
agreement  betw'een  the  parties 
and  the  company.  (E&P  for 
.^ug.  3,  ’57;  page  11). 

As  a  result  of  this  ti’ansac- 
tion,  James  Strohn  Copley,  an 
adopted  son  of  the  late  Col.  Cop¬ 
ley,  is  the  sole  remaining  stock¬ 
holder  of  the  company.  He,  to¬ 
gether  with  A.  W.  Shipton, 
president  of  Copley  Press,  and 
the  First  National  Bank  of  Chi¬ 
cago  had  been  co-executors  of 
the  Copley  estate. 

lull  Steam  Ahead 

Jim  Copley  continues  as  pub¬ 
lisher  of  the  San  Diego  (Calif.) 
Union  and  Evening  Tribune, 
where  he  actively  puts  into  prac¬ 
tice  his  day-to-day  working  phi¬ 
losophy  of  improving  the  quali¬ 
ty,  service  and  efficiency  of  news¬ 
paper  production.  As  a  former 
Navy  man,  he  earnestly  favors 
doing  away  with  “barnacled 
traditions”  in  publishing  meth¬ 
ods. 

“Now’  I  can  devote  my  full 
efforts  to  the  Copley  Newspa- 
Pors.”  said  the  prematurely 
grayed,  but  vigorous  young  pub- 

EDITOR  Ql  publisher 


lisher,  who  began  at  the  bottom 
of  one  of  his  father’s  smallest 
dailies  after  having  graduated 
from  Yale  University. 

Seeks  Beller  Papers 

“I  look  forward  not  only  to 
the  continued  growth  of  the 
Copley  papers,  but  the  newspa¬ 
per  industry  as  a  whole,”  he 
told  Editor  &  Publisher.  “I 
look  forw’ard,  in  my  mind,  to  in¬ 
creased  circulation  and  increased 
advertising  in  newspapers  gen¬ 
erally,  and  I  look  forward  in  the 
future  to  continued  expansion 
of  the  Ck)pley  Newspapers  and 
affiliated  services. 

“Basically,”  he  added,  “I  look 
forward  to  the  Copley  New’spa- 
pers  as  being  a  group  of  new’s- 
papers  that  not  only  reflect  the 
feeling  of  responsibility  to  their 
readers,  but  also  reflect  the  idea 
of  improving  the  quality,  serv¬ 
ice  and  efficiency  of  new’spaper 
production.” 

Jim  Copley  is  no  idle  dreamer 
w’hen  he  talks  about  improved 
new’spaper  production.  He’s  al¬ 
ready  in  the  thick  of  this  im¬ 
portant  phase  of  newspaper  pub¬ 
lishing.  As  a  director  of  the 
American  Newspaper  Publishers 
Association,  as  vicepresident  of 
the  ANPA  Research  Institute 
and  a  member  of  ANPA’s  Me¬ 
chanical  Committee,  Mr.  Copley 
is  demonstrating  his  keen  inter¬ 
est  in  the  one  field  in  which 
newspaper  executives  are  gradu¬ 
ally  working  toward  a  coordi¬ 
nated  research  program  aimed 
at  new  ways  of  producing  a 
newspaper. 

Jim  Copley  is  equally  inter¬ 
ested  in  improving  “the  breed” 
of  editorial  and  advertising  per¬ 
sonnel.  At  San  Diego,  he  and  his 
associates  have  already  em¬ 
barked  on  the  Copley  Training 
Program  for  editorial  depart¬ 
ment  beginners,  and  the  pro¬ 
gram  is  being  expanded  to  cover 
advertising  personnel  later  this 
month. 

“We  have  already  trained  24 
newsmen,”  he  said,  adding  with 
a  smile,  “and  we  have  only  lost 
eight  of  them  to  other  newspa¬ 
pers.”  Mr.  (Copley  has  no  par¬ 
ticular  bias  as  to  whether  col- 
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lege  graduates  come  to  him  with 
a  liberal  arts  background  pri¬ 
marily,  or  from  journalism 
schools  “as  long  as  they  desire 
to  learn  the  newspaper  busi¬ 
ness  and  want  to  be  newspaper¬ 
men  and  women.” 

He  still  looks  upon  his  own 
preparation  for  journalism  as 
being  pretty  basic  and  credits 
his  father  with  having  grounded 
him  in  the  essential  fundamen¬ 
tals.  At  the  age  of  14,  he  entered 
Phillips  Academy,  in  Andover, 
Mass.  There  he  embarked  upon 
his  own  newspaper  career  by 
becoming  business  and  advertis¬ 
ing  manager  of  the  school’s 
semi-weekly,  the  Phillipian. 

By  1934-35,  Jim  not  only  had 
brought  the  Phillipian  to  a  point 
where  it  showed  profit,  but  had 
added  many  features  to  increase 
its  reader  interest  and  to  im¬ 
prove  its  service.  He  introduced 
comic  strips  and  speeded  cir¬ 
culation  to  the  point  where  the 
school  paper  was  delivering 
stories  of  big  home  football 
games  to  the  crowds  leaving  the 
stadium,  in  the  manner  of  met¬ 
ropolitan  newspapers. 

Starts  in  (arculation 

Journalism  followed  at  Yale, 
where  Jim  majored  in  American 
history,  in  much  the  same  pat- 
tei-n  set  at  Andover.  Jim  spent 
his  four  undergraduate  years  in 
the  advertising  department  of 
the  Yale  Record,  university  hu¬ 
mor  magazine,  and  upon  gradu¬ 
ation  w’as  ready  to  begin  his 
professional  newspaper  educa¬ 
tion  outlined  by  his  father. 

The  first  step  was  at  the  Cul¬ 
ver  City  (Calif.)  Star-News, 
where  he  became  assistant  to 
the  publisher,  William  Shea. 
Once  more  young  Copley  found 
himself  assigned  to  the  circula¬ 
tion  department.  There  he  not 
only  supervised  carriers,  but 
often  was  called  upon  to  deliver 
papers  himself  when  the  “routes 
were  down.”  He  worked  up  to 
be  circulation  manager. 

After  a  year  at  Culver  City, 
Jim  moved  on  to  the  Alhambra 
(Calif.)  Post-Advocate,  where 
he  started  as  a  copy  boy  and 
worked  up  to  be  a  reporter  and 
later  an  editor.  Then  he  joined 
the  staff  of  the  Glendale  (Calif.) 
News-Press,  where  his  broad¬ 
ened  experience  qualified  him 
to  supervise  an  extensive  re¬ 
modeling  program  of  the  News- 
Press. 


James  S.  Copley 


The  next  step  took  Jim  Copley 
to  San  Diego.  Thei’e  he  became 
assistant  to  Lester  G.  Bradley, 
then  publisher  of  the  Union  and 
Tribune-Sun  (now  the  Evening 
Tribune)  largest  of  all  the  Cop¬ 
ley  New.spapers.  This  time  Jim’s 
desk  was  in  the  advertising  de¬ 
partment.  Here  he  learned  the 
fundamentals  of  ad  selling  and 
layout. 

The  attack  on  Pearl  Harbor 
interrupted  Jim’s  newspaper  ca¬ 
reer.  When  he  announced  his 
intention  of  joining  the  Navy, 
his  father,  at  first,  deplored  the 
move.  Jim’s  eyes  were  sub¬ 
standard  and  Col.  Copley  had 
come  to  depend  more  and  more 
upon  him  in  the  management 
and  conduct  of  the  newspapers. 
However,  the  colonel  was  ex¬ 
tremely  proud  when  his  son  was 
accepted  by  the  Navy  and  com¬ 
missioned  an  ensign  (USNR) 
in  March,  1942. 

Jim  had  made  application  for 
Naval  Intelligence,  but  was  as¬ 
signed  to  the  incentive  division 
of  the  Office  of  Public  Relations 
in  Washington,  D.  C. 

Handled  ‘E’  Awards 

During  his  four  years’  serv¬ 
ice,  he  received  two  promotions 
and  was  named  secretary  of  the 
Navy  Board  for  Production 
Awards.  In  this  capacity,  he  had 
full  responsibility  for  present¬ 
ing  to  the  board  recommenda¬ 
tions  for  the  coveted  “E”  award. 

On  Feb.  1,  1946,  Jim  was 
placed  on  the  Navy’s  inactive 
list,  but  his  interest  in  the  Navy 
has  never  lagged.  Two  years  ago, 
Jim  Copley  was  given  the 
Navy’s  Distinguished  Service 
Award,  the  highest  civilian 
honor  awarded  by  the  Navy. 

In  1946,  James  Copley  mar¬ 
ried  Jean  MacLachlan  Boyd, 
whom  he  had  met  in  Washing¬ 
ton.  They  have  three  children, 
(Continued  on  page  68) 
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AP’s  Writing  Faults 
Sentenced  to  Death 


By  Hubbard  Keavy 

In  a  year’s  time  the  AP  writ¬ 
ing  campaign  has  produced 
heartening  improvements  in  the 
news  report.  But  the  Writing 
Committee  has  run  into  some 
fresh  problems  too. 

Several  vital  faults  are  being 
reduced.  Leads,  for  example, 
are  shorter,  better.  Average 
story  length  is  less.  More  im¬ 
portant,  perhaps,  staffers  now 
are  well  aware  of  the  campaign 
and  are  thinking  about  writing. 

The  battle  will  never  end.  As 
we  overcome  some  deeply  im¬ 
bedded  writing  faults,  others 
tend  to  increase.  And,  without 
perpetual  vigilance,  old  errors 
arise  again  to  plague  us. 

Balance  in  View 

We  are  not  discouraged.  How¬ 
ever  long  it  takes,  a  time  will 
come — we  believe — when  a  bal¬ 
ance  of  minimum  error,  old  and 
new,  will  be  achieved.  The  cam¬ 
paign  won’t  end  there — it  can’t. 
But  the  Writing  Committee  may 
be  able  to  take  the  role  of 
guardian  instead  of  pursuer, 
with  time  to  devote  to  the  finer 
points  of  exemplary  news  writ¬ 
ing. 

Right  now  we  concentrate  on 
fundamentals.  In  the  early  days 
we  listed  these  10  flaws  as 
primary  targets; 

Cluttered  leads. 

Overwriting. 

Shorts  that  are  longs. 

Unnecessary  attribution. 

Local  detail  on  the  A  wire. 

Too  few  quotes. 

Too  little  color. 

Rewrites  that  read  like  re¬ 
writes. 

Forced  “today”  angles. 

Cliches. 

We  can  now  say  with  some 
surety: 

The  news  report  definitely 
shows  that  we  have  curbed  some 
bad  writing  practices.  We  have 
found  ways  to  confirm  this,  al¬ 
though  there  still  is  no  formula 
for  measuring  our  progress  pre¬ 
cisely. 

Executive  Editor  Alan  J. 
Gould,  whose  idea  the  campaign 
was,  has  given  the  green  light 
for  its  indefinite  continuance. 

Fewer  Cluttered  Leads 

Let’s  revise  that  initial  list 
just  a  bit: 

Cluttered  leads  are  far  fewer. 
This  is  our  best  result.  A  long 
lead  is  rare.  Some,  it  is  true, 
^  not  so  direct  and  active  as 
we  w’ant.  Some,  though  short, 
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(Hubbard  Keavy,  chief  of  the 
Los  Angeles  bureau  of  the  As¬ 
sociated  Press,  has  directed  the 
AP  writing  campaign  since  early 
in  1958.) 


lesser  extent,  imperfect  story 
organization. 

If  wordiness  had  decreased 
phenomenally  in  recent  months,’ 
we  might  conclude  that  staffers 
were  writing  too  tightly.  But 
overwriting  remains  prevalent 
and  inclusion  of  non-essential 
detail  is  largely  responsible. 
This  defect  has  to  be  hit  hard, 
and  the  Writing  Committee  is 
fjishioning  some  fissionable 
weapons  for  the  battle. 


Equally  disturbing  is  the  fre¬ 
quency  of  misplaced  verbs,  mis¬ 
align^  clauses,  involved  and 
inept  constructions,  and  even 
inexact  word  usage.  Some  of 
these  can  reverse  the  intended 
meaning  of  the  sentence.  All 
contribute  to  ambiguity  or  ob¬ 
scurity. 

The  cure?  Well,  the  com¬ 
mittee  thinks  that  a  refresher 
course  in  seventh  grade  gram¬ 
mar  wouldn’^  hurt. 


are  still  hard  to  comprehend  in¬ 
stantly.  But  these  are  now  in 
the  minority,  and  seem  to  be 
dying  out  steadily. 

Overwriting  remains  a  tre¬ 
mendous  problem,  although  pro¬ 
gress  is  visible.  Story  length 
is  down.  But  there  is  still  a 
redundancy  and  an  excess  of 
lesser  detail.  The  vicinage  type 
of  petty  detail,  however,  is  de¬ 
clining  on  the  A  wire. 

Shorts  that  are  longs  are  still 
in  evidence,  but  the  general 
quality — and  brevity — of  shorts 
is  getting  better. 

Unnecessary  attribution  re¬ 
mains  strongly  evident.  In  fact, 
it  seemed  to  increase  somewhat 
a  month  or  two  ago.  It  now 
shows  signs  of  abating. 

The  use  of  direct  quotes  to 
tell  stories  has  increased.  Stories 
told  almost  entirely  in  quotes 
are  not  uncommon.  The  Writ¬ 
ing  Committee  hopes  that  this 
is  a  response  to  its  plea 
for  the  conversational  approach 
.  .  .  the  write-it-as-you-would- 
tell-your-wife  meth(^.  Those 
needless  quotation  marks  around 
sentence  fragments  are  fading. 

Second-day  leads  used  to  be 
synonymous  with  rewrites  that 
look  like  rewrites.  The  com¬ 
mittee  sees  improvement  in  this 
area,  but  not  enough.  It  is  evi¬ 
dent,  however,  that  some  writ¬ 
ers  are  thinking  harder  before 
they  write — the  key  to  the  whole 
problem — and  if  they  can’t  come 
up  with  a  fresh  news  angle  they 
find  a  new  writing  approach. 

Forced  “today”  phrasing  is 
still  too  frequent,  even  in  the 
more  thoughtful  second  -  day 
leads. 

Cliches,  the  committee  very 
quickly  concluded,  will  always 
be  with  us.  We’ll  settle  for 
keeping  them  within  bounds 
numerically.  Heaven  knows  what 
the  sports  writers  would  do 
without  them. 

Other  heavy  offenders,  now  as 
before,  include  overloaded  sen¬ 
tences  (most  of  which  should 
be  broken  into  two  or  even 
three),  a  tendency  toward  heavy 
or  pretentious  writing,  some 
evidence  of  bureaucratic  phras¬ 
ing  (govemmentese)  and,  to  a 
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APME  Groups  Stu(iy 
Some  New  Projects 


Interesting  new  projects  are 
being  carried  out  by  several  of 
the  Associated  Press  Managing 
Editors  Continuing  Study  Com¬ 
mittees,  according  to  an  interim 
report  by  J.  Edward  Murray, 
Los  Angeles  (Calif.)  Mirror 
News,  APME  secretary. 

The  Content  Committee, 
headed  by  Paul  Swensson,  Min¬ 
neapolis  (Minn.)  Star,  is  evalu¬ 
ating  the  news  report  from  a 
dozen  sources,  including  Dr. 
George  Gallup’s  massive  1956 
reader  interest  poll.  In  addition, 
the  committee  expects  to  tap  the 
continuous  research  into  reader 
habits  conducted  by  the  Minne¬ 
apolis  Star  and  Tribune,  main¬ 
ly  for  data  on  readership  of  for¬ 
eign  news. 

“Our  contribution  should  be 
to  help  AP  and  newspaper  edi¬ 
tors  present  world  news  with 
such  clarity,  simplicity  and  tim¬ 
ing  that  Americans  will  shoulder 
with  wisdom  their  opportunity 
as  world  leaders,”  said  Chair¬ 
man  Swensson. 

Science  and  Education 

The  Science  and  Education 
Committee,  a  new  group  as¬ 
signed  to  two  exploding  fields  of 
news,  is  headed  by  Barry  Mul- 
laney,  Cleveland  (Ohio)  News. 

“I  propose  a  final  report  sug¬ 
gesting  goals  for  AP  in  science 
and  education  reporting,”  wrote 
Mr.  Mullaney.  “After  the  goals 
have  been  overhauled  by  APME 
and  AP,  a  subsequent  commit¬ 
tee  will  have  standards  by  which 
to  judge  AP  performance.” 

Specific  survey  dates  have 
been  assigned  for  comparing  AP 
output  with  that  of  member 
newspapers,  magazines  and 
other  media.  If  the  studies  un¬ 
cover  shortcomings  in  AP  or 
ideas  for  immediate  coverage, 
these  are  to  be  reported  im¬ 
mediately.  But  the  main  com¬ 
mittee  effort,  Mr.  Mullaney  ex¬ 
plained,  will  aim  at  delineation 
of  goals  for  the  future. 

In  cooperation  with  the  AP 


sports  editor,  Ted  Smits,  the 
Sports  Committee,  headed  by 
William  Dickinson,  Philadelphia 
(Pa.)  Bulletin,  prepared  a  ques¬ 
tionnaire  seeking  information  on 
three  points : 

1)  What  newspapers  are  do¬ 
ing  and,  with  AP  help,  can  do  to 
make  sports  pages  attractive  to 
beginning  readers  —  mostly 
women  and  teen-agers  —  whose 
interest  in  sports  has  resulted 
largely  from  TV. 

2)  What  newspapers  are  do¬ 
ing  and  can  do  to  take  advantage 
of  the  boom  in  participation 
sports. 

3)  An  evaluation  of  reader  in¬ 
terest  in  various  sports,  with  a 
view  to  determining  which 
sports  need  expanded  coverage. 

Approximately  200  answers 
already  have  been  received  and 
a  report  will  be  made  soon. 

The  committee  also  is  under¬ 
taking  a  critical  study  of  sports 
reporting  generally,  seeking  to 
determine  whether  undue  in¬ 
fluence  is  affecting  it  adversely. 
Views  of  100  managing  editors 
will  be  sought. 

Personnel  Recruiting 

The  Personnel  Committee, 
headed  by  William  Hill,  Wash¬ 
ington  (D.  C.)  Star,  has  these 
projects  under  way; 

1)  A  survey  of  300  one-time 
journalism  students  to  compare 
progress  of  those  who  became 
newspapermen  with  progress  of 
those  who  entered  other  fields. 

2)  A  check  of  Ohio  and  In¬ 
diana  editors  to  leam  what,  if 
anything,  is  wrong  with  (a) 
journalism  schools  and  (b)  their 
relationship  to  the  newspapers. 

3)  Support  of  the  plan  of 
Frank  Starzel,  general  manager 
of  the  AP,  to  have  AP  state 
associations  invite  top  journal¬ 
ism  students  to  AP  state  meet¬ 
ings. 

The  committee  also  is  study¬ 
ing  hiring,  recruitment  and 
training  practices  and  staff 
morale. 


Pirates  Walk  Plank 

Couture  ‘Passports’ 
Required  of  Press 

By  Adeline  Fitzgerald 

Miami  Heraltl  and  (lliicasu  Smi-Times 


Paris 

The  French  couture  will  have 
to  start  Riving  out  aspirins  with 
the  champagne.  New  couture 
“passports,”  which  in  the  future 
will  be  a  requirement  for  all 
foreign  journalists  covering 
Paris  fashions,  will  probably  be 
ready  when  the  next  wave  comes 
over  in  July. 

Only  bona  fide  newspaper  and 
magazine  reporters  will  get 
them,  says  the  Chambre  Syndi- 
cale.  And  only  those  who  apply 
in  time,  and  are  willing  to  tell 
all.  Fingerpi’ints  may  be  re¬ 
quired. 

All  this,  says  the  Chambre, 
is  because  some  unscrupulous 
operators  have  been  creeping 
in,  armed  with  press  cards  and 
“fast”  letters  of  identification, 
and  scooping  up  the  hold-for- 
release  photographs  intended  for 
legitimate  reporters,  and  selling 
the  pictures  to  shady  manufac¬ 
turers. 

May  these  pirates  be  con¬ 
demned  to  wear  the  resulting 
“Paris  fashions”  forever. 

Mailings  Impeded 

What  they  have  done  already 
to  hamper  the  job  of  covering 
fashions  is  to  impede  the  mail¬ 
ing  out  of  photographs.  All 
photos  of  haute  couture  clothes 
must  now  be  taken  to  the  3rd 
floor  (meaning  4th  flooor,  French 
count)  office  of  the  (Chambre 
Syndicale  (the  elevator  now 
operates  but  with  a  maximum  of 
2  persons  in  it).  Here  the  photos 
are  registered  and  mailing  per¬ 
mits  issued.  French  customs 
have  authority  to  hold  up  photos 
not  accompanied  by  permits. 

The  press  has  another  com¬ 
plaint  against  the  photo  pirates : 
not  only  do  they  steal  the  pic¬ 
tures,  but  they  break  the  release 
date  on  them.  Fashion  editors 
have  to  observe  a  month-long 
wait  before  publication.  Tension 
during  this  period  is  so  great 
that  when  alert  John  Fairchild 
of  Women’s  Wear  Daily  spread 
a  dawn  warning  that  the  release 
date  seemed  to  have  been  broken 
in  New  York,  he  started  a  panic 
in  the  dove-cote.  It  was  a  false 
alarm — the  photos  turned  out 
to  be  boutique. 

Also  to  slow  up  mailing  oper¬ 
ations  there  are  the  new  French 


postal  rates.  And  by  Summer, 
we  may  have  the  franc  luurd  to 
plague  the  press  still  further. 
Actually  the  new  heavy  franc 
doesn’t  exist  yet,  but  already 
there  are  “7  franc  lourd”  neck¬ 
ties  in  a  shop  window  in  the  rue 
de  Rivoli.  Translate  7  to  700. 

Scoop  in  French 

But  covering  Paris  fa.shions 
is  still  nice  work.  For  Pat  Her¬ 
man  of  the  London  bureau  of 
UPI  it  is  a  good  chance  to  use 
her  college  French.  And  how.  A 
general  reporter,  Pat  scooped 
the  fashion  world  with  an  ex¬ 
clusive  interview  with  Yves 
Saint-Laurent  on  the  eve  of  the 
showing  of  his  third  Dior  col¬ 
lection. 

What  started  as  a  routine 
televised  interview  in  English, 
for  American  audiences  (“What 
do  you  think  of  American  girls, 
Mr.  Saint-Laurent?  etc.”) 
turned  into  a  scoop  for  Pat 
when,  at  the  end  of  the  inter¬ 
view,  she  switched  to  French.  So 
great  was  Saint-Laurent’s  relief 
to  be  back  home  in  his  own  lan¬ 
guage,  he  poured  out  the  ne\vs 
about  his  spring  and  summer 
collection  that  the  fashion  world 
was  breathless  to  hear — where 
he  had  put  the  bust  line,  the 
waistline  and  the  hemline. 
Everything  Pat  hadn’t  dared 
ask  him. 

“Sheer  luck”  she  calls  it. 

A  native  New  Yorker,  and 
daughter  of  Alexander  C.  Her¬ 
man  who  used  to  be  a  news¬ 
paperman  himself,  Pat  had  her 
French  at  Bryn  Mawr  and 
Barnard,  three  years  in  all. 
From  Columbia  Graduate  School 
of  Journalism  she  went  to  Hous¬ 
ton  to  work  on  the  Press,  then 
briefly  to  Newsday  on  Long 
Island,  then  to  London  and  UP 
in  September  1957.  There  she 
does  general  assignments  and 
desk  turns,  and  has  the  Latin 
American  embassies  as  her  regu¬ 
lar  beat.  Because  it  is  Spanish, 
not  French,  which  was  her  col¬ 
lege  major. 

Name  for  a  Byline 

Her  father  didn’t  help  her  get 
into  the  newspaper  business.  But 
he  did  give  some  early  thought 
to  her  career.  When  she  was 


bom  he  picked  the  name  Pat  for 
her  because  it  would  be  a  good 
byline.  Her  mother  is  a  New 
York  attorney,  Florence  Rogatz, 
and  she  has  a  brother  just  the 
age  of  Saint-Laurent,  22. 

Kitty  Campbell  Mock  of  the 
Philadelphia  Bulletin  and  Mar¬ 
jorie  Harlepp  of  the  New  York 
Times  didn’t  come  over  for  these 
midwinter  showings  but  they 
will  be  rewarded  for  hard  work 
done  in  previous  seasons.  The 
Alta  Moda  Dressmakers  of  Rome 
are  mailing  them  each  a  gold 
pin  (pen-shaped)  in  recognition 
of  their  services  to  Italian 
fashion.  The  pennas  d’oros,  1959 
were  awarded  in  an  evening 
ceremony  at  the  Excelsior  Hotel 
in  Rome  at  the  end  of  fashion 
week  there.  Suzanne  Cordozo, 
covering  Italian  fashion  for  the 
AP,  also  received  one. 

Covering  Rome  and  Florence 
for  the  Baltimore  Sunpapers 
was  Anna  M.  Brady;  for 
NANA,  Armstrong  Leiper,  and 
for  UPI,  Sheila  Walsh,  Rose¬ 
mary  Boxer  of  Canada,  now  sta¬ 
tioned  in  Rome,  covered  Italian 
and  French  fashions  for  the 
Toronto  Telegram,  and  Rona 
Randall  for  the  Toronto  Globe 
&  Mail, 

The  first  and  best  press 
roundup  in  Paris  was  Ben  Holt’s 
cocktail  party  in  his  bachelor 
apartment  overlooking  the  Pa¬ 
lais  Royal  gardens,  for  Jane 
Kilbounie  of  New  York.  Fresh 
from  Manguin’s  evening  show 
came  Virginia  Pope  of  Parade, 
Carrie  Donovan  of  the  New 
York  Times,  Eugenia  Sheppard 
of  the  Herald  Tribune,  Lucie 
Noel,  fashion  editor  of  the 
Herald  Trib  European  edition, 
and  Paul  Ghali  of  the  Chicago 
Daily  News,  Paris  bureau. 

Other  guests  were  Bob  Rich¬ 
ards,  head  of  the  Washington 
bureau  of  Copley  Press,  and  Bill 
Blair  of  the  New  York  Times. 

The  host,  who  is  Pan  Ameri¬ 
can’s  spokesman  in  Paris,  once 
watched  the  march  of  events  in 
South  America  for  the  New 
York  Times. 

Round  of  Parties 

Champagne  corks  popped  all 
week,  starting  with  the  Aschers’ 
party  at  the  Crillon,  to  which 
everybody  who  owned  anything 
made  of  Ascher  mohair,  wore  it. 
Had  there  been  a  contest, 
Madame  Claude  Rivifere,  in  her 
own  little  powder  blue  Ascher 
suit,  would  have  been  chosen 
“Miss  Mohair.”  At  British  Ny¬ 
lon’s  party  at  the  Meurice,  the 
press  met  Lanvin-Castillo’s  new 
English  boy  milliner,  20  year 
old  Graham  Smith,  and  his 
mother,  w’earing  one  of  her  son’s 
very  big  nylon  hats  which  are 
big  news  in  the  Lanvin  collec¬ 
tion. 

EDITOR  SC  PUB 


At  Chanel’s  press  showing,  the 
press  counted  20  women  wearing 
Chanel  suits,  among  them  Mi¬ 
chele  Morgan,  in  strawberry 
parfait  wool.  At  Dior’s  they 
counted  seven  strings  of  black 
and  gray  pearls  the  size  of 
hazelnuts  on  Madame  Helena 
Rubinstein  and  knew  they  were 
real. 

For  its  traditional  mid-collec¬ 
tions  party,  the  Fashion  Group 
of  Paris  took  press  and  buyer? 
up  to  the  top  of  UNESCO’s  new 
building  in  the  Place  Fontenoy. 
Dorothy  Verken,  new  Fashion 
Group  president,  and  the  chef 
had  worked  out  in  advance  a 
good  little  dinner  with  an  old 
Bordeaux  wine.  And,  added 
Dorothy,  some  people  might 
want  a  Scotch  or  Bourbon  high¬ 
ball  before  dinner.  The  lady  bar¬ 
tender,  accustomed  to  the  mild 
aperitif  habits  of  the  French 
added  an  extra  bottle  of  Scotch 
to  her  stock,  but  no  extra  help. 
What  happened  w'hen  250  Amer¬ 
icans  ascended  upon  this  little 
oasis  can  be  left  to  the  imagin¬ 
ation. 

Dinner  (finally)  was  followed 
by  a  panel  discussion  about  the 
relations  between  American  buy¬ 
ers  and  the  French  couture. 
Virginia  Pope,  the  only  jour¬ 
nalist  on  the  panel,  ably  de¬ 
fended  the  position  of  the  p^-' 
against  a  charge  of  “sensation¬ 
al”  fashion  reporting.  Behind 
us,  she  said,  are  the  man  in 
the  green  eyeshade  and  the  man 
with  the  blue  pencil  and  their 
job  is  to  sell  news. 

• 

Civic  Salute 

Clevela.’'® 

A  caucus  of  the  Cleveland  City 
Council  paid  tribute  recently  to 
Murray  Seeger,  City  Hall  rfr 
porter  of  the  Cleveland  Pfa® 
Dealer,  who  has  been  named  to 
establish  a  Columbus  Bureau  ^ 
the  paper.  City  officials  presents 
Mr.  Seeger  with  a  record 
changer  as  a  gift. 
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Report  on  Reporters: 

Bluntness  Technique 
Brings  Out  Headlines 

By  James  B.  Sibiiison 


Washington 
Sarah  McClendon  was  fired 
from  her  first  newspaper  job 
about  20  years  apo  in  her  home 
town,  Tyler,  Tex.  As  she  re¬ 
calls  it,  she  was  being  too  vocal 
about  some  businessmen  there 
she  thought  were  trying  to  sup¬ 
press  news.  Besides,  they  were 
sore  about  some  of  her  stories. 


Sarah  McClendon 


She  still  is  extremely  vocal. 
Some  people  still  get  irritated 
with  her.  But  she  is  one  of  the 
best  known  woman  correspond¬ 
ents  in  Washington — and  the 
number  of  newspapers  she 
ser\-es,  mostly  in  Texas,  has 
grown  from  two  to  16  in  12 
years. 

Special  Kind  of  Fame 

Actually,  Miss  McClendon  has 
a  special  kind  of  fame.  Her 
byline  is  familiar  only  to  a 
limited  section  of  the  nation. 
It  is  as  a  participant  in  the 
news,  not  as  a  chronicler,  that 
she  has  become  known.  What 
this  participation  chiefly  comes 
down  to  is  an  uncanny  knack 
of  asking  President  Eisenhower 
questions  he  wishes  had  been 
left  unasked. 

The  result  has  been  some 
rare  Presidential  temper  flare- 
nps  at  White  House  press  con¬ 
ferences  and  prominently  dis¬ 
played  news  stories  for  both  of 
them.  But  no  matter  how  an¬ 
noyed  he  becomes,  even  to  the 
point  of  trying  to  ignore  her, 
she  keeps  asking  more  ques¬ 


tions  in  her  plea.sant,  Texas 
drawl. 

A  bustling,  driving  woman  of 
48  with  reddish  hair  and  shin¬ 
ing  blue  eyes.  Miss  McClendon 
has  occasionally  piqued  some  of 
the  White  House  reporters,  too. 
They  have  complained  either 
that  she  torments  the  Presi¬ 
dent  or  that  she  takes  up  time 
with  essentially  regional  mat¬ 
ters — like  asking  his  preference 
betw^een  upstream  and  down¬ 
stream  dams. 

Miss  McClendon  sometimes 
flinches  under  their  sarcasm. 
Like  hundreds  of  Washington 
reporters,  her  concern  is  for 
news  affecting  a  particular 
area.  She  thinks  she  has  a  right 
to  go  to  the  top  for  policy  on 
things  like  dams,  oil  and  soil 
conseiwation. 

Regional  Interest 

“Some  of  these  boys  think 
that  the  only  thing  that  really 
matters  is  the  conference  at  the 
summit,”  she  says.  “Some  are 
inclined  to  think  that  only  the 
New  York  Times’  questions  on 
nuclear  fission  should  be  allowed 
at  Presidential  press  confer¬ 
ences. 

“After  all,  Texans  are  a  part 
of  the  union  and  quite  inter¬ 
ested  in  their  country.” 

Anyway,  in  her  view  those 
regional  questions  invariably 
carry  national  implications.  Her 
query  about  the  dams  that  got 
such  a  laugh,  she  says,  prompted 
Mr,  Eisenhower,  a  year  later, 
to  read  a  book  on  the  subject 
called  Big  Dam  Foolishness  and 
to  lecture  reporters  about  it. 

As  for  the  barbed  questions 
that  force  Mr.  Eisenhower  to 
take  a  big  hold  on  himself — 
like  the  one  questioning  his  au¬ 
thority  to  send  troops  to  the 
Middle  East — Miss  McClendon 
suggests  she  merely  is  asking 
what  others  fear  to  ask.  She 
claims  some  of  her  colleagues 
content  themselves  with  in¬ 
quiries  that  fail  to  bring  out 
hard  news. 

Knack  of  Questioning 

Miss  McClendon  has  some 
supporters  in  the  press  along 
these  lines,  too.  One  of  her  fe¬ 
male  colleagpies,  Josephine  Rip¬ 
ley  of  the  Christian  Science 
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Beverly  Gary 


^Delilah  ’  Reporter  ^Beards  ’  Castro 


It  took  a  pretty,  young  “De¬ 
lilah”  to  “beard”  Fidel  Castro. 

Beverly  Gary’s  10,000  word 
story  on  “The  Real  Castro”  ran 
this  week  in  the  New  York  Post. 
Behind  it  is  a  tale  of  10  days 
of  reportorial  persistence  that 
finaly  paid  off  when  the  five- 
foot-five  reporter  caught  the  six- 
foot-two  Cuban  hero  in  an  ele¬ 
vator  of  the  Havana  Hilton. 
There  she  made  him  promise  to 
give  her  an  interview. 

Senor  Castro  made  good.  He 
came  to  her  room  at  4:30  one 
morning  and  talked  for  three 
hours.  Later  on  she  had  another 
sunrise  session  shared  with  an¬ 
other  reporter. 


Monitor,  puts  it  this  way: 

“Sarah  is  a  leading  exponent 
of  the  bluntness  technique.  She 
asks  the  question  that  is  on 
everyone’s  mind,  and  in  the  few¬ 
est  possible  one-syllable  words. 
It  is  often  her  bullseye  query 
which  scores  the  day’s  head¬ 
lines.” 

There  was  a  time,  however, 
when  Miss  McClendon  herself 
conceded  she  went  too  far  at  a 
WTiite  House  press  conference. 
Mr,  Eisenhower  was  in  a  fine 
mood  that  day.  Then  she  quoted 
a  Texas  Democrat,  Rep.  James 
Wright,  to  the  effect  that  the 
President  would  see  need  for 
anti-recession  public  works  pro¬ 
grams  if  he  played  golf  less  and 
traveled  more  in  small  towns. 

His  smile  vanishing,  Mr. 
Eisenhower  coldly  replied:  “I 
don’t  know  who  the  congress¬ 
man  is,  but  I’ll  tell  you  this — 

(Continued  on  page  _64) 


In  between,  wherever  Castro 
went,  at  his  heels  was  this  New 
York  girl.  She  even  attended  a 
wake  with  him. 

Miss  Gary  was  sent  to  Ha¬ 
vana  Jan.  17  by  Paul  Sann,  ex¬ 
ecutive  editor,  at  the  suggestion 
of  Dorothy  Schiff,  publisher.  She 
returned  Jan.  28. 

A  graduate  of  Bard  College 
in  1951,  Miss  Gary  began  her 
newspaper  career  by  helping 
Murray  Kempton,  Post  colum¬ 
nist,  during  1952  and  1953.  Then 
she  left  to  spend  four  and  a  half 
years  with  the  National  Broad¬ 
casting  Company  before  return¬ 
ing  to  the  Post  last  September. 


Woman  Staffer 
Reports  on  Torture 

Philadelphia,  Pa. 

A  detailed,  documented  story 
of  the  atrocities  of  the  exiled 
Batista  regime  in  Cuba  apeared 
in  the  Philadelphia  Sunday  Bul¬ 
letin  of  Feb,  1  under  the  by-line 
of  Anne  Freeman. 

The  story,  with  pictures  of 
torture  implements  used  by  the 
dictator’s  secret  police,  was  fea¬ 
tured  in  a  page  display. 

Mrs,  Freeman  at  one  time 
worked  as  a  reporter  on  the 
Philadelphia  Record.  She  has 
covered  such  varied  jobs  as  so¬ 
ciety  editor,  rewrite,  general  as¬ 
signment  and  has  taken  an  oc¬ 
casional  turn  as  assistant  in 
charge  of  dispatching  the  Bul¬ 
letin’s  two-way  radio  cars. 

Shortly  after  the  victory  of 
Fidel  Castro,  Mrs.  Freeman  was 
assigned  to  Havana  to  cover  the 
war  crime  trials. 
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ABC  May  Be  Asked 
To  Help  Measure  TV 


Revlon  subscribes  to  American  A  J  T  J  1 
Research  Bureau,  Trendix,  Arbi-  ./yQ,  111.0.118  tTV 
tron  and  Nielsen.  J 

Char.  Bepon  Wamed  of 

“We  get  and  record  these  re¬ 
ports,  we  chart  them,  study  TV  J"  •  A  i.  J.  1 

them  and  try  to  interpret  them,”  lVl0.1Or  J^tlBCkS 
he  said.  “Frankly,  we  eet  con-  J 


lu  iiciu  t  “We  get  and  record  these  re- 

■l  ports,  we  chart  them,  study  AA  *  A  4-J.  1 

A  suggestion  that  the  Audit  Alcuin  H.  Lehman,  managing  them  and  try  to  interpret  them,”  IVlaiOF  xVltaCkS 
Bureau  of  Circulations  be  the  director,  ARF,  had  not  received  he  said.  Frankly,  we  get  con-  J 

“one  official  instrument”  to  the  communication  when  reached  fused.”  Washington 

measure  TV  audiences  was  made  by  Editor  &  Pubushek,  but  said  Advertisers’  representatives  “Devious  circuitous  methcX’ 

when  the  radio  and  TV  commit-  such  a  study  was  listed  high  in  at  the  ANA  committee  meeting  employed  by  the  U  S  Govm 
tee  of  the  Association  of  Na-  piority,  adding  suggestions  for  were  R.  M.  Budd  Campbell  ^^nt  to  attack  the  advertising 

tional  Advertisers  met  in  New  future  studies  were  welcomed.  Soup  Company;  H.  Allen  Ding-  industry  were  spotlighted  here 

York  Feb.  10  to  consider  the  Mr.  Lehman  called  attention  to  wall.  General  Foods  Corpora-  ^  meeting  of  the 

problem  of  ratings.  conclusions  in  the  report  pub-  Howard  Eaton  Jr.,  Lever  Advertising  Federation  of  Anipr 

George  J.  Abrams,  vicepresi-  lished  in  1954  on  recommended  Brothers  Company;  Victor  Elt-  ng  r  eaerarion  oi  Amer- 

dent  and  director  of  advertising,  standards  for  radio  and  TV  pro-  mg  Speakers  at  an  all-day  session, 

Revlon,  Inc.,  called  the  meeting  gram  audience  size  measure-  ^^a  R  Ssl^Ln  sS  Part  of  a  nation-wide  observanre 

as  committee  chaiman.  He  made  ments.  It  stated:  &  X"  Hmvard  SaT  R  J  Advertising  Week  (Feb.  8- 

meXoT'^Suirbe  dlrS^^^^^  Co^^any;  A.  14).  protested  the  attacks  which 

method  should  be  direct  per  cates  that  there  are  strengths  Guckenberger  Ward  Baking  ®aid  have  become  intensi- 

^nalinteijiews  in  homes  during  and  weaknesses  in  all  methods.  J-  Guckenberger,  Ward  Baking 

TV  broadcasts  developed  by  Each  method  meets  some  but  not  „  Halverstadt, 

Miles  A.  Wallach,  through  TPI  all  the  standards.  Cafif  Xn 

Ratings,  Inc.,  New  York.  Mr.  “The  challenge  before  the  in-  ^  Hawkes  Piel  Brothers ;  Glenn 
Wallach  is  now  making  reports  dustry  ...  lies  in  improving  and  W.  Johnston  Sterling  Drag, 

on  TV  audiences  for  Revlon,  perfecting  research  technology  ^ U 

Chrvsler.  Ford  and  other  ad-  L  Myers  Co.;  G.  T.  Laboda,  Col-  here  in  the  capital  for  the  ad 


gate-Palmolive  Co.;  C.  F.  Mat-  business.  He  urged  the  AFA 
tem,  McCormick  &  Co.;  Palmer  conference  “to  pay  more  atten- 


Chrysler,  Ford  and  other  ad-  to  meet  the  standards  set  up  in  fL 

vertisers  tv, Jo  ,-ATw,rt  gate-Palmolive  Co.;  C.  F.  Mat-  business.  He  urged  the  AFA 

“The^egree  of  success  in  McCormick  &  Co.;  Palmer  conference  “to  pay  more  atten- 

New  Study  Asked  meeting  these  standards  effici-  McKay,  Sun  Oil  Co.;  Robert  tion  to  the  legislative  processes 

V.  standards  emci  Pg^  Milk  Co.;  Alfred  as  your  best  guarantee  of  your 

ABC  would  give  thorough  eutly  will  he  a  measure  of  the  Block  Drug  O,.;  Max-  right  to  do  husiness  in  the 

consideration  to  such  a  sugges-  value  of  what  .  .  .  (may  be  .  „  ’  ,  ,  ou  li.  t  oKoo,!  » 

tion  should  it  be  made  officially,  offered)  to  the  industry.” 

Walter  P.  Lantz,  chairman,  told  Elsewhere  in  the  report  the  ^5”^®.®  ^  Rusher,  E^o  Stand-  The  AFA  has  a  plan  workuig 

Editor  &  Publisher.  Mr.  Lantz  ARF  recommended  tuning-in  as  ^il  Co.;  A  Craig  Smith,  now  which  it  hopes  will  resuU 

is  director  of  advertising  of  its  standard  of  exposure  for  Gillette  Safety  Razor  Co.;  W.  m  a  strong  representative  staS 

Shulton,  Inc.  He  pointed  out  that  radio  and  TV  audience  measure-  M.  St^man,  American  Horne  m  the  capital  and  is  currently 

the  organization  had  not  been  ment.  asking  the  ad  industry’s  vertical 

approached  yet  by  ANA.  When  “All  methods  can  produce  Williams,  Kimberly-Clark  Corp.  associations  for  support. 


it  was,  it  would  be  a  matter  for  estimates  of  set  tuning,”  the 
discussion  by  directors  and  report  stated,  but  continued :  A  J  L- 

membership.  Speaking  person-  “Only  the  recorder  minimizes  .r\Q“^OrJv  Njr«II10 
ally,  he  added :  errors  of  reporting  or  recording,  ^  • 

“ABC  is  not  in  the  survey  providing  mechanical  errors  are  In  LotterV  Quiz 
business  today.  The  auditing  negligible,  because  of  its  freedom 

procedures  for  print  media  are  from  human  error.”  Clevei 

entirely  different  than  the  tech-  Nielsen  Audimeter  The  City  of  Cleveland  has 

niques  used  in  obtaining  meas-  -  court  action  asking  a  rest 


•  John  J.  Ryan,  member  of  the 

I  ^  law  firm  which  serves  as  conn- 

-LiOrk  irame  sel  for  AFA,  asserted:  “The 

assault  on  the  advertising  busi- 
tt  Lottery  Ouiz  ”®®®  under  the  guise  of  a  tax 
^  on  cooperative  advertising  is 

significant  for  two  reasons:  It 
rpu  /i-i.  i  oi  ,  J  exemplifies  the  change  in  atti- 

The  City  of  Cl^eland  has  filed  Government  agencies  to- 


Nielsen  Audimeter  The  Gity  of  Cleveland  has  hied  j  Government  agencies  to- 

niques  used  in  obtaining  meas-  „  court  action  asking  a  restrain-  uoverranent;  agencies  w- 

urements  of  radio  and  TV  A.  C.  Nielsen  has  the  audi-  ffig  order  against  a  game  “Cross  ^^rd  the  advertising  industry  K 

audiences.  However,  if  ABC  meter  recorder.  At  this  week’s  the  T  ”  of  the  Coca  Cola  Bottling  ^  whole  in  recent  years;  and  it 
J _ _ _ X. _  XT..  .wr.  -xx  -  _ X.  „  , _  tne  1,  Of  tne  coca  COia  iSOUling  tv,,,  rlovmus  cirent- 


does  r^eive  a  request  from  the  ANA  committee  meeting,  how-  Co.,  4hich  involves  advertising  ourmethods^whlch' the’  gS 
ANA,  I  am  sure  that  the  direc-  ever,  it  was  pointed  out  that  fUg  newsnaners  methods  which  the  Govern 

tors  and  the  staff  will  give  the  Nielsen  is  not  now  equipped  j  ,.  .  T>ii,eTv,  uient  employs  to  attack  the  in- 

question  thorough  considera-  with  a  sufficient  number  of  audi-  -  ,^^®^  J  ^  dustry.” 

tion.”  meters  to  make  local  TV  audi-  Cleveland  has  ruled  that  the  Norton  J.  Simon  of  Philadel- 

It  was  agreed  at  the  meeting  ence measurements,  which  would  ^ame  is  a  o  n^.  coca  o  a  a  -  Pa  ^  counseled:  “It  has 

that  “projections  rather  than  be  required  in  any  “Audit  n  cross  fne  i  government 


actual  audits,  as  in  the  case  of  Bureau  of  TV.” 

ABC  handling  of  print  media”  Mr.  Abrams  told  his  com- 


isagameofskill  andima^ation  has  changed  for  adver- 

and  not  in  violation  of  anti-  Rising.  But  the  last  year  or  so 


must  prevail  with  TV.  Yet  it  mittee  that  for  one  standard  ®  ®’'^  has  convinced  me  that  it  is  more 

was  thought  ABC  might  well  “audit,”  TPI  Ratings  could  call  The  restraining  o^er  would  than  a  mere  change  in  climate, 

participate  in  the  development  of  on  100,000  homes  each  month,  contest  pending  a  hear-  We  seem  to  be  threatened  by 

a  means  of  measuring  audiences  whereas  there  are  now  1,000  something  like  an  ‘ice  age  for 

and  lend  its  prestige  and  facili-  audimeters  to  cover  all  U.  S.  Rules  of  the  game  call  for  the  advertising;’ — a  creeping  fore* 

ties  to  broadcast  industry  when  homes.  Cost  would  be  about  $4,-  selection  of  two  words  from  may  inch  its  way  along  and 

there  is  final  agreement  on  a  000,000  a  year  compared  with  newspaper  ads  and  matching  the  smash  one  advertising  structure 

measuring  technique.  $5,000,000  estimated  as  what  the  letters  in  these  words  with  after  another.” 

W  1  K  ARF  industry  is  spending  now  for  letters  found  under  the  cork  in  John  B.  Cunningham,  board 

eicomed  by  AKh  different  rating  services.  Coke  bottle  caps.  chairman,  Cunningham  &  Walsh. 

To  reach  agreement,  Mr.  ^  ,  P  i  t  P  HI  Mr.  Locher  has  also  called  a  Inc.,  said  “Madison  Avenue" 

Abrams  was  authorized  by  the  ®  **  **”■*'  meeting  to  determine  whether  must  get  serious  and  promote  i 

committee  to  write  the  Adver-  Finding  a  single  rating  sys-  several  other  merchandising  pro-  24-hour-a-day  educational  tde 
tising  Research  Foundation  to  tem  that  would  satisfy  all  the  motions  are  violations  of  the  vision  effort  beamed  at  every 

ask  them  to  undertake  a  new  needs  of  advertisers  was  de-  law.  Among  them  will  be  the  “farm,  tenement  and  garret 

study  of  ratings,  with  a  view  scribed  by  Mr.  Abrams  as  one  of  Presswords  contest  of  the  Cleve-  He  also  asked  them  to  give  up 

to  determining  one  upon  which  the  greatest  problems  facing  the  land  Press  and  the  Cashwords  some  of  the  profitable  night-tioe 

the  entire  industry  could  rely.  trade  today.  contest  of  the  Cleveland  News.  TV  time  to  do  it. 
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measuring  technique. 

Welcomed  by  ARF 

To  reach  agreement,  Mr. 
Abrams  was  authorized  by  the 
committee  to  write  the  Adver- 


One  of  Greatest  Problem.^ 


How  Pepsi  Uses  Color 
What  It  Tells  Bottlers 


Advertiser  •  IVewspaper 
Section 


By  Robert  B.  McIntyre 

(Part  II  of  two-part  Series) 


In  the  following  16  pages  you  will  find  news,  interviews  and 
articles  of  special  interest  to  and  about  .  .  . 


Newspaper  admen 
Media  buyers 
Representatives 
Ad  agencies 
Trade  groups 
Public  relations 


Promotion 
Agency  personnel 
Ad  campaigns 
Ad  accounts 
Competing  media 
Classified 

Robert  B.  McIntyre,  Advertising  News  Editor 


Big,  eye-catching  illustrations  the  Pepsi-Cola  Co.  depends  on  its 
make  Pepsi’s  ’59  newspaper  bottlers.” 

ads  stand  out  so  they’ll  be  seen  Mr.  Soughan  didn’t  have  to 
by  the  most  hurried  reader,  add  “and  vice  versa,”  for  Pepsi 
Illustrations  gain  strength  be-  sells  its  bottlers  on  a  way  of 
cause  they’re  handled  in  a  line  business  philosophy  based  on 
art  technique  that  reproduces  mutual  respect,  assistance,  and 
clearly  and  boldy  in  any  news-  understanding.  One  part  of  the 
paper.  Headlines  pick  up  from  “partnership”  would  be  nothing 
there  and  draw  the  reader  in  by  without  the  other, 
suggesting  a  situation  that  pro-  The  Pepsi-Cola  Co.  is  com¬ 
motes  further  reading.  That  prised  of  four  divisions,  each  buying  full-page  newspaper  ads.  — “because  we  maintain  a  man 
leads  into  the  copy  which  is  headed  by  a  vicepresident  re-  Without  this  “Area  Plan”  some  who  does  nothing  but  contact 
packed  with  the  urge  to  buy  and,  sponsible  for  two  sales  regions  small  bottlers  couldn’t  afford  a  newspapers  and  their  represen¬ 
like  a  good  salesman,  makes  no  operating  under  a  total  of  eight  major  spread  on  his  own.  tatives,  and  who  takes  over  the 

bones  about  “asking  for  the  regional  managers.  At  present,  Mr.  Murray  told  actual  mechanics  involved  in 

order.”  Members  of  a  field  staff  oper-  Editor  &  Publisher,  this  plan  the  particular  job  to  be  done.” 

ating  out  of  Pepsi’s  regional  is  being  used  mostly  in  the  mid-  jje  gaijj  that  “when  we  do 
2-('x>lor  >ewspaper  .^ds  offices  make  regular  trips  to  west  areas,  where  the  circula-  this,  we  find  that  newspapers 

Because  “color  gives  us  pres-  bottlers  throughout  the  tion  of  so-called  “state-wide”  cooperate  every  time.”  Mr. 

tine  and  dominance  in  news-  S’  assistance  in  newspapers  fans  out  in  all  direc-  Murray  noted  that  in  many 


ADVERTISER  •  NEWSPAPER 

‘Stop-Look-Read’  Ads 
Aid  Israel  Airlines 

“Stop,  Look  &  Read”  news-  vertisements”  by  Julian  Wat- 
paper  advertisements  have  long  kins,  who  wrate  that  “the  At- 
been  a  specialty  of  Doyle  Dane  lantic  Ocean  was  20%  smaller 
Bernbach,  Inc.,  New  York.  They  and  the  advertising  business 
win  honors  for  the  agency,  and  a  whole  lot  bigger  the  morning 
what  is  more  impressive,  sales  this  ad  came  in  on  the  tide  of 
for  clients.  newspaper  pages.”  The  ad  is 


NOG 


for  clients.  newspaper  pages.”  The  ad  is 

Creative  genius  behind  many  also  destined  to  receive  the  New 
of  them  is  William  Bernbach,  York  Art  Directors  Gold  Medal 


1958)  El  A1  Israel  had  the  third 
highest  load  factor  of  the  14 
trans-Atlantic  carriers. 

A  concentrated  campaign  is 
currently  running  for  spring 
business  in  the  New  York  Times, 
Philadelphia  Inquirer,  Chicago 
Tribune,  Los  Angeles  Times, 
Cleveland  Plain-Dealer,  Mont¬ 
real  Star,  New  Yorker,  Satur¬ 
day  Review  of  Literature,  and 
Holiday. 

• 

Vancouver  Province 
Names  Ad  Director 


DDB’s  president,  and  his  top  Award  this  April, 
creative  team  of  Robert  Gage,  4i  •  d  •  < 

chief  art  director  and  Phyllis  Rough 

Robinson,  copy  chief.  Mr.  Beni-  Latest  El  A1 


bach  strives  to  check  on  all  roll  in  on  the  newspaper  tide 
— -  use  rough  line  drawings  instead 


Latest  El  A1  Israel  ads  to 


■MinM 


For  Effective 
Newspaper  . 
Advertising 


also  aestinea  to  receive  tne  new  Vancouver  B  C 

York  Art  Directors  Gold  Medal  Bay  M.  Carter  has  ’retired 

Award  this  April.  after  36  years  in  the  adver- 

‘In  the  Rough'  NO  GANDER  tising  field  here.  He  has  been 

.  ,  succeeded  as  advertising  direc- 

Latest  El  A1  Israel  ads  to  tor  of  the  Vancouver  Province 

roll  in  on  the  newspaper  tide  . . . . . . . . . .  .  by  John  F.  Evans,  formerly  as- 

use  rough  line  drawings  instead  sistant  advertising  manager  of 

of  a  photograph,  but  the  “Stop-  rule  other  than  to  command  at-  the  Montreal  Gazette.  Frank  A. 
Look  &  Read”  quality  is  just  as  tention,  to  be  read  and  to  get  McGirr,  of  the  Province  staff, 
unmistakable.  Curiously  enough,  action,”  Mr.  Endelman  said,  has  been  named  assistant  adver- 
the  first  intention  on  the  “No  “We  are  extremely  lucky  in  hav-  tising  director. 

Goose — No  Gander”  ad  (see  ing  a  client  willing  to  invest  in  Mr.  Evans  was  in  the  retail 
cut)  was  to  use  photographs,  ac-  this  kind  of  dominant,  compel-  business  in  Saskatoon  for  five 
cording  to  Bernard  Endelman,  ling  use  of  newspaper  space.”  years,  joined  the  RCAF  in  1939 
account  executive.  Since  the  first  ad  in  Decern-  and  seiwed  overseas  for  five 

The  idea  was  developed  in  con-  ber  1957,  27  have  been  published  years  as  Squadron  Intelligence 
ference  between  David  Reider,  in  newspapers  for  El  A1  Israel  officer.  He  was  a  publisher-rep- 
copy  supervisor  on  this  account,  by  DDB.  One  ad  was  reproduced  resentative  in  Toronto  and  in 
and  William  Taubin,  the  art  100,000  times  for  special  circu-  1950  became  Ontario  manager 
director,  himself  winner  of  three  lation  among  travel  agencies  at  of  the  Montreal  Gazette.  He  he¬ 
art  awards.  their  request.  Under  the  head-  came  assistant  advertising  man- 

„  ICC  “Just  What  Does  a  Travel  ager  last  year. 

.Sought  Lye-.Siopper  Agent  Do  For  You?  (And  How  Mr.  Carter  was  born  in  Van- 


Mr.  Evans  was  in  the  retail 


art  awards. 


.Sought  Eye-.Stopper 


ads  that  leave  the  house,  con-  jjj  case  of  the  goose  ad  Much  Does  It  Cost?)”  a  series  couver  in  1895.  He  served  over- 
ceives  a  lot  of  them  and  the  Mr.  Taubin  and  Mr.  Reider  were  of  photographs  told  the  story,  seas  during  the  First  World 


bright  light  of  his  original  in-  seeking  an  eye-stopping  way  to 
spired  concept  guides  the  entire  g^y  “non-stop”  flight,  which 


....•I.  .50.  W’^ar  for  four  years,  with  the 

Millionaire  .Senes  Canadian  Field  Artillery  and 

Another  series  of  ads  talked  later  as  a  pilot  with  the  RAF. 


Bernbach  Concept 


other  airlines  were  featuring.  Another  series  of  ads  talked  later  as  a  pilot  with  the  KAr. 
As  Mr.  Reider  was  working  out  about  flying  experience  and  used  A  natural  athlete,  he  “worked" 
text  stating  that  there  were  “no  large  photographs  of  El  A1  his  way  through  college  by  play¬ 
refueling  stops  at  Goose  Bay,  pilots:  “4  Millionares  who  fly  ing  professional  fleld  lacrosse. 


The  Bernbach  concept  may  be  refueling  stops  at  Goose  Bay,  pilots:  “4  Millionares  who  fly  ing  professional  fleld  lacrosse, 

stated:  “In  the  face  of  tremen-  Labrador  or  Gander,  Newfound-  for  El  Al,”  each  one  a  “mil-  He  gave  up  his  profession  as  a 

dous  competition,  not  only  in  land  when  you  fly  El  Al  jet-  lionaire”  because  he  had  logged  mining  engineer  to  go  into  the 
your  own  field,  but  from  other  Piop  Britannia  between  New  over  a  million  fiying  miles.  newspaper  business, 
advertisers  in  the  same  publica-  York,  London  or  Paris,”  Mr.  All  27  ads  have  been  unusual,  ^ 

tion,  you  must  stop  the  readers,  Taubin  roughed  out  drawings  but  not  just  for  the  sake  of 

make  them  look,  pause  and  read ;  to  show  Y.  Koppel,  and  J.  Peter  being  different.  Mr.  Endelman  Alabamans  Hear 

and,  if  your  message  and  art  Brunswick,  El  Al  U.  S.  man-  pointed  out  that  Mr.  Bernbach  41  . 

are  logically  locked  together,  ager  and  advertising  and  pub-  insists  that  there  be  a  valid  •™noui  /\aveni»ing 

you  will  have  a  reasonable  ex-  He  relations  director  respective-  reason  behind  the  uniqueness  of  Birmingham,  Ala. 


pectation  of  sales  action.” 

It  has  been  successfully 
brought  to  play  for  10-year  old 
El  Al  Israel  Airlines,  a  DDB 


No  Fixed  Rule 

“They  liked  the  rough  so 


client  since  December  1957.  Mr.  much  that  the  idea  of  photo-  _ _  - 

Bernbach  conceived  the  first  ad  graphs  for  the  finished  ad  was  “I  would  never  use  a  picture  I’ress  Association  at  its  88th 
for  the  airline.  A  standard  abandoned,”  Mr.  ETndelman  said,  of  a  man  standing  on  his  head  annual  meeting  here  Jan.  22-24. 
newspaper  page  was  given  over  Mr.  Taubin  and  Mr.  Reider  in  an  advertisement,  for  exam-  About  200  editors,  published 

to  a  dramatic  marine  photo-  have  used  the  same  technique  pie,  just  to  attract  attention,  and  newspaper  executives  in  the 
graph.  One  side  of  it  was  peeled  for  other  ads.  One,  in  broad  but  only  if  I  were  selling  a  new  state  attended  the  convention, 
down  to  reveal  the  printed  no-  stroke  drawing,  shows  a  passen-  device  to  keep  the  change  from  They  heard  Frank  Kilcheski  of 
tice:  “Starting  Dec.  23  the  At-  ger  sleeping  peacefully  on  a  re-  falling  out  of  his  pockets,”  Mr.  the  Bureau  of  Advertising,  e*' 
lantic  Ocean  will  be  20%  small-  dining  airplane  chair.  The  cap-  Bernbach  explained.  plain  the  massive  program  01 

er.”  The  single  copy  line  run-  tion  reads:  “The  Sleeping  Pill  The  El  Al  Israel  ads  have  been  total  selling;  W.  D.  Moore,®' 
ing  into  the  El  Al  logotype  is  in  the  Engine.”  Another  ad  effective  in  the  sense  that  they  rector  of  advertising  and  sal^ 
asked  the  reader  to  “watch  for  shows  the  same  passenger  hud-  ring  telephone  bells  in  the  air-  promotion.  Dodge  Division  of 
the  inauguration  of  the  first  died  in  overcoat  over  pajamas,  line’s  reservation  offices.  Busi-  Chrysler  Corporation,  explmo 
jet-prop  service  across  the  At-  standing  disconsolately  outside  ness  has  tripled  since  the  DDB  the  Dodge  approach  to  advertis- 
lantic.”  the  plane  to  illustrate  “No  mid-  ads  began  appearing  in  newspa-  ing  media;  and  Robert  Buc^ 

This  ad  was  honored  by  in-  dle-of-the-night  stops  for  re-  pers,  while  capacity  has  only  president  of  Alabama’s  largest 


any  ad.  Without  reason  the  peo¬ 
ple  may  read  but  leave  with  a 
feeling  of  emptiness. 

Ads  Ring  Bells 


Alabamans  Hear 
About  Advertising 

Birmingham,  Ala. 

William  Stewart,  editor  and 
publisher  of  the  Monroe  Journal, 
Monroeville,  and  co-publisher  of 
the  Brewton  Standard,  was 
elected  president  of  the  Alabama 


elusion  in  the  latest  revised  edi¬ 
tion  of  “The  100  Greatest  Ad- 


fueling.”  doubled.  According  to  the  latest  advertising  agency,  speak  0® 

“We  are  bound  by  no  fixed  figures  (first  six  months  of  “Creative  Mass  Selling.” 
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WHATEVER  YOU  SELL  YOU  CAN 

SELL  MORE  OF  IT  IN  THE  Plain  Dealer  Market 

THAN  IN  ANY  ONE  OF  36  ENTIRE  STATES 


RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  COUNTIES* 


THE  ONLY  CLEVELAND 
NEWSPAPER  THAT  SELLS 
THE  CITY  AND 
26  ADJACENT  COUNTIES 


COMMODITY 

CLEVELAND 
CUYAHOGA  COUNTY 
(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,336,394 

$2,030,071 

$4,366,465 

Retail  Food  Sales 

589,775 

510,796 

1,100,571 

Retail  Drug  Sales 

88,498 

55,405 

143,903 

Automotive 

435,242 

430,796 

866,038 

Gas  Stations 

146,580 

176,027 

322,607 

Furniture,  Household  Api 

olionces  125,120 

104,022 

229,142 

I  (Source.  Sales  Management  Survey  of  Buying  Power,  May  10.  1958^  I 

*Aicron,  Canton  and  Youngstown’s  Counties  are  not  included  in  above  Sales. 


The  Cleveland  PLAIN  DEALER 

Repmented  bj  Crtsmtr  &  IVoodward,  Inc.,  Sew  York,  Chicago,  Detroit,  Atlanta,  San  Francisco,  Los  Angeles.  Member  of  Metro  Sunday  Comics  and  Magazine  Network. 

editor  Sc  publisher  for  February  14,  1959 


How  Pepsi 

(Continued  from  page  17) 

Murray  Jr.  is  in  the  media 
department  at  Kudner  Agency, 
Inc. 

‘Can't  Beat  ('.olor' 

According  to  Mr.  Soughan, 
“You  can’t  beat  ROP  color  as 
an  attention-getter  in  news¬ 
papers.  It’s  powerful  ammuni¬ 
tion  w’hen  you’re  fighting  a 
tough  competitive  battle. 

“For  situations  where  color 
will  enable  our  bottlers  to  score 
a  sales  victory  everyone  of  our 
ads  is  available  in  at  least  one 
color  and  black  in  the  1,000- 
line  size,’’  he  said. 

Special  Ad  Kits 

In  a  special  1959  advertising 
kit  compiled  by  Pepsi  and  its 
advertising  agency  for  bottlers, 
the  company  goes  to  great 
lengths  to  help  them  get  the 
most  out  of  the  company-pre¬ 
pared  advertising  material — in¬ 
cluding  various  hints  based  on 
the  experience  of  advertisers 
who  have  had  “the  greatest  suc¬ 
cess  w'ith  new'spaper  adver¬ 
tising.” 

“We  urge  our  bottlers  to  re¬ 
view  the  information  given  in 
the  kit  and  apply  it  in  the  ad¬ 
vertising  they  prepare  for  their 
local  newspapers,”  Mr.  Soughan 
explained  in  referring  to  the 
section  of  the  kit  devoted  to  the 
use  of  newspapers. 

^  lial  Pepsi  Tells 

“In  telling  our  bottlers  how 
to  make  their  newspaper  ads 
most  effective,”  Mr.  Soughan 
went  on,  “we  point  out  that  as 
a  source  of  local  impact,  news¬ 
paper  advertising  fills  a  very 


Gateway  to 
the  MOON 


ABC 

CITY  ZONE 

171,168 

FIVE 

COUNTY 

POPULATION 

381,000 


100,000 

DAILY  CIRCULATION 

Orlando  Sentinel -Star 


presses  after  the  reverse  side 
of  the  paper  has  been  printed. 
This  ‘second  impression’  printing 
gives  clearer,  better  reproduc¬ 
tion,”  the  kit  explains. 

Point  No.  6  advises  bottlers 
to  use  color  ads  when  they  can. 
“Whether  in  two  or  four  colors, 
your  ads  have  more  impact  and 
are  remembered  longer  than 
black  and  white. 

“Run  the  ad  copy  as  it  is — 
without  changes,”  says  point 
No.  6.  “The  recommended  copy 
will  get  you  better  sales  results 
because  it  presents  the  Pepsi 
‘Be  Sociable’  theme  most  effec¬ 
tively.  Also,  it  is  legally  cor¬ 
rect— no  chance  of  involving 
yourself  in  a  legal  error.” 

Ask  Reps’  Help 

Point  No.  7  offers  some  advise 
on  calling  in  the  local  news¬ 
paper’s  representative.  “Ask  for 
a  definite  commitment  on  the 
kind  and  amount  of  merchan¬ 
dising  aid  he  will  give  you,”  ad¬ 
vises  the  kit.  “Will  he  accom¬ 
pany  your  drive  salesmen  on 
calls?  What  about  dealer  mail¬ 
ings?  And  ask  whether  the  news¬ 
paper  has  any  special  display 
areas  in  major  chains  and  super¬ 
markets  in  your  territory. 

“You’ll  be  amply  rewarded  for 
this  slight  extra  effort  by  seeing 
Pepsi  included  in  the  newspaper- 
sponsored  promotions.  They  all 
add  up  to  greater  sales,”  the  kit 
concludes. 

‘Bed  Slieel>«’ 

Included  in  the  bottlers’  ad 
kit  is  a  “Bed  Sheet”  showing 
actual  sizes  of  ads  available  in 
columns,  lines  and  inches. 
Bottlers  are  asked  to  use  this 
sheet  in  planning  their  news¬ 
paper  sch^ules. 

In  addition  to  the  full-page, 
1,000-line,  and  616-line  ads  of¬ 
fered  in  black  and  white  and 
one  color  and  black,  the  kit  also 
includes  an  offer  of  the  12  four- 
color  newspaper  ads  being  used 
nationally  by  the  parent  com¬ 
pany. 

Aside  from  the  eye-attracting 
quality  of  the  color,  the  fashion¬ 
able  illustrations  carry  out  the 
sociability  theme  with  people 
shown  in  interesting  group 
scenes  where  Pepsi  contributes 
to  their  enjoyment. 

$46  Million  Plus  “Holidays  are ‘sociable  days’,” 
,  ...  ,  j  Mr.  Soughan  said.  “They  are 

In  vsCncrol  MGrchon"^  times  when  people  drink  and 
serve  more  Pepsi-Ck)la.  The  holi¬ 
day  sales  potential  is  well  worth 
an  extra  advertising  effort  on 
our  bottlers’  part.  That’s  why 
six  of  our  12  national  full-color 
ads  are  available  to  them  on 
request  for  use  with  a  special 
.  holiday  appeal  in  headline  and 
'  copy,”  he  explained. 

Ads  available  upon  request  in 


special  niche  in  their  respective 
selling  plans. 

“With  so  much  dependent  on 
newspaper  advertising  and  with 
the  sales  volume  newspaper  ad¬ 
vertising  is  capable  of  building, 
we  give  our  bottlers  seven 
pointers  to  keep  in  mind  when 
placing  their  newspaper  adver¬ 
tising.” 

The  7  Pointers 

Included  among  the  seven 
pointers  is  the  advise  to  bottlers 
to  make  strategic  use  of  news¬ 
paper  advertising  to  lengthen 
and  level  the  selling  season  by 
running  strong  schedules  in  the 
spring,  just  before  the  big  sea¬ 
son,  and  again  in  the  fall,  just 
after  the  normal  soft  drink  high 
season  ends. 

Pepsi  bottlers  are  also  urged 
to  learn  the  best  times  for  in¬ 
sertions.  “Generally,”  says  the 
kit  copy,  “it’s  Thursday  evening 
and  Friday  morning  editions 
read  by  women  planning  week¬ 
end  shopping.”  Bottlers  are  also 
reminded  that  it  may  pay  them 
to  run  ads  earlier  in  the  week. 
“Find  out  what  your  best  strat¬ 
egy  is;  then  stay  with  it.  Con¬ 
sistency  gets  results,”  the  kit 
advises. 

Food.  Society  I’ages 

The  matter  of  best  position  is 
covered  in  point  No.  3.  Bottlers 
are  told  that  food  editorial  or 
society  pages  in  the  newspaper 
are  “generally  preferred.”  Out¬ 
side  column  on  the  right-hand 
page  above  the  fold  helps  reader- 
ship,  Pepsi  tells  its  bottlers. 
“Let  the  newspaper  know  the 
position  you  want ;  then  see  what 
you  get.” 

“Ask  for  ‘second  impression’ 
printing,”  point  No.  4  suggests. 
“Each  page  of  the  newspaper 
goes  through  the  press  twice. 
The  second  run  goes  through  the 


Ad  Tax  Threatened 
By  Maine  Senator 

Augusta,  Me. 

Representatives  of  the 
Maine  Daily  Publishers  Asso¬ 
ciation,  Maine  Press  Associa¬ 
tion  (weeklies),  and  Maine 
Broadcasters  Association,  are 
marshalling  their  forces  for 
an  anti-advertising  tax  battle. 

Despite  the  defeated  and 
discredited  attempt  to  tax  ad¬ 
vertising  in  Baltimore,  Md., 
State  Sen.  James  E.  Coffin, 
of  Freeport,  plans  to  intro¬ 
duce  a  bill  to  tax  all  newspa¬ 
per,  outdoor  poster,  and  ra- 
dio-TV  advertising. 

Sen.  Coffin’s  proposal  is  said 
to  be  an  amendment  to  the 
state’s  3%  sales  tax,  rather 
than  a  special  tax. 

Robert  E.  Kiah,  general 
manager,  Bangor  News,  is 
president  of  the  Maine  Daily 
Newspaper  Publishers  Asso¬ 
ciation. 


dise  During  1957 

321  Pet.  Ahead 
of  Florida  Avg. 

276  Pet.  Ahead 
of  National  Avg. 


—  From  Sales  Management 


special  holiday  versions  are: 
Easter,  Fourth  of  July,  Thanks¬ 
giving,  Memorial  Day,  Labor 
Day,  and  Christmas. 

Pepsi-Cola  Co.  is  as  public 
relations  conscious  as  it  is  ad¬ 
vertising  conscious,  and  prides 
itself  on  its  domestic  and  over¬ 
seas  public  relations  manuals. 
English,  French  and  Spanish 
editions  of  the  overseas  manual 
are  distributed  by  Pepsi-Cola 
International  to  260  Pepsi 
bottlers  in  76  countries. 

The  company-prepared  manu¬ 
als  include  chapters  on  commun¬ 
ity  and  employe  relations,  press 
relations,  preparation  of  press 
material,  press  conferences, 
newspaper  supplements,  and 
plant  open  house  events. 

The  manuals  are  the  result  of 
the  company’s  recognition  of  the 
“growing  importance  of  public 
relations  as  an  integral  part  of 
the  American  business  scene. 
They  are  designed  as  the  foun 
dation  for  the  every-day  job  of 
keeping  every  Pepsi-Cola  bottler 
at  the  forefront  of  his  commun¬ 
ity.” 

Commenting  on  his  company’s 
advertising  program,  and  with 
particular  emphasis  on  its  heavy 
reliance  on  newspapers,  Chair 
man  Steele  this  week  told  Editos 
&  Publisher; 

“Pepsi-Cola  Co.  has  always 
found  newspaper  advertising  to 
be  a  powerful  selling  tool  in  its 
rise  to  its  present  position  as  tte 
growth  leader  in  the  soft  drink 
industry.  With  continuing 
provements  in  reproduction 
processes  and  increasing  mer 
chandise  aids,  we  continue  to 
look  to  newspapers  as  an  impor¬ 
tant  part  of  our  overall  market¬ 
ing  strategy.” 
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In  Chicago,  it  takes  2  — 

to  do  the  town  right! 


BECAUSE  . . ,  Chicago  has  outgrown  the  power  of  any  single  daily  news- 
jTan£r.ii^— ^ ^  even  half  of  your  city  and  suburban  prospects. 

W  newspapers  to  reach  a  majority  of  the 

*MOST  net  unduplicated  coverage,  one  of  your  two 
/9-S3  1  ago  Sun-Times! 


I  CHICAGO 

iSUN -TIMES 
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ADVERTISER  •  NEWSPAPER 


Newspapers  Suck-Up 
Eureka  Vacuum  Linage 


Bloomington,  Ill. 

Continuing  a  60-year  tradi¬ 
tion,  newspaper  advertising  will 
spearhead  Eureka’s  spring  sales 
drive  for  its  unique  1010  vibra- 
beat  vacuum  cleaner,  A.  L.  Mc¬ 
Carthy,  sales  vicepresident,  re¬ 
vealed  this  week. 

Full-page,  four-color  insertions 
(via  Earle  Ludgin  &  Co.)  in  the 
national  newspaper  weekly  mag¬ 
azines,  This  Week  and  Parade, 
plus  equal  space  in  the  weekend 
magfazines  of  major  individual 
newspapers,  will  be  the  key¬ 
stones  of  the  Eureka  spring  pro¬ 
motion,  Mr.  McCarthy  said,  with 
additional  heavy  emphasis  on 
dealer  cooperative  advertising  at 
the  local  level  after  the  initial 
phase. 

First  full-pages  in  color  will 
break  in  Parade  March  8  and 
This  Week  the  following  week¬ 
end.  The  weekly  magfazines  of 
the  Atlanta  (Ga.)  Journal, 
Seattle  (Wash.)  Times,  Toledo 
(Ohio)  Blade  and  Chicago  Trib¬ 
une  will  also  carry  color  pages 
in  March.  Follow-up  color  ads 


will  appear  in  This  Week  April 
5  and  Parade  April  12. 

Since  the  vibra-beat  cleaner  is 
a  quality,  rather  than  a  promo¬ 
tional  appliance,  Mr.  McCarthy 
explained,  the  company  will  aim 
directly  at  the  middle  and  upper 
income  market  by  including  the 
Reader's  Digest  on  its  national 
magazine  schedule  for  the  first 
time.  A  four-color  page  stressing 
the  vibra-beat  rug  nozzle  will 
appear  in  the  April  issue. 

In  addition  to  newspaper  and 
major  magazine  insertions  the 
consumer  programs  will  also  be 
supported  by  television  in  the 
New  York  market  with  spot 
commercials  on  major  programs 
over  a  two-month  period,  begin¬ 
ning  in  March. 

Trade  advertising  will  be 
launched  in  mid-Febniary. 

*  «  * 

Color  in  176  Papers 
Sparks  ‘Wonderama’ 

Mansfield,  Ohio 

Run-o£-paper  color  in  176 
newspapers  from  coast  to  coast 


State  ^aurttal 


ILLINOIS  STATE  REGISTER 


The  Illinois  State  Journal 
and  Illinois  State  Register 
offer  you  100%  coverage 
of  Sangamon  County 
(Springfield) 
and  61.6%  coverage  of 
the  prosperous  11-county 
Springfield  Market. 

All  this  — 

and  R.O.P.  color,  too! 

COVERAGE 

OF  SPRINGFIELD . . . 
CAPITAL  AND  HEART 
OF  ILLINOIS 


“The  Riufi  of  Truth” 

NEWSI^APEI^S 

15  "Homefown"  Newspapers  covering  Springfield,  Illinois  —  Northern  Illinois  — 
Greater  Los  Angeles  —  and  San  Diego,  California  .  .  .  Served  by  the  COPLEY 
Washington  Bureau  and  the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 
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kicked  off  the  Westinghouse  ma¬ 
jor  appliance  “Wonderama 
Days”  this  week. 

The  simultaneous  use  of  ROP 
color  in  that  many  newspapers 
is  believed  to  be  a  “first”  in  the 
major  appliance  industry,  ac¬ 
cording  to  John  J.  Anderson, 
manager  of  the  Westinghouse 
major  appliance  division.  The 
actual  list  of  newspapers  carry¬ 
ing  the  “kick-off”  ad  is  186,  he 
said,  but  10  papers  on  the  list 
including  some  in  New  York 
City  do  not  have  ROP  color 
facilities. 

Wonderama  Days  will  be  an 
integ^rated  promotion  for  some 
10,000  Westinghouse  dealers  and 
will  cover  refrig^erators,  freezers, 
automatic  washers,  dishwashers, 
electric  dryers  and  ranges. 

Ads  in  current  issues  of  Life, 
Saturday  Evening  Post,  Better 
Homes  and  Gardens,  Progressive 
Farmer  and  Successful  Farming 
spearhead  the  activity  in  maga¬ 
zines.  A  network  television  spe¬ 
cial,  “The  Westinghouse  Lucille 
Ball-Desi  Amez  Show,”  on  Feb. 
9  featured  the  comedy  team  in 
a  visit  to  Alaska. 

The  Alaska  program  formed 
the  basis  of  retail  activities.  An 
encyclopedia,  travel  posters,  wall 
and  window  banners  on  the  49th 
.state  provided  free  gifts  and 
store  decorating  items. 

• 

N.Y.  Dodge  Dealers 
Set  $  100-Million  Goal 

I  Newspaper  and  radio  adver- 
;  tising  last  week  carried  the 
major  load  in  a  drive  launched 
by  the  Dodge  New  York  Retail 
Selling  Association  and  desig^ned 
to  sell  more  than  $100,000,000 
'  worth  of  Dodgre  cars  during  the 
year. 

Main  plank  in  the  program 
(via  Wexton  Advertising 
Agency)  is  a  new  protection  de¬ 
vice  for  the  customer  called  the 
“Insured  Deal,”  which  insures 
the  trade-in  offer  made  by  the 
dealer  for  a  30-day  period. 

Large  space  insertions  an¬ 
nouncing  the  deal  broke  last 
week  in  major  newspapers  in 
the  New  York  area. 

• 

Old  Sunny  Brook 
Schedules  500  Papers 

More  than  600  newspapers 
will  carry  expanded  advertising 
I  (via  Lawrence  Fertig  &  Co.)  for 
I  Old  Sunny  Brook  Distillery. 
Outdoor  advertising  and  point- 
of-purchase  material  will  sup¬ 
port  the  progrram. 

Reproductions  of  world-re¬ 
nowned  Frederic  Remington 
j  “Old  West”  paintings  form  the 
I  basis  of  the  campaign  under  the 
theme:  “The  Great  Bourbon  of 
the  Old  West  Is  Winning  New 
'  Friends  Everywhere.” 
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Florida  Realty 
Listing  Ads  Scored 

Tallahassee,  Fla. 

The  State  Cabinet  vot^  re¬ 
cently  to  look  into  the  “adver¬ 
tising  practices”  of  a  Vero 
Beach  woman  who  allegedly 
sells  a  list  of  state-owned  lands 
available  for  purchase. 

Van  Fergruson,  director  of  the 
Internal  Improvement  Fund, 
identified  the  woman  as  “J.  D. 
Hall.”  He  said  she  formerly  op¬ 
erated  from  Silver  Springs,  W 
now  has  moved  to  Vero  Beach. 

“Has  any  of  the  cabinet  mem¬ 
bers  seen  an  ad  which  has  run 
in  New  York  newspapers?”  in¬ 
quired  Secretary  of  State  Rob¬ 
ert  A.  Gray.  He  said  the  ad  im¬ 
plies  that  the  list  offered  for 
sale  is  official. 

Mr.  Gray  called  the  ad 
“adroitly  worded  which,  if  ana¬ 
lyzed  word  for  word,  says  noth¬ 
ing  that  is  not  true,  but  in  its 
entirety  g^ves  a  false  impres¬ 
sion.” 

“The  ad  refers  to  ‘State  of 
Florida  lands  for  sale’,”  he 
added. 

Director  Ferguson  said  the 
ads  “are  a  nuisance.”  He  ex¬ 
plained  the  woman  sells  a  list  of 
state  properties  available  for 
sale  and  supplies  “some  sort  of 
map”  for  a  $3  fee.  He  said  the 
listings  include  properties  which 
are  under  leave  and  some  which 
were  sold  years  ago. 

• 

Old  Milwaukee  Beer 
Debuts  in  Mich. 

Chicaiw 

Schlitz  Brewing  Company  of 
Milwaukee  is  initially  intro¬ 
ducing  its  popular  priced  beer. 
Old  Milwaukee  Beer,  throutdi 
eight  distributors  in  Michigan 
with  a  heavy  advertising  pro¬ 
gram,  including  full-color  full- 
page  newspaper  ads  (via  Grant 
Advertising  Agency,  Chicago). 

In  addition  to  newspapers, 
radio-TV  spots,  plus  outdoor  ad¬ 
vertising,  are  being  used.  Color 
ads  feature  the  red-green  color 
combination  of  Old  Milwaukee 
Beer’s  label  and  bottle. 

• 

Dr.  Pepper  Makes 
Incision  in  N.Y. 

Dr.  Pepper  Co.,  soft  drink 
manufacturer,  will  make  ite 
first  incision  into  the  metropoli¬ 
tan  New  York  market  with  full- 
page  newspaper  ads  (via  Gran* 
Advertising,  Inc.),  TV,  grocer 
publications  and  special  dealer 
and  consumer  promotions. 

Franchised  bottlers  have  al¬ 
ready  opened  plants  in  the 
Bronx,  N.  Y.,  and  in  Garden 
City,  L.  I. 
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m  by 
t^^^CpV’T. 


THIS  DELIVERY 
OFFICIALLY  PUTS 


516,500 


PEOPLE 


IN  THE  BIG, 
EVER-GROWING 

ST.  PAUL 

MARKET! 


Handle  with  care,  gentlemen  -  this  is  not  just  any  old  county. 
It's  the  one  that  officially  puts  516,500  prosperous  customers  in  the 
St.  Paul  “Hair*  of  the  Twin  Cities  Metropolitan  Area  .  .  .  and 
nudges  retail  sales  in  our  “half”  up  to  629  MILLION  DOLLARS 
A  YEAR! 

^  ith  the  I’.  S.  Census  Bureau's  unqualified  okay,  Washington 
county  now  joins  Ramsey  and  Dakota  to  make  up  a  three-county 
St.  Paul  Market  that's  on  the  grow  from  border  to  border. 

New  retailing  potentials  are  blossoming  as  never  before. 
Dayton's,  Inc.,  and  Sears  are  already  in  the  blueprint  stage  of 
revamping  St.  Paul's  loop  into  a  shopper's  mecca  of  bigger-than- 
ever  proportions.  Acres  of  real  estate  are  being  gobbled  up  for 
industrial  expansion  and  sprawling  shopping  centers.  Super  high¬ 
ways,  now  on  the  drawing  boards,  will  soon  be  pointing  the  way 
to  St.  Paul  for  thousands  of  additional  cars  filled  with  shoppers. 

If  your  advertising  program  isn’t  already  geared  to  cash  in 
on  this  mushrooming  market,  now's  the  time  to  make  your  move 
to  the  one  and  only  newspaper  to  blanket  every  rich  inch  of  it  .  .  . 
the  St.  Paul  Dispatch-Pioneer  Press.  NO  OTHER  NEWSPAPER 
does  more  than  scratch  the  surface. 


Whether  you  rely  on  the  power  of  black-and-white  or  the  impact 
of  blazing  color ...  St.  Paul  belongs  on  your  “A”  schedule! 


And  1  newspaper 

offers  unchallenged 
blanket  coverage 


Newspapers  are  the  TOTAL  SELLING  medium 


ST.  M.  PAUL 


m  DISPATCH 

—  *  ......  ~  i 

PIONEER  PRESS 
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MORNING  EVENING  SUNDAY 

Other  Twin  Citi«.  ntwjp.p.ri- Morn¬ 
ing  5  07.,  Evening  7.r/.,  Sunder  10  47.. 
Sources:  ABC -3-31-SI.  SM  Survey  of 
Buying  Power  5-10-51. 


Newspeperi  have  audited,  verified  circulafion 

Representatiyet 
ftIDDER-JOHNS,  INC. 

New  York  — Chleego— Detroit 
Los  Angeles— Sen  Francisco 
St.  PeuI — Minneapolis 
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Magnuson  Named  VP  Conn.  Daily  Rate 
CR  S-F-W  Company 

Chicago  Eyes  Linage 

J.  H.  Sawyer,  Jr.,  executive 

vicepresident,  Sawyer-Ferguson-  New  Britain,  Conn. 

Walker  Company,  has  announced  The  New  Britain  Herald  has 
appointment  of  Hugfo  Magnuson  revised  its  general  rate  card  to 
as  vicepresident  and  secretary  enable  a  national  advertiser 
of  the  firm.  using  a  minimum  of  100  lines 

Mr.  Magnuson  will  be  sales  for  46  weeks  within  a  year’s 
manager  of  the  Chicago  office  to  earn  a  discount  that  will 

where  he  has  been  a  member  of  bring  his  cost  to  within  11% 
the  staff  for  10  years,  serving  of  the  newspaper’s  lowest  retail 
many  of  the  major  food  accounts  rate. 

in  the  area.  Prior  to  joining  the  Peterson,  general  man- 

Sawyer-Ferguson-Walker  Com-  a&or,  said  the  change  was  made 
pany,  Mr.  Magnuson  was  with  fbe  belief  that  the  national 
the  Chicago  Sun-Times  and  the  advertiser  is  entitled  to  the  same 
old  Chicago  Times  in  both  their  bulk  or  frequency  rate  as  the 
Chicago  and  New'  York  Offices,  retail  advertiser. 

“We  realize,”  he  said,  “that 
*  after  deducting  for  our  rep- 

Pehlman  Retirins  resentative’s  commission  and  the 

.  .  advertising  agency’s  15%  and 

Appointments  Made  2%  deduction,  our  net  receipt.? 


Butler  Heads  ' 
New  Color 
Guidance  Unit 

Foi-mation  of  an  over-all  Color 
Guidance  Committee  to  serve  as 
a  focal  point  for  problems  re¬ 
lating  to  newspaper  color,  was 
announced  this  week  by  M.  J. 
Butler,  business  manager,  the 
Houston  (Tex.)  Chronicle,  and 
chaiiTOan  of  the  newdy-formed 
committee. 

The  committee,  already  at 
■w'ork  on  several  projects,  con¬ 
sists  of  Cranston  Williams,  rep¬ 
resenting  the  American  News¬ 
paper  Publishers  Association; 
Mr.  Butler,  representing  the 
Newspaper  Advertising  Execu¬ 
tives  Association;  Charles  T. 
Lipscomb  Jr.,  representing  the 
Bureau  of  Advertising,  ANPA; 
and  Charles  Buddie,  represent¬ 
ing  the  American  Association  of 
Newspaper  Representatives. 

Purpose 

According  to  Mr.  Butler,  each 
of  the  four  oi'ganizations  have 
devoted  considerable  time  and 
effort  to  the  subject  of  news¬ 
paper  color  advertising.  It  is  the 
committee’s  purpose  “merely  to 
coordinate  all  of  these  efforts 
so  that  color  advertising  is  ap¬ 
proached  from  every  angle  of 
the  publisher  and  the  adver¬ 
tiser,”  he  explained. 

Mr.  Butler  said  that  from  time 
to  time  the  committee  will  call 
on  people  from  other  phases  of 
the  newspaper  color  operation  to 
assist  in  any  one  particular  job 
that  may  come  up. 

“For  example,”  Mr.  Butler 
said,  “if  it  is  a  problem  relating 
to  production,  it  probably  would 
be  given  to  the  ANPA  mechani¬ 
cal  department  for  further  study 


or  development.  If  it  has  to  do 
with  sales,  it  may  be  given  to 
the  reps  or  the  Bureau  for  form¬ 
ulation  of  an  appropriate  plan 
to  help  improve  the  selling  situ¬ 
ation.” 

Idea  to  coordinate  the  efforts 
of  the  four  organizations  w’as 
proposed  by  Mr.  Butler. 

• 

Touch  of  Humor 
For  Retailers 

Women’s  Wear  Daily  and 
Home  Furnishings  Daily  have  a 
new  editorial  feature  that  is  a 
novelty  for  Fairchild  news¬ 
papers. 

'The  daily  feature,  running 
under  the  title  “The  Store,”  is 
designed  to  bring  a  touch  of 
humor  into  the  working  day  of 
retailers.  It  consists  of  a  series 
of  photographs  of  animals  whose 
looks  or  actions  suggest  parallels 
among  retail  store  personnel  or 
customers.  The  situations  are 
dramatized  in  the  captions. 

The  idea  for  the  feature  w’as 
conceived  by  Carol  Silverberg, 
circulation  promotion  manager. 

• 

Baxter  Heads  Research 
At  Cunningham  &  Walsh 

Richard  H.  Baxter  has  been 
appointed  director  of  the  re¬ 
search  department  at  Cunning¬ 
ham  &  Walsh  Inc.,  and  Caleb 
Brokaw  and  Charles  Suttoni 
have  been  made  associate  direc¬ 
tors  of  research,  it  was  an¬ 
nounced  this  week  by  Robert  R. 

1  Newell,  president. 

Mr.  Baxter  succeeds  Gerald 
’  W.  Tasker,  who  is  retiring  after 
I  34  years  with  the  agency.  Mr. 
I  Baxter,  36  years  old,  came  to 
C&W  in  1957  as  a  research  as- 
•  sociate  from  the  radio-TV  re- 
;  search  dapartment  at  N.  W. 
1  Ayer.  Prior  to  that,  he  had  con- 
-  ducted  research  for  radio-TV 
r  stations  and  for  newspapers. 


Everything  in  Baltimore 
revolves  around 


Pehlman  Retirinsr  resentative’s  commission  and  the 

.  .  advertising  agency’s  15%  and 

Appointments  Made  2%  deduction,  our  net  receipts 

Springfield,  Ill.  national  linage  will  be 

The  retirement  on  May  1  of  i«uch  less  than  those  from  retail. 
George  L.  Pehlman,  display  ad-  “However,  this  newspaper  is 
vertising  manager,  has  been  an-  participating  whole-heartedly  in 
nounced  by  the  Illinois  State  the  ‘total  selling’  effort,  and  it 
Journal  and  Register.  He  has  seemed  to  us  that  one  of  the  first 
been  employed  by  the  Journal  st«PS  was  to  let  all  advertisers 
and  Register  for  43  years.  that  we  really  want  their 

Also  announced  by  R.  A.  Atte-  business  and  will  make  it  as 
berry,  advertising  director,  were  ®asy  as  possible  for  them  to  do 
these  appointments:  Maurice  J.  business  with  us.” 

Gardner,  assistant  to  the  adver-  • 

tising  director;  Donald  J.  Kelly,  Agencies  Establish 

Mmual  Service  Tie 

J.  J.  Slaven,  classified  adver-  A  mutual  working  relationship 
tising  manager,  and  Bernard  E.  for  an  interchange  of  advertising 
Fitzpatrick,  specializing  in  new  agency  service  has  been  estab- 
business  and  sales  promotion.  lished  between  Anderson  & 
^  Cairns,  Inc.,  of  New  York,  and 

Botsford,  Constantine  &  Gard- 

National  Shoes  Laces  ner  Inc.,  of  the  West  Coast 
--  I  •  1  TVT  The  announcement  was  made 

Market  with  Newspapers  last  week  by  the  presidents  of 

National  Shoes,  Inc.,  will  the  two  agencies,  John  A.  Cairns 
open  its  spring  campaign  (via  ^od  David  Botsford,  Jr. 

Mogul,  Lewin,  Williams  &  Say-  Under  the  arrangement, 
lor,  Inc.)  in  March  with  weekly  Anderson  &  Cairns  will  provide 
insertions,  topped  by  double  and  service  to  BC&G  as  needed  on 
single-page  spreads,  in  daily  and  East  Coast.  Botsford,  Con- 
shopping  newspapers  through-  stantine  &  Gardner  will  recipro- 
out  New  York,  Massachusetts,  *^^te  in  West  Coast  service. 
Connecticut,  New  Jersey,  Vir-  * 

ginia  and  Pennsylvania.  Color  in  Worcester 

The  drive,  also  using  radio-  Worcester,  Mass. 

TV  and  magazines  will  cover  ^he  Worcester  Telegram-Ga- 
37  markets  where  the  nation’s  •  _ _ -nlnr 


^  zette  is  now  accepting  full-color 

ads  in  1,000-line  minimum  size. 


operates  160  stores. 


Borden  Appointed 


The  dailies  have  handled  one 
color  and  black  for  some  10 
years  and  for  the  past  several 
months  have  been  experimenting 


THE 


SUN 


usm 


Chicago  editorially  with  two,  three  and 
Appointment  of  Robert  E.  color.  ^ 

Borden  as  director  of  informa-  «  .  a  j  a 
tion  for  the  Folding  Paper  Box  J  0**18  Ad  Agency 
Association  of  America,  was  an-  MUNCIE,  Ind. 

nounced  here  by  Gustav  L.  Charles  H.  Poorman  has  re- 
Nordstrom,  executive  director,  signed  as  manager  of  general 
He  will  be  in  charge  of  a  broad  advertising  for  the  Muncie  Star 
public  relations  and  promotional  and  Press  to  become  affiliated 
program  formerly  conducted  with  Poorman,  Butler  and  As- 
with  the  aid  of  outside  counsel,  sociates,  advertising  agency. 
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AN  IMPORTANT 
ANNOUNCEMENT! 

R.  HOE  &  CO.,  INC.  take  pride  in  introducing  the  HOE  COLOR-MATIC,  the  world’s  most 
advanced  newspaper  press.  The  COLOR-M.ATIC  has  been  designed  and  built  to  run  faster, 
better  and  longer  than  any  machine  now  on  the  market.  The  COLOR-MATIC  amplifies  any  pressman’s 
ability  and  is  unequalled  in  ojierational  efficiency.  The  COLOR-MATIC  offers  you  BIG  savings 
in  black  and  white  or  color  runs.  This  amazing  new  unit  will  change  your  entire  concept  of  R.O.P. 


A  fully  integrated  unit  .  .  .  designed  for  high  speed,  high  fidelity 
^  production  of  black  and  white  or  R.O.P.  color  at  70,000  P.P.H. 

2  Drastic  reductions  in  makeready  and  production  time. 

^  Rugged  construction  and  precision  machined  parts  give 
you  long  unit  life  .  .  .  smooth,  high  speed  operation. 


4 


Makes  production  deadlines  easy  to  meet  with  high  sp>eed, 
accurately  registered  color  work. 


5 


Clean-line  designed  for  easy  adjustment  and  control,  by 
Henry  Dreyfuss,  the  world  famous  industrial  designer. 


6 


Easy  access  to  all  mechanisms  .  .  .  just  two  tools  for 
OF>erational  adjustments. 


7 


Ink  changes,  color  wash  ups,  cylinder  reversing,  silencing 
OF)erations  ...  a  matter  of  seconds. 


1  The  COLOR-MATIC  unit  type,  couple  drive. 

2  The  COLOR-MATIC  couple  reversing  and  silencing  feature. 

3  The  COLOR-MATIC  semi-automatic,  roller  sockets. 

4  The  COLOR-MATIC  ink  distribution  system. 

5  The  COLOR-MATIC  continuous  circulation  ink  pumps. 

6  The  COLOR-MATIC  quick  coupled  color  containers. 

7  The  COLOR-MATIC  easy  to  clean  vertical  ink  rails. 
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■HOEI 

COLOR-IW 

produces  R.O.P.  c 
at  70,000  P.P.H 
gives  you  profit 
and  color  fideli 
never  before  poss: 


This  advanced  unit  will  change  your  entire  concept  of  R.C 
integrated  for  high  sjieed,  high  fidelity  production  of  1 
or  R.O.P.  color  ...  at  speeds  to  70,000  P.P.H.  The  COLOR- 
eliminate  time  consuming  ojierations.  Makereadys  and 
can  be  executed  in  a  matter  of  seconds.  Most  important,  th( 
produces  a  top  quality  product  at  Real  Ojjerating  Profits.  The 
with  its  companion,  THE  3:2  FOLDER,  guarantees  you  c 
and  production  s|)eeds  far  in  excess  of  any  equipment  nr 


You  owe  it  to  yourself  to  investigate  the  COLOR-MATIC’S  m 


■"HOE 

COLOR-MATIC 

produces  R.O.P.  color 
at  70,000  P.P.H. . . . 
gives  you  profits 
and  color  fidelity 
never  before  possible. 

This  advanced  unit  will  change  your  entire  concept  of  R.O.P.  It  is  fully 
integrated  for  high  si)eed,  high  fidelity  production  of  black  and  white 
or  R.O.P.  color  ...  at  speeds  to  70,000  P.P.H.  The  COLOR-MATIC’s  controls 
eliminate  time  consuming  operations.  Makereadys  and  color  changes 
can  be  executed  in  a  matter  of  seconds.  Most  important,  the  COLOR-MATIC 
produces  a  top  quality  product  at  Real  OiJerating  Profits.  The  COLOR-MATIC, 
with  its  companion,  THE  3:2  FOLDER,  guarantees  you  quality,  quantity 
and  production  si)eeds  far  in  excess  of  any  equipment  now  available. 

You  owe  it  to  yourself  to  investigate  the  COLOR-MATIC’S  many  other  advantages. 

LITHO  IN  U  S  A.  12 
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PARlSiAfJ  brilliants 


[HTRA  CREA,  fl 


A  multimillion  dollar  cam-  I 
paign  for  advertising  is  Mr.  | 
Manchee’s  dream.  He  hopes  it  ■ 
will  quickly  grow  out  of  the  sug-  H 
gestion  in  his  book  that  AFA  K 
be  the  implementing  group  to  E 
get  the  ball  rolling.  C.  James  P 
Proud,  president,  said  AFA  is  y 
working  on  one  educational  pro-  n 
ject  that  is  still  “under  wraps”,  h 
It  would  cost  only  $50,000.  M 
“It  would  be  a  mistake,  I  f] 
think,  to  do  an  advertising  cam-  y 
paign  for  advertising  with  too  * 
little  money”,  Mr.  Manchee  said,  y 
“There  are  so  many  forces  to  r 
draw  on  that  the  cost  to  in-  M 
dividual  advertisers,  agencies,  ^ 
media  and  other  segments  of  the 
industry  would  be  peanuts. 

“I  haven’t  given  thought  to 
actual  costs.  But  it  should  be  > 
on  the  scale  of  a  multi-million  ^ 
dollar  campaign.  I 

“Furthermore,  it  should  be  i 
started  right  now.  I  am  not  in  I 
a  panic  at  all,  but  there  have  I 
been  enough  attacks  on  adver-  I 
tising  to  show  that  there  is  an  I 
urgent  need  to  do  some  aggres-  | 
sive  advertising,  possibly  on  the 
theme  ‘You  can  put  your  con- 
fidence  in  advertising.’  tj 

“We  ought  to  get  out  and  t 
make  ourselves  better  known  | 
than  we  are  to  the  general  pub-  | 
lie.  Suspicion  of  advertising  has  I 
definitely  been  planted  in  peo-  I 
pie’s  minds.  We  ought  to  cor-  I 
rect  and  improve  our  image.”  || 

Book  a  Year  H 

Retired  at  55,  Mr.  Manchee  H 
has  contracted  with  his  present  I 
publisher  to  write  a  book  a  year  H 
for  six  years.  I 

A  chapter  in  “Huckster’s  Re-  B 
venge”  answers  such  questions  I 
us  “Wouldn’t  the  things  I  buy  I 
1>*  a  lot  cheaper  if  it  weren’t  I 
for  advertising?”,  “Why,  then  I 
is  there  so  much  criticism  of  ad-  Bg 
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MICRO  PHOTO 


The  unquestioned  excellence  of  newspaper 
microfilming  by  Micro  Photo  is  doubly 
guarded  by  two  developing  machines.  The 
unit  above  (left)  is  used  only  for  processing 
negative  film,  while  the  one  to  the  right  is 
used  exclusively  for  making  positive  prints. 
The  reason  for  this  division  in  production  is... 

Our  experience  has  proven  that  optimum 
clarity  and  permanency  can  be  obtained 
only  by  processing  negative  prints  at  a 
slower  speed  than  that  required  for  making 
positive  prints.  The  use  of  just  one  machine  (as 


is  common  practice)  at  a  single  set  speed  for 
both  types  of  film,  would  naturally  result  in  a 
compromise  with  quality  ...  a  compromise  that 
has  been  completely  eliminated  at  Micro  Photo. 
This  scientific  separation  in  film  processing  is 
just  one  example  of  the  many  "firsts"  pio¬ 
neered  by  our  organization  ...  an  organiza¬ 
tion  dedicated  to  the  advancement  of  news¬ 
paper  microfilming. 

Wont  proof?  Then  let  us  microfilm,  without 
obligation  to  you,  an  issue  of  your  own 
publication. 


ICRO  PHOTO  INC 


1700  Shaw  Avenue  Cleveland  12,  Ohio 


February  14,  1959 


^THE  HUCKSTER’S  REVENGE’ 

New  Ad  Book  Softly 
Punches  Mudslingers 


Soft  blow’s  are  playfully 
struck  at  Madison  Avenue  mud¬ 
slingers  by  Fred  Manchee,  re¬ 
tired  treasurer  of  Batten,  Bar¬ 
ton,  Durstine  &  Osborn,  Inc.,  in 
“Huck.ster’s  Revenge”  (Thomas 
Nelson  &  Sons). 

The  book,  first  to  come  from 
Mr.  Manchee’s  pen,  w’as  issued 
Feb.  6  to  coincide  with  Adver¬ 
tising  Week.  In  its  conclusion, 
the  job  of  building  a  better  im¬ 
age  of  advertising  and  Madison 
Avenue  is  handed  over  to  the 
Advertising  Federation  of 
America,  the  w’eek’s  sponsors. 


vertising?”,  “Advertisers  buy 
so  much  space  in  newspapers 
and  magazines,  don’t  they  con¬ 
trol  editorial  content?”,  “Why 
is  it  safer  to  buy  an  advertised 
article  than  an  unadvertised 
one?”  and  “What  would  happen 
if  there  w’ere  no  advertising?” 

“Seriously,  it  would  be  quite  a 
different  and  duller  life  for  all 
of  us  if  advertising  were  discon¬ 
tinued,”  Mr.  Manchee  concludes 
.  .  .  “It  would  very  well  be  like 
turning  the  clock  back.  Sales 
would  begin  to  taper  off,  as 
would  the  number  of  people  em¬ 


ployed  in  selling.  Why  ?  Because 
there  would  be  no  way  for 
people  to  learn  about  new  prod¬ 
ucts.  Next  production  would 
slow  down  and  so  would  employ¬ 
ment  generally.  As  a  matter  of 
fact,  it  coiild  be  worse  than 
turning  back  the  clock.  We’d 
find  ourselves  back  in  the  early 
1900’s  way  of  life  with  a  1950’s 
scale  of  living.” 

Telling  some  inside  details  on 
BBDO’s  political  adventures, 
Mr.  Manchee  says:  “We  (the 
Batten  root  of  BBDO)  lost  by  a 
whisker  with  Hughes  in  1916 
.  .  .  Again,  in  1948,  we  suffered 
a  heartbreaking  near  miss  with 
Thomas  Dewey.  So  far  we 
weren’t  weaving  much  of  a 
spell.  Then  along  came  Ike  to 
make  us  look  good  in  1952  and 
1956.  So,  as  of  now,  we  are  all 
even.  You  can  see  it’s  a  tough 
league.  As  Ben  Duffy  (former 
BBDO  president)  put  it,  ‘This  is 


the  only  business  where  you  can 
get  49%  of  the  market  and  still 
flop.” 

Mr.  Manchee  also  flays  away 
at  some  trade  problems,  includ¬ 
ing  agency  compensation  (the 
present  method  is  all  right  until 
something  better  comes  along); 
whether  or  not  agencies  should 
take  the  whole  15%  on  pack¬ 
aged  TV  shows  (they  should, 
since  there  are  at  least  48  steps 
an  agency  must  perform);  and 
whether  oi;  not  an  agency 
should  handle  competing  ac¬ 
counts  (that’s  OK,  if  BBDO  has 
them). 

• 

Linage  Correction 

Media  Records  list  (E&P, 
Jan.  3,  page  43)  gave  an  in¬ 
correct  figure  for  San  Antonio 
(Tex.)  Express.  The  correct 
figure  for  November  linage  is 
1,075,611. 


Hix  Dream 
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ADVERTISER  •  NEWSPAPER 


Advertising  Art  Shop 
Increases  Sales  Effort 


St.  Paul,  Minn. 

An  advertising  art  and  layout 
department  can  release  more  of 
the  ad  solicitors’  time  for  direct 
selling,  says  John  E.  Lewis,  St. 
Paul  Dispatch-Pioneer  Press  ad¬ 
vertising  director. 

“We  had  maintained  an  ai’t 
layout  department  for  some 
years,  but  it  operated  on  a  hit 
or  miss  basis  until  a  few  years 
ago,  when  we  decided  to  really 
dig  into  the  operation  of  the 
total  advertising  department,” 
Mr.  Lewis  said. 

“Less  than  one-third  of  the 
salesmen’s  time  was  being  de¬ 
voted  to  face-to-face  selling.  We 
were  averaging  only  a  few  min¬ 
utes  over  13  hours  of  direct 
selling  time  per  man  per  week. 
We  have  a  guild  operation 
throughout  the  advertising  de¬ 
partment  and  operate  on  a  5  day, 
40  hour  week. 

Tra>-el  Time 

“The  study  indicated  that  the 
bulk  of  the  men’s  work  week 
was  travel — going  and  coming 
to  the  advertiser’s  place  of  busi¬ 
ness,  making  layouts,  writing 
copy,  handling  telephone  calls, 
attending  innumerable  coffee 
breaks  and  the  hundred  other 
things  that  salesmen  can  always 
find  time  to  do. 

“It  was  simple  arithmetic  to 
figure  that  at  our  scales,  con¬ 
sidering  we  were  getting  13 
hours  a  week  direct  selling  time, 
it  was  costing  us  $10  an  hour 
for  each  hour  of  face  to  face 
selling.  Conversely,  we  were 
paying  $10  an  hour  to  have  a 
good  salesman  do  poor  layouts 
that  professional  layout  artists 
could  do  for  $3  to  $4  an  hour 
and  do  a  whole  lot  better. 


Used 


mm  %fm> 


Low  Cost! 


“As  we  diverted  more  and 
more  layout  work  to  the  Adver¬ 
tising  Art  Department,  we  faced 
the  demand  for  manpower  in 
that  department.  The  increasing 
cost  factor  suggested  the  awful 
thought  of  charging  for  art 
work,  layout  and  copy.  After 
all,  we  reasoned  agencies  were 
charging  prohibitive  rates  for 
doing  relatively  poor  jobs  at 
local  level,  oftentimes  hiring  our 
own  artists  at  odd  hours.  It 
occurred  to  us  that  possibly  if 
the  advertiser  paid  for  our  lay¬ 
out  service,  he  might  have  more 
respect  for  it. 

“It  was  never  our  intention  to 
charge  for  all  art  and  layout 
work.  We  fully  recognized  the 
need  for  prospective  or  specula¬ 
tive  layouts.  In  fact,  none  of  our 
solicitors  are  expected  to  make 
new  business  calls  without  a  lay¬ 
out  or  a  series  of  layouts  involv¬ 
ing  the  prospect.  Ordinarily,  we 
do  not  charge  in  situations  where 
we  prepare  ads  in  connection 
with  specific  features  or  special 
editions,  we  usually  charge  for 
the  finished  layout.  In  the  case  of 
a  prospective  new  advertiser, 
however,  we  might  furnish  one  to 
three  roughs  without  charge.  If 
the  job  involved  finished  art 
work,  we  would  probably  charge 
for  that.  Much  of  the  charging 
depends  on  the  size  of  the  con¬ 
tract,  size  of  schedule,  regu¬ 
larity,  etc. 

“The  retail  advertising  man¬ 
ager  can  adjust  charges  or  can¬ 
cel  them  if  in  his  opinion  the 
development  of  an  account  could 
be  aided  by  such  procedure. 
After  an  advertiser  becomes  a 
so-called  “regular”,  however,  he 
must  pay  for  layout  work  unless 


Inspect  on  edition  until  March  1. 
18  units,  5  folders,  motors,  controls, 
blankets,  rollers,  conveyors,  transfer 
tables,  60  to  72"  web,  23-9/16  cut-off 
SIX  UNITS  AND  FOLDER:  UNDER 
$25,000  AND  NO  REASONABLE 
OFFER  REFUSED. 

for  further  information 

C.  H.  Ruth,  Jr. 


STARVATION? — In  a  discussion  of  whether  to  push  for  increased  ad 
rates,  Harvey  Laffoon  (left),  publisher,  Elkin  (N.C.)  Tribune,  told 
North  Carolina  Press  Institute:  "We  face  this  situation:  we  keep  rates 
as  they  are,  and  we  starve;  or  we  increase  rates,  and  starve."  Weimar 
Jones  (right),  editor,  Franklin  Press,  said:  "If  we  must  use  starvation  as 
a  talking  point  .  .  .  Harvey  Laffoon  is  not  a  good  symbol  ...  it  may 
be  you'll  consider  me  as  your  symbol,  rather  than  Harvey." 


ST.  3-5000 

The  Washington  Star  Wash.  4,  D.  C. 


it  is  a  suggestion  for  a  new  style 
of  presentation  of  our  own  con¬ 
ception,  or  a  suggested  improve¬ 
ment  of  the  advertising  of  a 
given  store. 

“When  we  put  in  the  plan  of 
billing  for  art  and  layout  work, 
progress  was  not  too  encourag¬ 
ing.  Our  own  solicitors  were  the 
biggest  obstacle.  They  were  fear¬ 
ful  of  the  advertiser’s  reaction, 
when  they  suggested  paying  for 
something  they  had  been  giving 
away  before  or  had  been  doing 
themselves.  As  a  result,  there 
was  a  lot  of  bickering  and  argu¬ 
ment. 

Pay  Salesmen  15% 

“We  finally  hit  on  an  idea  that 
solved  the  problem.  That  was  the 
simple  expedient  of  paying  the 
salesmen  15%  of  any  paid  art 
work,  layout  or  copy  which  they 
generated.  Overnight  the  pic¬ 
ture  changed.  Argruments  over 
charges  disappeared  and  billing 
went  up.  Our  billing  for  art 
service  and  layout  is  currently 
running  a  little  over  50%  of  the 
annual  cost  of  maintaining  the 
Advertising  Art  Department. 
We  don’t  care  to  increase  the 
billing  much  beyond  this  figure 
as  we  must  leave  sufficient  time 
to  produce  speculative  layouts, 
special  retail  promotions,  proc¬ 
ess  all  rotogravure  advertising, 
special  presentations  and  clinical 
help  to  advertisers. 

“The  Advertising  Art  Depart¬ 
ment  is  normally  composed  of 
6  persons — usually  4  artists,  one 
person  with  a  flair  for  copy  as 


well  as  layout,  and  a  working 
artist  manager. 

“We  find  that  by  profession¬ 
alizing  our  Advertising  Art  De¬ 
partment  and  rendering  paid 
services,  we  assume  the  so-called 
professional  standing  of  the 
agencies  and  thus  are  able  to 
pretty  well  control  the  account. 

“It  is  our  experience  that 
when  an  agency  moves  into  a 
retail  or  local  account,  we  suffer 
a  substantial  loss  by  diversion 
to  other  media  and  a  further 
loss  by  reason  of  the  agencies' 
steep  charges.  Where  we  can 
service  the  business  through  our 
Advertising  Art  Department,  we 
feel  that  we  retain  the  dollars 
for  the  newspaper.” 


Gels  Navy  Account 

Washington 
M.  Belmont  Ver  Standig,  Inc., 
has  been  retained  by  the  De¬ 
partment  of  the  Navy,  Office  of 
Industrial  Relations,  to  handle 
the  Navy’s  paid  advertising  ac¬ 
count  for  recruitment  of  certain 
civilian  personnel.  Jay  Stackig, 
vicepresident,  will  handle  the 
account. 


leave  sumcient  ume  „  ^  ■, 

speculative  layouts,  -Spot  L.olor  Uttered 
il  promotions,  proc-  Lockport,  N.  Y. 

gravure  advertising.  The  Lockport  Union-Sun  and 
mtations  and  clinical  Journal  is  now  printing  spot 
;rtisers.  color  (one  color  and  black).  Th® 

ertising  Art  Depart-  format  has  been  changed  also— 
rmally  composed  of  nine  columns  of  11-pica  width, 
isually  4  artists,  one  with  text  type  set  8% -point  Im- 
a  flair  for  copy  as  perial  on  a  9-pt  slug. 
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Oh-h-h  hello,  dear  .  .  .  this  is  Aliss  Kipp  .  .  .  the  one  I  told  you  knew  that 
Solid  Cincinnati  reads  the  Cincinnati  Enquirer” 


No  SURPRISE  ELEMENT  WHATSOEVER  in  the  choice  of  the 
Cincinnati  Enquirer  by  discerning  space  buyers.  For  the 
Daily  Enquirer  is  the  solid  choice  of  the  market  you  want 
—  the  solid  market-that-matters  —  in  this  great  metropoli¬ 
tan  area.  Has  been  for  years.  Is  now.  Will  continue  to  be. 
Result:  you’re  in  SOLID  in  Cincinnati  when  you’re  in  the 
Cincinnati  Enquirer.  Want  a  look?  The  Enquirer  Research 
Department  can  show  you  just  how  solid,  with  the  just- 
completed  Top  Ten  Brands  Survey.  Or  call  Moloney,  Regan 
&  Schmitt,  Inc. 


Members  op 
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INSIDE  AD-LINES 

Immediate  Sales  Results 


Immediate  sales  results  re¬ 
ported  from  Standard-Triumph 
Motor  Co.’s  campaign  (via  Do¬ 
herty,  Clifford,  Steers  &  Shen- 
neld,  Inc.)  of  1200-  and  300- 
line  insertions  in  60  dailies.  Da¬ 
vid  Allen,  advertising  and  pub¬ 
lic  relations  dii’ector,  said  first 
ad  in  six-month  drive  released 
last  month  brought  prospects  to 
show  rooms  of  700  S-T  dealers. 
Miami,  Fla.,  dealer  set  a  record 
with  10  cars  sold  in  one  day. 

British  auto  firm  entered 
U.  S.  market  in  ’-54.  Current 
budget  is  up  20 over  last 
year’s,  and  goal  of  28,000  cars 
has  been  set  for  ’59.  Last  year 
18,639  cars  were  sold  compared 
with  6,473  in  ’57.  Ads  now  run¬ 
ning  two  -  a  -  month.  National 
money  supplemented  by  dealer 
tie-ins  at  their  expense. 

“We  picked  newspapers,’’  Mr. 
Allen  told  Editor  &  Pubusher, 
“to  create  a  visual  impact  and 
tell  a  detailed  story.  We  couldn’t 
tell  as  much  as  we  wanted  to 
in  any  other  medium.” 

*  *  * 

‘Total  .Selling*  Orbits 

Newspapers’  “Total  Selling” 
program  for  ’59  has  gone  “into 


orbit”  and  its  machinery  is 
primed  to  make  newspapers’ 
selling  unity  “click,”  Charles  T. 
Lipscomb  Jr.,  president.  Bureau 
of  Advertising,  AN  PA,  told  Ohio 
Newspaper  Association’s  annual 
meeting  in  Columbus  .  .  .  Nor¬ 
folk  (Va.)  Virginian-Pilot  and 
Ledger-Star  claims  it  held  first 
“Total  Selling”  rally  in  the  U.S. 
last  week.  Fifty-one  retail,  gen¬ 
eral  and  classified  ad  salesmen 
participated.  All  51  signed 
pledge  card  to  make  at  least  one 
“Total  Selling”  presentation 
each  week  during  ’59.  State¬ 
wide  “Total  Selling”  rally  will 
be  held  in  Williamsburg,  March 
13-14. 

*  *  • 

McEvoy  Elected 

Newman  F.  McEvoy,  senior 
veep  and  media  director,  Cun¬ 
ningham  &  Walsh  Inc.,  elected 
president  of  newly  formed  New 
York  Advertising  Media  Plan¬ 
ners  (formerly  Media  Directors 
Association  of  New  York). 
W.  E.  Matthews,  veep  and  di¬ 
rector  media  relations.  Young  & 
Rubicam,  Inc.,  was  elected  vice- 
president.  Julius  Joseph  Jr., 
veep  and  media  chief,  Heine- 
man,  Kleinfeld,  Shaw  &  Jo.seph, 
Inc.,  is  secretary,  and  William 


Schink,  veep  and  media  mentor, 
G.  M.  Basford  Co.,  is  treasurer. 

*  *  * 

Media  Folk  on  Move 

Howard  Eaton  Jr.,  media 
manager  of  radio-TV  for  Lever 
Brothers  Co.,  promoted  to  media 
dix-ector  in  charge  of  all  print 
media  purchases  plus  radio-TV 
time,  talent,  programs  .  .  .  Rob¬ 
ert  Meyers  now  print  media  di¬ 
i’ector  of  Street  &  Finney,  Inc. 

.  .  .  Cunningham  &  Walsh  Inc., 
has  named  Edwai’d  Baczewski 
and  James  Ducey  associate  di¬ 
rector  of  media  and  media  gi’oup 
supei’visor  i-espectively  .  .  .  Rob¬ 
ert  N.  Bauer,  foi'mei’ly  with  Leo 
Buinett  Co.,  now  media  print 
buyer  at  Clinton  E.  Frank,  Inc., 
Chicago.  .  .  .  Lloyd  Hari-is  has 
left  Young  &  Rubicam,  Inc.,  to 
join  Sullivan,  Stauffer,  Ckilwell 
&  Bayles,  Inc.,  as  vicepresident 
and  manager  of  the  media  de¬ 
partment. 

*  «  « 

Daily  Names  BBDO 

Effective  Feb.  15,  BBDO  will 
handle  Boston  Globe’s  promo¬ 
tion  and  circulation  advertising 
.  .  .  Campbell-Ewald  Co.,  De¬ 
troit,  I’eports  ’58  billings  up  5% 
over  ’57,  an  all-time  high  .  .  . 
This  Week  magazine  to  Sulli¬ 
van,  Stauffer  Colwell  &  Bayles, 


Inc.,  fx-om  Earle  Ludgin  &  Co., 
Chicago  .  .  .  George  Learned 
has  resigned  as  editor  of  Pic¬ 
torial  Living,  color  roto  maga¬ 
zine  of  the  San  Francisco  Ex¬ 
aminer,  to  become  a  principal 
in  Jack  Wain  &  Co.,  San  Fran¬ 
cisco  PR  firm. 

If  *  * 

Complaints  Increase 

Better  Business  Buieau  of 
New  York  City  x’epox’ts  that  out 
of  151,182  requests  for  service 
handled  in  1958,  total  of  28,237 
were  complaints,  a  rise  of  10% 
compared  with  ’57. 

•  ♦  * 

Big  Bourbon  Blast 

An  aveiage  of  42  ads  each 
nxonth  for  the  rest  of  the  year 
wil  be  used  by  National  Dis¬ 
tillers  Products  Co.  in  the  met¬ 
ropolitan  New  Yoi’k  market  in 
the  largest,  most  concentrated 
campaign  (via  Kudner  Agency, 
Inc.)  ever  used  to  uncork  Ken¬ 
tucky  bourbon.  Four  National 
brands  are  featured.  Kudner 
handles  three;  Lawrence  Fertig, 
Inc.,  handles  Old  Crow  .  . .  Full- 
.scale  newspaper,  magazine  cam¬ 
paign  (via  The  Kleppner  Co.) 
will  hei’ald  national  introduc¬ 
tion  of  new  86-proof  bourbon— 
J.  W.  Dant  White  Label  —  by 
Paxk  &  Tilford  Distillei’s  Co. 


TH  O  R  O  U  G  H 
is  the  word  for 
LUCE... 


NOW  TWO  EXCLUSIVE 
NEW  LUCE  SERVICES 
MAKE  IT  EVEN  MORE  SO! 


Since  1888,  Luce  has  pioneered 
many  advances  in  press  clipping 
service  to  give  its  subscribers  the 
most  comprehensive  and  thorough 
coverage  available.  Now,  again. 
Luce  offers  you  two  new  services 
which  are  exclusive  with  us. 

WRITE  TODAY  for  any  or  all  of  these: 

(1)  Booklet  describing  Luce's  complete 
newspaper  and  magazine  clipping  service. 

(2)  Copy  of  Luce  Certified  Newspaper  list. 

(3)  Copy  of  Luce  Certified  Magazine  list. 

(4)  Place  your  name  on  mailing  list  to  re¬ 
ceive  bi-monthly  Luce  Newsletter  regularly. 


157  CHAMBERS  STREET  •  NEW  YORK  7,  N.  Y. 

Telephone:  BArclay  7-8215 
New  York  •  Chicago  •  Kansas  City  •  Topeka 

THE  ONLY  COMPLETE 
NEWSPAPER  AND  MAGAZINE 
COVERAGE  FROM  ONE  BUREAU 


CERTIFIED  LISTS 

We  gladly  furnish  you  with  printed  lists 
naming  each  of  the  1,777  dailies,  more 
than  6,500  weeklies,  and  3,750  trade,  class 
and  general  magazines  we  read  regularly. 
All  of  these  lists  are  certified  by  a  regis¬ 
tered  CPA  to  make  certain  we  receive  all 
publications  on  them.  If  you  know  of  any 
available  paper  not  on  our  lists,  we'll  sub¬ 
scribe  for  and  begin  reading  it  within  two 
weeks  after  you  notify  us.  Many  Luce 
clients  use  these  lists  for  mailings  —  then 
they  know  the  publications  are  checked. 

TWO-EDITION  READING 

A  recent  survey  showed  that  close  to  half 
. . .  48.2%  to  be  exact ...  of  all  stories  do 
not  run  throughout  all  editions.  In  order 
to  make  sure  that  clips  important  to  you 
are  not  missed  when  new  editions  go  to 
press,  we  check  both  the  EARLY  and 
LATE  editions  of  the  top  300  metropoli¬ 
tan  dailies.  Clearly  printed  in  different 
colored  inks,  captions  on  which  these  clips 
are  mounted  also  state  from  which  edition 
they  were  taken.  There  is  no  increase  in 
the  monthly  reading  service  charge  for 
this  extra  feature. 
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What’s  for  Dinner? 


Busy  Ann  Arbor  homemakers  habitually  turn  to 
The  Ann  Arbor  News  when  preparing  their  food 
shopping  lists.  Budget-conscious  housewives,  and 
those  not  so  restricted,  regularly  read  the  food  ads 
in  The  News  to  determine  where  they  may  obtain 
the  greatest  values  and  widest  selections. 

Food  sales  in  Ann  Arbor  continued  to  climb  during 
1958,  going  four  per  cent  ahead  of  the  35-million- 
dollar  previous  record-high  mark,  set  in  1957. 

Many  attractive  supermarkets— A  &  P,  Kroger’s, 
National  Food  Stores,  Wrigley’s  and  Stop  &  Shop— 
and  several  convenient  Val-U-Way  local  co-operative 


markets  and  independent  grocers  make  food  shop¬ 
ping  as  easy  and  economical  as  reading  The  Ann 
Arbor  News. 

Your  food  advertising  in  The  Ann  Arbor  News 
receives  more  complete  coverage  than  is  provided 
by  any  other  newspaper  circulated  in  this  market. 
Audited  figiures  for  all  three  Detroit  newspapers 
combined  show  a  total  of  only  7,579*  week-day 
circulation  in  this  community. 

The  Ann  Arbor  News  daily  enters  15,188**  homes 
in  Ann  Arbor  and  10,860  more  in  the  trading  area. 

*March  31,  1958,  ABC  Audit  Reports  **March  31,  (958,  Publisher's  Statement 


A  Booth  Michigan  Newspaper 
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ADVERTISER  •  NEWSPAPER 


Media  Review 
Omits  Cost 
Comparisons 


The  third  annual  Media  Re-  as 

view  issued  by  Compton  Adver-  compared  with  57,800,000  news- 
tising  Inc.,  pointedly  omits  com-  circulation, 

parisons  between  media  on  cost-  Supplements  Gain 

per-thousand.  Such  comparisons 

are  only  valid  evaluations  with-  Sunday  supplements  fared 
in  media,  Frank  Kemp,  vice-  better  than  comics.  Comics  were 
president  and  media  director  down  15%,  while  supplements 
said.  were  up  10%. 

Agency’s  billings  have  now  predicted  supplements 

reached  $75,000,000  a  year,  with  continue  to  grow  in  1959, 

60%  going  to  TV,  20  magazines  local  color  plus 

and  supplement,  11%  newspa-  depth  penetration  of  newspapers 
pers,  3%  radio,  2%  outdoor,  and  markets  seems  to  ^ 

4%  print  production.  ^  continuing  attraction  for  ad- 

vertisers.  Costs  are  expected 
Color  Spotlighted  to  increase  as  new  distribution 

.  units  are  added  but  efficiencies 
Newspaper  section  of  review 

spotlights  ROP  color  and  pre¬ 
printed  inserts.  It  points  out  Radio  Homes  Up 

that  ROP  color  papers  generally  „  j-  •  j  j  ^ 

have  eased  up  on  space  require-  called  second  to  TV, 

ments,  giving  advertisers  more  an  increase  in 

leeway  than  previously.  Aver-  ^'adio  homes  and  in  unex¬ 
age  premium  range  is  from  22%  .  .  advertiser  usage.  ^ 

for  one  color  to  69%  for  four.  is  expected  radio-only^ 

Generally,  premiums  decrease  ^'omes  will  re^esent  11%  « 
when  larger  units  are  used,  compared  to  15%  in  1958. 
Costs  of  pre-prints  are  noted  Magazine  costs,  it  was  pointed 

as  being  “still  very  high  and  J'aye  increased  faster  thw 

little  headway  will  be  made  un-  circulation  and  the  trend  will 
til  prices  are  reduced  further  Probably  continue. 


Unsurpassed  for  bold,  bright  marking  on 
all  surfaces.  Strong  and  durable— adheres 
firmly— 14  vivid  colors. 

OMNiMARK  —Thinner  diameter  lead 
for  fine  line  marking  on  all  surfaces. 


received  a  certificate  and  a  $100 
savings  bond. 


DU-ALL 

MECHANICAL  PENCIL 


Convenient  propel-repel  action.  8  brilliant, 
all  purpose  leads  with  barrels  to  match. 


AT  BETTER  STATIONERS  EVERYWHERE 


Test  the  marker  that  suits  your  needs.  Send  lor 
your  sample  marker  naming  this  publication. 


BETHAYRES,  PA. 
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Meet  Doctor  Bill 


Has  Stethoscope^ 
fVill  Travel! 


A  fresh  vital 


humorous 


character  (you  can  say  that  again!)  Doctor  Bill  prescribes 


latiq  liter 

<> 


Shot -in -the -A  rrn 


house  calls  daily! 


for  the  entire  family  .  .  .  He  is  a  quick 


for  listless  readers and  makes 


IDEAL  SIZE:  Fifs  anywhere.  Adapts  to  I -col. 

vertical  or  2-col.  horizontal. 

WHOLESOME  HUMOR:  Appeals  to  every 

member  of  the  family. 

PANTOMIME:  Geared  to  modern  reading  habits; 

catches  even  the  skimmers. 


DOCTOR  BILL 


Now,  Meet  the  Creator 

JACK  TIPPIT 

^  A  native  Texan,  Jack  Tippit  is  an 
experienced  gag  cartoonist  whose 
work  appears  regularly  in  such 
magazines  as  the  SATURDAY 
EVENING  POST,  LOOK,  and  many 
other  national  publications. 


For  Daily  Release — Starts  Soon 
Reserve  Your 
Territory  Today 
Write,  Wire  or  Phone 
Collect 


“The  World's  Leading  Independent  Syndicate” 

GENERAL  FEATURES  CORP. 


250  Park  Ave.,  N.  Y.  17.  N.  Y. 
editor  ec  PUBLISHER  for  February  14,  1959 


Ph:  YU-6.7625 


CLASSIFIED  CLINIC 


HE  SERVICE  THAT  HELPS  IN  THE  USE  OF  NEWSPAPER  ADVERTISING 


Help  Wanted  Uptui 
Signals  1960  Boom 


By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


Long  before  stock  market  ana-  major  labor  market  newspapers 
lysts  and  other  economic  fore-  in  TREND’S  suiwey  confirmed 
casters  got  wind  of  what  is  now  this  new  surge  upward  in  De- 
known  as  the  “1958  Recession”  cember  with  gains  ranging  up 
the  tell-tale  symptoms  showed  to  69%.  Losses  in  help  ads  still 
up  in  the  nation’s  want  ad  sec-  existed  but,  in  most  cases,  were 
tions.  That  was  back  in  1956  easing  rapidly, 
when  the  help  Tvanted  ad  count  “The  pace  of  the  present  re- 
which  had  been  moving  upward  covery  is  expected,  however,  to 
since  the  1954  slump,  began  to  be  gradual  and  at  times  irregu- 
sag.  As  in  the  ’58  slowdown  in  lar,  since  there  is  no  evidence 
business,  help  wanted  began  to  available  that  would  point  to  an 
slide  early  in  1953  and  “bot-  immediate  return  to  the  boom- 
tomed  out”  towards  the  middle  ing  ads  counts  of  two  years  ago. 
of  ’54.  The  slow  recovery  from  the  re- 

Now,  according  to  the  Janu-  cent  recession  coupled  with  some 
ary  issue  of  “Help  Wanted  significant  ad  count  losses  that 
Trend”  published  by  B.  K.  Davis  still  linger  in  such  major  cities 
&  Bro.,  Philadelphia,  Help  as  Detroit,  Cleveland,  Pitts- 
Wanted  is  again  on  the  rise  for  burgh  and  New  Orleans  defi- 
the  first  time  in  23  months  and  nitely  forbid  any  rash  predic- 
it  augurs  well  for  business  con-  tions  of  immediate  prosperity  for 
ditions  not  only  in  1959  but  for  help  advertising.  In  TREND’S 
1960  if  past  experiences  may  be  moderately  optimistic  opinion, 
used  as  a  guide.  As  “Trend”  help  wanted  ads  will  undoubt- 
puts  it:  “Over  half  of  the  113  edly  show  good  gains  during  the 


Classified  Quarter-Century  Club 

Another  in  a  series  of  sketches 
of  veterans  who  were  honored  ; 

by  ANCAM  with  special  certifi-  pF 
cates.  It  tells  how  they  got  into  § 
classified  and  w'hat  made  them  | 
stay.  Today’s  subject:  L.  WAR-  ^  tfGH 

REN  PERKINS,  Classified  Ad- 
vertising  Manager,  Berkshire 

Evening  Eagle,  Pittsfield,  Mass.  ^  ' ’‘mirl 


How  ACB 
Service 
Cuts 

Publishing 

Costs 


Back  in  1925  I  had  the  choice 
of  two  jobs,  one  as  office  boy  in 
the  advertising  department  of 
the  Berkshire  Eagle  and  the 
other  as  messenger  in  a  bank. 

I  chose  the  Eagle.  Both  classi¬ 
fied  and  local  display  were  han¬ 
dled  by  the  one  department  and 
it  was  part  of  my  duties  to  keep 
the  office  open  for  four  hours 
on  Saturday  afternoons  for  the 
convenience  of  classified  adver¬ 
tisers.  I  really  enjoyed  those  and  the  satisfaction  of  being 
Saturday  afternoons  meeting  a  part  of  a  public  sei-vice  closely 
people  and  helping  to  write  their  woven  into  the  lives  of  people 
ads.  Three  years  later  a  classi-  in  all  walks  of  life  and  it  is  » 
fied  department  was  organized  never  ending  thrill  to  listen  to 
by  the  Basil  L.  Smith  Company  the  enthusiastic  stories  of  folks 
and  in  a  contest  I  signed  up  who  have  just  experienced  re¬ 
fifty  some  odd  contracts  and  suits  from  a  small  want  ad. 
was  given  the  responsibility  of  The  constant  watch  for  the 
building  classified.  I’ve  been  in  “gyp  artist”  who  is  forever  try- 
classified  ever  since.  ing  to  make  a  fast  buck  by 

I  liked  to  sell  and  the  steady  using  the  want  ads,  the  daily 
growth  of  our  classified  section  contact  with  people,  the  striv- 
was  a  constant  source  of  satis-  ing  for  greater  linage,  the  satis¬ 
faction  to  me.  Each  year  pre-  fying  of  the  disgruntled  <»»• 
sents  a  challenge  to  do  better  tomer,  the  ad  writing,  the  sdl- 
and  while  we  have  had  our  ing,  the  teaching  of  others  to 
share  of  poor  years,  classified  sell,  the  department  problem* 
has  always  come  back  stronger  —  there’s  never  a  dull  moment 
than  ever.  Beyond  the  ever  in  classified, 
present  challenge  for  greater  If  I  had  it  to  do  over  again 
linage  is  the  sense  of  security  I’d  choose  the  want  ads. 


L.  Warren  Perkins 


“  Before  1917,  when  ACB  was  founded, 

each  newspaper  publisher  was  re- 
spionsible  for  getting  his  own  “proofs-of-insertion”  to  the 
advertiser  or  agency.  The  agency  was  put  on  a  subscription 
list  for  every  issue  of  the  paper  for  the  duration  of  the  con¬ 
tract  or  longer.  Newsprint  waste  was  tremendous;  even  the 
cost  of  postage  was  enough  to  make  a  serious  dent  in  the 
profit  margin.  The  agencies  and  advertisers  who  received  this 
deluge  were  unhappy. 

It  was  an  advertising  agency  man  who  placed  large  schedules 
in  newspapers  who  foresaw  the  benefits  to  be  derived  by  news- 
pat>er  publisher  and  advertiser  if  a  clearing  house  were  set 
up  for  the  accurate,  speedy  handling  of  proofs-of-insertion. 

Thai  was  the  beginning  of  ACB.  Now,  more  than  99%  of  the 
newspaper  circulation  in  the  U.  S.  uses  the  services  of  the 
Advertising  Checking  Bureau.  100%  is  not  far  away! 


7^  Advertising  Checking  Bureau,  Inc. 

Now  TtHi  (1^  Mediiea  Atrt.  fidrfs  (3)  111  Mkkifn  kn.  *  Ctkmkn  (1$) 
21  SmMi  Thirl  $1.  *  Mgaphis  (1)  111  kftrsM  An.  *  Urn  frulm  (S)  SI  Rnt  Si. 
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Build  circulation  and  ad  revenue  with 
Fairchild  Electronic  Engraving  Equipment 


Produces  sharp,  clean,  low-cost 
halftones  same  size 
as  original  copy 


Produces  engravings  enlarged  or 
reduced  in  ratios  up  to  4  to  1 
from  original  copy 


When  you  use  plenty  of  photos  for  hx-al  news  and 
features,  you’re  bound  to  build  reader  interest  and  circu¬ 
lation.  And  when  you  use  plenty  of  photos  in  local  ads, 
too,  you’ll  build  up  your  ad  revenue  as  well. 

But  to  make  both  photo-journalism  and  photo-advertis¬ 
ing  pay  off,  you  must  be  able  to  get  halftones  in  quantity 
at  low  cost.  Either  of  these  Fairchild  electronic  engraving 
machines  will  enable  you  to  print  all  tbe  pictures  you 
want  without  increasing  your  engraving  costs.  And  you’ll 
get  quality  engravings  —  conveniently,  quickly,  reliably. 

Simple  controls  assure  you  tbe  detail  and  tone  values 
you  want  for  maximum  reproduction  quality.  Fairchild 
engravings  are  flexible,  easy  to  mount  directly  on  tbe 
stereo  for  direct  printing.  You  can  forget  delays  caused 
by  poor  delivery  service  or  the  non-availability  of  outside 
suppliers.  Your  Scan-A-Graver  or  Scan-A-Sizer  is  always 
there  v\’hen  needed,  day  or  night,  for  routine  use  or  “hot” 
news  photos.  Operation  is  easy  and  quickly  learned  by 
the  average  person  so  there’s  no  need  for  a  special  full¬ 
time  operator. 


Making  a  Fairchild  electronic  engraving  is  a  matter  of 
minutes.  It’s  clean,  too,  with  no  film  or  messy  chemicals 
to  handle.  Setting  up  for  engraving  averages  two  minutes, 
after  which  the  machines  operate  unattended,  shut  off 
automatically  when  the  engraving  is  completed. 

And  Fairchild  service  keeps  the  machines  in  top  oper¬ 
ating  condition.  Constant  modernization  and  preventive 
maintenance  —  emergency  service,  too,  if  needed  —  is 
carried  out  through  43  service  centers  from  coast  to  coast. 

Find  out  today  how  the  Scan-A-Graver  or  Scan-A-Sizer 
can  step  up  reader  interest,  put  more  “sock”  into  ads  by 
making  good  local  pictures  economical  to  reproduce. 
Write  for  16-page  brochure,  “Pictures  Like  These.” 


Fairchild  Graphic  Equipmanl,  Dept.  78 
Fairchild  Drive,  Plainview,  Long  Island,  N.  Y. 
Please  send  me  free  copy  of  “Pictures  like  These. 


DMiion  of  Fairchild  Camera  and  InctrumanI  Carp. 


Nome. 


Company, 


District  Offices:  Eostchester,  N.  Y.;  Atlanta,  Ga. 
Chkage.  III.;  Los  Angeles,  Cal.;  Toronto,  Ont 


editor 
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‘Magic  Phonograph’ 
Aids  Carrier  Boys 


Voters  Change 
After  Editorials 


Local  Quiz  Made 
Circulation  Game 


Middletown,  Conn. 


Santa  Barbara,  Calif. 
The  Santa  Barbara  Nevt- 


By  (icorge  .4.  Brandenliurg 


Circulation  manaprers  spend  of  an  adult.  The  boy  then  can  ^riJiThe^cit^tenfeT*"^^"^ 
considerable  time  telling  each  take  out  his  order  book  and  go  Front-page  editori'als-a  tota 
other  of  their  favorite  kind  of  to  work.  *  a  ^ 

“pep”  meetings  for  carriers  and  Another  point-of-sales  device  j 


The  Middletown  Prc.ss’ played  is  running  a  novel  type  of 

a  key  role  in  securing  a  reversal  contest  to  bring  m  new  subscrip- 
by  voters  Jan.  26  of  their  turn-  ^0"^,  and  at  the  same  tune  m- 
down  seven  months  earlier  of  an  new  residents  of  the  many 

$850,000  bond  issue  for  a  retail-  ^s  and  interests  in  the  county 


50,000  bond  issue  for  a  retail-  and  interests  in  the  county 

mmercial  redevelopment  proj-  ara.  .... 

4-  tv,,,  The  contest  consists  of  a  daily 

•p  .  ^  u'f  •"  1  t  tai  question  about  Santa  Barbara 

Front-page  editorials— a  total  ^ 


“pep”  meetings  for  carriers  and  Another  point-of-sales  device 
district  managers,  including  the  is  a  pocket-size  sales  pitch  in  <x  nmjui  ^oaiov,.  places  to  piopulation.  There  are 

sales  material  provided  through  “3  D”  color  pictures,  which  the  Both  sides  were  given  ample  gg  questions  in  all  for  a  nine- 
Operation  Build-Up,”  but  how  carrier  can  use  as  a  door  opener  I'ews  space  by  Elmer  S.  Hub-  period.  The  top  prize  is  a 

nany  are  doing  something  spe-  in  getting  customer  attention.  Press  publisher,  but  he  re-  fj.gg  Europe.  In  addition, 

ific  to  help  carrier  salesmen  at  fused  to  accept  advertising  copy  t^gj-g  are  10  merchandise  prizes, 

he  customer’s  doorstep?  Available  lo  Newspapers  from  redevelopment  opposers. _ 


,.  .  *.  . _ ,  £  County.  These  questions  range 

of  four-in  the  campaign  s  final  f^om  politics  to  personalii 
days  proved  a  major  assist.  TV,o«. 


many  are  doing  something  spe-  in  getting  customer  attention 
cific  to  help  carrier  salesmen  at 


the  customer’s  doorstep?  Available  lo  .>ewspap< 

Such  sales  tools  are  being  Both  the  record  playt 
used  by  many  of  the  client  news-  the  “3  D”  color  picture  gi 
papers  of  Church,  Rickards  &  can  be  made  available  to 


Available  lo  Newspapers  from  redevelopment  opposers. 

Both  the  record  player  and  They  were  given  opportonity  to  .  .p.  Release 

the  “3  D”  color  picture  gimmick  ^  ^  ^  >4  1118  Kelease 


_ _ _  _  toi  ial,  same  page,  opposing  their  Qf  Haitian  Editors 

Co.,  CWcago.  These  unique  sell-  papere  interes“t^' by  siting  to  Point-of-view.  American  Press 

mg  aids  are  provnded  to  news-  Ed  Swick  of  Church,  Rickards  The  $3.6  million  project,  won  Association  has  announced  that 

papers  as  part  of  selling  the  Company,  35  E.  Wacker  Drive,  by  580  votes  out  of  a  3,900  total,  t^g  Haitian  government  had 

home  reading  club  offer  of  news-  Chicago,  without  obligation.  The  favorable  vote  increased  ap-  ,  ,  ..  oDDOsition  newspa- 

papers  and  magazmes  to  home  Mr.  Swick,  a  former  news-  proximately  1,000  while  the  op-  g^^g^  condem^d  to  five  yews 
delivery  subscribers.  The  appli-  paper  circulation  executive  in  position  vote  dropped  400  from  Lurisonment 

Cincinnati  and  St.  Louis,  has  that  in  June,  1958.  Max  Chauv'et,  publisher  of  the 

€\er,  can  be  ^apW  by  any  also  created  a  color  comic  strip  •  dailv  Le  Nouvelliste,  cabled 

newspaper  with  earner  service,  sequence  as  a  follow-up  sales  Reporter  Takes  lAPA  headquarters  that  the  gov- 

Cardboard  Record  Plaver  tr^ning  reminder  for  ^rriers.  in  Stride  ernment  had  amnestied  George 

•  „His  comic  IS  called  “Smilin’  p  Independam. 

The  first  is  a  novel  “Magic  Sam— The  Newspaper  Man.”  Tt  Akron,  O.  Albert  Occenad  and  Daniel 

Phonograph,”  or  portable  card-  tells  about  “Howie  Sells”  and  Frances  Murphy,  county  staff  Av+w  o/litnr  and  cnlumnisL  re- 


Phonograph,”  or  portable  card- 


imprisonment. 

at  in  June,  1958.  Chauvet,  publisher  of  the 

*  daily  Le  Nouvelliste,  cabled 

eporter  Takes  I  AP A  headquarters  that  the  gov- 

lood  in  Stride  ernment  had  amnestied  George 

Petit,  editor  of  Independam. 
Akron,  O.  Albert  Occenad  and  Daniel 
Frances  Murphy,  county  staff  ^^y,  editor  and  columnist,  re¬ 


board  record  player,  which  the  why  he  wins  as  a  productive  reporter  for  the  Beacon  Jour-  gnectivelv  of  Haiti-Miroir. 


earner  can  take  to  the  door  of  carrier  salesman, 
a  potential  subscriber  and  “ask 

for  the  order”  without  having  Cx>mic  Stresses  PoinU 

to  stumble  through  a  memorized  In  comic  strip 
sales  pitch.  salient  noints  nrei 


naVs  suburban  department,  de¬ 
cided  to  go  to  Columbus  for  the 


While  the  three  newspaper¬ 
men  were  in  j’ail,  Independanf 


In  comic  strip  sequence,  the  trustees  of  Ohio. 


annual  meeting  of  the  township  Haiti-Miroir  were  sacked 


salient  points  previously  stressed  She  left  Akron  at  noon  the  day 


and  their  equipment  destroyed. 
Petit,  Occenad  and  Arty  were 


A  record  is  provided  with  the  at  a  carrier  sales  training  ses-  that  the  floods  began  in  Ohio,  condemned  by  a  military  court 

kit  w’hich  tells  the  sj^cific  sales  sion  are  dramatized  by  Sellin’  Ordinarily  a  four-hour  trip  at  for  inciting  to  rebellion.  Their 

sto^.  All  the  carrier  has  to  Sam  telling  a  small  group  of  the  most  to  the  capital,  she  was  release  or  re-trial  in  civil  court 

do  is  to  ask  pennission  of  Mrs.  beginning  carriers  the  reasons  struggling  through  high  water  had  been  requested  recently  by 

Jones  to  come  in  and  tell  “his”  why  Howie  Sells,  star  carrier,  on  back  roads  near  Mt.  Vernon,  Dr.  Alberto  Gainza  Paz,  presi- 

stor^  He  sets  up  his  phono-  sells  so  well.  Opposite  panels  one  of  Ohio’s  worst  flood  spots,  dent  of  the  lAPA  and  publisher 


Jones  to  come  in  and  tell  “his’ 
story.  He  sets  up  his  phono 


graph,  puts  on  the  special  rec-  in  the  strip  show  Howie  in  ac-  late  in  the  day  and  finally  of  La  Prensa,  Buenos  Aires. 


ord  and  with  a  pointed  pencil  tion. 
or  ball  point  pen,  chums  out  the  Th 


or  ball  pomt  pen,  chums  out  the  The  three  salient  points  eV,Q  +/vr>v  omc 

2%  minute  sales  story  on  the  stressed  in  the  comic  strip  pre-  nirtnre*!  and  wrote  somf 

revolving  record.  The  recoixi  sentation  are  (1)  always  call  Pictures  and  wrote  somi 

player  has  the  unique  value  of  your  prospect  by  name  and  in-  j  ^  eacon  (m 

creating  immediate  interest  and  troduce  yourself;  (2)  place  or-  She  reached  Columbus  the  sec- 


reached  Newark  that  night.  Earlier,  President  FrancoL' 

Next  morning  she  took  some  Duvalier,  of  Haiti,  had  acce^ 
flood  pictures  and  wrote  some  to  two  other  requests  by  Dr- 


Gainza  Paz  —  the  lifting  of 
censorship  and  permission  to  w 


creaiing  immeaiate  interest  and  troduce  yourself;  (2)  place  or-  ^rholarshin  winner  to 

the  record  tells  of  the  special  der  book  in  prospect’s  hand;  and  night  out,  just  in  time  to  ,  Haiti 
i.1 _ 1.  ^  _ ?  ,  .nx  ....  .  ’  xvxota  fLo  fT-iicfooe*  /linnai.  SVio  leaVB  Iiaitl. 


offer  through  the  precise  words  (3)  point  out  a  bargain 


^.y^nnouncin^ 

Recordak  Authorization  of 
Microfilming  Corporation  of  America 
for  microfilming  newspapers. 

Now  at  lowest  net  prices  the  best  quality  and  fastest 
seiwice  is  available  from  the  most  modem  newspaper 
microfilming  laboratory  in  Eastern  U.  S. 

MICROFILMING  CORPORATION  OF  AMERICA 

2  LUwftIlyn  Avenu*  Hawthorne,  N.  J. 

Telephone  HA-7-7894.  5 


make  the  trustees’  dinner.  She 

wound  up  by  taking  the  plat-  ^  c  i  I 

form  and  giving  the  trustees  a  Harris  Group  Seeks 
talk  on  newspaper  relations.  Intern  Applications 

¥  tr  •!  j  Hutchinson,  Kas 

Innovation  Hailed  Th^  Harris  Newspaper  Group 

Los  Angeles  is  repeating  its  intern  prograir 
An  Az7isa  Herald  and  Glen-  this  year.  A  selected  newsniar 
dora  Press  innovation  drew  re-  will  receive  $100  a  w'eek  durinp 
quests  for  copies  from  areas  a  one-year  internship  at  any  of 
throughout  North  America,  ac-  six  papers.  Applications  shouW 
cording  to  officials  of  Beck  Stolpe  be  made  to  Peter  M.  Macdonalo. 
Publi.shing  Company.  The  birth  Hutchinson  News,  before  April 
of  Christ  was  given  banner-line  1. 

and  page  one  display  in  the  Last  year  there  were  37  ak 
Christmas  edition  in  a  plan  plicants.  Lloyd  Ballhagen,  Uw- 
originated  by  Fred  Clarke,  Her-  versity  of  South  Dakota, 
aid  editor.  Nativity  pictures  hired.  He  has  been  working 
were  posed  by  seminary  stu-  the  Ottawa  Herald.  The 
dents.  Bert  Stolpe,  publisher  intern,  Richard  E.  Buzbee,  is  on 
mailed  copies  to  Bethlehem,  the  ad  staff  at  the  Burlingtoft 
Jordan.  (la-)  Hawk-Eye  Gazette. 
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IHErVE  cm  VOUNt  IDEAS 
IN  HEW  ENDIAHD 


Where  else  can  you  find  so  much  progress 
wrapped  around  so  much  history?  Take  urban 
renewal,  for  instance  .  .  .  currently  no  less  than 
seventy-nine  projects  are  under  way  in  Yankee 
cities  and  towns.  Or  scan  the  roll  of  new  indus¬ 
tries  .  .  .  missiles,  electronics,  instrumentation, 
atomics,  space  research,  rocket  fuels.  Not  to 
mention  the  new  look  on  old  stand-bys,  like 
shipbuilding,  construction,  textiles,  the  tourist 
trade.  All  of  them  healthy,  bursting  with  young 
ideas,  and  groAving. 

Every  new  indusry  that  comes  in,  every  old  one 
that  expands  swells  employment,  pours  new 
money  into  one  of  the  country’s  healthiest  econ¬ 
omies.  Per  capita  income  already  stands  at 
$2,298 — 13%  above  the  national  average.  It’s 
spendable  money,  too. 

Tie  a  pocket  full  of  money  to  a  head  full  of 
young  ideas  .  .  .  and  things  start  popping.  It 
makes  a  booming  market  for  everything — from 
new  homes  to  swimming  suits,  from  fancy  (and 
plain)  foods  to  cabin  cruisers.  If  you  have  any¬ 
thing  to  sell,  chances  are  it  will  sell  like  hot 
cakes  in  New  England.  Just  come  on  up  and 
sell  it  through  the  New  Eingland  newspapers. 

Source:  The  New  England  Council. 


This  campaign  sponsored  by  these 
newspaper  leaders: 

MAINE— Bangor  Daily  News  (M). 

VERMONT — Barre  Times  (E),  Bennington  Banner  (E),  Burlington 
Free  Press  (M),  Rutland  Herald  (M). 

MASSACHUSETTS— Boston  Globe  (M&E).  Boston  Globe  (S), 
Brockton  Enterprise  &  Times  (E),  Fall  River  Herald  News  (E>, 
Fitchburg  Sentinel  (E),  Gardner  News  (E),  Lawrence  Eagle- 
Tribune  (M&E).  Lynee  Item  (E),  North  Adams  Transcript  (E), 
Pittsfield  Berkshire  Eagle  (E),  Taunton  Gazette  (E),  Waltham 
News  Tribune  (E). 

NEW  HAMPSHIRE— Concord  Monitor-Patriot  (E).  Manchester 
Union  Leader  and  New  Hampshire  Sunday  News  (M,  E&S). 

RHODE  ISLAND— West  Warwick  Pawtuxet  Valley  Daily  Times  (E), 
Providence  Bulletin  (E),  Providence  Journal  (M),  Providence 
Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT— Ansonia  Sentinel  (E).  Bridgeport  Post  (S), 
Bridgeport  Post-Telegram  (M&E),  Bristol  Press  (E),  Hartford 
Courant  (M),  Hartford  Courant  (S),  Hartford  Times  (E),  Meriden 
Record-Journal  (M&E),  New  Britain  Herald  (E),  New  Haven  Reg¬ 
ister  (E&S),  Norwich  Bulletin  and  Record  (M&E),  Torrington 
Register  (E),  Waterbury  Republican  &  Americaui  (M&E),  Waterbury 
Republican  (M&S). 


Sell  New  England  with  Newspapers 
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MR.  TENDRICH, 

DO  YOU 
READ 

EDITOR  &  PUBLISHER.? 


MAX  TENDRICH  is  executive  vice-presi¬ 
dent  and  director  of  media  for  Weiss  & 
Geller,  Inc.,  New  York.  During  the  past 
seventeen  years,  he  has  directly  influenced 
the  investment  of  at  least  $25,000,000  in 
newspaper  space.  Among  the  Weiss  &  Gel¬ 
ler  newspaper  accounts  are  the  Proctor 
Electric  Cavalier  Vodka,  Trung  Meats, 
Doeskin  Tissues. 
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A.  Most  certainly.  Every  Monday  night  is  devoted  to  the  trade  press,  including  Editor 
&  Publisher. 

Q.  Which  sections,  if  any,  do  you  read  most  thoroughly? 

A.  Frankly,  the  sections  devoted  to  news  of  advertisers  and  agencies.  But  I’m  very  ' 
interested  in  newspapers  and  what  they're  doing  locally,  so  I  scan  the  entire  issue 
watching  for  items  of  interest. 

Q.  Does  anyone  else  read  your  copy  of  E&P? 

A.  Oh,  yes.  I  pass  it  on  to  the  senior  vice-president  and  creative  director,  after  marking 
stories  dealing  with  the  successful  use  of  newspapers,  news  on  new  processes  and 
advances  in  the  use  of  color,  other  things  like  that. 

Q.  Does  Editor  &  Publisher  help  you  buy  newspaper  space  more  effectively,  Mr. 
Tendrich? 

A.  It  does,  indeed.  It  gives  me  the  “feel”  of  newspapers.  Every  media  director  worthy 
of  the  name  must  keep  up  with  what’s  new  in  the  newspaper  business.  The  stories 
I  read  in  E&P  about  the  successful  use  of  newspapers  are  very  important. 

Q.  Do  you  ever  read  the  newspaper  ads  in  Editor  &  Publisher.^ 

A.  All  the  time.  I  look  to  them  for  specific  information  about  individual  newspapers. 

Q.  Do  you  think  they  could  be  improved? 

A.  Unfortunately,  yes.  Most  of  them  emphasize  circulation  and  linage  figures  .  .  .  which 
are  available  elsewhere.  I’d  like  to  see  more  information  about  what  they’re  doing 
with  ROP  color;  do  they  merchandise  the  ads  of  national  advertisers;  what  de¬ 
tailing  do  they  do;  how  do  they  cooperate  with  local  chain  stores;  what  results  have 
other  advertisers  achieved  in  their  markets?  How  is  their  editorial  acceptance? 
Who  are  their  local  reporters,  and  what  are  they  doing  for  the  readers  and  the 
community?  All  these  factors  are  immensely  important  to  potential  advertisers. 

« 

Q.  But  have  you  ever  selected  a  newspaper  on  the  basis  of  its  ads  in  E&P? 

A.  It  is  through  such  publications  as  E&P  and  newspaper  representatives  that  we  must 
learn  about  newspapers  and  their  values  to  advertisers;  it  is  through  such  sources 
we  must  confirm  our  selection  to  be  sure  we’ve  made  the  right  choices. 

Q.  How  about  the  Year  Book  and  Market  Guide,  Mr.  Tendrich?  Do  you  use  them? 

A.  We  do.  They  are  both  extremely  valuable  reference  soiurces. 

Q.  Are  there  any  particular  issues  of  E&P  that  are  more  important  to  you  than  the 
others? 

A.  We  always  file  your  color  editions  in  our  library.  But,  as  I’ve  suggested,  news¬ 
papers  should  advertise  their  ROP  color  regularly  in  E&P,  by  using  examples  as  an 
insert,  for  instance. 

Q.  Do  you  think  Editor  &  Publisher  has  editorial  vitality? 

A.  How  could  it  help  it.  It  reports  the  news  of  a  dynamic  and  vital  industry. 


NEWSPAPERS  EXECUTIVES:  Write  for  a  free  copy  of  "The  Right  Climate  for  Your  Newspaper  Promotion." 

Write  EDITOR  &  PUBLISHER,  I47S  Broadway.  New  Yorh  36.  N.  Y. 
editor  a:  PUBLISHER  for  February  14,  1959 
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FAIRCHILD 

news 


Saul  Tarter  has  been  appointed 
as  advertising  promotion  manager 
of  DAILY  NEWS  RECORD.  Mr. 
Tarter  was  formerly  employed  by 
Topics  Publishing  Co.,  serving  as 
advertising  promotion  manager  for 
three  business  papers  in  the  food 
and  drug  fields. 


James  Lydon  has  joined  the 
news  staff  of  ELECTRONIC 
NEWS  in  the  New  York  oEBce.  He 
will  handle  the  Materials  section 
of  the  paper.  He  was  recently 
awarded  his  Masters  degree  in 
journalism  at  Syracuse  University. 


Samuel  Deitch,  circulation  field 
sales  manager,  held  his  annual 
meetings  with  four  regional  sales 
managers  in  New  York  over  the 
past  weekend.  Attending  the  two- 
day  sessions  with  company  execu¬ 
tives  were:  Richard  Caldwell,  of 
Dallas,  south-southwest  regional 
manager;  Ted  Levy,  of  Los  An¬ 
geles,  west  coast  manager;  Wil¬ 
liam  Coyle,  of  Chicago,  midwest 
regional  manager;  Martin  Daskal, 
of  New  York,  east  coast  manager. 


Fairchild  Publications’  Philadel¬ 
phia  bureau  has  moved  to  larger 
quarters  at  116  South  Seventh 
Street.  The  news  bureau  now  oc¬ 
cupies  air-conditioned  second-floor 
offices  in  a  newly-renovated  build¬ 
ing.  Fairchild  Philadelphia  offices 
formerly  were  located  at  1212 
Chestnut  Street. 


Ed  Cold,  fur  news  editor  of 
WOMEN’S  WEAR  DAILY,  was 
guest  of  honor  at  the  recent  annual 
dinner  dance  given  by  the  United 
Fur  Manufacturers  Assn,  in  the 
Hotel  New  Yorker.  More  than  500 
industry  members  and  their  guests 
were  present. 


Ralph  Leviton,  Ad  Angles  col¬ 
umnist  for  HOME  FURNISHINGS 
DAILY,  has  been  appointed  In¬ 
structor  in  Business  Journalism  at 
New  York  University,  Department 
of  Journalism,  School  of  Com¬ 
merce. 


Jerome  P.  Frank,  news  depart¬ 
ment  of  ELECTRONIC  NEWS, 
toured  upper  New  York  State  dur¬ 
ing  the  past  week,  visiting  West- 
inghouse  in  Elmira,  on  Feb.  9, 
Stromberg-Carlson  and  Eastman- 
Kodak  in  Rochester  Feb.  10,  and 
General  Electric  in  Syracuse  on 
Feb.  11. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Pub/ithar,  of 

Doily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 
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Education  Award 
Presented  to  Editor 

Alamosa,  Colo. 
Ed  Moder,  publisher  of  the 
Jefferson  County  Sentinel  in 
Lakewood,  has  been  presented 
the  first  Education  Service 
Award  at  Adams  State  College 
here. 

Colorado  Press  Association 
members  judged  nominations 
presented  by  school  superintend¬ 
ents  throughout  the  state. 

Second  place  went  to  Ralph 
Taylor,  editor  of  the  Pueblo 
Star  Journal  and  Chieftan,  and 
third  place  went  to  Dean  Ham¬ 
mond,  publisher  of  the  Del  Notre 
Prospector, 

Reporter  Praised 

Haktford,  Conn. 
The  Hartford  City  Council 
passed  a  resolution  expressing 
thanks  and  apperciation  to  Stan¬ 
ley  J.  Zabroski,  for  16  years 
Hartford  Times  City  Hall  re¬ 
porter  who  has  been  promoted  to 
assistant  city  editor. 

*  *  « 

Rhea  Eskow,  Southern  divi¬ 
sion  manager  of  UPI — named 
Georgia  chairman  of  Sigma  Del¬ 
ta  Chi. 

*  *  ♦ 

William  G.  Miller,  editor  of 
the  Amesbury  (Mass.)  Daily 
News  and  member  of  the  board 
of  directors  of  the  publishing 
company — appointed  treasurer. 

*  *  * 

Dennis  M.  Santoro  —  from 
display  advertising  desk  staff, 
to  classified  automobile  display 
advertising  sales  staff,  Hartford 
(Conn.)  Times. 

*  *  • 

Craig  MacKown,  Hartford 
(Conn.)  Times  trainee  —  to 
Middletown,,  Conn.,  bureau. 
Richard  Coote,  temporary 
Middletown  reporter  —  rejoined 
the  state  desk  staff. 

♦  ♦  * 

J.  W.  Noell,  editor  of  the 
Roxboro  (N.  C.)  Courier-Times 
— celebrated  his  97th  birthday 
February  4.  He  is  regarded  as 
the  oldest  active  newspaper  edi¬ 
tor  in  the  United  States. 

«  *  * 

Alexander  B.  Adams,  form¬ 
erly  editorial  writer,  Hartford 
(Conn.)  Courant,  and  at  one 
time  in  London  Bureau,  New 
York  Herald  Tribune,  and  with 
the  United  Press — an  assistant 
vice-president  in  the  public  re¬ 
lations  department.  Bankers 
Trust  Company,  New  York. 

*  ♦  ♦ 

Ardle  Pierce,  former  co-pub¬ 
lisher,  Roseville  (Calif.)  Press- 
Tribune  —  to  editor  and  pub¬ 
lisher,  Rio  Vista  (Calif.)  Rivers 
News-Herald. 


P 

Controller  Named 

Clevtiland 
Robert  Holman,  office  and 
credit  manager  of  the  Cleveland 
Press,  has  been  appointed  con¬ 
troller  by  Business  Manager 
George  Carter.  He  succeeds 
Howard  Pugsley,  who  is  retir¬ 
ing.  Francis  Nuver,  assistant, 
became  office  and  credit  man¬ 
ager. 

*  *  * 

Jerauld  Manter,  repoi-ter  at 
the  United  Press  International 
Hartford,  Conn.,  bureau,  — 
elected  president  of  Laurel  Club, 
organization  of  newsmen  cover¬ 
ing  Connecticut  State  Capitol  at 
Hartford. 

*  *  * 

Roger  S.  Gilmore,  Hart¬ 
ford,  Conn. — to  the  Deland 
(Fla.)  Sim  News,  as  sports  edi¬ 
tor. 

♦  *  ♦ 

Bob  Zimmerman,  formerly 
with  United  Press  in  Santa  Fe, 
N.  M.  and  New  York,  N.  Y. — 
now  with  the  Farmington 
(N.  M.)  Daily  Times  capital 
bureau  in  Santa  Fe,  N.  M. 

*  *  * 

Nancy  Browder — resigned  as 
reporter  for  Amarillo  (Tex.) 
Daily  News  and  Globe  Times  to 
join  editorial  staff  of  Albuquer- 
que  (N.  M.)  Journal. 

*  *  * 

John  Pope,  formerly  with  the 
Long  Island  Press — to  adver¬ 
tising  manager  of  the  Fair- 
weather  Co.  Ltd.,  Toixmto,  Ont., 
a  women  and  children’s  apparel 
store  chain. 

*  *  « 

Paul  M.  Murphy,  former  edi¬ 
tor  of  the  Garden  City  (Kas.) 
Telegram — to  the  news  staff  of 
the  Philadelphia  (Pa.)  Bulletin. 
William  Grover,  former  night 
city  editor  of  the  Philadelphia 
Inquirer — to  the  Bulletin  as  as¬ 
sistant  city  editor.  Sandy  Grady, 
fonner  sports  columnist  of  the 
Philadelphia  Daily  News — to  the 
Bulletin  sports  staff.  Pcter  H. 
Binzen — moved  from  desk  as¬ 
sistant  at  the  Bulletin  to  educa¬ 
tion  writer. 

*  *  * 

Joseph  A.  Meiian,  former 
newspaperman  —  from  NBC 
Press  Department  to  NBC  staff 
news  writer. 

•  *  * 

Eunice  Peckenpaugh,  classi¬ 
fied  ad  salesman  with  the  Salem 
(Ore.)  Statesman-Journal  news¬ 
papers  —  to  the  office  of  Ore¬ 
gon’s  new  governor,  Mark  Hat¬ 
field.  She  has  been  replaced  on 
the  paper  by  Jerry  Nolan. 
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Editor  Writes  Book 
On  Political  Philosophy 

Colorado  Springs 
Robert  LeFevre,  editorial 
writer  of  the  Colorado  Springs 
Gazette  Telegraph,  is  the  author 
of  a  book  on  political  philosophy 
to  be  published  by  Caxton 
Printers  Ltd.  this  Spring. 

The  64-page  book  is  titl^  “The 
Nature  of  Man  and  His  Govern¬ 
ment.”  He  is  the  founder  and 
president  of  Freedom  School, 
near  Palmer  Lake,  Colorado. 


School  Honors  Writer 

Hartford,  Conn. 

The  State  Public  Works  De¬ 
partment  will  spend  upwards  of 
$3  million  for  construction  of 
the  Albert  I.  Prince  Technical 
School  here,  a  project  named  in 
honor  of  the  late  Hartford  Times 
editorial  writer  and  former 
chairman  of  the  State  Educa¬ 
tion  Commission. 

»  ♦  * 

Richard  H.  Clester,  former 
merchandising  and  promotion 
director  for  Indianapolis  Broad¬ 
casting  Inc.,  and  with  the  na¬ 
tional  advertising  departments 
of  the  Indianapolis  (Ind.)  Star 
and  News  —  to  the  Muncie 
(Ind.)  Evening  Press  as  na¬ 
tional  ad  manager. 

*  *  * 

Jesse  R.  Shaffer  Jr.,  head 
of  the  Greene  County  bureau 
for  the  past  15  months  for  the 
Dayton  (Ohio)  Daily  News  — 
now  state  editor  succeeding 
Frank  Cates,  now  city  editor 
of  the  Whittier  (Calif.)  Daily 
News. 

*  *  * 

Irvin  M.  Orner,  former  presi¬ 
dent  and  general  manager  of  the 
New  Orleans  (La.)  Item  —  to 
general  manager  of  the  St. 
Petersburg  (Fla.)  Independent. 
Mr.  Omer  was  associated  with 
the  Philadelphia  (Pa.)  Record 
and  the  Carnden  (N.  J.)  Cour¬ 
ier-Post  before  joining  the  Item. 
*  *  * 

Jim  Head,  formerly  Miami 
(Fla.)  Herald  state  editor  — 
to  the  Miami  (Fla.)  News  copy 
desk  staff.  Hendrik  Berns,  with 
the  Herald  editorial  staff  10 
years  and  Sunday  editor  the 
past  two  —  to  the  News  as 
feature  editor. 

*  *  * 

Milt  Miller,  soccer  editor  of 
the  Long  Island  Press  and  Star- 
Journal  —  citation  of  commen¬ 
dation  from  the  National  Soccer 
Coaches  Association  for  his  ef¬ 
forts  on  behalf  of  soccer. 
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Quits  State  Board 

Youngstown,  Ohio 
Clingan  Jackson,  political  edi¬ 
tor  of  the  Youngstown  Vindica¬ 
tor,  is  resigning  as  a  member  of 
the  Ohio  Pardon  and  Parole 
Commission. 

* 

Keith  Blackledge,  32,  man¬ 
aging  editor  of  the  North  Platte 
(Neb.)  Telegraph-Bulletin  — 
named  by  the  Junior  Chamber 
of  Commerce  as  North  Platte’s 
Outstanding  Young  Man  of  the 
Year  for  distinguished  commu¬ 
nity  service. 

#  # 

Harold  A.  Schlotthauer,  as¬ 
sistant  to  publisher,  San  Mateo 
(Calif.)  Times — ^to  general  man¬ 
ager.  Mr.  Schlotthauer  joined 
the  Times  in  1953  from  the  vice¬ 
presidency  of  the  CNPA  Indus¬ 
trial  Relations  Bureau. 

*  «  « 

Les  Shaw,  who  resigned  after 
many  years  as  editor  of  the 
Lakeview  (Ore.)  Lake  County 
Examiner  —  now  editor  of  Lake- 
view  Mining  News  Letter,  a 
four-page  printed  monthly  pub¬ 
lication  on  uranium  news,  at 
Lakeview. 

*  *  « 

Edwin  Collins,  formerly  re¬ 
porter  on  Binghamton  (N.  Y.) 
Sun  and  Elmira  (N.  Y.)  Star- 
Gazette  —  to  city  editor,  Elmira 
Advertiser. 

*  *  * 

Max  Riddle,  dog  editor  of  the 
Cleveland  (Ohio)  Press  —  leav¬ 
ing  March  1  on  a  trip  around 
the  world.  He  will  judge  dog 
shows  in  Hawaii,  Hong  Kong, 
Ceylon,  Japan  and  Iran. 

«  *  * 

V.  H.  Cowles,  who  has  edited 
newspapers  in  Washington,  Utah 
and  the  midwest  —  from  the 
Couer  d’Alene  (Idaho)  Press  to 
managing  editor  of  the  Bums 
(Ore.)  Times-Herald  replacing 
Hugh  Gale,  resigned  to  enter 
radio  business. 

*  *  • 

Sidney  B.  Miller,  former  as¬ 
sistant  general  office  manager 
for  the  New  York  Herald-Trib¬ 
une  and  one-time  auditor  and 
chief  accountant  for  the  New 
York  Post  —  elected  vicepresi¬ 
dent  of  Great  American  Publica¬ 
tions,  Inc.,  national  automotive 
magazine  publishers. 

*  *  * 

Frank  J.  Ryan  —  from  the 
Sandwsky  (Ohio)  Register  to 
the  public  information  office  of 
the  Ohio  State  Highway  De¬ 
partment. 

*  if  * 

Tony  Hillerman,  executive 
editor  of  the  Santa  Fe  (N.  M.) 
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New  Mexican  —  chaii’man  of 
Associated  Press  for  New  Mexi- 


Read  Kingsbury,  formerly  on 
Columbus  (Ohio)  Dispatch  — 
to  suburban  reporter,  Rochester 
(N.  Y.)  Times-Union,  in  charge 
of  T-U’s  first  branch  news  office 
in  suburban  Greece,  N.  Y. 

♦  ♦  * 

Rosalie  Spallone,  fashion 
model  and  local  high  school  grad¬ 
uate  —  to  women’s  editor,  El¬ 
mira  (N.  Y.)  Advertiser. 

*  *  * 

Thomas  Budd,  a  graduate  of 
Purdue  and  former  graduate 
student  of  journalism  at  Uni¬ 
versity  of  Kentucky  —  to  staff 
agriculture  writer,  Danville 
(Ill.)  Commercial-N etvs. 

«  *  « 

John  Hohmann,  veteran 
classified  manager  of  the  Steub¬ 
enville  (Ohio)  Herald-Star  — 
retired.  His  successor  is  Joseph 
Dryden,  assistant  classified  ad¬ 
vertising  manager  of  the  Canton 
(Ohio)  Repository. 

:*  *  * 

Robert  L.  Shults,  reporter 
at  the  Portland  Oregon  Journal 
—  reelected  president  of  the 
Portland  Newspaper  Guild. 

«  *  « 

Peter  Webb,  veteran  foreign 
correspondent  and  former  UPI 
chief  in  Bonn,  will  become  News- 
week’s  German  Bureau  Chief 
with  offices  in  Berlin  and  Bonn 
in  March. 

*  «  « 

Russ  Anderson — transferred 
from  classified  ad  staff  of  the 
Salem  (Ore.)  Statesman- J our- 
nal  to  retail  display  depart¬ 
ment;  replaced  in  Classified  by 
Harold  Hinviir,  graduate  of 
Brigham  Young  University  re¬ 
cently  discharged  from  active 
duty  with  the  Marine  Corps. 

*  *  • 

Thomas  W.  Gerber,  editor  of 
the  Canby  (Ore.)  Herald  — 

named  outstanding  senior  citi¬ 

zen  by  Canby  Junior  Chamber 
of  Commerce. 

«  *  * 

Dan  Thomasson,  formerly 
Indianapolis  (Ind.)  Star  copy 
editor  —  to  the  copy  desk  of 
the  Denver  (Colo.)  Rocky  Moun¬ 
tain  News. 

*  *  « 

Guy  Ryan,  community  rela¬ 
tions  director  of  the  Son  Diego 
(Calif.)  Evening  Tribune  — 
elected  president  of  the  San 
Diego  chapter.  Sigma  Delta  Chi. 
*  *  « 

Hal  Heffron,  Denver  (Colo.) 
Rocky  Mountain  News  copy  edi¬ 
tor  —  president  of  the  Denver 
Newspaper  Guild. 
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‘Good  Neighbor’  Cup 
To  Herbert  Matthew  s 

Herbert  Matthews,  editorial 
writer  of  the  New  York  Times, 
was  voted  the  annual  Good 
Neighbor  Prize  of  the  Caracas 
Daily  Journal.  The  award  was 
voted  by  a  committee  of  promi¬ 
nent  Venezuelans  and  Ameri¬ 
cans,  including  editors  of  all 
the  Venezuelan  newspapers.  It 
goes  each  year  to  a  person  who 
is  judged  to  have  made  an  im¬ 
portant  contribution  to  good  re¬ 
lations  between  Venezuelans  and 
Americans. 

The  Good  Neighbor  Prize, 
symbolized  by  a  silver  cup,  is 
given  each  year  by  the  English- 
language  daily,  which  entrusts 
the  decision  to  leaders  of  public 
opinion.  Mr.  Matthews  is  the 
first  non-resident  to  get  the 
award,  which  was  established 
eight  years  ago. 

*  *  * 

Wayne  Bell,  editor  of  the 
St.  Helens  (Ore.)  Sentinel-Mist 
—  honored  as  junior  first  citizen 
of  St.  Helens  at  the  annual 
junior-senior  chamber  of  com¬ 
merce  dinner. 

«  *  * 

John  Benham,  former  comp¬ 
troller, //ender.son  (Ky.)  Gleaner 
and  Journal,  elevated  to  the 
position  of  business  manager. 
Al  Meyers,  formerly  of  Galli- 
polis,  Ohio,  has  been  made  ad¬ 
vertising  manager.  Red  Bean 
has  been  elevated  from  the  posi¬ 
tion  of  sports  editor  to  desk  edi¬ 
tor  and  Ronnie  Jenkins  has 
rejoined  the  staff  as  sports  edi¬ 
tor.  Al  Nollmann  is  the  new 
photographer. 

*  *  « 

Betty  Deering,  advertising 
manager  of  the  Lebanon  (Ore.) 
Express  and  previously  with  the 
ad  staff  of  the  Portland  Oregon 
Journal  —  to  join  ad  staff  of 
the  Pendleton  (Ore.)  East  Ore¬ 
gonian. 

«  *  * 

Charles  Killgore,  former 
advertising  manager  of  the 
Camas  (Wash.)  Post-Record  — 
to  advertising  manager  of  the 
Parkrose-East  County  Enter¬ 
prise  at  Portland,  Ore.,  replac¬ 
ing  Robert  Pritchard  who  has 
returned  to  the  Salem  (Ore.) 
Statesman-Journal  as  retail  ad¬ 
vertising  manager. 

*  *  « 

William  K.  Touhy,  from 
news  staff  of  the  Son  Francisco 
(Calif.)  Chronicle  to  Newsweek 
Magazine  in  New  York.  Bob 
Woolly  and  Don  Kirk,  staffers 
of  the  Chronicle’s  former  Penin¬ 
sula  Section,  to  jobs  in  private 
industry. 

*  *  * 

Ray  Hamby,  former  Bend, 
Ore.,  newspaperman  —  to  man¬ 
ager  of  the  Maryland  Press  As¬ 
sociation. 


Circulator  Named 

Albany,  N.  Y. 

James  T.  Pemrick,  acting  cir¬ 
culation  manager  for  the  Albany 
Times-Union,  has  been  named 
permanently  to  the  post.  Jack 
S.  Stein,  circulation  director,  has 
announced.  Mr.  Pemrick  joined 
the  Times-Union  circulation 
staff  in  1949  as  a  branch 
manager. 

*  *  * 

Ralph  Williams,  newsman 
for  past  25  years  —  now  on 
copy  desk  of  Hollywood  (Calif.) 
Citizen-News.  He  is  former 
managing  editor  of  Prescott 
(Ariz.)  Evening  Courier  and 
was  formerly  city  editor  and 
sports  editor  of  Phoenix  (Ariz.) 
Arizona  Republic.  Earl  Rad- 
CLIFFE  —  moved  from  desk  rim 
to  telegraph  editor,  replacing 
Will  FIieeman,  who  has  re¬ 
signed  after  10  years  with  pa¬ 
per  to  tour  U.  S. 

•  «  « 

Wilbur  J.  Powers,  promotion 
manager  for  Davenport  (Iowa) 
(Continued  on  page  42) 


SCIENTISTS  ARE 
AMERICA'S  NEW  HEROES! 

How  many  ball  players  can 
your  sports  fans  name? 

How  many  stars’  names  can 
your  movie-goers  drop? 

How  many  top  authors  come 
quickly  to  mind? 

How  many  scientists  can  you 
identify?  How  many  can  your 
readers  name?  Teller  —  Oppen- 
heimer  —  Von  Braun  —  then 
where  do  we  go  from  there? 
Surely,  it  takes  hundreds  to  make 
up  the  many  special  scientific 
teams  required  to  conquer  outer 
space. 

Make  no  mistake  about  it — 
the  “pin-up”  hoys  and  GIRLS  of 
tomorrow  will  include  the  giants 
of  science. 

Scientists  are  here  to  stay. 
And,  they  are  human  heings — 
despite  the  fiction  to  the  con¬ 
trary.  Many  of  your  readers 
(especially  the  young  ones) 
would  like  to  visit  more  of  them 
— to  know  them  and  the  work 
they  do. 

Edith  Kermit  Roosevelt — her¬ 
self  a  science  major — personally 
interviews  each  scientist  and 
writes  the  profile.  It  is  produced 
once  a  week  and  illustrated.  .\1- 
ready  15  clients  in  centers  like 
Detroit,  Omaha,  Kansas  City, 
Newark,  Buffalo,  Hartford, 
Worcester,  New  Haven,  Schenec¬ 
tady  publish  this  series. 

Add  this  new  dimension  to 
I  your  editorial  base.  Add  .  .  . 
j  Meet  Your  Scientists. 

JIM  &  STIRLING  SPADEA 

j  Spadea  Syndicate,  Inc. 

I  120  West  31st  Street 
j  New  York  1,  N.  Y. 
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Personals 

(Continued  from  page  41) 

Newspapei-s,  Inc.,  during  the 
last  11  years  —  to  manager  of 
the  classified  adveilising  depart¬ 
ment  of  Davenport  Newspapers, 
Inc.  He  succeeds  Joseph  P. 
Klouda,  who  retired  after  more 
than  44  years  with  the  Daven¬ 
port  (la.)  Daily  Times  and 
Morning  Democrat.  Moving  into 
Mr.  Powers’  former  position  is 
Peter  Dressen,  a  member  of 
the  Davenport  papers’  advertis¬ 
ing  department  for  the  last  16 
years.  Glenn  Ck)FFELT,  member 
of  the  local  advertising  depart¬ 
ment  —  to  national  advertising 
manager  for  the  Times  and 
Morning  Democrat,  succeeding 
Don  Fbeney,  who  is  now  ad¬ 
vertising  director.  Jim  Colby, 
farm  editor  of  the  Times  Demo¬ 
crat  —  new  president  of  the 
Newspaper  Farm  Editors  Asso¬ 
ciation. 

*  *  * 

Hope  Shackleford  has  been 
promoted  from  farm  editor  to 
county  government  reporter  for 
the  Goldsboro  (N.  C.)  News 
Argus,  succeeding  Paul  Liver- 
man  —  to  news  editor  of  the 
Duplin  Times  at  Kenansville, 
N.  C.  Mike  Rouse,  formerly  of 
the  Elizabeth  City  (N.  C.)  Ad¬ 
vance,  is  the  new  farm  ^itor. 

*  *  * 

William  Dougherty  —  for¬ 
merly  with  the  Hartford  (Ckinn.) 
Times  —  now  television  and 

radio  editor  for  the  Waterbury 

(Conn.)  Republican  and  Ameri- 


James  a.  Bailey,  a  reporter 
on  the  Kent  (Ohio)  Courier  — 
to  the  public  relations  staff  of 
Roadway  Express,  Inc.,  of  Ohio. 

*  *  m 

Pat  Reese,  reporter  for  the 
Fayetteville  (N.  C.)  Observer 


—  presented  the  Jaycees  Dis¬ 
tinguished  Service  Award  for 
1958  for  efforts  to  aid  delinquent 
children. 

*  *  * 

Dale  Cottek,  former  city 
editor.  Three  Rivers  (Mich.) 
Commercial  —  now  a  member 
of  the  news  staff  of  the  South 
Bend  (Ind.)  Tribune. 

*  « 

Duke  Kaminski,  of  the  Phila¬ 
delphia  (Pa.)  Bulletin  —  elected 
president  of  the  Pennsylvania 
Legislative  Correspondents’  As¬ 
sociation  at  Harrisburg. 

*  *  « 

Curtis  W.  Moore  —  trans¬ 
ferred  from  the  Advertising 
Services  division  of  the  Evans¬ 
ville,  Ind.,  Printing  Corp.  to 
the  promotion  department  to  as¬ 
sist  the  director,  Kenneth  R. 
Kinney. 

*  *  * 

John  I.  Morgan,  sports  edi¬ 
tor  of  the  Washington  (N.  C.) 
Daily  News  —  presented  Dis- 
ting’jished  Service  Award  by 
the  Washington  Chamber  of 
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Including  Metro's  idea 
packed  PLUS  BUSINESS, 
which  comes  with  every  edi¬ 
tion.  Write  us  or  ask  our 
representative  to  show  you 
these  other  proven  linage 
building  services: 

•  M*tr«  Diporlmtnt  Stsrt  Strvin 

•  Foskisn  Rivitw  Strvict 

•  Grtattr  Solti  Sirviit 

•  Mttrt's  Sptciol  Stctions 

•  Mttrt's  Itoli  of  Htodiofi 

.  .  .  And  many  other  supple¬ 
mentary  services  that  mean 
PLUS  BUSINESS  for  your 
Newspaperl 


Harriett  Hubacker  —  re¬ 
signed  as  federal  beat  reporter 
for  the  Pensacola  (Fla.)  News 
for  marriage  to  Ed  Coleman. 
Yvonne  Gullatt  —  from  Radio 
Station  WSBR  Pensacola,  to 
federal  beat  reporter  for  the 
News. 

*  *  * 

Joseph  E.  Brown,  managing 
editor  of  the  Burbank  (Calif.) 
Daily  Review  —  to  editorial  staff 
of  the  San  Diego  (Calif.)  Union. 
Al  Friedenthal,  Review  sports 
editor  —  to  managing  editor. 
Russet,  Norvell  joins  Review 
staff  as  sports  editor. 

• 

In  State  Publicity  Job 

Albany,  N.  Y. 

Nicholas  D.  Cammere,  public 
relations  writer  and  former 
newspaperman,  has  been  named 
to  the  $11,500  a  year  post  of 
public  relations  director  for  the 
New  York  State  Public  Works 
Department. 


Your  Linotype  will 


Saul  Feldman,  36,  Oklahoma 
Associated  Press  state  news  edi¬ 
tor;  Jan.  25  of  cancer.  He  w’as 
a  sportswriter  for  the  Oklahoma 
City  Oklahoman  and  worked  for 
Radio  Station  KOMA  before 
joining  the  AP  Feb.  21,  1944. 

*  *  * 

Virginia  Scott,  55,  former 
newspaper  gardening  columnist; 
Jan.  27  after  a  two  year  illness. 
Her  column,  “Shovel  and  Hoe,” 
originated  more  than  20  years 
ago  in  the  Paris  (Tenn.)  Post 
Intelligencer. 

*  *  * 

William  Blair  Craig,  79,  as¬ 
sociate  editor  of  the  Philadelphia 
(Pa.)  Bulletin  at  his  retirement 
in  1948;  Jan.  27.  He  joined  the 
Bulletin  in  1900  and  became 
managing  editor  in  1923. 

*  *  « 

Sid  D.  Charles,  86,  dean  of 
Alaska’s  newspapermen;  Jan. 
25  after  a  brief  illness.  He  op¬ 
erated  the  Ketchikan  Daily 
News  and  was  editor  of  the 
newspaper  20  years.  He  was  in 
Alaska  55  years. 

*  *  * 

Arthur  Olney  Friel,  73,  for¬ 
mer  reporter  for  the  Concord 
(N.  H.)  Monitor,  Associated 
Press  and  the  Manchester  (N. 
H.)  Union-Leader ;  Jan.  27.  He 
later  became  an  explorer  and 
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Robert  M.  Howard,  53,  for-  ' 
merly  on  the  news  staff  of  the  , 
Providence  (R.  1.)  Journal-Bul¬ 
letin  from  1930  to  1945 ;  Jan.  25. 

*  *  * 

Michael  J.  Lovett  Sr.,  93, 
former  newspaper  publisher; 
Jan.  27.  He  began  his  career 
as  a  reporter  with  the  Park 
City  (Ky.)  Times,  later  owned 
and  published  a  weekly  newspa¬ 
per  at  Hor.se  Cave.  Ky. 

*  *  * 

Harry  F.  Kelly,  76,  former 
circulation  manager  of  the  old 
Jersey  Observer,  Hoboken,  N.  J., 
Jan.  22. 

*  *  * 

Newton  C.  Reed,  81,  retired 
newspaperman;  Jan.  23.  Mr. 
Reed  joined  the  Portland  (Me.) 
Evening  Express  in  1909. 

*  *  * 

Julius  Rothstein,  81,  former 
president  of  the  old  Utica  (N. 
Y.)  Globe-Telegram;  Jan.  23 
after  a  brief  illness. 

«  *  4> 

Byron  C.  Utecht,  79,  former 
city  editor,  telegraph  editor  and 
Austin  correspondent  for  the 
Fort  Worth  (Tex.)  Star-Tele¬ 
gram;  Jan.  19.  He  was  a  news¬ 
paperman  53  years. 

«  «  * 

Bruce  G.  Blackman,  62, 

sports  editor  of  the  Wilkes- 

Barre  (Pa.)  Times-Leader  Eve¬ 
ning  News;  Jan.  20. 
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Sports  Writer  Dies 
In  Automobile  Crash 

Philadelphia 

John  Fraser,  a  sports  writer 
for  the  Philadelphia  Bulletin, 
was  killed  Jan.  23  when  the 
sports  car  he  was  driving  col¬ 
lided  head-on  with  another  in 
nearby  Wynnewood. 

Mr.  Fraser,  who  had  worked 
for  the  Bulletin  since  last  July, 
had  been  a  sports  writer  on  the 
Pottstown  (Pa.)  Mercury  be¬ 
fore  joining  the  Bulletin. 

A  graduate  of  the  University 
of  Michigan,  Mr.  Fraser,  who 
was  28,  was  a  well-known  ama¬ 
teur  golfer. 

Librarian  Dies 

Boston 

Eugene  John  Elliott,  49,  Bos¬ 
ton  Globe  librarian,  died  of  a 
cerebral  hemmorhage  Jan.  31. 
He  started  his  newspaper  career 
with  the  Globe  as  a  copy  boy  in 
1929.  During  World  War  II,  he 
sei'ved  as  photo  editor. 

• 

New  Club  Quarters 

Columbus,  Ohio 

The  Press  Club  of  Ohio,  which 
has  been  for  some  time  in  the 
Deshler-Hilton  Hotel  here,  has 
moved  to  its  own  building,  a 
downtown  structure  owned  by 
the  Ohio  State  Journal.  The 
Journal  abandoned  the  small 
building  when  it  moved  to  the 
Columbus  Dispatch  building  re¬ 
cently. 


‘Inmate’  Story 

Cleveland 

State  Editor  John  Borkowski 
of  the  Cleveland  News  recently 
slipped  into  Ohio  State  Peniten¬ 
tiary  at  Columbus  as  an  inmate 
and  wrote  a  series  of  stories  on 
prison  life.  He  had  a  talk  with 
Dr.  Samuel  H.  Sheppard,  who  is 
serving  a  life  sentence  for  the 
1954  Bay  Village  murder  of  his 
wife. 


Beg:  Your  Pardon 

A  story  in  E&P,  Jan.  10, 
erroneously  stated  that  the 
Albany  (Ore.)  Democrat-HenM 
is  the  only  newspaper  in  ite 
community.  It  should  have  said 
“only  daily  newspaper.”  Greater 
Oregon,  a  weekly,  is  published  in 
Albany  also. 

1 1  Cols,  to  Letters 

Hammond,  Ind. 

The  Hammond  Times  recently 
devoted  11  columns  in  one  issue 
to  letters  to  the  editor  on  a 
single  subject — a  proposal  to 
build  a  limited-access  high'way 
through  the  city. 

LI  SHE  R  for  February  14,  1959 


truncate* 


•  W^often  have  the  same  kind  of  trouble, 
with  someone  cutting  the  cap  off  our 
trademark. 

** We’re  pleased  that  you  don’t  and 
we  thank  you. 
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PHOTOGRAPHY 


Correspondent  Fotogs 
Sought  in  UPI  Move 

By  James  L.  Collings 


Roy  Mehlman,  director  of  the 
commercial  photo^aphy  divi¬ 
sion  of  UPI,  was  discussing  the 
expansion  of  his  bailiwick. 

He  said  that  seven  new  re¬ 
gional  offices  are  going  to  be 
located  in  New  York,  Boston, 
Philadelphia,  Pittsburgh,  Chi¬ 
cago,  San  Francisco  and  Los 
Angeles. 

The  program,  he  explained, 
will  be  geared  to  meet  the  in¬ 
creased  flurry  in  the  “production 
of  custom-built  photography  and 
industrial  reporting  for  busi¬ 
ness,  industry,  advertising  and 
public  relations  firms”  around 
the  country. 

“We  have  created  a  person¬ 
alized  seiwice  which  brings  our 
client  as  near  to  us  as  his  tele¬ 
phone,”  he  said,  pointing  out 
that  the  UPI  editorial  offices 
will  go  on  handling  news  and 
newspictures  coverage.  The  com¬ 
mercial  division  services  busi¬ 
ness  and  industry  only,  and  di¬ 
rectly. 

“This  looks  like  an  opportu¬ 
nity  for  good  photographers 
seeking  extra  work,  Roy.  Is  that 
the  case?” 

“Yes,”  he  said,  “it  is.  We’re 
looking  for  the  best  possible  way 
in  which  to  supply  our  clients 
with  the  best  photogi-aphic  ma¬ 
terial,  which  may  be  available 
from  any  source. 

“To  do  this,  we  are  interested 
in  employing  the  seiwices  of  the 
most  qualified  photographers 
throughout  the  country  on  a  cor¬ 
respondent  basis.  We  are  em¬ 
barked  on  a  progiam  of  continu¬ 
ing  expansion.  This  includes 
franchises  in  all  sections  of  the 
United  States.” 

These  are  the  regional  man¬ 
agers  and  the  territories  cov¬ 
ered:  John  J.  Fletcher  Jr.  Met¬ 
ropolitan:  upstate  New  York, 
northern  New  Jersey  and  Con¬ 
necticut.  Address:  461  8th  Ave., 
N.  Y.  C. 

North  Atlantic:  Paul  Kendall. 
Massachusetts,  Rhode  Island, 
New  Hampshire,  Vermont  and 
Maine.  Address:  46  Summer  St., 
Boston. 

Mid-Atlantic :  E.  J.  Yotka. 
Eastern  Pennsylvania,  southern 
New  Jersey,  Delaware,  Mary¬ 
land  and  Washington,  D.  C.  Ad¬ 
dress:  PSFS  building,  12  South 
12th  St.,  Philadelphia. 

Keystone:  Daniel  Gallagher. 
Western  Pennsylvania  and  west¬ 
ward  to  Ohio,  including  a  part 


of  West  Virginia.  Address:  535 
Fifth  Ave.,  Pittsburgh. 

Midwest:  Donald  P.  Bryan 
Jr.  Illinois,  St.  Louis  and  Kan¬ 
sas  City,  Mo.,  and  the  Minne- 
apolis-St.  Paul  area.  Address: 
Tribune  Tower,  Chicago. 

Pacific  southwest:  Nils  T. 
Ljungquist.  Southern  California 
and  eastward  to  Denver.  Ad¬ 
dress:  1507  North  Cahuenga 
blvd. 

Pacific  northwest:  Norton 
Pearl.  Northern  California  and 
Portland,  Ore.  and  Seattle, 
Wash.  Address:  113  25th  Ave., 
San  Mateo,  Calif. 

*  *  * 

OLDEST  SEMINAR 
The  oldest  short  course  in 
photography  has  changed  its 
meeting  date.  Kent  State  Uni¬ 
versity’s  18th  annual  photo  semi¬ 
nar  will  be  held  June  16-19,  in¬ 
stead  of  March. 

Other  changes:  the  program 
chainnan  is  Lloyd  S.  Jones, 
chief  photographer,  Youngstown 
(Ohio)  Vindicator,  and  the  di¬ 
rector  is  Edward  L.  Cliney, 
journalism  instructor,  replacing 
Jim  Fosdick,  who  is  taking 
graduate  work. 

The  course  will  cover  press, 
TV,  industrial,  magazine  and 
public-relations  photography. 

*  *  * 

OLDTIMERS  HONORED 

The  Colorado  Press  Photogra¬ 
phers  Association  has  honored 
two  Denver  veterans:  Harry  M. 
Rhoads,  still  active  with  the 
Rocky  Mountain  News,  and 
Ralph  Baird,  retired  dean  of 
the  Post  staff.  Each  recently  re¬ 
ceived  an  engraved  plaque  from 
the  association  at  a  dinner.  Mr. 
Rhoads,  with  the  News  59  years, 
was  also  a  guest  on  a  local  TV 
show.  He  w’ent  back  a  few  years 
to  show  his  audience  how  he 
once  worked  with  flash  powder. 
*  *  • 

MISSILE  CAMERAMAN 

Some  excellent  missile  photos 
from  Cape  Canaveral  have  been 
made  by  Charles  (Chuck)  Rog¬ 
ers,  a  still  photographer  at  the 
Air  Force  Missile  Test  Center. 
He  works  with  Speed  Graphic, 
Deardorf,  two  Air  Force  X24 
cameras  and  a  Graflex  with  a 
40-inch  lens.  He  shoots  about 
100  pictures  of  each  launching 
and  so  far  figures  he  has  made 
at  least  10,000  shots. 


'YOU'RE  FREE  TO  GO!’ — ^That's  what  the  police  chief  said  to  Stay* 
Lasicer,  Chicaqo  American  photographer,  after  two  officers  took  him 
into  custody  rather  roughly.  Lasker  was  held  for  interfering  with  in 
officer  who  forbade  him  to  take  pictures  at  a  nursing  home  fire.  Corenir 
said  there  was  an  agreement  not  to  take  pictures  of  the  dead,  in 
return  for  permission  to  enter  the  burned  home.  Chicago  Americin 
said  Lasker  "quite  properly"  resisted  censorship.  Police  chief  agriid 
there  was  no  cause  for  arrest  of  the  photographer. 


Letter  in  Photo 
Breaks  Big  Story 

Providence,  R.  I. 

Because  William  J.  Reilly, 
Providence  Evening  Bulletin  pic¬ 
ture  editor,  makes  it  a  habit  to 
read  fine  print,  in  photographs, 
his  paper  got  a  page  one  story 
ahead  of  time. 

Earlier  in  the  week,  a  police 
sergeant  and  a  patrolman  were 
given  a  closed  hearing  by  the 
commissioner  of  public  safety 
on  charges  of  neglect  of  duty. 

On  Thursday,  a  captain  was 
promoted  to  commander  of  de¬ 
tectives  and  a  lieutenant  to  cap¬ 
tain. 

Mr.  Reilly  assigned  a  photog¬ 
rapher  to  get  a  picture  of  the 
two  new  officers  with  Police 
Chief  John  A.  Murphy. 

When  the  print  reached  Mr. 
Reilly’s  desk,  it  showed  the  offi¬ 
cers  and  the  chief  smiling  as 
they  sat  around  a  desk.  In  the 
chief’s  hand  was  a  letter. 

Mr.  Reilly  used  a  magnifying 
glass  to  read  the  letter.  It  was 
from  the  commissioner  and 
stated  that  the  sergeant  and 
patrolman  had  been  found 
guilty  as  charged. 


Chief  Murphy  had  intended 
to  hold  up  the  finding  until  after 
it  had  gone  through  the  mayor’s 
office.  Having  no  choice,  he  re¬ 
leased  the  story  immediately. 

• 

English  Reporter 
Receives  Citation 

Philadelphia 

Ralph  N.  Walling,  correspond¬ 
ent  for  Reuters  during  World 
War  II,  and  now  assistant  tel^ 
graph  editor  of  the  Philadelphia 
Bulletin,  was  awarded  a  cita¬ 
tion  by  the  English  Speaking 
Union  for  a  series  of  articles 
on  American  interest  in  British 
Commonwealth  affairs. 

Mr.  Walling  served  as  a  for 
eign  correspondent  in  Africa, 
Korea  and  the  Middle  East  for 
the  London  Daily  Express  be¬ 
fore  coming  to  this  country.  He 
joined  the  Bulletin  staff  in  1966, 
• 

464  on  Staff 

Chicago 

A  total  of  464  employees  are 
on  the  local  news  and  feature 
staffs  of  the  Chicago  Tribune- 
There  are  52  city  reporters,  in¬ 
cluding  six  on  the  rewrite  bank, 
seven  suburban  beat  men  and 
five  special  writers. 


i 

I 
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If  you’ve  been  wishing  for  a  truly  fine-grain  35mm  film  fast  enough  for  most  photographic  requirements 

TRY  NEW  KODAK  PLUS-X  PAN  FILM 


Rated  officially  at  the  same  speed  as  your  old  favorite,  Plus-X  Film,  this  new  film 
can  be  exposed  at  about  160  daylight,  125  tungsten,  by  experienced  workers  with 
good  equipment,  on  subjects  of  average  brightness  range.  Grain  is  practically  non¬ 
existent — even  in  11  x  14  blowups.  And  the  astonishing  acutance  of  this  all-new 
Plus-X  Pan,  coupled  with  fine  grain,  makes  enlargements  look  much  sharper  than 
you  would  expect  from  35mm  negatives.  Developing  time  is  shorter,  too,  than  with 
the  previous  Plus-X — another  real  advantage. 

News  and  magazine  photographers  who  tested  the  new  Plus-X  Pan  Film  as  Kodak 
S.O.  1224,  were  lavish  in  their  praises.  Your  Kodak  dealer  has  the  new  Plus-X  Pan 
in  stock  now;  test  a  roll  or  two  today.  You’ll  be  thrilled  with  your  results. 


The  picture  on  this  page  was  made  on  the  new  Kodak  Plus-X 
Pan  Film  . . .  shot  hand-held  in  soft,  low-level,  available  light. 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 
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Sensational 
Series  Ends, 
Editor  Quits 

By  Peter  Bostock 

London 

High  jinks  and  jubilation 
marked  the  opening  of  the  new 
year  for  slick  tabloid  Sunday 
Pictorial.  But  at  the  month’s 
end  a  cloud  of  gloom  hung  over 
the  editorial  offices. 

They  launched  into  1959  with 
a  blaze  of  publicity  announcing 
a  real  sizzler  of  a  series  giving 
the  inside  dope  on  the  goings  on 
at  Windsor  Castle,  the  Royal 
family’s  weekend  retreat. 

Gleefully  they  pulled  out  all 
the  stops  to  publicise  the  series 
written  by  the  one  time  ex¬ 
superintendent  of  the  castle, 
William  Charles  Ellis.  They 
dnimmed  it  up  in  fine  style,  for 
it  was  just  what  their  five  and 
a  quarter  million  subscribers 
would  relish.  The  series  promised 
to  be  the  prince  of  boudoir  epics. 

But  the  first  turned  out  to  be 
the  last.  Re-action  came  from 
an  unexpected  source — ^the  Royal 
Household  that  rarely  comments 
on  press  articles.  Obviously  the 
savory  tid-bits  were  a  little  too 


savory  and  a  Royal  injunction 
was  served  on  Mr.  Ellis,  re¬ 
straining  him  from  publishing 
further  episodes. 

The  Pic  suspended  publication 
of  the  series  even  though  they 
were  not  served  with  a  restrain¬ 
ing  order. 

There  was  an  unhappy  sequel. 
Colin  Valdar,  the  dynamic  edi¬ 
tor  of  the  tabloid  which  owed 
so  much  of  its  big  circulation 
boost  to  his  ingenuity  since  he 
took  over  in  1953,  quit.  The 
palace  series  had  been  the  last 
straw  in  a  series  of  disagree¬ 
ments  with  management  on 
policy. 

Lee  Howard,  formerly  editor 
of  the  Woman's  Mirror,  a 
weekly,  took  over  his  spot. 

The  whole  Ellis  affair  took 
on  a  slightly  quizzical  look  when 
(January  25)  the  Sunday  Times 
began  a  series  called  “The 
Queen’s  Day’’  by  Miss  Dorothy 
Laird.  It  was  the  first  install¬ 
ment  of  extracts  from  Miss 
Laird’s  book  “How’  a  Queen 
Reigns.”  According  to  the  Sun¬ 
day  Times  it  is  told  “with  the 
full  assistance  of  the  Palace 
authorities.”  It  promises  to  tell 
the  story  of  the  Queen’s  daily 
life  at  home  and  at  work. 

The  considered  opinion  of  the 
press  pundits  is:  It’s  all  right 
to  give  an  insight  into  t  he 
Queen’s  life  for  the  snobs  (The 
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Sunday  Times  is  a  quality 
paper)  but  not  for  the  man  in 
the  street  (the  Sunday  Pictorial 
is  a  working  class  paper). 

«  *  * 

PRESS  COUNOL  CONDEMNS 

Another  Sunday  paper,  this 
time  the  Sunday  Express,  came 
under  fire  from  the  Press  Coun¬ 
cil.  It  passed  a  resolution  con¬ 
demning  the  paper  for  “hound¬ 
ing  the  parents”  of  a  convicted 
murderer  by  publishing  details 
of  their  emigration  from  Brit¬ 
ain,  including  the  name  of  the 
liner  and  the  date  of  its  arrival 
abroad. 

The  council  said  “no  public 
duty  was  involved.” 

But  for  the  Sunday’s  daily 
namesake  came  exoneration  on 
three  counts.  The  Council  re¬ 
jected  a  complaint  by  the  British 
Dental  Association  Council  about 
a  headline  W’hich  w’as  three- 
quarters  of  an  inch  thick  and 
appeai’ed  above  the  inque.st  re¬ 
port  about  a  child  who  died  in 
a  dentist’s  chair.  In  the  other 
two  cases  concerning  articles, 
the  Daily  Express  was  defended 
by  the  Press  Council  on  the 
grounds  that  they  were  “fair 
comment  on  matters  of  current 
interest.” 

•  *  * 

FORGED  IMON  CARDS 

Around  the  coffee  bars  of 
London’s  night  spot  district  in 
the  West  End  someone  is  doing 
a  brisk  trade  selling  forged 
National  Union  of  Journalist 
press  cards  for  20  cents.  They 
are  virtually  exact  copies  of  the 
regular  NUJ  members  card — 
w'hich  cost  a  $1.75  a  month  sub¬ 
scription. 

*  ♦  ♦ 

p:ditor’s  time  off 

Faced  with  the  fight  to  re¬ 
gain  power  at  the  next  election, 
the  Labour  Party  has  called  on 
the  services  of  the  Daily  Herald’s 
news  (city)  editor,  A.  J.  Mc- 
Whinnie  to  handle  public  rela¬ 
tions.  The  Herald  is  tied  to  the 
Union  movement  and  is  the  only 
official  Labour  spokesman  among 
the  popular  press. 

The  man  who  may  become  the 
next  Foreign  Secretary — Aneu- 
rin  Bevan — has  continually  criti¬ 
cized  the  press.  Immediately 
Mac  began  smoothing  over  the 
edges  with  personal  letters, 
phone  calls  and  interviews.  He’s 
made  him.self  available  at  all 
hours — “call  me  day  or  night 
boys.  I’ll  get  you  what  you 
want.”  The  party  gave  him  a 
go-ahead  to  organize  a  cocktail 
party  for  editors  and  political 
correspondents  of  the  national 
papers.  It  was  the  first  one  ever. 
Everything  went  off  smoothly, 
including  a  person  to  person 
chat  from  Hugh  Gaitskell,  who 
could  well  be  the  next  Prime 
Minister. 

EDITOR  K  PUE 


Allen  Named 
As  Historian 
For  Baseball 

Cincinnati 

Lee  Allen,  Enquirer  featur* 
reporter  is  the  new  historian  of 
the  National  Baseball  Hall  of 
Fame  and  Museum  at  Coopers- 
towm,  N.  Y.  He  succeeds  Ernest 
J.  Lanigan,  veteran  baseball 
writer  who  has  retired. 

Son  of  the  late  Congressman 
Alfred  G.  Allen,  Lee  had  a  spe¬ 
cial  excuse  from  High  School 
classes  on  days  when  the  Reds 
played  at  home,  and  haunted  the 
Crosley  Field  press  box.  After 
graduating  from  Kenyon  Col¬ 
lege,  he  attended  Columbia  Uni¬ 
versity  School  of  Journalism, 
joined  the  Reds  in  1938  as  as¬ 
sistant  publicity  manager  under 
Gabe  Paul,  now  general  man¬ 
ager. 

Mr.  Allen  wrote  three  books, 
“The  Cincinnati  Reds”,  “100 
Years  of  Baseball”  and  “The  Hot 
Stove  League.”  His  extensive 
library  includes  200  looseleaf 
notebooks  containing  data  on 
major  league  games  from  1871 
to  date,  a  microfilm  file  of  the 
Sporting  Netcs  from  1886  to 
date,  plus  many  books  on  base 
ball,  some  published  in  1866.  He 
was  a  Times-Star  staffer  until 
last  July,  then  went  to  the 
Enquirer. 

City  Editor  Becomes 
Editorial  Writer 

Danville,  Ill. 

Robert  B.  Wright,  city  editor 
of  the  Danville  Commercud- 
News  for  almost  10  years,  has 
become  chief  editorial  writer  of 
that  Gannett  newspaper,  suc¬ 
ceeding  Merrill  Faulk,  who  re¬ 
tired. 

William  C.  Houpt,  a  member 
of  the  C-N  staff  since  1946  and 
an  assistant  news  editor  since 
1957,  has  succeeded  Mr.  Wright 
as  city  editor. 

In  the  1930s  both  Mr.  Wright 
and  Mr.  Houpt  served  as  editors 
of  the  Danville  High  School 
newspaper  of  which  Mr.  Faulk 
than  was  faculty  advisei’. 


Sunday  to  20c 

Miami,  Fla. 
Effective  Feb.  1,  the  Miami 
Herald  increased  the  price  of 
its  Sunday  edition  to  20  cents. 
Both  the  Herald  and  the  Miamt 
News  have  been  selling  on  Sun¬ 
day  for  15  cents.  ’The  News  con¬ 
templated  no  change  at  this 
time,  it  was  reported. 
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"So  then  U.S.  Steel  invested  $770  million  in  us" 


An  American  baby  is  bom  every  eight  seconds — 11,000  every  day — 4,000,000  a  year.  Our  population  will 
soon  be  over  200  million.  And  as  our  population  grows,  our  production  must  grow.  We’ll  need  millions  of 
new  homes  .  .  .  new  schools  and  hospitals  .  .  .  new  highways  to  carry  75  million  motor  vehicles  by  1970 
.  .  .  not  to  mention  countless  appliances  and  conveniences  that  haven’t  even  been  invented  yet! 

No  temporary  setback  can  stop  the  growing  needs  of  our  population.  That’s  why  United  States  Steel 
has  gone  ahead  with  expenditures  totaling  $770  million  to  provide  more  and  better  steels  for  tomorrow’s 
citizens.  This  is  the  practical  way  that  we’ve  demonstrated  our  faith  in  the  future. 

USS  i»  a  registered  trademark 


editor  at  PUBLISHER  for  February  14,  1959 


States  Steel 


Human  Rights 
Under  Study, 
lAPA  Reports 


Shopper  Cuts 
Issues  to  Meet 
Payroll  Dates 


'  Eight  Western  Hemisphere 

^  governments  already  have  given 

%  f ^  generally  favorable  replies  to  a 

%  ;  proposal  by  the  Inter-American 

^  '  *.  Press  Association  calling  for 

*  collective  action  in  defense  of 

*  basic  human  rights  in  the  Amer- 

y  \  ^  icas. 

'O;  .  '  Replies  have  come  from  the 

Am  governments  of  Brazil,  Panama, 

.  ■  Chile,  Ecuador,  Guatemala,  El 

dicate 

^^HBII^HIHHHRIil^^KHHHHHHHHHHHHL  ^  others  have  the  proposal  under 
PHOTOCOPY  machine  in  the  editorial  room  of  the  Cincinnati  (Ohio)  consideration. 

Post  and  Times-Star  has  proven  a  great  help  to  caption  writers  and  -pj^g  proposal  was  made  last 
others  handling  p^tures.  Managing  Editor  Robert  A.  Linn  hit  on  the  j,  Q’Rourke,  edi- 

idea  of  using  a  Thermo-Fax  machine  fo  obtain  quickly  copies  of  all  ^  nr^  /t\  r\ 

photos  and  caption  material,  rather  than  wait  20  minutes  for  engraving  ^  -i  ‘i.  I 

room  silver  prints.  Caption  writers  now  have  the  picture  in  front  of  them  A/ews,  then  president  of 

while  the  original  is  being  processed  for  engraving.  Staff  Artist  Clarence  lAPA.  A  second  letter  on  the 
Wiese,  at  left,  talks  over  the  system  with  Rohen  Radtke  of  Minnesota  subject  was  sent  this  year  by 
Mining  &  Manufacturing  Co.  Mr.  Radtke's  father  is  courthouse  reporter.  Dr.  Alberto  Gainza  Paz,  pub- 

lisher  of  La  Prensa,  Buenos 
Aires,  current  president  of 
lAPA. 

The  proposed  system  of  col¬ 
lective  action  is  designed  to  pro¬ 
tect  the  rights  contained  in  the 
Declaration  of  Human  Rights 
adopted  by  the  American  govern¬ 
ments  at  the  Bogota  Conference. 
Press  freedom  is  one  of  the 
rights. 


Vancouver,  B.  C.  ■ 
Publication  of  the  Family 
Neu's  Advertiser  has  been 
changed  from  weekly  to  twice 
a  month.  The  story  of  this  free 
shopper  in  Canada’s  thii’d  larg¬ 
est  city  has  unusual  aspects. 

The  paper  is  owned  by  the 
Magor-Way  Press  Ltd.,  and  is 
published  by  Metropolitan  Press 
Ltd.  L.  C.  Way,  president  of 
Metropolitan  Press,  is  a  veteran 
weekly  newspaper  man  and  a 
former  full  time  official  of  the 
B.  C.  Division,  Canadian  Weekly 
Press,  and  editor  of  the  Can¬ 
adian  Weekly  Editor, 

Vicepresident  of  Metropolitan 
Press  is  John  F.  Magor,  former 
public  relations  representative 
for  the  Canadian  Pacific  Rail¬ 
way  Company.  Mr.  Magor  re¬ 
signed  that  post  to  purchase  the 
Daily  News  at  Prince  Rupert, 

B.  C.  He  still  owns  that  paper 
although  it  is  now  a  unit  in  the 
Magor-Way  Press  Ltd.  The  com¬ 
pany  some  time  ago  purchased 
the  Cowichan  Leader,  a  weekly 
at  Duncan  B.  C. 

R.  C.  Turner  is  general  man¬ 
ager  and  John  Ray  is  managing 
editor  of  the  Family  News  Ad¬ 
vertiser.  Mr.  Ray  was  business 
editor  of  the  News  Herald  here. 
V.  L.  Stewart,  who  built  up  a 
nationally  recognized  advertising 
agency  in  Canada,  has  returned 
from  partial  retirement  to  seiwe 
as  advertising  director  of  the 
shopper. 

Exact  circulation  figures  have 
not  been  revealed  but  the  paper 
advertises  on  its  masthead  that 
it  reaches  over  400,000  readers. 

Reason  for  the  change  from 
weekly  to  semi-monthly  was 


statea  oy  tne  puDiisners  as  a  *  1  J 

move  to  comply  with  advertisers’  Jv01ltllCK.y  fjrr3.ClS 
pi'eference  for  inserting  ads  ap¬ 
proximately  to  the  1st  and  15th  Go  Out  of  State 
payroll  dates. 

The  publishers  said  they  were  Louisville 

prepared  to  lose  money  on  the  Kentucky  newspaper  publi 
first  six  months  but  the  last  few 

issues  have  paid  their  way  and  graduates  of  the  Univeri 
even  made  a  small  profit.  Kentucky  School  of  Jouri 

Advertising  is  from  nationa  members  of  the  Kentu 

and  district  chain  stores  for  full  Association  were  told 

page  space  or  more.  Some  de-  midwinter  meeting, 

partment  store  copy  has  ap-  ^eil  Plummer,  directoi 

peared.  Radio  stations  have  sup-  ^ 

ported  the  paper  with  adver-  28  students,  o 

tising  and  many  local  merch^ants  ^ 

have  taken  display  space.  Some 

services  and 

smaller  stores  are  represented 

-.1  .1,  f  *1,  The  K.P.A.  elected  Thomas 
Advertisers  have  said  that  the  circulation  manager 

joint  operation  of  the  Vancowtier  Lexington  Herald-Leader 
Sun  and  Province  has  been  a  esj^ent,  succeeding  Mai 
factor  in  encouraging  their  use 
of  space  in  the  free  distribution  Echo. 

publication.  James  T.  Norris  Jr.,  man 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 


Investisate  the  development* 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
In  Australia. 

To  keep  In  touch  with  marketing, 
edvartiting,  publishing  and  graphic 
arts  in  Australia  read 


Fabllrhad  fortnightlj 

Annual  Subscription  to  U.  S.  $8 

II  HoadHoa  St.,  Sydeey,  Aastralle 
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Seven  to  one 

. .  the  contribution  of  the  United  Fruit  Company  to  the 
economies  of  the  six  countries*  is  enormously  advanta¬ 
geous  ...  it  has  been  leaving  within  the  production  area 
more  than  $7  for  every  dollar  in  profits  withdrawn  .  . 

This  quotation  is  one  of  the  highlights  of  the  comprehensive  study 

of  the  United  Fruit  Company  operations  in  Latin  America  which  was  fSeries  on  United  States  Busi- 

made  by  Sr.  Galo  Plaza,  ex- President  of  the  Republic  of  Ecuador,  and  "css  Performance  Abroad 

Stacy  May,  well-known  economist,  tor  the  National  Planning  Associa-  tion,  i606  new  Hampshire 

tion,t  an  independent  research  group.  ave.,n.w.,  Washington  9,  d.c 

United  Fruit  Company 

General  Offices:  80  Federal  Street,  Boston  10,  Mass. 
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PHOTOCOMPOSITION  OR  HOT  METAL  . . .  ONLY  INTERTYPE  CAN  GIVE  YOU  ^  THE  FACTS 


Only  Intertype  can  give  you  the  benefits  of  long  experience 
in  producing  equipment  for  both  methods.  Out  of  this 


Stop  arguing  with  yourself  about  the  merits  of  hot  or  cold  com¬ 
position.  The  fact  is  each  has  its  place  and  no  one  knows  it 
better  than  Intertype. 


experience  we  can  make  available  to  you  a  wealth  of  prac¬ 
tical  knowledge,  covering  hundreds  of  installations — both  hot 
and  cold.  With  no  axe  to  grind  for  either  method  we  can  give 
you  unbiased,  objective  recommendations. 

Forget  theoretical  arguments;  sit  down  with  an  Intertype 
representative;  he’ll  help  you  plan  for  profits  by  providing  all 
the  facts  about  hot  metal  or  photocomposition. 


INTERTYPE  COMPANY  360  Furmon  St.,  Brooklyn  1,  New  York 


A  DivitioA  of  Horris-lntorfypo  Corporation 


Son  Francisco  Los  Angeles 


New  Orleans  Boston 

In  Canada:  Toronto  Type  Foundry  Company  Ltd.,  Toronto,  Montreal, 
Winnipeg,  Vancouver,  Halifax 


Sot  in  Fotofottor  Sotkorvillo  ond  Futura. 


Automatic  Tying 
Machine  Soives 
Delivery  Problems 

Wausau,  Wis. 

A  complex  of  circulation  de¬ 
partment  problems  was  solved  at 
the  Wausau  Daily  Record- 
Herald  with  the  installation  of 
an  automatic  tying  machine  to 
bundle  nearly  18,000  newspapers 
every  day  except  Sunday.  The 
entire  press  run  is  sorted, 
bundled  and  on  its  way  in  one 
hour  and  45  minutes. 

The  Record-Herald  system, 
from  the  presses  to  the  circula¬ 
tion  trucks,  is  an  integrated 


When  Addreiiogreph  operation 
begins  at  the  Wausau  (Wis.) 
Record-Mail,  the  Bunn  tying 
machine  is  moved  to  a  location 
near  the  addressing  machine. 
Operator  drops  copies  in  bin  to 
her  left  and  tying  machine  op¬ 
erator  takes  bundle,  inserts  label 
and  ties  it.  Bundles  then  go  on 
conveyor  to  loading  dock. 


PLANT  and  EQUIPMENT 


SECTION 


Nelson,  circulation  manager, 
said. 

The  average  carrier  bundle 
runs  about  125-130  papers.  The 
stationary  circulation  points 
each  get  about  50  papers  and 
the  mail  subscription  bundles 
run  up  to  200  papers. 

The  papei’s  are  delivered  to 
the  mail  room  from  the  press 
room  on  a  140-foot  conveyor 
system.  One  man  takes  the 
papers  from  the  press  conveyor 
and  hands  them,  correctly 
counted,  to  the  Bunn  tying  ma¬ 
chine  operator. 

The  tying  machine  operator 
has  a  group  of  pre-stampe<l 
labels  with  the  route  and  num¬ 
ber  of  the  papers  required  for 
each  boy.  He  calls  out  the  num¬ 
ber  he  needs  to  the  man  at  the 
press  conveyor.  When  he  has  the 
correct  number,  he  places  them 
on  the  tying  machine’s  waist- 
high  tying  table.  Then  he  slaps 
the  label  on  top  of  the  bundle 
and  steps  on  the  foot  trip  to 
actuate  the  tying  machine. 

The  tying  arm  circles  the 
bundle  completely  and,  at  the 
end  of  the  revolution,  engages 
the  knotter  which  ties  a  non¬ 
slip,  double-loop  knot  and  cuts 
the  twine  neatly.  The  Bunn  ma¬ 
chine  operator  then  turns  to  his 
left  and  drops  the  bundle  of 
papers  onto  the  gravity  con¬ 
veyor.  The  whole  operation,  from 
the  time  he  calls  for  the  papers, 
to  the  time  when  the  bundle 
lands  on  the  conveyor  takes 
about  five  seconds. 

Sliding  down  the  gravity  con¬ 
veyor,  the  bundles  land  on  an¬ 
other  power  conveyor  traveling 
at  right  angles  to  the  gravity 
conveyor.  This  conveyor  nins  the 
length  of  the  inside  loading  dock 
which  has  room  for  four  trucks. 


TYING  OPERATION  at  the  Wausau  (Wis.)  Record-Mail  is  shown  here. 
Copies  come  from  the  press  room  on  conveyor.  They  are  counted  at  the 
conveyor  on  orders  from  the  Bunn  machine  operator,  left,  and  who  puts 
the  appropriate  label  on  the  bundle  and  ties  it.  Bundles  move  on  gravity 
conveyor  to  loading  dock. 


has  accumulaterl,  the  tying  ma¬ 
chine  operator  places  it  on  the 
Bunn  machine  with  a  label  to 
indicate  its  destination.  After 
making  a  single  wrap  in  one 
direction,  the  operator  turns  the 
bundle  on  the  machine  work  table 
and  makes  two  more  single 
wiaps. 

After  being  tied,  the  bundles 
are  dropped  into  mail  sacks  with 
the  destination  labeled  on  each 
mail  sack  clasp.  When  a  sack  is 
full  it  is  clo.sed  and  placed  on  a 
power  conveyor  leading  through 
an  aperture  in  the  mail  room 
wall  to  the  loading  dock.  As  the 
sacks  reach  the  end  of  the  con¬ 
veyor  they  fall  off  into  the  be<l 
of  a  waiting  truck. 


to  move  loose  bundles  of  news¬ 
papers  up  an  inclined  conveyor 
from  a  basement  press  room. 
The  conveyor  was  set  at  such  a 
steep  angle  that  it  was  neces¬ 
sary  to  contain  the  newspapers 
homehow  to  keep  them  from 
sliding  over  each  other  back 
into  the  press  room. 

“We  don’t  use  wrapping  paper 
and  our  truck  drivers  return  the 
twine  to  the  office  after  the  run. 
1  doubt  if  anyone  could  fall  or 
stumble  over  a  piece  of  soft, 
cotton  twine  even  if  it  were  left 
lying  amund.” 

• 

Color  Visualizer 
Book  Is  Available 


operation  that  might  excite  the 
envy  of  metropolitan  giants  in 
the  newspaper  field. 

The  tying  machine,  manufac¬ 
tured  by  the  B.  H.  Bunn  Com¬ 
pany,  Chicago,  ties  approxi¬ 
mately  400  bundles  before  the 
last  copy  comes  from  the  presses. 

The  Record-Herald,  founded 
w  1907  by  J.  L.  Sturtevant, 
father  of  the  present  publisher, 
John  C.  Sturtevant,  circulates 
approximately  13,000  news¬ 
papers  daily  through  140  news- 
Paperboys,  another  5,000  through 
newstand  sales  and  through 
•nail  delivery. 

Varying  Bundle  Sizes 

Each  of  these  outlets  must 
w  serviced  with  varying  num¬ 
bers  of  newspapers,”  Miles  A. 


At  press  time  each  driver 
is  standing  in  the  rear  of  his 
truck  and  all  he  has  to  do  is 
watch  for  his  pi’e-assigned 
labeled  bundles  to  pass  on  the 
conveyor  and  lifts  them  off. 

Mobile  Tying  Machine 

After  circulation  trucks  de¬ 
part  for  their  various  destina¬ 
tions,  the  tying  machine  is  rolled 
down  to  the  other  end  of  the 
mail  room  where  it  is  positioned 
next  to  an  Addressograph  ma¬ 
chine.  A  25-foot  mobile  power 
conveyor  is  used  to  bring  the 
papers  from  the  press  conveyor. 

The  Addressograph  operator 
begins  addressing  the  papers 
one  at  a  time  for  mail  delivei-y. 
As  each  one  is  stamped,  it  is 
dropped  into  a  bin  next  to  the 
machine.  After  a  sizable  bundle 


“Highly  important  to  our 
operation,”  Mr.  Nelson  said,  “is 
the  ability  of  the  tying  machine 
to  keep  up  with  our  high  speed 
pi  ess.  At  18,000  papers  per  hour, 
we  would  soon  be  engulfed  if 
we  depended  on  hand  tying.  Also 
important  is  the  mobility  of  the 
machine  we  can  move  it  any¬ 
where  it  is  needed  in  the  mail 
room. 

I.ubur  .Saving 

“I  wouldn’t  want  to  hazard  a 
guess  as  to  the  amount  of  labor 
saving  the  Bunn  machine  has 
effected,  but  at  one  plant  of  a 
newspaper  with  a  circulation 
comparable  to  ours  they  were 
using  16  boys  to  bundle  the  day’s 
press  run. 

“At  still  another  newspaper, 
they  were  using  metal  containers 


A  color  sample  book  for  news¬ 
paper  printing  inks  that  shows 
all  ANPA-AAAA  recommende<l 
colors  and  a  variety  of  blends 
on  index  tabs  the  moment  the 
book  is  opened  has  just  been  re¬ 
leased  by  Geo.  H.  Morrill  divi¬ 
sion  of  Sun  Chemical  Corpora¬ 
tion. 

Described  as  a  combination  of 
sample  book  and  “instant  vis¬ 
ualizer”  for  newspaper  ROP 
printing  inks,  the  Morrill  book 
not  only  offers  72  colors  and 
tints  in  an  instant- indexing  for¬ 
mat,  but  it  also  shows  how  these 
colors  and  tints  look  when  com¬ 
bined  with  conventional  news¬ 
paper  black,  in  both  solid  and 
halftone  gradations.  Complete 
blending  formula  is  provided  on 
each  page  of  blend  using  base 
color  numbers. 
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and  save  $50,000  on  the  build-  tention  to  flow  lines  in  your  pre- 

Iinpf,”  Mr.  Best  reported.  liminary  plans  and  simplicity  of 

The  site  sur\’ey  was  made  by  construction,”  Mr.  Best  advised, 
an  independent  company — Tech- 
nical  Service  Co.  of  Denver, 

Colo.  Future  requirements  were  The  Herald  planning  involved 
determined  by  this  ser\’ice  work-  two  plants,  one  a  two-story 
ing  in  conjunction  with  Herald  commercial  building  and  the 
staff  members.  other  a  large  one-story  indus- 

Plans  were  developed  in  line  trial  building.  Each  was  planned 
iVash.  with  these  growth  estimates,  for  expansion, 
plant  For  example,  a  time  and  motion  After  careful  study  of  wood 
Roh-  press  run  study  showed  a  faster  and  steel  construction,  the  Her- 

f  the  press  would  be  needed  10  years  aid  selected  glue-laminated 

a  re-  hence.  The  pressroom  includes  beams.  This  was  due  to  local 

'Jews-  a  12-foot  future  reel  room  now  conditions  and  to  the  experience 

used  as  a  storeroom.  which  showed  there  will  be  less 

ed  in  Building  plans  were  drawn  in  fire  damage  from  large  wood  extra  costs  of  elevators, 

eplac-  accord  with  a  rating  chart  beams  than  from  steel  beams  ors  and  tubes,  Mr.  Best  r 

ter  it  which  weighed  21  components,  twisting  and  warping,  Mr.  Best  Future  costs  can  be  eli 
The  The  application  of  this  formula  said.  in  electrical  installation 

quiet  forced  full  consideration  of  Departments  which  deal  with  ticipating  needs.  Power 
itions  every  factor  in  each  department,  each  other  continually  should  be  tions  were  built  to  obi 
“The  biggest  saving  in  any  next  to  each  other  to  eliminate  best  power  rate.  A  c 


pUIK-STRIPPER  JR.  is  a  newM 
offered  by  Addressing  Machine 
Co.  of  California  fo  facilitate  the 
removal  of  plates  and  cards  from 
Addressograph  Frames,  withon 
putting  fingers  on  the  inked  platm. 


Ouadder 


more  expensive  in  the  long  run. 

Future  economies  are  seen  in 
the  installation  of  large  door? 
and  allowances  for  wide  aisles 
in  all  mechanical  departments. 
This  is  expected  to  eliminate 
breaking  through  walls  to  make 
mechanical  changes  and  also  to 
ease  deliveries  of  metal,  ink  and 
newsprint. 

One  of  the  largest  actual  sav¬ 
ings  in  design  came  from  a  con¬ 
ference  of  architect,  contractor 
and  engineers  before  formin? 
final  plans,  Mr.  Best  said. 


HERE  ARE  SOME  OF  THE 
FINE  FEATURES  OF  THE 
ECONOMY  QUADDER; 


First  New  Presses 
At  Boston  Plant 

BOSIO.N 

The  first  of  30  Hoe  color 
convei*tible  press  units  was  de¬ 
livered  to  the  new  Boston  Htr- 
aid  and  Traveler  building  io 
the  South  End  recently.  Presses 
will  be  erected  in  a  room  220 
feet  X  60  feet. 

The  full  complement  of  SO 
press  units — in  lines  of  18  aw 
12 — ^will  be  completely  installed 
by  Summer,  it  is  anticipated. 

They  are  being  equip^ 
Hurletron  Register  Control. 

Co-ordinating  the  installm?®! 
the  press  units  are  Leo  Kelleher. 
northeastern  representative  of 
the  R.  Hoe  Co.  of  New  York: 
Frank  Gianazza,  supervisor  oj 
press  erection;  George 
Arnold  Rose  of  the  George  Hal 
Press  Installation  Co.  of  Cleve¬ 
land. 


•  Simple,  time-proven  hydraulic  actu¬ 
ation 

•  Vise  Jaw  movement  controlled  by 
rack  and  gear  train 

•  No-Set  Delivery  Slide 

•  Simple  selector  control  by  push-pull 
knobs 

•  Double-speed*  vise  jaw  control  dial 

•  Improved  Pump  Stop  Safety 

•  Improved  Vise  Locking  Screw  and 
Stud  (R.H.) 

•  Applicable  to  any  30-pica  machine 
regardless  of  age 

•  Low  original  investment  and  prac¬ 
tically  no  upkeep  expense 

•  Can  be  synchronized  for  Mohr  Saw 

•  Can  later  be  built  up  to  Selectro- 
Matic  versatility  if  required. 


Manufactured  and  guaranteed  by  the  pioneers  of  the  hydraulically 
actuated  “outboard”  quadder,  the  ECONOMY  Model  incorporates 
the  basic  principles  of  all  Star  Quadder  Models.  It  has  a  new 
low  price,  for  those  who  do  not  require  the  versatility  of  the 
Selectro-Matic  Quadder.  Write  for  full  information. 
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THERE'S 


A  REASON 

For  this  list . . . 


It’s  Performance 


The  newspapers  listed  here— plus  many  more  through¬ 
out  the  world — depend  on  Goss  Headliner  Presses.  The 
reason  for  their  carefully  selected  choice  is  perform¬ 
ance ...  proven  performance  in  getting  the  news  out 
faster,  in  printing  a  better  paper  with  more  color,  in 
contributing  toward  newspaper  quality  which  means 
added  circulation  and  revenue. 


Birmingham  (Ala.)  News-Post  &  Herald 
Mobile  (Ala.)  Press  Register 
Montgomery  (Ala.)  Advertiser-Journal 
Tucson  (Ariz.)  Citizen-Star 
Long  Beach  (Calif.)  Independent 
&  Press-Telegram 
Los  Angeles  (Calif.)  Examiner 
Palo  Alto  (Calif.)  Times 
San  Bernardino  (Calif.)  Sun-Telegram 
San  Diego  (Calif.)  Union-Tribune 
San  Jose  (Calif.)  Mercury-News 
Stockton  (Calif.)  Record 
Denver  ((^lo.)  Catholic-Register 
Denver  (Colo.)  Post 
Bridgeport  (Conn.)  Post-Telegram 
Hartford  (Conn.)  Times 
New  Haven  (Conn.)  Register 
Wilmington  (Del.)  News- Journal 
Washington  (D.C.)  Post  &  Times-Herald 
Washington  (D.C.)  Star 
Miami  (Fla.)  Herald 
Pensacola  (Fla.)  News  &  Journal 
Tampa  (Fla.)  Tribune 
West  Palm  Beach  (Fla.)  Post-Times 
Atlanta  (Ga.)  Journal  &  Constitution 
Boise  (Idaho)  Statesman 
Chicago  (III.)  Daily  News 
Chicago  (III.)  Sun-Times 
Chicago  (III.)  Tribune 
Chicago  OH.)  Wall  Street  Journal 
Peoria  (III.)  Journal-Star 
Springfield  (III.)  State  Journal  &  Register 
Ft.  Wayne  (Ind.)  News-Sentinel 
Gary  (Ind.)  Post-Tribune 
Hammond  (Ind.)  Times 
Indianapolis  (Ind.)  Star-News 
Lafayette  (Ind.)  Journal  &  Courier 


South  Bend  (Ind.)  Tribune 
Cedar  Rapids  (la.)  Gazette 
Des  Moines  (la.)  Register-Tribune 
Sioux  City  (la.)  Journal-Tribune 
Louisville  (Ky.)  Courier-Journal 
Baton  Rouge  (La.)  State  Times 
&  Advocate 

Monroe  (La.)  News-Star-World 
Shreveport  (La.)  Journal  &  Times 
Holyoke  (Mass.)  Transcript-Telegram 
Battle  Creek  (Mich.)  Enquirer  &  News 
Detroit  (Mich.)  Free  Press 
Detroit  (Mich.)  Times 
Flint  (Mich.)  Daily  Journal 
Lansing  (Mich.)  State  Journal 
Saginaw  (Mich.)  News 
Minneapolis  (Minn.)  Star  &  Tribune 
St.  Paul  (Minn.)  Pioneer  Press- Dispatch 
Kansas  City  (Mo.)  Star  &  Times 
St.  Louis  (Mo.)  Globe  Democrat 
Omaha  (Nebr.)  World-Herald 
Camden  (N.J.)  Courier-Post 
Elizabeth  (N.J.)  Journal 
Passaic  (N.J.)  Herald-News 
Albuquerque  (N.M.)  Tribune  &  Journal 
Garden  City  (N.Y.)  Newsday 
Jamaica  (N.Y.)  Long  Island  Press 
New  York  (N.Y.)  News 
Niagara  Falls  (N.Y.)  Gazette 
Syracuse  (N.Y.)  Herald-Journal 
Durham  (N.C.)  Herald-Sun 
Fayetteville  (N.C.)  Observer 
Greensboro  (N.C.)  News-Record 
Canton  (Ohio)  Repository 
Cincinnati  (Ohio)  Enquirer 
Columbus  (Ohio)  Dispatch 
Hamilton  (Ohio)  Journal  News 


Lima  (Ohio)  News 
Mansfield  (Ohio)  NeWs- Journal 
Toledo  (Ohio)  Blade.  &  Times 
Youngstown  (Ohio)  Vindicator 
Oklahoma  City  (Okla.)  Times  &  Oklahoman 
Altoona  (Pa.)  Mirror 
Levittown  (Pa.)  Times 
Norristown  (Pa.)  Times  Herald 
Philadelphia  (Pa.)  News 
Pittsburgh  (Pa.)  Sun-Telegraph 
Reading  (Pa.)  Eagle  &  Times 
Washington  (Pa.)  Observer-Reporter 
Columbia  (S.C.)  Record-State 
Nashville  (Tenn.)  Banner  &  Tennessean 
Austin  (Tex.)  American  Statesman 
Corpus  Christi  (Tex.)  Caller-Times 
Fort  Worth  (Tex.)  Star-Telegram 
Houston  (Tex.)  Chronicle 
Houston  (Tex.)  Post 
Lubbock  (Tex.)  Avalanche- Journal 
San  Antonio  (Tex.)  Express-News 
Salt  Lake  City  (Utah)  Tribune  &  Deseret 
News  &  Telegram 

Norfolk  (Va.)  Virginian  Pilot  &  Ledger  Dispatch 
Roanoke  (Va.)  Times  World  News 
Seattle  (Wash.)  Times 

Spokane  (Wash.)  Chronicle  &  Spokesman  Review 

Wheeling  (W.  Va.)  News-Register 

Green  Bay  (Wise.)  Press-Gazette 

Vancouver  (B.C.)  Sun  &  Province 

Winnipeg  (Man.)  Tribune 

London  (Ont.)  Free  Press 

St.  Catharines  (Ont.)  Standard 

Montreal  (Que.)  La  Presse 

Montreal  (Que.)  Le  Petit  Journal 

Montreal  (Que.)  Star 

Saskatoon  (Sask.)  Modern  Press 
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performed  the  stint  to  quiet  a  permit  Milo  to  operate  the  ma- 
braggart  printer  who  had  made  chine  at  the  peak  of  his  ability, 
himself  a  nuisance  with  boasts  “Conditions  were  ideal,”  Milo 
of  his  speed  in  setting  type.  admitted.  “The  copy  was  carried 
After  his  feat,  Mr.  Bennett  right  to  my  machine,  it  was  all 
left  the  Blade  composing  room  typewritten  and  a  man  stood  by 
to  be  a  salesman  for  Intertype  the  machine  throughout  the 
Corporation.  shift  to  see  that  nothing  was 

How  he  set  the  record  was  wrong.” 
recounted  by  the  Blade: 

For  two  days  he  practiced  at 
Toledo,  Ohio  the  keyboard  of  one  of  the  ma¬ 
mas  Day  provided  the  chines.  Meanwhile,  the  head  _ . 

for  the  Blade  to  claim  shop  machinist  visited  a  local  columns  of  type, 
s  record  in  typesetting  machine  shop  to  get  some  spe-  production  of  a  t 
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11  ('.ulumil: 


LAST  PAGE  in  his  career  at  t 
printer  is  locked  up  by  Adrian  J. 
Tyler,  general  foreman  of  tke 
Hartford  (Conn.)  Times  compos¬ 
ing  room.  He  retired  recently.  H« 
went  to  work  for  the  Times  in  1913 
as  a  printer's  devil. 


Knoxville’s  2  Papers 
In  Same  Building 

Knoxville,  Tenn. 

Knoxville’s  daily  newspapers, 
the  Journal  and  News-Sentirul, 
now  occupy  quaifers  in  the  same 
building. 

The  News-Sentinel  editorial 
offices  are  in  the  new  addition 
on  the  southwest  comer  of 
Church  Avenue  and  State  Street. 
The  entrance  is  at  204  West 
Church. 

The  Journal  editorial  staff  has 
moved  into  the  old  but  refinished 
offices  foi-merly  occupied  by  the 
News-Sentinel  editorial  staff. 
This  is  upstairs,  at  208  West 
Church. 

While  the  editorial  depart¬ 
ments  of  the  two  newspaper? 
are  separate,  there  is  one  cir¬ 
culation  department,  one  busi¬ 
ness  office  and  one  mechanical 
department  for  the  two  papers. 

A  half-million-dollar  addition 
added  26,760  square  feet  of 
floor  space  to  the  present  plant 
which  embraces  56, .^98  .squart 
feet. 


Produces  leads,  slugs,  rule 
and  base  material  from  1 
point  to  36  points. 


More  than  70%  of  all  the  daily  newspapers  in  the  United 
States  and  Canada  use  the  Elrod  for  their  strip  material 
requirements.  This  leadership  is  understandable  be¬ 
cause  it  is  based  on  the  Elrod’s  well-earned  reputation 
for  simplicity,  dependability,  and  maximum  production 
of  quality  material  at  the  lowest  possible  cost.  In  addi¬ 
tion,  there  are  six  different  models  to  fit  the  particular 
needs  of  different  plants.  See  your  Elrod  representative 
today  if  you  have  a  strip  material  problem. 


Same  range  of  sizes  as  the 
Model  F  Electric  machine. 
Same  quality  material. 


ELECTRIC 


Produces  leads,  slugs,  rule 
and  base  material  Irom  1 
point  to  18  points. 


Same  range  of  sizes  as  the 
Model  E  Electric  machine. 
Same  quality  material. 


A  new  folder,  “Linotype 
Newspaper  Body  Faces,”  shows 
the  wide  range  of  body  types 
available  from  Mergenthaler 
Linotype  Company.  Faces  are 
arranged  in  accordion  folders 
for  easy  comparison,  and  run 
from  7%  through  9  point  k 
each  case,  the  duplexed  face- 
shown  alsc- 


ELECTRIC 


Produces  leads,  slugs,  rule 
and  base  material  Irom  1 
point  to  18  points.  Ideal  lor 
the  smaller  plants. 


Elrod  molds  are  interchangeable  between 
the  different  models 


bold,  italic,  etc. — is 
Only  non-TTS  faces  are  sho^ 
in  the  new  folder.  A  companioi' 
piece,  “Linotype  Teletypcsett*^ 
Faces,”  was  published  last  ^ 
and  contains  specimens  of  TT-^ 
newspaper  faces. 
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Same  range  of  sizes  as  the 
Model  K  Electric  machine. 
Meets  most  requirements 
of  the  composing  room. 


Wide  range  of  material  from  a  single  machine 


Ludlow  Typograph  Company 
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Mat  Pak  gets  editions  on  th.e  street— fast 


MATmX  BACKING 


cuts  mat  processing  time  in  half,  saves  money! 


Mat  Pak  gives  you  better  plates  and  half-tones  with 
deep,  automatic,  uniform  packing— quality  repro¬ 
duction  at  less  cost.  With  Mat  Pak,  your  process¬ 
ing  time  is  cut  in  half  to  give  extra  speed  from 
composing  room  to  press  room,  speed  needed  to 
meet  close  deadlines.  Mat  Pak  has  been  used 


with  greatest  success  in  full  production  by  leading 
newspapers  for  as  long  as  two  and  one-half  years. 
For  your  newspaper.  Mat  Pak  will  help  curb  rising 
production  costs  and  ease  the  manpower  short¬ 
age.  Give  Mat  Pak  a  trial.  Write  to  Kimberly-Clark 
Corp.,  Neenah,  Wisconsin,  Dept.  NumberEP-14-29. 


Mat  Pak  la  a  tradamark  o(  KIMBERLV.CLARK  CORP. 


o  Kimberly-Clark  Corporation 


NEENAH,  WISCONSIN 
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Plant  •  Equipment 


_  Express  Publishing  Co.,  pub- 

press  and  San  Antonio  Newt. 
morning,  evening  and  Sunday, 

SINESS — Complete  occupancy  of  the  new  printing  plant  ^  new  ^Mtroni(^y 

(burg  (Ra.)  Times  is  being  made  this  month  under  the  controlled  press  which,  weigjl- 
iusiness  Manager  John  Olson  and  Production  SuperIn-  ing  246  tons,  will  print  60,000 
>rtell.  The  Times  marked  up  1958  as  its  "greatest  year"  papers  per  hour. 

in  75  years  of  publishing.  The  new  equipment  will  con- 

_  sist  of  five  Goss  Headliner  units 

with  three  color  half  decks  and 
rking  from  a  VanCAIIVOr  PdDBrS  ^  folders  with  all  auto- 

tric  scanners,  ^  ^  matic  equipment, 

es  a  pair  of  UTuGr  UOSS  PfGSS  Workmen  smashed  a  hole 

maintains  the  through  the  north  comer  of  the 

X)  1/16  of  an  _  _  _  CHIC  GO  Express-News  press  room  to 

of  each  pre-  _  Pacific  Press  Limited,  pub-  move  out  four  Goss  light  duty 
electronically  lishers  of  the  Vancouver  (B.  C.)  Straightline  units  with  one  color 
ister  joins  the  Sun  and  the  Vancouver  Prov-  hump  and  a  pair  of  folders. 
1  with  an  ac-  ince,  has  ordered  a  10-Unit  Goss  This  press  equipment  was  sold 


An  electronically  controlled 
system  for  inserting  pre-printed 
color  webs  into  newspapers  is  OPEN  FOF 

now  operating  on  a  production  of  the  St.  f 

basis  in  France  and  Germany,  supervision 

and  is  being  installed  in  four  tendent  Doi 

London  newspapers.  The  system 

will  be  market^  in  the  United  - 

States  and  Canada  by  Crosfield 
Electronics,  Inc.  of  New  York,  control  system, 

The  system  will  feed  a  pre-  sptem  of  phot< 
printed  web  into  the  folder  of  ^ 
a  rotary  press  simultaneously  ^ 

with  the  folding  of  the  news- 
paper;  or  it  will  feed  directly  ,  f  * 

into  a  printing  unit  for  the  addi-  ,,  ’. 

tion  of  local  features  or  adver-  controlled  flyin 

new  reel  to  th' 

rru  u  u  -  j  curacy  of  bett 

The  webs  can  be  pre-printed 

by  letterpress,  rotogravure  or  inserter 

offset  on  good  quality  stock,  and  inherent  erroi 
according  to  the  test  installation,  lengths  and  al 
may  be  inserted  in  the  run  of  jgjj^  errors  w 
the  paper  at  a  cost  lower  than  changes  i 
conventional  ROP  color.  equipment  wil 

According  to  E.  L.  Parks,  automatically 
Crosfield’s  general  manager,  it  reel  is  pasted 
may  be  possible  for  newspaper  the  web  of  the  exhausted  reel, 
chains  to  provide  member  news-  The  paster  control  requires 
papers  with  fully  or  partially  two  scanning  heads,  one  to  scan 
pre-printed  color  webs — as  well  register  marks  on  the  web  from 
as  provide  syndicated  color  serv-  the  outgoing  reel,  and  another 
ices  to  newspapers  of  any  size,  to  time  similar  register  marks 
In  operation,  the  reel  is  on  the  reel  about  to  be  pasted, 
mounted  on  an  auxiliary  reel-  A  system  of  differential  gears 
stand  and  fed  into  either  the  adjusts  the  reels  until  the  cut- 


CAPCO  REWINDER 
SAVES  NEWSPRINT 

Sava  up  fo  4  rolls  of  nowsprint 
o  day. 

Other  Copco  Products 

*  PORTABLE  INK 
FOUNTAIN 

*  CORE  STRIPPER  jt 

*  PLATE  GAUGE  1 

*  "FACE-O-TYPE"  J 

MACHINE  moehonically  ro* 
produces  ongrovod  typo,  slug, 
border,  screen  pattern. 


CHASES 

THE  BEST  AND  MOST  ECONOMICAL 
MONEY  CAN  BUYI 
Amsco's  electrically  welded  steel  chases, 
with  the  smeethly  ground  joints  are  world 
renowned. 

Amsco  Aluminum  Chases  are  specifically 
made  for  operations  wherein  lightness  is 
a  desired  factor.  Steel  insert  supports  re¬ 
duces  wear  to  a  minimum  at  the  contact 
points  of  the  foot  stick  and  side  wedge 
screws. 

Sguared  and  true  Amsco  Chases  are  pat¬ 
terned  from  a  template  or  a  blue  print. 
Amsco  supplies  a  “complete  chase  line”, 
fer  newspapers,  commercial  printers,  ster- 
eetypers  and  electretypers.  Standards  or 
spocials  aro  availablo. 

UTUK  SUIUlU  FIM  lUUK  M  WMIE  MlfCT 

JINEIICAll  STEEL  CHASE  CONPANT 

n-31  fWTY  tcifni  «vtiw  unc  nuw  on  l  e  s 


mixing  Micro  Mix,.  Vitasolv, 
ZnlOO  and  other  etching  bath 
chemicals  and  additives.  A  prac¬ 
tical  solution  is  now  available  in 
the  new  Thompson  Rotary  Mix¬ 
ing  Machine,  distribute  by 
Chemco  Photoproducts  Com¬ 
pany. 

The  mixer  provides  the  re¬ 
quired  rotary  tumbling  action, 
plus  proper  heat  from  two  infra¬ 
red  bulbs,  to  quickly  and  prop¬ 
erly  mix  these  chemicals  right 
in  their  original  five  gallon  con¬ 
tainers. 

The  machine  is  compact  and 
ruggedly  constructed  and  uses 
a  1/6  hp  motor. 
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For  complete  details  on  any  CAPCO  Products  write 


311/4"  web  produces 


Standard  newspaper  size  15i/4"x22V4‘ 


Tabloid  size 


1114"  X  151/2 


36"  web  produces 


Standard  newspaper  size  17"  x  22i/>" 

Tabloid  page  size . Ili4"xl7" 

PRESSES  ARE  BUILT  IN  1,  2,  3  OR  4  OFFSET  PERFECTING  UNITS 


One-unit  press  will  produce  4  pages  standard  size, 

or  8  pages  tabloid  size. 

Two-unit  press  will  produce  8  pages  standard  size, 

or  16  pages  tabloid  size. 

Three-unit  press  will  produce  12  pages  standard  size, 

or  24  pages  tabloid  size. 

Four-unit  press  will  produce  16  pages  standard  size, 

32  pages  tabloid  size. 


USE  THE  VANGUARD  PRESS  TO  TAKE 


For  further  information,  write 


u£vrd 


ind^ 


e\rv 


An  Associate  of  Orville  Dntro  &  Son,  Inc. 
Mai»  I  211  NORTH  ERVAY  ST.,  DALLAS  1,  TEXAS 
Oj^ice  I  Riverside  8-8229 

lOS  AN6(US:  117  W.  NINTH  ST,  lOS  ANSEUS  15.  CAIIFOINIA  •  MAdison  7-l$5A 
CHICAGO:  II  NEST  VAN  lUIEN  ST.,  (HKAGO  3,  lUINOIS  •  lAndolph  i-7V77 
NEW  YORK:  IHI  KOADWAY,  NEW  TOIK  CITY,  N.  Y.  •  MUrroy  HiN  3-IIS3 
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VarvQuard 


a  high  speed  perfecting 
web  offset  press  . . . 

\ built  specifically 
for  newspaper 
\  production 


FIRST  IN  THE  SMALL  PUBLICATION  FIELD 
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PRESS 


Plant  •  Equipmenf 

Lenhart  Praised 
For  Seminar  Heip 

Members  of  the  ANPA  Photo- 
eomposition  Seminar  at  Detroit 
in  January  gave  a  l  ound  of  ap¬ 
plause  to  Joseph  W.  Lenhart  of 
ANPA  Mechanical  Department 
staff  for  his  work  as  clerk  of 
this  newest  ANPA-sponsorecl 
group.  Mr.  Lenhart  is  assistant 
to  Richard  E.  Lewis,  manager 
of  the  ANPA  Mechanical  De¬ 
partment. 

The  seminar  authorized  Mr. 
Ivenhart  to  revise  the  gatefold 
sui-vey  report  on  “cold  type” 
installations  and  operations  and 
endorsed  Mr.  Lewis’  proposal  to 
establish  a  newsletter  which  will 
contain  up-to-the-minute  reports 
on  photocomposition  develop¬ 
ments. 

Richard  (Denny)  Allen  of 
the  Quincy  (Mass.)  Patriot 
Ledger,  is  chairman  of  the  sem¬ 
inar,  and  George  P.  Kunz  of  the 
South  Bend  (Ind.)  Tribune  is 
vicechainnan.  The  next  sched¬ 
uled  meeting  of  the  seminar  will 
be  June  24-25  at  the  Plankinton 
Hotel,  Milwaukee,  immediately 
following  the  ANPA  Mechanical 
Conference  in  Chicago. 

r  -J 

'^^RODUCflON  PRODUCTS  FOR  fc  * 
THE  GRAPHIC  ARTS 

CewpoHy 

CARlSON  HI-IO  NEWSPAPER  CHASE 
CARLSON  SHELL  PLATE  FINISHER 
ROP  COLOR  separations 

BEN  FRANKLIN  BUILDING 
MINNEAPOLIS  IS.  MINNESOTA 


Employee  Ideas 
Advance  Safety 
And  Efficiency 

Los  Angeles 

Employees  of  the  Times- 
ilirror  Co.  have  received  $7,800 
in  awards  during  the  pa.st  two 
years  under  the  company’s  Em¬ 
ployee  Suggestion  Plan,  it  is 
announced  by  Philip  Chandler, 
executive  vicepresident. 

Since  the  plan  was  reorgan¬ 
ized  two  years  ago,  .S46  sugges¬ 
tions  have  b(*en  put  into  effect. 
The  largest  single  ciish  award 
was  $700  for  a  pressman’s  sug¬ 
gested  method  of  adapting  press 
equipment  when  the  size  of  the 
newsprint  rolls  was  changed. 

The  suggestions  have  include<l 
chroming  cutting  knives  in  the 
pressroom  folders  and  installing 
carboloid  tips  on  mail  room  cut¬ 
ters  for  longer  life  of  the  equip¬ 
ment. 

Safety  and  efficiency  were  in¬ 
corporated  into  the  suggestion 
that  led  to  coloring  conveyor 
belt  switches.  A  colored  stripe 
was  painted  the  same  color. 
This  method  gives  constant 
warning  as  to  which  system  is 
operating  and  provides  for  an 
instant  halt  of  the  belt  in  case 
of  emergency. 

• 

Gebhard  of  Hoe  Co. 

Is  Plant  Consultant 

Fi-ed  Gebhard  has  been  named 
a  special  representative,  in  New 
York,  for  R.  Hoe  &  Company, 
to  concentrate  primarily  on  plant 
layout  and  material  handling 
problems. 

McHenry  Browne,  vicepresi¬ 
dent-press  sales,  has  also  an¬ 
nounced  the  assignment  of  Gord¬ 
on  F.  Elrod  as  special  Hoe  rep- 
lesentative  in  the  New  Orleans 
area.  R.  R.  Dittrich  replaces 
Mr.  Gebhard  as  Northea.st 
regional  manager. 
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Pereira  Firm  Designs 
Newspaper  Plants 

CHICAGO  (UD)  — Pereira  & 
Associates,  architects  and  engi¬ 
neers,  has  specialized  for  years 
in  the  design  and  planning  of 
newspaper,  publishing  and 
printing  plants  —  including  ad¬ 
ditions,  modernizations  and 
production  analyses. 


ON  THE  BUTTON — A  million-dollar  Hoe  press  msfallation  at  the  Oil- 
land  (Calif.)  Tribune  is  officially  put  into  use  by  J.  R.  Knowland,  pub¬ 
lisher,  in  the  presence  of  Walter  Ross,  pressroom  superintendiM; 
William  Knowland,  assistant  publisher;  Al  Phelps,  production  manigir; 
and  Russ  Knowland,  assistant  publisher  and  general  manager.  The  four- 
unit  press  has  three  color  cylinders.  The  Tribune  further  moderniied  Hi 
plant  by  adding  four  color  cylinders  to  the  eight-unit  convertible  preti 
already  in  operation. 


‘Teamwork’  Parley 

Fort  Worth,  Tex. 

“Teamwork  in  a  Period  of 
Transition”  is  the  theme  of  the 
program  for  the  SNPA  Me¬ 
chanical  Conference  (Western 
Division)  here  March  8-10. 
Principal  speakers  announced 
by  Chairman  P.  E.  Miley  of  the 
Sherman  (Tex.)  Democrat  will 
be  Charles  J.  Hentschell  of  the 
St.  Louis  (Mo.)  Post  Dispatch, 
Lisle  Baker  Jr.  of  the  Louisville 
(Ky.)  Courier  -  Journal  and 
Times;  and  Richard  E.  Lewis 
of  ANPA  Mechanical  Depart¬ 
ment.  Depai’tmental  sessions  are 
planned. 

New  Stereo  Boss 

San  Diego,  Calif. 

Harry  W.  Lindsay,  66,  super¬ 
intendent  of  the  San  Diego 
Union  stei-eotyping  department 
for  16  years  and  a  stereotyper 
for  the  paper  for  40  years,  re¬ 
tired  Jan.  1.  He  was  succeeded 
by  Luther  A.  Alexander,  former 
night  foreman  of  the  stereo¬ 
typing  department  of  the  Spok¬ 
ane  (Wash.)  Spokesman-Re¬ 
view. 

• 

To  ‘Super’  Title 

Beaumont,  Tex. 

C.  E.  (Mickey)  Meek  has 
been  promoted  to  the  newly  cre¬ 
ated  position  of  mechanical  su¬ 
perintendent  of  the  Beaumont 
Enterprise  and  Journal.  Mr. 
Meek  has  been  with  these  news¬ 
papers  for  over  twelve  years 
and  previously  occupied  the  po¬ 
sition  of  general  superintendent 
of  the  composing  room. 


4  Oakland  Tribune 
Press  Units  Instaiied 

Oakland,  Calif. 

Four  new  Press  units  have 
been  installed  in  a  $1,000,000 
Oakland  Tribune  production  ex¬ 
pansion  program.  These  provide 
a  total  of  20  Hoe  units. 

Two  color  humps  are  being 
added  to  amplify  the  Tribune's 
color  facilities.  The  color- 
equipped  units  have  been  placed 
in-line  extending  the  eight-unit 
installation  placed  in  operation 
just  six  years  ago. 

Also  in  operation  daily  is  the 
eight-unit  press  acquired  from 
the  Philadelphia  Bulletin  in 
w'artime  and  erected  in  1945. 
Comics  are  now  printed  by  the 
Sun  Publishing  Co.  of  San 
Bernardino  and  the  old  color 
press  has  been  dismounted. 

The  Tribune  program  also  in¬ 
cludes  a  second  Sheridan  in¬ 
serter,  additional  conveyors  and 
further  reconstruction,  advised 
J.  R.  Knowland  Jr.,  assistant 
publisher. 

Photopolymer  Cost 

One  reason  given  for  the  lack 
of  keen  interest  by  newspaper 
pi’oduction  executives  in  phot^ 
polymer  printing  plates  is  their 
high  cost.  This  is  borne  out  in  a 
progress  report  by  Paul  H. 
Smith  of  the  duPont  Company 
to  a  printing  industry  group  re¬ 
cently.  The  present  price  of 
about  $10  per  square  foot  of 
photopolymer  is  “too  expensive 
for  some  applications,”  he  ad¬ 
mitted.  Field  tests  are  being 
made  with  books  and  packages- 
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Direct  Printing 
Experiments  Made 


Plant  •  Equipment 


Oklahoma  City 
Experiments  in  direct  printing 
are  an  item  of  interest  in  the 
Oklahoman  and  Times  produc¬ 
tion  department.  The  Daily 
Oklahoman  was  printed  without 
the  use  of  stereotyped  plates 
more  than  half  a  century  ago. 
The  new  experiments  involve  the 
use  of  curved  engraved  plates 
for  the  Farmer-Stockman  which 
is  run  on  a  Goss  Headliner  press. 

Vance  Gregory,  production  co¬ 
ordinator  for  Opubco  publica¬ 
tions,  said  that  direct  printing 
provides  closer  tolerances  than 
regular  stereotyped  plates,  espe¬ 
cially  in  color  work.  Thus  closer 
register  is  achieved.  This  has 
been  demonstrated  in  direct- 
plate  printing  of  pages  in  the 
Sunday  Oklahoman  magazine. 

Jimmy  Green,  pressroom  ma¬ 
chinist,  and  Dick  Hansen,  press¬ 
room  superintendent,  designed 
machinery  for  bending  the  flat 
engraved  plates  to  semi-cylind- 
rical  shape  with  accurate  curva¬ 
ture. 

Production  of  the  Farmer- 
Stockman  involves  pulling  slick 
proofs  from  all  type.  Instead  of 
being  made  up  in  composing 
room,  the  pages  are  pasted  up 
in  the  art  department,  then  sent 
to  the  engraving  shop  where  they 
are  shot  as  line  work,  matched 

_  _  _  up  with  the  correct  halftone 

November,”l967.  He*  served  his  negatives  and  etched  as  four- 

apprenticeship  as  a  pressman  at  page  plates. _ 

the  Daily  News,  starting  in  1942.  H|PMP^|VV|||H*9**V|I|||H 
As  a  journeyman  pressman,  he 

gained  experience  at  other  Chi-  "m  ff  * .  ,  IflHpl 

cago  newspapers  before  return-  %  jW  r  Vl|  I 

ingto  the  Daily  News  as  a  press-  f  '  ^ 


DOUBLED  IN  SIZE — Recent  expansion  in  the  form  of  a  three-story 
annex,  adding  32,000  square  feet  of  space,  has  doubled  the  plant  of  the 
Corpus  Christ!  (Tex.)  Caller-Times.  Equipment  includes  10  new  Goss 
Headliner  units  and  two  folders,  with  color  units.  This  is  the  third  plant 
expansion  since  I93S.  The  newspaper  averages  500  pages  a  week. 


PROMOTED— Leo  F.  Vogler,  34. 
is  the  newly  named  mechanical 
superintendent  of  the  Chicago 
Daily  News,  now  under  Field 
ownership. 


Robert  A.  Penney,  who  spent  ■ 

12  years  at  Mergenthaler  Lino-  TucsoN,  Ariz. 

type’s  headquarters  in  various  Tucson  Newspapers  (Arizona 
capacities,  has  been  assigned  as  Daily  Star  and  Daily  Citizen) 
Production  Engineer  for  Con-  have  installed  two  Photon  ma- 
necticut  and  western  Massachu-  chines  for  “cold  type’’  produc- 
setts.  tion  in  the  display  advertising 

During  World  War  II,  he  department.  With  auxiliary 
served  in  an  anti-aircraft  unit,  equipment  and  building  addition, 
with  the  Ordnance  Department  the  installation  cost  approxi- 
and  as  an  Army  Air  Force  pilot,  mately  $175,000.  Ted  Wallace 
He  flew  B-24s  in  Italy  and  did  heads  the  photocomp  depart- 
flight  test  work  in  Ohio.  ment. 


Auxiliary  Plant 
For  Miami  Herald 


ROP  Color  Rollers 


The  nation's  finest  ROP  Color  Editions  are  being  run  daily 
with  Ideal  DX  Newspaper  Rollers. 

V  quality  larg®  Ideal  plants  — one  in 
youi’  vicinity  — and  sales  repre- 
sentatives  everywhere,  eager  to 
give  you  service  and  assistance. 
Fast  regrinding  facilities  avail* 
able  whenever  needed. 


SYNDICATES 


NEA  Service  Offers 
‘Showtime’  Feature 


By  James  U  Collings 


•vm  .  •  1  ^  ^  r»  V  TiiT  VlCW  Witll  XVliX  UaiiCliCV  ttllU 

NEA  Service  has  a  new  color  laty,  George  Scarbo  Murray  ^  Mikoyan.  “His  (Har- 

and  entertainment  feature  for  Olderman  and  John  Lane  will  liman’s)  approach  would  be 
those  newspapers  with  weekend  pitch  in.  „  «  Wheeler  exnlains  “It 

The  authors,  unnamed,  will  be  comparisoS  between 

It  s“Shoi,vtime,’’ a  weekly  deal  ‘experienced  entertainment  Khrushchev  and  Stalin.  He  saw 
offering  color  tabloid  cover  il-  writers  m  New  York  and  Holly- 

lustrations  of  show-bu^ness  per-  wood.  The  first  release  con-  American.  After  he  leaves  Mos- 
sonahties  Featur^length  stories  cems  Jack  Benny  and  Bob  Hope 

and  black-and-white  photos  ac-  (to  tie  m  with  Benny  s  Spring-  Mikoyan  has  told  him  that 

company  the  illustrations,  and  time  TV  show).  Others  to  fol- 

there  is  also  a  TV  cartoon  panel  low:  Dinah  Shore,  Marilyn  Mon-  »> 

in  black  and  one  color.  roe  and  Tony  Curtis,  and  the  TV  ^  ♦ 

“With  more  and  more  news-  western,  “Maverick.” 
papers  starting  w’eekend  enter-  NEA  said  an  attractive  head-  POPE’S  BIOGRAPHY 
tainment  sections,  and  a  greater  ing  using  the  title  “Showtime”  MnntP  P  Bmiriailv 
use  of  colo^we  feel  there  is  a  is  available  to  subscriWng  papers  Syndicate  (Sprteg  Lake! 

definite  need  for  this  type  of  gratis.  It  can  be  matted  with  the  ^  tv  nffprtefr 

sei-vice,  explains  Walter  Parkes,  cover  illustration,  thus  saving  «t‘  Ur!  YYTn  ” +v,o  Vv;,v,TTOTvi,,r  A 
NEA  director  of  color  services!  time  and  production  costs.  Spe-  ri. 

■•we're  »aUl„g  ■Showtime,  cia. ,  stereo^pin.  and  njakepp  theTattrs^j: 

very  flexible  so  that  it  can  be  services  are  a  so  available,  at  There  are  21 

adaptable  to  all  newspapers  re-  a  modest  cost.  installments,  illustrated, 

gardless  of  mechanical  require-  «  *  * 

ments.”  *  •  * 

NEA  said  the  covers  can  be  HARRIMAN  SERIES  pniTnii’ts  yipht 

used  in  full  color,  black  and  two  W.  Averell  Harriman,  ex-New  '  *  ‘  lOHi 

colors,  black  and  one  color,  or  York  governor  and  ambassador  John  Pierotti,  National  Car- 
black  only.  Furthermore,  the  to  Russia  and  Great  Britain,  has  toonists  Society  president,  says 
art  is  matted  and  designed  to  signed  with  Bell — NANA  to  the  society’s  Feb.  25th  meeting 
fit  all  standard-sized  tabloid  sec-  write  at  least  12  articles,  for  at  the  Lambs  Club,  New  York 
tions  with  normal  cutoff.  early  March  release,  on  a  trip  City,  will  be  “Editors’  Night.” 

It  was  also  pointed  out  that  he’s  taking.  The  membership  has  been  asked 

the  illustrations  can  be  run  in-  Mr.  Harriman  is  visiting  to  bring  editors  “for  an  evening 

side  the  section  as  well,  along  India,  Pakistan,  Russia  and  var-  of  relaxation  and  a  chance  to 
with  the  story,  and  that  ‘Show-  ious  countries  in  Europe.  meet  us  during  one  of  our  tribal 

time’  will  play  up  a  variety  of  John  N.  Wheeler,  NANA  functions.”  The  annual  awards 

art  treatments — color  photos,  chairman,  says:  dinner  is  set  for  April  21,  Star- 

portraits,  caricatures  and  line  “He  has  selected  India  since  light  roof,  Waldorf  Astoria; 

drawings.  NE.4  artists  Ed  Kud-  it  is  the  key  to  southeast  Asia,  Polynesian  decor. 


six  pantominK 


sequence 

panels. 


Sell  Total  Product, 
Brandenburg  Urges 

Chicam 

Newspaper  representatives 


A  “wack’*  in  ihe  WAVES! 

Only  a  dizzy  (but  well-meaning)  dame  like  Lolly 
^  ^  could  make  this  mistake.  She  gets  in  the  wrong  line  to 

buy  a  raffle— and  lands  in  the  Waves.  She’s  dumb  in 
drilling,  bottom  in  the  code  class,  flunks  everything 
from  radar  to  teletyping,  but  most  of  all. 
gang  at  (^uimby’s  office  where  she  worked.  Her  only  consolation 
is  that  she’s  won  the  fleet— from  the  Admiral  down!  Millions  of 
fans  are  due  for  the  laugh  of  their  life  from  .  .  . 


GOES  SUNDAY 

“Tall  Tales,”  the  New  York 
Herald  Tribune  Syndicate’s  long, 
daily,  one-column  comic  panel  by 
Allan  Jaffee,  goes  Sunday  page 
April  5.  Each  page  will  be  a 


should  sell  the  “total  product 
to  advertisers,  George  A.  Brand 
enburg  said  at  a  meeting  of 
Chicago  Chapter,  AANR,  on 
Feb.  10. 

“Are  you  selling  what  youve 
got?”  asked  E&P’s  Midwest  edi¬ 
tor.  “In  other  words,  are  yot 
making  the  most  of  the  trOTer- 


misses 


Corraeted  Typesetter  Tape 
For  All  Leading 
Text  Features  ft  Fillers 
Special  Features 
Serializations 
Available  in 

"TAPeCO" 

Writs  ter  Prsdactlea  Schsdste 


Lollv 


by  Pete  Hansen,  who’s  put  comedy  back  into  the  comics  with  this 
office  cutie.  Just  how  long  the  Waves  can  put  up  with  their  off-beat 
recruit,  only  this  cartoonist  knows.  But  whether  Lolly  is  on  land 
or  sea,  you  can  count  on  plenty  of  crazy  things  happening  to  her 
all  the  time!  For  proofs  and  prices,  phone,  wire  or  write 
Mollie  Slott,  Manager . . . 

ChieafffP  TrihwMne^New  YnrhNews 

Wmmm*  BuUainvm  Xw  York 

^ynntCfMte*  rnnCm  Tribune  Toiror,  CMraQO 


Joins  ‘This  Week’ 

William  B.  Nollman,  forme:!, 
of  Saturday  Evening  Post,  W: 
joined  the  New  York  sales  staji 
of  This  Week  magazine, 
cording  to  Alden  James,  exei 
tive  vicepresident  and  adver¬ 
tising  director. 
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REMEMBER  THIS  PICTURE?  Ifs  of  Theodore  Roosevelt  National  Memorial  Park  in 
North  Dakota’s  Badlands.  It  was  used  in  1958  to  illustrate  one  of  Sinclair’s  public  service 
messages  devoted  to  the  conservation  of  America’s  natural  resources  and  historic  shrines. 


Sinclair’s  Public  Service  Program 
Continues  to  Win  Wide  Acclaim 


Now  in  its  fifth  year,  Sinclair’s  public  service  program  has 
won  continuing  praise  from  the  nation’s  leading  sena¬ 
tors,  governors,  congressmen,  editors,  educators  and 
conservationists,  and  public  commendation  from  im¬ 
portant  civic,  business,  farm,  garden,  travel  and  patriotic 
organizations. 

In  1958,  Sinclair  received,  for  its  public  service,  cita¬ 
tions  and  commendations  from  the  U.S.  Junior  Chamber 


of  Commerce,  Sport  Fishing  Institute,  Wisconsin  Recrea¬ 
tion  Association,  the  American  Farm  Bureau  Federation, 
and  the  governors  of  Minnesota,  North  Dakota  and 
Kansas,  among  others.  In  addition,  the  program  again 
received  the  Saturday  Review  Award  for  distinguished 
advertising  in  the  public  interest,  and  was  selected  by 
Public  Relations  News  as  one  of  the  year’s  best  public 
relations  programs. 


HAVE  YOU  MOTORED  TO  A  NATIONAL  PARK  RECENTLY?  If  not,  perhaps  you 
are  planning  such  a  trip  for  this  summer.  You  will  hnd  our  colorful  National 
Parks  map  of  interest  and  help.  Write  for  your  copy  today:  Tour  Bureau, 
Sinclair  OU  Bldg.,  600  Fifth  Ave.,  New  York  20.  N.  Y. 

Editor  sc  publisher  for  February  14,  1959 
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A  Great  Name  in  Oil 


San  Antonio 
Light  Plans 
Record  Issue 


Me^ 

Re] 

Meyer 


San  Antonio,  Tex. 

The  San  Antonio  Light  is 
well  on  the  way  to  proving 
what  a  powerful  motivating 
force  a  newspaper  may  be  in 
transforming  a  city’s  progres¬ 
sive  attitude  to  a  positive  de¬ 
termination  to  become  a  state 
leader. 

The  newspaper’s  ammunition 
in  this  undertaking  will  be  the 
March  29th  publication  of  the 
“San  Antonio  Unlimited”  edi¬ 
tion  of  the  Light. 


Gty’s  Biggest  Issue 


Speaking  of  the  upcoming 
issue,  Col.  B.  J.  Homer,  pub¬ 
lisher  of  the  Light,  stated,  “The 
March  29th  edition  of  the  Light 
will  be  the  largest  single  publi¬ 
cation  ever  attempted  by  a  San 
Antonio  newspaper.  In  eight 
comprehensive  sections,  we  in¬ 
tend  to  unfold  the  future  of  our 
city  right  up  to  the  year  1980. 
Never  in  my  association  with 
this  citv  have  I  seen  the  civic, 
business  and  military  leaders 
link  arms  as  firmly  toward  one 
effort  as  they  have  in  this  ven¬ 
ture.” 

The  ultimate  goal  of  the  issue 
is  to  trigger  an  enthusiasm 
which  will  bring  about  a  far 
more  expansive,  modernistic  and 
economically  sound  city. 

The  Light’s  story  of  the  “city 
on  the  go”  will  be  revealed  in 
eight  separate  sections  —  the 
metropolis,  the  economy,  the 
public  interests,  the  culture,  the 
military,  the  homes  and  people, 
the  rural  oil  and  livestock,  and 
the  communications. 

No  Marketing  Linage 


LOOKING  AHEAD — In  preparation  of  a  giant  Future  issue  of  the  San  Antonio  Light,  newspaper  and  cHy 
officials  examine  a  model  depicting  San  Antonio  in  1980:  Loft  to  right— Ed  Henckel,  Light  advertising  (gen¬ 
eral);  Ralph  Bender,  city  planner;  Tom  Gish,  Light  ad  director;  Winston  Martin,  urban  renewal  director; 
City  Manager  Andrews;  Mayor  Kuykendall;  Col.  B.  J.  Orner,  Light  publisher;  Brig.  Gen.  N.  Dwight  Allison. 

Light  managing  editor;  and  Branch  Masterson,  Light  retail  manager. 

The  chamber  of  commerce  has 
registered  full  support  of  the 
issue.  They  will  be  principally 
instrumental  in  editing  the  econ¬ 
omy  section.  A  particularly  in¬ 
teresting  point  featured  in  the 
presentation  describing  the  issue 
is  that  San  Antonio’s  economy, 
as  is  true  anywhere,  must  be 
so  developed  as  to  provide  by 
1980  a  job  for  each  child  bom 
in  the  immediate  years — other¬ 
wise,  that  child  must  leave  this 
market  at  that  time.  Such  down- 
to-earth  copy  will  drive  home 
what  are  ordinarily  accepted  as 
“city  official”  responsibilities 
and  wake  up  the  citizenery  to 
the  fact  that  they  are  all  re¬ 
sponsible  for  their  future,  singly 
or  collectively. 


The  advertising  contained  in 
these  sections  will  be  unique  in 
that  there  will  be  no  marketing 
linage.  Every  ad  placed  will  be 
institutional  and  absence  of 
price  tags  will  be  obvious.  These 
messages  will  reflect  a  future 
thinking  of  the  individual  busi¬ 
nesses. 

The  editorial  content  is  pres¬ 
ently  being  prepared  by  the 
most  authoritative  writers  cov¬ 
ering  each  facet.  These  writers 
rather  than  being  Light  report¬ 
ers  are  the  leaders  of  San  An¬ 
tonio. 

The  story  of  the  metropolis 
is  being  organized  under  the 
expert  gpiidance  of  city  man¬ 
ager  Lynn  Andrews,  city  plan¬ 
ning  director  Ralph  Bender  and 
urban  renewal  director,  Winston 
Martin. 


Ex-Dublin  Editor 
Wins  McQuade  Prize 

San  Francisco 
James  McGuinness,  San  Fran¬ 
cisco  Call-Bulletin,  received  the 
$500  Edward  McQuade  Memo¬ 
rial  Award  at  sessions  of  North¬ 
ern  California’s  Association  of 
Catholic  Newsmen.  He  is  a  for¬ 
mer  editor  of  the  Dublin  (Erie) 
Irish  Free  Press. 

Mr.  McGuinness  won  with  a 
series  instrumental  in  restoring 
unemployment  compensation  to 
a  man  who  was  unavailable  for 
work  because  of  his  daughter’s 
funeral.  He  has  been  with  the 
C-B  since  1957. 

Ernest  Lenn,  San  Francisco 
Examiner,  and  George  Dushek, 
San  Francisco  News,  received 
honorable  mentions. 
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Sports  Editor 
Returns  to  HT 


Miller  Returns 
To  Life  Staff 


Stanley  Woodward  is  return¬ 
ing  to  the  New  York  Herald 
Tribune  as  sports  editor  on  Feb. 
16,  it  was  announced  by  George 
A.  Cornish,  executive  ^itor. 

Mr.  Woodward,  who  was 
sports  editor  of  the  Herald 
Tribune  from  1938  to  1948,  suc¬ 
ceeds  Bob  Cooke,  who  will  devote 
all  of  his  time  to  WCBS  radio 
and  related  sports  activities. 

Mr.  Woodward,  a  native  of 
Worcester,  Mass.,  and  a  reporter 
with  the  Boston  Herald  before 
entering  the  sports  field,  came 
to  the  Herald  Tribune  in  1930 
as  a  member  of  the  sports  staff. 

On  two  occasions  during 
World  War  II,  he  forsook  sports 
reporting  for  war  reporting. 

During  the  time  he  was  away 
from  the  Herald  Tribune,  Mr. 
Woodward  was  sports  editor  of 
the  Miami  (Fla.)  News  and  of 
the  Newark  (N.  J.)  Star- 
Ledger.  Only  recently  he  was 
named  sports  editor  of  the  entire 
Newhouse  group. 


(Governor’s  Aide 


Philadexphia 
John  Frasca,  former  Philadel¬ 
phia  Daily  News  and  Camden 
(N.  J.)  Courier  feature  writer, 
has  been  appointed  as  press 
secretary  to  Governor  David 
Lawrence  of  Pennsylvania.  He 
has  been  in  charge  of  the  gover¬ 
nor’s  public  relations. 


William  J.  Miller,  after  15 
months  as  chief  editorial  writer 
of  the  New  York  Herald  Trib¬ 
une,  suddenly  quit  Feb.  10  to 
return  to  Life  magazine  as  an 
editorial  writer. 

“Welcome  Home  Bill  Miller’’ 
was  the  laconic  memo  distributed 
to  the  Life  staff  this  week  by 
William  K.  Thompson,  him- 
aging  editor.  George  A.  Cornish, 
Herald  Tribune  executive  edi 
tor,  would  not  discuss  the  rea¬ 
sons  behind  Mr.  Miller’s  de¬ 
parture.  He  said  a  successor 
would  be  named  and  that,  mean¬ 
while,  L.  L.  Engelking,  assistant 
chief,  would  be  in  charge  of 
the  page. 

Mr.  Miller  would  not  elaborate 
on  a  statement  released  by  the 
Herald  Tribune,  which  read; 

“When  I  came  to  the  Herald 
Tribune  Oct.  1,  1957,  at  the 
request  of  Mr.  Ogden  Reid, 
was  to  perform  an  experiment 
in  new  ideas  and  techniques  for 
improving  newspaper  editorial 
pages.  I  found  this  experiment 
both  rewarding  and  enjoyable. 

“At  this  particular  time 
transition  in  the  ownership  and 
plans  of  the  Herald  Tribune, 
have  decided  to  turn  to  new 
endeavors  in  creative  journal 
ism.  I  leave  this  newspaper, 

I  came,  with  profound 
for  its  great  heritage  and  belief 
in  the  greatness  of  its  future. 
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Control  Board 
For  Nashville 
Corporation 


Meyer  Berger  Dies; 
Reporter’s  Reporter 


Meyer  Berger,  60,  Pulitzer  the  first  edition  without  a  word 
prize-winning  reporter  and  col-  changed  by  the  editors. 

BBinist  for  the  New  Yorfc  Times,  Only  one  or  two  intimates 
£ed  Feb.  8  in  a  hospital  from  ever  knew  that  Mr.  Berger  sent 
the  effects  of  a  stroke  suffered  his  $1,000  prize  money  to  the 
four  days  earlier  at  his  home,  mother  of  Howard  Unruh,  the 
Mr.  Berger,  familiarly  and  af-  28-year-old  killer, 
feetionately  known  as  Mike  to  His  daily  columns  of  amusing 
lamdreds  of  fellow  newspaper-  incidents  about  the  World’s  Fair 
men,  was  regarded  as  one  of  were  an  innovation  in  the  Times 
the  great  reporters  of  our  time. 

He  was  bom  on  the  Lower 
East  Side,  began  selling  news¬ 
papers  at  8  and  the  family’s 
poverty  forced  him  to  quit  high 
idiool  after  two  terms  to  be¬ 
come  a  New  York  World  mes- 
lenger  at  $1.50  a  week.  He  won  and  human  interest  “About  New 
a  Silver  Star  and  Purple  Heart  York”  appeared  thrice  weekly, 
as  an  infantry  sergeant  in 
World  War  I. 

Joins  Times 


in  1939.  Some  of  this  material  ^  W  auiiman  r,vans  or. 

and  more  written  later  was  col-  M  ^  J^m^s  G.  Stahlman,  pub- 

lected  in  a  book  entitled  “The  % 

Eight  Million.”  ■  mmtlh  and  pres^ent  and  chairman  of 

Meyer  Berger  the  board  of  the  NPC,  respec- 

*Aboiit  New  York’  tively. 

,  ,  ,  ,  “He  was  sweet-tempered,  shy,  g  g  Stahlman  Jr.,  Amon 

His  latest  column  of  anecdotes  gentle  and  friendly  toward  Carter  Evans  E  P  Charlet  and 

eyeryone,  all  the  time,  even  when  g  AnAistead  were  named 

Tj  ■  ‘  1.  j  1-^1  1  ■  stomach  yicere  were  ^th^-  ^  board  with  Mr.  Stahlman 

Mr.  Berger  had  a  lifelong  love  mg  him  ^d  the  deadlme  tor  the  chairman  and  Mr.  Evans  as 
affair  with  New  York.  He  even  first  edition  loomed.  Mike  Berger  vicechairman 
spent  his  holidays  and  vaca-  did  not  miss  the  decline.  He  tbe  directors 

tions  studying  the  city  from  sub-  had  mastered  shorthand  and  pi,;i  green  as  assistant 

After  the  war,  he  became  a  way  to  skyscraper,  making  pic-  speed  typing.  The  vivid,  emo-  treasurer  and  purchasing  agent 
police  reporter  in  Brooklyn  for  tures  with  his  camera  and  jot-  tional  copy  flowed  from  his  ma-  Evans  was 

die  World,  then  top  re^te  man  ting  data  in  his  notebook.  chine  imm^ulate,  at  the  rate  ^  ;  directorate, 

m  Brooklyn  tor  the  old  Standard  In  1951,  after  two  years  of  of  1,000  words  in  a  half-hour.  „  A7Tnist..«H  vic-PnrPsidPTit 

News  Association.  In  1928,  when  painstaking  work,  Mr.  Berger’s  “Mike  Berger  was  one  of  the  ,  xjpp  _P  _„„pj 

the  Times  started  a  Brooklyn-  official  history  of  the  New  York  great  reporters  of  our  day.”  HirPPt/^r’ 

Queens  news  section,  Mr.  Berger  Times  was  published  in  one  large  •  mpp  pIppIpH  nr 

was  made  chief  rewrite  man  for  volume  under  the  title  “The  Morton  Yarmon  Joins  re-elected  are- 

the  section.  Except  for  one  year  Story  of  the  New  York  Times,  „  ,  t  ^  o/ vi  ui- v  - 

(1937-38  when  he  was  on  The  1851-1951.”  He  served  briefly  as  Parade  as  Editor 

New  Yorker),  he  remained  on  a  war  correspondent  in  London  Appointment  of  Morton  Yar-  ?  f 

the  Times  staff  the  rest  of  his  and  North  Africa  and  Europe  mon  as  associate  managing  edi-  ^  • 

life.  in  World  War  H.  tor  of  Parade  magazine  has  been  ^  the  Tennessean,  presi- 

His  first  big  stories  in  the  ,  I"  two-and-one-half-col-  announced  by  Jess  Gorkin,  edi-  pr^i’dent  anf^rldurtion’ m^^ 

Times  to  attract  attention  were  ^um  obituary,  the  Times  made  tor.  president  and  promotion  man 

of  a  series  of  murders  among  evaluation  of  the  character  Mr.  Yarmon,  who  resigned  as  ^ger;  Amon  C.  Evans,  vice- 

Brc^ki;:' watorffont  gL”  -rk  of  Meyer  Berger:  director  of  creative  serviSs  and  ^^Tta  d"?  TnTroL  Waited 

liter  that  he  did  many  atone,  Snpreme  in  P.ih..  S.iraTFton'Cw  Se^Ser  virpSdeJI  Ln5 

of  racketeer  shootings  and  trials  ment  at  Ruder  and  Finn,  New  •  ,  manaper-  James  H 

during  Prohibition.  His  16  sto-  “In  the  field  of  human  inter-  York  City  public  relations  firm,  .  ■  .  ^  viceorlsident  and  ad- 

ries  of  the  trial  of  A1  Capone  in  est,  especially  in  pathos,  he  was  has  had  a  long  career  in  news-  ®  P  “ 

Chicago  for  income  tax  evasion  supreme.  His  keenly  felt  stories  papers,  magazines  and  books.  venising  a  ecio  ,  r,.  .  n*r 

were  nominated  for  a  Pulitzer  and  columns  on  blind  children.  For  nine  years,  ending  in  secretory-treasurer;  Phil 

Prize  in  1932.  His  coverage  of  a  wounded  soldiers,  the  old  and  1956,  he  worked  for  the  New  assistant  treasurer  and 

similar  trial  of  Arthur  (Dutch  destitute  were  classics  of  jour-  York  Times.  In  his  last  post  he  Purchasing  agent;  Kussel  L. 

Schultz)  Flegenheimer  and  of  nalism.  He  could  write  humor-  was  in  charge  of  production  of  Speights,  assistant  secretory, 

the  death  of  Abe  Reles,  Brook-  ous  stories,  too,  typically  about  the  women’s  news  pages.  Prior  • 

lyn  mobster,  who  fell  or  was  queer  old  codgers  he  found  in  to  that  assignment  he  was  on  the  ^  nt 

pushed  from  the  Half  Moon  his  beloved  New  York,  ■writh  a  foreign  news  desk  and  at  the  twCW  iASSlglime  18 
Hotel  in  Coney  Island  in  1940,  gentile  raillery  that  hurt  no  one  Times’  United  Nations  bureau.  Cincinnati 

slso  won  plaudits.  and  delighted  everybody.  He  also  worked  tor  the  New  York  The  Cincinnati  Enquirer  has 

Mr.  Berger’s  heart-tugging  “He  was  a  master  of  the  color  Herald  Tribune,  in  New  York  made  several  changes  in  its  city 
sccount  in  1947  of  the  first  sol-  story,  that  descriptive  narrative  and  in  Paris,  and  has  been  a  and  copy  desks.  Campbell 
dier  dead  to  be  brought  back  of  sights  and  sounds — of  a  pa-  sjmdicated  newspaper  columnist.  Sanders  was  moved  from  assist- 
from  Europe  after  World  War  rade,  an  eclipse,  a  homicidal  His  wife  is  a  fashion  consultant,  ant  city  editor  to  assistant  news 
n  was  considered  by  many  to  be  maniac  running  amok,  a  murder  •  editor,  succeeding  CHiuck  Luckett 

»  journalistic  masterpiece.  trial,  a  train  wreck,  a  bank  rob-  p  r  j  f  j  who  is  resigning  to  take  a  posi- 

^  bery,  a  harrowing  explosion  in  rront  rimcl  Up  with  Rumrill,  Inc.,  a  Ro- 

Puliizer  Prize  a  crowded  school,  or  just  a  thun-  Los  Angelfs  Chester,  N.  Y.,  advertising 


His  story  of  the  shooting  of  derstorm  that  broke  a  summer 
13  persons  by  an  insane  vet-  heat  wave, 
eran  in  Camden,  N.  J.,  won  him  “Not  only  the  great  news 
a  Pulitzer  Prize  in  1950.  For  six  beat,  but  also  the  small  incident, 
tours,  Mr.  Berger  retraced  the  he  could  turn  into  gold — the 
®^ed  man’s  steps,  interviewing  cutting  of  a  zoo  leopard’s  toe- 
to  persons  who  had  observed  nails,  the  gift  of  a  violin  to  a 
Then,  in  two  and  one-half  homeless  musician,  the  humdrum 
nours,  he  pounded  out  4,000  life  in  a  small  town  that  a  young 
Words,  which  were  printed  in  soldier  overseas  longs  for. 

Editor  ac  publisher  for  February  14,  1959 


Improvement  in  the  securities  agency  which  handles  the  East- 
market  added  approximately  man  Kodak  Co.  public  relations 
$473,000  to  the  value  of  the  accounts.  Jack  McDonald,  re- 
Profit  Sharing  Fund  of  the  porter,  replaced  Mr.  Sanders. 
Times-Mirror  Company  in  1958.  Frank  Adams,  who  was  tele- 
The  company  contribution  of  graph  editor  of  the  former 
about  $160,000 — double  the  sum  Times-Star,  was  changed  from 
given  in  1957 — will  bring  the  copyreader  to  slot  man.  Gene 
total  valuation  of  the  Fund  to  Balliett  went  from  copyreader  to 
approximately  $3,200,000.  news  desk  swing  man. 
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iclatives  weren’t  too  happy.”  can  count  on  your  fingers.  IVTcimorl 

Then,  after  eight  years  of  “Many  people  think  only  a  i  idlllcQ 

^O’lUfl  IfMCx^lClluOJl'  crime,  obituary,  social  and  busi-  man  has  the  breadth  of  judg- 

(Continued  from  page  \h)  "^ss  reporting,  she  made  a  ment  that  is  needed.  I  think  A/foT  nf 

speech  at  a  regional  press  meet-  they  re  wrong.  VJC'll  1  itX&I  •  U1 

^  ,  ,  , ,  ,  ,  .  ,  ing  criticizing  small  town  East  n  •  a  -w 

I  have  probably- 1  have  visited  ^exas  businessmen.  She  fol-  Resincied  Zone 

many,  many  more  small  towns,  Wed  this  up  with  a  story  they  in  her  opinion,  one  of  the  Maine  VjIOUp 

'  *  M n  ^  did  not  like.  Whoever  was  at  most  obvious  places  of  anti-fe- 

iss  .  c  en  on  wro  fault.  Miss  McClendon  had  to  male  discrimination  is  the  Na-  Portland,  Me. 

a”  go.  tional  Press  Club  with  its  re-  Management  changes  in  the 

a  >  1  ^  n  i,  u  •  .  stricted  zones  for  women.  Guy  Gannett  Publishing  Co.  of 

plained  it,  she  was  leading  up  Buck  Private  heard  that  a  Texas  Maine  were  announced  this  wed 

to  her  regional  approach  of  the  There  followed  two  years  of  congressman  was  holding  a  bythepresident,Mrs..JeanGaii- 

*•  1  +•  stringer  service  for  Texas  news  conference  in  the  men-only  nett  Williams,  after  annul 

dailies,  with  the  Hottston  Po«t  bar  at  the  Press  Club.  She  meetings  of  stockholders  and  di- 

about  the  golf.  Mr.  Eisenhower  ,  . _ _  _ ,  „  ^ ,, — .  _  vAAtora 


relatives  w-eren’t  too  happy.”  can  count  on  your  fingers. 
l\/f^*f^1ong1rkn  Then,  after  eight  years  of  “Many  people  think  only  a 
^O’lUfl  IfMCx^lClluOJl'  crime,  obituary,  social  and  busi-  man  has  the  breadth  of  judg- 

(Continued  from  page  15)  "^^s  reporting,  she  made  a  ment  that  is  needed.  I  think 

*  speech  at  a  regional  press  meet-  they  re  wrong. 

,  ,  ,  , ,  ,  .  .  .  ,  criticizing  small  town  East  „  .  .  ^ 

I  have  probably- 1  have  visited  ^exas  businessmen.  She  fol-  ReMncicd  Zone 

many,  many  more  small  towns,  Wed  this  up  with  a  story  they  in  her  opinion,  one  of  the 
'  ‘  than  he  has.  Whoever  was  at  most  obvious  places  of  anti-fe- 

iss  .  c  en  on  wro  fault.  Miss  McClendon  had  to  male  discrimination  is  the  Na- 

a  go.  tional  Press  Club  with  its  re- 

about  that  incident.  As  she  ex-  i  ^  j  e 

ij-  nin.  stricted  zones  for  women, 

plained  it,  she  was  leading  up  Buck  Private  ^ 

to  her  regional  approach  of  the  -  i.  u- 

day-community  facilities  leg-  There  followed  two  years  of  congressman  was  holding  a 


Buck  Private 


forgave  her,  in  writing. 

last  of  Clients 


as  her  biggest  client.  Then  she  dashed  up  to  the  club — her  office  rectors. 

sold  her  business  and  went  to  is  in  the  same  building — and  Laurence  H.  Stubbs,  genenl 
work  for  the  Beaumont  Enter-  sent  in  a  blazing  message  to  manager,  is  leaving  active  man- 
prise  as  a  waterfront  and  fed-  hold  his  conference  in  co-ed  ter-  agement  but  continues  as  a  con¬ 


sultant.  Roger  C.  Williams, 
treasurer,  publisher,  and  a  vice- 


Whatev^r  anyone  thinks  of  ^.0^^  reporter.  ritory.  He  did.  sultant.  Roger  C.  Williams, 

Miss  McClendon’s  new's  gath-  gy  j942^  Miss  McClendon  makes  a  treasurer,  publisher,  and  a  vice- 

ering  methods,  she  has  an  im-  and  Miss  McClendon  point  of  attending,  not  only  the  president,  has  resigned  for  per- 

pr^sive  list  of  clients.  They  are :  joined  the  Women’s  Army  Aux-  President’s  news  conferences,  sonal  reasons. 

El  Paso  Times;  Sherman  jjiary  Corps  as  a  buck  private —  but  those  of  his  Cabinet  as  well.  Directors  elected  Robert  B. 
Democrat;  San  Antonio  Light;  j^g^  ^  few  months  after  writ-  “I  like  to  get  the  whole  pic-  Beith,  executive  editor  of  the 
Austin  American  and  Ai^tin  j^g  stories  spoofing  the  WAAC  ture,”  she  explains.  “The  cabi-  company’s  Portland  papers,  to 
Statesman;  Waco  News-Tnb-  silly.  Later  she  became  a  net  officers  usually  don’t  get  be  general  manager  and  a  vice- 
une  and  If  aco  Times;  Long-  Second  Lieutenant  in  public  re-  mad.  They  grin  a  little  as  if  to  president. 
new  .Veres  and  Longview  Jour-  Jations  at  Fort  Des  Moines,  say:  ‘She  is  going  to  start  on  Also  named  vicepresidents 
iial;  I^ort  Arthur  Times,  all  in  lowa  and  from  there  she  was  me  now.’”  are:  Paul  S.  Plumer,  generzl 

Tex^;  Ca^en  (N.  J.)  Cour-  transferred  to  Fort  Oglethorpe,  The  end  product  of  this  en-  manager  of  the  Kennebec  Jour- 
ter  Post;  Manchester^  (N.  H.)  terprise  is,  every  week,  thou-  nal.  Augusta,  and  Howard  N. 

Leader;  New  Hampshire  Sunday  After  a  few  months  at  Ogle-  sands  of  words  dictated  to  her  Gray,  general  manager,  Wofer- 
Sews;  Haverhill  (Mass.)  Jour-  thorpe,  she  was  moved  to  the  clients  on  the  telephone,  thou-  ville  Morning  Sentinel, 
ital;  Burlington  (Vt.)  Daily  Pentagon  at  Washington  —  and  sands  more  by  mail  and  tele-  Mrs.  Williams  was  reelected 
Sews;  St,  Albans  (Vt.)  Messen-  Washington  changed  every-  gram,  and  a  1,200-word  Texas  president  and  was  named  pub- 
_  thing.  column.  lisher.  Charles  Weston,  execn- 

Those  eastern  papers  in  that  Soon  after  arriving  there,  she  Once  she  extended  her  work  tive  vicepresident,  was  elected 
list  were  acquired  in  the  last  married  a  salesman,  John  to  overseas  readers  by  writing  ti'easui'er.  Kenneth  L.  Sanborn, 

year.  About  the  time  he  hired  Thomas  O’Brien.  'They  later  a  weekly  column  for  the  Irish  company  comptroller,  was  named 

u*"’  Loeb,  publisher  of  ■were  separated,  and  Mr.  O’Brien  Independent  in  Dublin.  Some  of  assistant  treasurer, 

the  Manchester  Union  Leader,  j^^g  gj^ee  died.  Though  she  al-  this  material  had  such  an  anti-  Mrs.  Williams  also  announced 

said:  ‘I  w'ant  somebody  who  ways  retained  her  maiden  name  British  cast  that  the  late  Charles  that  George  F.  Marshall,  pro- 

has  guts  enough  to  stand  up  work.  Miss  McClendon  Campbell  of  the  British  Infor-  duction  manager,  will  seive  in 

and  ask  questions.”  j^^^g  ^.g^red  a  pretty  daughter  of  mation  Service  went  to  see  her  addition  as  assistant  general 

-.T  that  marriage,  Sally  O’Brien,  about  it.  manager. 

McClendon  attributes  her  ag-  jigw  14.  “I  hope  vou  don’t  think  Mrs.  Williams  listed  these  ad- 


has  guts  enough  to  stand  up 
and  ask  questions.” 


Somewhat  strangely.  Miss  marriage,  Sally  O’Brien,  about  it. 


McClendon  attributes  her  ag- 

gressive  reporting  approach  to  i.  ^  on 

the  newspaper  that  fired  her- 

the  Tyler  Courier-Times.  She  McClendor 

•started  there  in  1931,  just  a  ^  quit  the  A^y  an( 

week  after  graduating  from  the  reporting.  Men  re 

University  of  Missouri  journal-  I 

ism  school.  ^  workmf 


In  the  Estes  School 


“The  editor  of  that  paper  was  vha.m 

Carl  Estes,  now  publisher  of  the  Starts  Own  Service  Alexandria  Gazette  Press  Herald,  as  managing  edi- 

onr^r'^v  With  Mr.  Timmons,  she  wrote  Marks  175th  Year  tor  of  that  newspaper,  the  P^- 

one  of  my  clients,  she  says.  ^  PhilaAelnhin  a  at  land  Evening  Express  and  Port- 

“He  taught  me  a  lot  about  cru-  ifttf  veara  tl  Alexandria,  Va.  gunday  Telegram. 

sading.”  news,  am  in  two  years  The  Alexandria  Gazette  cele-  .  .  ^  ,  w  cv,„iAnn 

The  Courier-Times  put  Miss  f  anniversary  hLh' eftv  S 

McClendon  on  society  news-“I  Washington  regional  news  serv-  with  a  178-page  issue.  S. 

knew  everybody  in  town”-but  expanding  it  Preparations  began  in  mid-  wS- 

she  insisted  on  branching  into  December.  Press  run  was  20,000  ^  •  f  aTiatrintr  edi- 

other  reporting  on  the  side.  Al-  “Actually,”  Miss  McClendon  copies.  Sections  were  run  off  on  ^  f«^nsi- 

most  immediately  she  was  in  ^^ys,  “I  would  never  have  had  each  of  three  consecutive  Sun-  addition  to  "‘s  res^ 

trouble.  the  break  I  did  if  there  hadn’t  days  and  the  final  on  Thursday  “  Telegram  editor. 

“One  of  my  first  stories,”  she  a  war  on.  I  just  got  here  morning,  Feb.  5.  Appointment  of 

recalls,  “was  about  two  Chicago  before  most  of  the  newspaper-  The  Alexandria  Gazette  has  White  as  city  editor  of  the  r res 

gangsters  who  had  moved  into  '^ack.  I’m  not  kidding  been  published  by  the  Carlin  Herald  and  of  Byron  J.  Israei- 

our  town  and  had  become  so-  uiyself  about  that.  family  for  almost  50  years.  as  assistant  city  editor, 

cially  acceptable  in  the  country  “There  is  more  discrimination  Charles  C.  Carlin,  the  district’s  Mr.  Beith,  54,  a  native  w 

club  set.  in  Washington  against  new’spa-  representative  in  Congress,  pur-  Camden,  N.  J.,  was  graduated 

“After  they  were  murdered  perwomen  than  in  most  other  chased  the  property  in  1911.  His  from  the  University  of  Peiw- 

in  Houston,  I  named  my  own  places.  It’s  still  a  man’s  field,  son,  the  present  publisher,  sylvania  in  1926.  He  joined  the 

relatives  among  those  who  had  Why,  the  number  of  women  who  Charles  J r.,  has  been  at  the  Gannett  papers  here  as  a  re¬ 
accepted  them.  Naturally,  my  cover  straight  news  here  you  helm  for  37  years.  porter  in  1927. 

64  EDITOR  &  PUBLISHER  for  February  14.  19» 


now  14.  “I  hope  you  don’t  think  Mrs.  Williams  listed  these  ad¬ 
it  was  about  the  time  Sally  to  be  responsible  ditional  changes: 

was  born  that  Miss  McClendon  ^he  disintegration  of  the  Resignation  of  Charles  W. 
decided  to  quit  the  Army  and  British  Empire,”  he  fumed.  Weaver,  personnel  manager, 
return  to  reporting.  Men  re-  “That’s  been  tried  before.”  Appointment  of  F.  E.  Cousins, 

porters  were  scarce  that  vear  Miss  McClendon  no  longer  has  who  has  been  managing  editor 
1944.  She  found  a  job  working  Currently,  any  dis-  of  the  Portland  Evening  Ex- 

for  Bascom  Timmons,  director  P^^es  she  becomes  engaged  in  press,  as  administrative  assist- 
of  a  special  news  service  for  a  confined  to  this  country.  ant. 

number  of  dailies.  •  Appointment  of  Ernest  W. 


•  Appointment  of  Ernest  W. 

p,  Chard,  editor  of  the  Portland 

[gazette  Press  Herald,  as  managing  edi- 

ll  Year  tor  of  that  newspaper,  the  Port- 

.  , ,  land  Evening  Express  and  Port- 

Alexandria,  Va.  Sunday  Telegram. 

5th  j^niver^arv  Appointment  of  W.  Sheldon 

e  issue.  ^  Chapin,  Press  Herald  city 

.  ‘  .  .  tnr  ns  nssistont  manatrinCT  cdl" 


Central  Buying  Urged 
By  Purchasing  Group 


are  rewound.  He  said  that  gen-  where  competitive  bidding  is  not 
erally  speaking,  there  is  ap-  used. 


proximately  15  pounds  of  waste 
paper  on  the  outside  and  an¬ 
other  15  pounds  of  waste  at  the 


Newsprint  Oiillijok 
A.  Corcoran,  Louisville 


Chicago 

Centralized  purchasing  was 
advocated  by  members  of  the 
Newspaper  Purchasing  Execu¬ 
tives  Conference  here  recently. 
The  topic  was  discussed  in  a 
paper  prepared  by  Charles  B. 
James,  director  of  purchases, 
Chicago  Tribune,  and  during 
roundtable  discussions. 

“Unlike  the  purchasing  ac¬ 
tivities  on  too  many  of  the  news¬ 
papers,  the  purchasing  function 
at  the  Tribune  is  centralized  to 
all  intents  and  purposes,”  ex¬ 
plained  Mr.  James  in  his  pre¬ 
pared  talk  read  by  A.  J.  Pied¬ 
mont  of  the  Tribune  staff. 

Not  a  Confimiing  Bureau 

“We  do  not  operate  a  confir¬ 
mation  bureau,  confirming  the 
purchasing  activities  of  others,” 
continued  Mr.  James.  “We  have 
no  illusions  about  our  purchas¬ 
ing  responsibility.” 

At  the  Tribune,  the  purchas¬ 
ing  department  includes  three 
buyers,  each  assigned  to  an  area 
of  specific  commodities  to  han¬ 
dle.  In  addition,  the  department 
has  an  invoice  processor,  an  or¬ 
der  and  receiving  report  expedi¬ 
tor,  a  purchase  order  typist  and 
two  secretaries. 

“The  first  signal  we  get  that 
something  is  wanted  by  a  de¬ 
partment  is  usually  the  arrival 
in  the  purchasing  department 
of  a  department  head  authorized 
requisition,  telling  us  all  too 
frequently  in  brief  terms,  what 
is  wanted,  how  soon,  etc.,”  said 
Mr.  James.  “Accordingly,  as  the 
requisition  contents  indicate  the 
requisition  is  assigned  to  the 
buyer  whose  particular  activi¬ 
ties  and  commodity  assignments 
cover  the  item. 

Bids  Are  Sought 

“From  there,  depending  upon 
the  values  involved,  the  buyer 
might  edit  the  requisition  at 
once,  from  his  running  knowl- 
^?e  of  the  logical  supplier  and 
me  current  price.  If  the  values 
mvolved  are  substantial,  or  ad¬ 
ditional  knowledge  is  ne^ed  be¬ 
fore  editing  the  requisition,  in- 
<iuiries  are  dispatched  to  logi¬ 
cal  suppliers,  which  include  gren- 
:  cral  specifications  of  what  is 
seeded,  a  bid-closing,  etc.  The 
return  of  this  inquiry  frequent¬ 
ly  results  in  additional  personal 
or  telephone  negotiations  be¬ 
tween  our  buyer  and  a  repre- 
^tative  of  the  seller.  Ultimate- 
y.  from  these  edited  requisitions 
onr  Tribune  purchase  order  is 

Editor  ac  publisher 


prepared  to  convey  our  instruc-  * 
tions  to  the  supplier  and  to  con-  ’ 
firm  transactions  that  are  en¬ 
tered  into.”  1 

Mr.  James  pointed  out  that 
on  occasion  Tribune  buyers  are  ‘ 
baited  by  reciprocal  approaches,  | 
and  while  there  is  no  specific 
policy,  “when  things  are  equal  ^ 
or  nearly  so,  we  try  to  do  busi-  c 
ness  with  those  who  do  business 
with  us.” 

“We  try  to  buy  the  maximum 
value  for  the  Tribune  dollar,”  i 
he  said.  “We  write  ‘thank-you- 
for-bidding’  letters  to  unsuccess¬ 
ful  bidders.  We  always  keep  in 
mind  that,  as  we  are  here  to 
stay,  our  company  will  be  doing 
business  a  year  from  now,  five 
years  from  now,  etc.,  with  many 
of  our  suppliers,  and  we,  there¬ 
fore,  try  to  keep  their  good  will. 
We  subscribe  to  the  pertinent 
trade  papers  and  magazines  to 
keep  posted  on  the  condition  of 
the  economy.  We  believe  that 
there  is  such  a  thing  as  desir¬ 
able  business  and  that  when  one 
crowds  a  supplier  too  far  on 
price  one  suffers  somewhere 
along  the  line.” 

Orculation  a  Problem 

In  the  roundtable  discussion 
on  how  to  encourage  centralized 
purchasing,  George  L.  Quinn, 
Minneapolis  (Minn.)  Star  and 
Tribune,  said  the  biggest  prob¬ 
lem  is  with  the  circulation  de¬ 
partment.  The  Star  and  Tribune 
are  heavy  users  of  carrier  prizes, 
he  explained.  The  circulation 
department  executives  know  best 
what  kind  of  prizes  are  wanted, 
but  purchasing  seeks  to  have 
them  place  their  orders  through 
that  department. 

Mr.  Quinn  said  that  as  an  aid 
for  department  heads,  his  de¬ 
partment  furnishes  a  list  of  the 
previous  year’s  purchases  by 
each  department,  including  dol¬ 
lar  volume.  This  gives  depart- 
'  ment  heads  an  opportunity  to 
I  anticipate  the  next  year’s  pur- 
^  chases,  he  stated. 

Best  Buys  Told 

A  symposium  on  “A  Good 
Buy  We  Have  Made,”  revealed 
the  following  highlights: 

Abe  Bogard,  Kansas  City 
(Mo.)  Star,  told  of  savings  re¬ 
sulting  from  the  purchase  of  a 
Cameron  paper  roll  rewinder  in 
the  handling  of  flattened  news¬ 
print  rolls,  damaged  in  transit. 
“We  now  rewind  all  rolls  that 
i  are  flat,”  he  said,  estimating 
i  that  about  5%  of  received  rolls 
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core  on  damaged  rolls.  The  rail-  Newspapers,  reported  on  the 
road  pays  the  Star  Ic  per  pound  newsprint  outlook.  He  said  the 
on  damaged  newsprint  and  the  neA\'sprint  situation  is  easier  to- 
rewinder  expedites  such  claims,  day  than  at  any  time  in  the  last 
George  N.  Barrett,  Philadel-  10  years.  He  warned,  however, 
phia  (Pa.)  Bulletin,  said  the  that  increased  production  capa- 
Bulletin  has  found  it  cheaper  to  city  will  be  offset  by  increased 
own  its  own  mobile  radio  equip-  consumption  in  the  next  three  or 
ment  for  reporters’  cars  than  four  years. 

to  rent  mobile  units  from  the  “Newsprint  supply  follows 
telephone  company.  The  Bulletin  either  a  feast  or  faminine  cycle,” 
operates  eight  mobile  units  which  said  Mr.  Corcoran.  “Our  present 
are  hooked  up  with  one  base  comfortable  cushion  can  be  wiped 
station  at  the  Bulletin  building,  out  in  the  next  two  or  three 
Harvey  M.  Korthals,  Milwau-  years.  Economists  agree  that  the 
kee  (Wis.)  Journal,  told  of  a  early  1960’s  will  usher  in  our 
“extra-curricular”  activity  that  jrreatest  boom  which  may  well 
is  helping  all  Milwaukee  area  place  our  next  newsprint  short¬ 
purchasing  agents  through  the  age  in  the  Fall  of  1963,  or  pos- 
publication  of  a  monthly  buying  gjbiy  in  the  Fall  of  1962.” 

ij  T  T  ^  r  •  -If  Mr.  Corcoran  urged  news- 
Harold  J.  Laufer,  Louisville  paper  executives  to  begin  serious 
(Ky.)  Courier-Journal  and  T „„„„„ 

long-range  planning  now  with 

Times,  told  of  a  sub^ntial  ^beir  newsprint  sources  so  as  to 
savings  through  the  purchase  of  additional  pi-oduc- 

16  gauge  wire  for  bundle  tying  capacity.  He  saw  no  indica- 


He  asserted  that  a  number  of 
small  savings  is  better  than 


tion  of  any  immediate  price  cut, 
but  he  said  the  over-supply  of 


trying  for  one  big  saving  The  newsprint  should  mean  no  price 


former  are  easier  to  find,  he 
pointed  out,  and  in  the  aggregate 
can  equal  that  of  any  one  major 


increase  at  the  present  time. 
George  L.  Quinn,  Minneapolis 


savings.  He  stressed  the  value  Star  and  Tribune,  was  chosen 
of  competitive  bidding,  quantity  President  of  the  group,  suc- 


and  cash  discounts. 

SlufTer  Money 

Larry  Nash,  Cincinnati 


ceeding  Lou  Davis,  Los  Angeles 
(Calif.)  Times  and  Mirror- 
News.  Owen  Lewis,  Winston- 
Salem  (N.  C.)  Journal  and  Sen¬ 
tinel,  and  Larry  Nash,  Cincin- 


(Ohio)  Enquirer  told  of  the  in-  Enquirer,  were  elected  vice- 
stallation  of  a  Sheridan  stuffing  presidents  and  Daniel  J.  Lewis, 
machine  at  a  cost  of  $55  000,  Christian  Science  Monitor,  Bos- 
with  the  ^al  to  get  the  purchase  re-elected  secretary- 

price  back  in  one  year’s  time,  treasurer. 

The  .stuffing  machine  is  used  for  '  , 

inserting  This  Week,  American  i  d  i 

Weekly,  Sunday  color  comics  and  Kisteninaolier  Back 
roto  section  in  the  Sunday  In  Promotion  Field 
paper.  The  staffer  Permitted  a  Pi:rER.SBURG.  Fla. 

change  over  to  the  njht  shift  Kistenmacher,  veteran 

with  fewer  men  needed  and  re-  ,  ..  .  ,  .  ’ _ 


TV  li-ii  jiiTTii  c&llvA  l  C”  V  ••  •  i  _ 

™,ted  a  WOOO  aavia.  ,ha 

IS  year.  tising  representative  of  the  St. 

R.  E.  McGrath  Jr.,  Louisville  Petersburg  Independent,  has  be- 
Newspapers,  explained  how  a  pome  promotion  director  of  the 
new  type  of  mobile  hoist  truck  newspaper. 

expedited  the  handling  of  news-  *  r'l  -j  „  -tu 

.  .  „  .  1  J-  Since  moving  to  Florida  with 

print  rolls  in  unloading  paper  .  .  «  .  Vnce  m  _ 

i  „  ,  e  x  his  family  in  1955,  Mr.  Kisten- 

from  railroad  cars  for  storage.  ,  •'  ,  .  _ 

macher  was  engaged  in  news- 
Warren  Scwartz,  Lancaster  advertising  and  public 

(Pa.)  Newspapers,  told  of  a  relations  work  in  Tampa  and 
pattened  expiration  notice  and  lakeland.  Prior  to  this  time,  he 
return  order  form  all  in  one  promotion  and  public  rela- 
that  enables  the  circulation  de-  tions  director  of  the  St.  Louis 
partment  to  get  renewal  orders  (^o.)  Globe-Democrat. 
at  a  savings  in  clerical  time.  • 

R.  B.  Maddox,  Wall  Street  Carriers 

Journal,  explained  how  a  spe-  ^ 


cial  form  for  competitive  bidding 
aids  the  newspaper  in  its  rela- 


C  HESTER.  Pa. 
In  line  with  its  policy  of  edu- 


tionship  with  suppliers.  He  rational  awards,  the  Chester 
warned  that  unless  the  pur-  Times  will  give  a  new  49-star 
chasing  department  is  alert  “the  flag  to  every  carrier  who  signs 
old  friends  of  the  company”  will  up  three  new  home  delivery 
continue  to  gouge  the  newspaper  orders. 


WASHINGTON  FOCUS 


sight  and  hearing  promoted  th« 
move.  (Afternoon)  Journal  Cor¬ 
respondent  Frederic  W.  Collim 


By  James  J.  Butler 


MOSS  TARGET— NAVY 


Back  in  business  with  a  fresh 
appropriation  of  funds,  the  Moss 
Committee  has  picked  as  its  first 
target  the  Navy  Department  and 
its  refusal  to  turn  over  to  the 
Comptroller  General  documents 
he  considers  essential  if  an  ap¬ 
praisal  of  procurement  jwlicies 
is  to  be  made  objectively.  Un¬ 
willingness  of  the  Pentagon  to 
supply  reports  bearing  on  the 
military  transport  service  is  the 
basis  of  Comptroller  General  Jo¬ 
seph  Campbell’s  complaint  to  the 
House  committee.  Already  un¬ 
der  study  is  denied  by  the  Air 
Force  of  access  to  records  on 
management  practices  in  the 
ballistics  program. 

For  a  time  there  was  a  ques¬ 
tion  whether  the  Moss  Commit¬ 
tee  (Rep.  John  E.  Moss  Jr.,  of 
California)  would  be  constituted 
a  part  of  the  new  Congress.  But 
the  obstacle  of  money  shortage 
was  cleared  when  the  Rules 
Committee  granted  $640,000  for 
work  of  the  Government  Opera¬ 
tions  Committee,  headed  by  Rep. 
William  L.  Dawson  of  Illinois. 
He  sent  word  to  Rep.  Moss  to 
“intensify  your  efforts  to  break 
down  harriers  to  the  flow  of  non- 
critical  information  to  the  pub¬ 
lic  and  to  Congress.”  Early 
hearings  are  in  prospect  with 
Navy  brass  on  the  witness  sched¬ 
ule. 


APPEALS  BIG  VERDICT 


journalist  in  a  busy  career 
which  began  as  a  Hitler  escapee 
to  Norway  when  he  was  17. 
He  landed  a  newspaper  job 
while  still  in  his  ’teens.  In  1937 
he  was  sent  by  Scandinavian  pa¬ 
pers  to  cover  the  civil  war  in 
Spain.  He  was  later  jailed  by 
the  Gestapo,  escaped  to  Sweden 
where  he  worked  as  a  newspa¬ 
perman.  After  the  war  he  was 
assigned  to  Germany  as  corre¬ 
spondent  for  a  group  of  Scandi¬ 
navian  newspapers.  In  1947  he 
became  active  in  politics  but  in 
1950  he  returned  to  journalism 
for  a  one-year  stint  as  editor 
of  the  Berliner  Stadtblatt. 


Radio  Commentator  Fulton 
Lewis  Jr.,  says  he  is  the  victim 
of  impassioned  and  prejudicial 
reporting  of  the  trial  of  the  libel 
suit  brought  against  him  by 
Mrs.  Pearl  Wanamaker  of  Seat¬ 
tle,  Wash.,  who  picked  up  the 
record-breaking  verdict  of  $145,- 
000  against  him,  and  he  wants 
the  findings  reversed.  Mrs. 
Wanamaker,  an  educator,  proved 
to  the  satisfaction  of  the  jurors 
that  she  was  damaged  by  mis- 
identification  in  a  Lewis  broad¬ 
cast.  She  established  that  she 
has  no  brother  who  “fled  behind 
the  iron  curtain.” 


MAYOR  A  JOURNALIST 


BOOMPS-A-DIVA 


BIIX  COI.LECrOR 


was  barred  from  Green’s  innw 


office  “on  orders  from  the  Sena- 
advertising  bill  was  incidental  tor,”  when  other^  newsmen  were 
to,  but  embodied,  in  the  main  admitted  to  sit  in  on  a  Green- 
verdict.  Fulbright  conference. 


Willy  Brandt,  the  visiting 
Mayor  of  West  Berlin,  used  to 
be  a  newspaperman  himself,  al¬ 
though  his  name  has  appeared 
in  the  body  of  articles  millions 
more  times  than  in  their  by¬ 
lines.  Mr.  Brandt,  44,  looks  like 
a  movie  “heavy,”  but  he  has 
been  a  shipbroker’s  assistant, 
prisoner  of  war,  politician,  and 
public  office-holder  as  well  as  a 


NEUTRAL  UPLIFT 


FOREIGN  AID  ADVISORS 


The  self-service  elevator  President  Eisenhower  has 
marked  “PRESS,”  installed  in  called  together  a  dozen  business 
the  Capitol,  has  stuck  between  men  to  counsel  him  on  foreign 
floors  for  the  second  time  and  aid  and  development  policies, 
the  bettings  is  that  it  will  be  Two  newspaper  publishers  are 
overhauled  now.  The  first  balk  among  them:  Richard  H.  Am- 
came  when  Senator  Alexander  berg,  St.  Louis  (Mo.)  Gloht 
Wiley  of  Wisconsin  was  poach-  Democrat,  and  Peyton  Ander- 
ing  on  the  preserve  of  the  press,  son,  Macon  (Ga.)  Telegraph  a*i 
Wiley  is  a  Republican.  This  News.  The  board,  which  was 
week  it  jammed  again,  and  again  created  originally  by  President 
the  passenger  was  a  Senator.  Truman  in  1950,  will  make  rec- 
But  the  second  senator  happens  ommendations  for  encouraging 
to  be  Lyndon  Johnson  of  Texas,  the  participation  of  private  en- 
Democratic  leader  in  the  upper  terprise  in  the  furtherance  of 


Paul  Hume,  Washington  Post 
and  Times-Herald  music  critic 
who  gained  prominence  of  a 
kind  when  President  Truman 
sent  a  letter  threatening  may¬ 
hem  after  Hume  had  found  Mar¬ 
garet  Truman  to  be  an  operatic 
vocalist  of  little  promise  and 
said  so  in  his  column,  has  an¬ 
other  claim  to  “fame.”  Maria 
Callas,  relaxing  at  a  social  in 
her  honor  after  a  performance 
here,  was  intrigued  by  the  dance 
steps  of  young  couples  on  the 
ballroom  floor  (she  is  35  years 
old).  She  decided  to  attempt  a 
few.  Hume  cut  in  to  make  it  a 
twosome,  with  the  announce¬ 
ment:  “I  want  to  be  the  only 
music  critic  in  the  world  who 
has  done  the  Boomps-a-Daisy 
with  Mme.  Callas.”  The  per¬ 
formance  must  have  pleased  the 
diva.  She  didn’t  storm  out  of 
this  one. 


American  interests  abroad. 


BROADCAST  DILEMMA 


Maine  Lawmaker 


A  school  for  models  which 
sued  the  Washington  Daily 
News  and  its  woman’s  page  edi¬ 
tor  for  $450,000  charging  that 
it  was  libeled  has  come  out  of 
District  Court  with  nothing  but 
an  order  to  pay  the  newspa¬ 
per  $769  due  on  an  advertising 
account.  The  publishing  com¬ 
pany  and  Miss  Carol  Le  Vam 
were  acquitted  of  charges 
brought  by  Phyllis  Bell  model¬ 
ing  school  and  agency.  The 
plaintiff  contended  it  was  dam¬ 
aged  by  identification  even 
though  not  named.  Miss  Le 
Vam’s  series  wrote  that  the 
Washington  market  for  models 
is  overcrowded  and  that  agencies 
sometimes  get,  and  fill,  calls  for 
cheesecake.  The  trial  jury  was 
satisfied  by  photographs  and 
oral  testimony  that  the  printed 
statements  were  accurate.  The 
order  to  the  plaintiff  to  pay  her 


1 


Whether  a  broadcast  station  ^ 

which  is  required  to  give  “equal  Hits  Premium  Kates 
time”  for  opposing  viewpoints  Portland  Me 

may  be  successfully  sued  in  libel  ^ 

for  defamation  arising  out  of  j^^d  Democrat,  has  introduced 
these  exchanges  has  ^n  pre-  ^  j^aine  Legislature 

seated  to  the  Supreme  Court  for  the  prac- 

decision.  tjce  of  charging  premium  rates 

The  North  Dakota  Farmers  political  advertising.  “0« 
Union  sued  WDAY,  Inc.,  of  ^ho  seeks  public  office,”  Mr. 
Fargo,  N.  D.,  on  the  basis  of  un-  Briggs  declared,  “should  not  be 
favorable  mention  it  received  charged  any  more  in  advertising 
from  a  candidate  for  political  candidacy  than  a  concern 
office  who  was  utilizing  a  grant  that  advertises  its  various  prod- 
of  “equal  time.”  The  state  court  ucts.”  His  bill  would  not  apply 
ruled  against  him  and  he  has  ^  radio  and  TV  stations, 
asked  for  review.  The  National  ^ 

Association  of  Broadcasters  filed 

a  brief  stressing  the  point  that  Newspapers  Figflll 
reversal  of  the  North  Dakota  Stale  Movie  Board 
would  mean  that  a  broadcaster 

is  required  to  give  equal  time  ToPEKA,  Kans. 

or  lose  his  federal  license,  yet  a  bill  to  abolish  the  Kansas 
he  could  be  sued  under  state  State  Board  of  Review,  which 
law  for  utterances  beyond  his  must  pass  on  movies  before  they 
control  and  made  to  pay.  can  be  shown,  has  been  intro- 

•  *  ♦  duced  in  the  state  legislature. 

EX-SENATOR’S  ORDERS  The  introduction  follows  an  edi- 
Events  moved  swiftly  for  the  campaign  by  several 

Providence  (R.  I.)  Journal  and  Kansas  newspapers, 
for  91-year  old  Senator  Theo-  The  newspapers,  attacking 
dore  Francis  Green  last  week,  censorship,  have  charg^  that 
The  unscheduled  happenings  the  board  violates  the  spirit  an 
went  off  like  this:  the  intention  of  the  Constitn- 

Wednesday:  Edward  J.  Milne  tion. 
of  the  Journal’s  Washington  Bu-  • 

S  15;"  s“p  Ne«-  Weekly 

down  from  his  Foreign  Rela-  Durango,  Colo, 

tions  Committee  chairmanship,  a  new  Southwestern  Colorado 
leaving  the  job  open  to  Senator  weekly  newspaper,  the  B(K» 
J.  W.  Fulbright.  The  Journal  Star,  will  begin  publication  early 
played  it  up,  first  page.  in  March,  it  was  announced  by 

Thursday:  The  Journal  made  Paul  Z.  Malott,  C.  Gerald  Malott 
editorial  suggestion  to  Green  and  Harold  E.  Wampler.  The 
that  he  relinquish  the  chainnan-  new  weekly  will  be  printed  on 
ship.  an  offset  press  in  tabloid  sine. 

Friday:  (Morning)  Senator  Bill  Mason,  former  editor  of  the 

Green  resigned  the  chainnan-  twice-weekly  Cortez  (Colo.)  Sea- 
ship  explaining  impaired  eye-  tinel,  has  been  named  editor. 
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Durango,  Colo. 
A  new  Southwestern  Colorado 


Milner  Offers 
Stock  Plan 
For  Paper 

Jackson,  Miss. 

The  board  of  directors  of  Citi- 
lens  Publishing  Co.,  publishers 
of  the  Jackson  State  Times,  has 
approved  a  plan  to  merge  the 
newspaper  with  the  Dumas 
Milner  Corp.  Stockholders  will 
be  asked  to  approve  the  plan  at 
a  meeting  Feb.  23. 

Organized  Sept.  1,  1954,  the 
publishing  company  began  pub¬ 
lishing  the  State  Times,  an  after¬ 
noon  paper,  early  in  1955.  Dumas 
Milner,  Jackson  industrialist,  is 
president  of  Citizens  Publishing 
Co. 

If  approved  by  the  stock¬ 
holders,  the  plan  would  give 
Dumas  Milner  Corp.,  a  diversi¬ 
fied  firm,  option  to  buy  capital 
stock  of  the  State  Times  for 
$3  a  share.  There  are  248,529 
shares  of  capital  stock  at  a  net 
book  value  of  $463,287.29. 

Letter  to  Stockholders 

In  a  letter  to  stockholders, 
Leland  Speed,  secretary,  ex¬ 
plained,  “The  practical  effect  of 
the  proposed  option  is  to  place  a 
floor  under  the  value  of  the 
stock  of  $3  as  compared  with  the 
present  book  value  of  $1.86.” 

0.  A.  Robinson,  executive  vice- 
president  and  publisher,  stated, 
“It  is  believed  that  this  merger 
wll  bring  to  the  Citizens  Pub¬ 
lishing  Company  the  needed  fin¬ 
ancial  stability  in  order  to  insure 
its  continued  ])ubIication  and  to 
improve  its  position  in  the  highly 
competitive  field  of  the  pub¬ 
lishing  business  in  this  area.” 

Original  stock  in  Citizens 
Publishing  Co.  was  sold  at  $10 
a  share  and  no  stockholder  could 
buy  more  than  $25,000  worth. 

• 

f*  W.  Spencer  Heads 
Ohio  Association 

Columbus,  0. 

Frank  W.  Spencer,  publisher 
of  the  Newark  Advocate  was 
Jected  president  of  the  Ohio 
Newspaper  Association  at  the 
annual  meeting  here  last  week. 

The  Buckeye  Press  Associa¬ 
tion  of  weeklies  elected  A.  Mon- 
^  Couitright,  publisher  of  the 
Westerville  Public  Opinion,  as 
president. 

In  the  Osman  C.  Hooper 
,  Newspaper  show,  the  BamesvUle 
•enterprise  won  first  place  for 
pneral  excellence  in  the  2500- 
5000  population  category; 
^oerlin  News-Tribune  in  the 
over  5000  category. 

Editor  &  publisher 


Shields  Item,  D®*Iy  ‘Package’ 

'  Can’t  Defend  Increases  in  Size 

T  'I  1  A  I  *  Size  of  the  daily  newspape 

/ACllOn  package  has  increased  50%  i 


TIME  TO  SHAVE  comes  nearer 
each  day  as  project  for  a  Little 
League  ball  park  in  Klamath  Falls, 
Ore.  gains  community  support. 
Wayne  Scott,  sports  editor  of  the 
Herald  and  News,  put  aside  his 
razor  last  July,  vowing  to  grow 
a  beard  until  the  ball  park  was 
assured. 


Contract  Talks 
With  ITU  Delayed 

Contract  negotiations  between 
New  York  Newspaper  Pub¬ 
lishers  and  Typographical  Union 
No.  6  were  interrupted  this 
week  when  Elmer  Brown,  ITU 
president,  was  called  to  Phila¬ 
delphia  where  printers  staged  a 
slowdown  at  the  Inquirer. 

No  date  has  been  set  for 
resumption  of  talks  in  New 
York.  There  has  still  been  no 
date  set  for  resuming  talks  with 
the  pressmen. 

The  mailers  (ITU)  have 
agreed  to  the  $7-a-week  two- 
year  package  accepted  by  the 
deliverers,  stereotypers,  photo¬ 
engravers,  paper  handlers  and 
electrical  workers. 

• 

Newspaper  Group 
Sells  Restaurants 

The  employes  beneficial  funds 
of  the  Sprin^eld  (Mass.)  news¬ 
papers  arc  disposing  of  their 
stock  interest — 86  percent —  in 
Longchamps  Restaurants,  it  was 
announced  this  week  by  Sidney 
R.  Cook,  spokesman  for  the  pen¬ 
sion  trusts. 

The  purchaser  is  Janmit 
Corporation  which  owns  Lu- 
chow’s  Restaurant  in  New  York. 
The  Longchamps  group  of  10 
restaurants  was  acquired  by  the 
Valley  Trust  Company  of 
Springfield,  and  its  subsidiary. 
Exchange  Buffet  Corporation, 
at  a  court  auction  in  1947.  The 
Longchamps  Company  has  re¬ 
ported  losses  on  its  operations. 

for  February  14,  19.^0 


Seattle,  Wash. 

Emmett  Watson,  sports  writer 
and  columnist  for  the  Seattle 
Post-Intelligencer,  stands  in  an 
unusual  position  as  a  result  of 
refusing  to  disclose  the  source 
of  a  news  item. 

First,  he  has  been  held  in 
contempt  of  court  by  Superior 
Judge  Malcolm  Douglas. 

Secondly,  Judgre  Douglas  has 
ruled  that  Mr.  Watson  has  de¬ 
faulted  in  defense  of  a  libel 
suit  brought  against  him,  the 
Hearst  Publishing  Co.  and  three 
restaurant  firms. 

When  Mr.  Watson  declined  to 
purge  himself  of  the  contempt 
by  naming  the  source  for  an 
item  in  an  advertising  column 
sponsored  by  the  restaurant 
firms,  the  judge  declared  that 
a  defendant  in  contempt  would 
not  be  allowed  to  participate  in 
the  trial  or  to  be  represented  by 
counsel. 

Judge  Douglas  said  he  would 
begin  trial  of  the  case  against 
the  other  co-defendants  Feb.  24 
before  a  jury  and  hear  Mr. 
Watson’s  case  later. 

The  action  for  $175,000  libel 
damages  is  based  on  a  Watson 
column  on  Nov.  6,  1956  which 
referred  to  the  personal  back¬ 
grounds  of  three  unnamed  men 
said  to  be  engaged  in  the  busi¬ 
ness  of  installing  burglar  alarm 
systems. 

Naming  the  persons  from 
whom  he  obtained  the  material 
used  would  be  a  breach  of 
ethics,  Mr.  Watson  told  the 
court.  His  attorney  argued  that 
it  would  be  a  violation  of  due 
process  of  law  to  prevent  Mr. 
Watson  from  contesting  liability 
in  the  damage  suit. 

• 

New  Travel  Editor 
On  New  York  Daily 

John  M.  McGuire  has  been 
appointed  travel  and  resorts 
editor  of  the  New  York  World- 
Telegram  and  Sun.  He  succeeds 
Edmund  Leamy,  travel  editor  for 
the  past  six  years,  who  is  re¬ 
tiring  from  newspaper  work. 

A  reporter  for  nearly  20 
years,  Mr.  McGuire  has  been 
employed  by  the  World-Telegram 
and  Sun  for  eight  years  as  night 
city  editor,  assistant  city  editor 
and  rewrite  man.  Previously,  he 
worked  for  the  Santa  Fe  New 
Mexican  and  the  Valley  Times 
in  Los  Angeles’  San  Fernando 
Valley.  He  began  his  newspaper 
career  working  for  the  United 
Press  in  St.  Louis. 


Size  of  the  daily  newspaper 
package  has  increased  50%  in 
eight  years,  according  to  a  study 
made  by  the  Scripps-Howard 
Newspapers. 

Harold  Riesz,  director  of  busi¬ 
ness  promotion  and  research  for 
the  newspaper  group,  reported 
the  findings  this  week  at  a  meet¬ 
ing  of  New  York  Chapter,  Amer¬ 
ican  Association  of  Newspaper 
Representatives. 

"Thirty-eight  newspapers  in  15 
cities  were  studied.  In  1940,  the 
papers  averaged  23.4  pages  a 
day.  That  went  to  29.7  in  1950 
and  to  35.7  in  1957,  then  de¬ 
creased  to  35.0  in  1958,  which 
was  a  50%  bigger  package  than 
readers  got  in  1940. 

In  New  York,  the  seven  major 
papers  averaged  30.2  pages 
week-days,  including  Saturdays 
in  1940;  31.7  in  1950;  33.1  in 
1957,  and  32.9  last  year. 

Mr.  Riesz  admitted  that  the 
percentage  of  news  to  adver¬ 
tising  had  changed  during  the 
same  years. 

“What  is  certainly  true, 
readers  are  getting  no  less 
news,”  he  said.  “Furthermore, 
newspaper  readers  look  upon 
newspaper  advertising  as  news.” 

Douglas  Taylor,  retired  from 
J.  P.  McKinney  &  Son,  was  pre¬ 
sented  a  silver  tray  and  a  scroll 
for  his  “devoted  service  and  con¬ 
tribution  to  the  growth  and 
strength  of  newspaper  adver¬ 
tising.” 

• 

Whitney  Firm  Buys 
Designers’  Magazine 

Samuel  C.  Park  Jr.,  president 
of  Plymouth  Rock  Publications, 
Inc.,  has  announced  acquisition 
of  Interior  Design,  a  trade  mag¬ 
azine.  Harry  V.  Anderson  will 
continue  as  editor  and  publisher 
and  will  be  president  of  the  In¬ 
terior  Design  division  of  Ply¬ 
mouth  Rock,  a  John  Hay  Whit¬ 
ney  company  which  owns  the 
New  York  Herald  Tribune  and 
Parade. 


Don  Gilbert  Dies 

Don  O.  Gilbert,  46,  chief  of  the 
New  York  bureau  of  the  Can¬ 
adian  Press,  died  Feb.  9  while 
undergoing  surgery  for  a 
stomach  condition.  He  had  been 
bureau  chief  since  1953. 

• 

Fre<l  A.  Hamlin  Dead 

Washington 
Fred  A.  Hamlin,  53,  editor, 
publisher  and  author  who  was 
well  known  in  aviation,  died 
Feb.  7  at  Suburban  Hospital 
here. 


Jim  Copley 

(Continued  from  page  11) 


William  Boyd,  a  stepson  (now 
working  on  the  San  Diego  Union 
as  a  reporter)  and  Janice  and 
Michael,  adopted  daughter  and 
son,  now  10  years  of  age. 


•Assumes  Heavy  Burden 


Col.  Copley  died  Nov.  2,  1947. 
With  his  passing  a  tremendous 
burden  fell  upon  Jim’s  shoulders. 
He  w’as  then  31  years  old  and 
was  named  co-executor  of  his 
father’s  estate.  Shortly  there¬ 
after,  he  was  made  a  member 
of  the  Copley  Executive  Com¬ 
mittee.  In  these  new  and  top- 
level  capacities  he  faced  the 
responsibility  of  making  impor¬ 
tant  and  far-reaching  decisions. 

In  his  hands  and  those  of 
the  executive  committee  lay  the 
destinies  of  the  Ck)pley  Press 
and  the  careers  and  jobs  of 
hundreds  of  persons  on  the 
staffs  of  its  newspapers.  Not 
the  least  important  task  was 
that  of  solving  the  difficult  finan¬ 
cial  problems  created  by  the 
heavy  tax  stnicture  of  his  fa¬ 
ther’s  estate. 

The  immediate  years  follow¬ 
ing  Col.  Copley’s  death  were 
filled  with  almost  endless  day 
and  night  conferences,  while 
Jim  and  his  associates  wrestled 
with  and  finally  bested  the  seem¬ 
ing  insurmountable  problems  of 
those  exhausting  days.  By  1950, 
the  organizational  structure  of 
the  Copley  Press  had  been 
brought  to  a  point  where  Jim 
felt  he  could  return  to  active 
newspaper  work. 


active  operation  of  the  newspa¬ 
pers.  He  launched  an  expansion 
and  development  program,  the 
largest  any  Copley  executive 
ever  had  undertaken.  Plant 
facilities  were  expanded  from 
approximately  27,000  square 
feet  to  more  than  75,000  square 
feet.  New  presses  and  other 
equipment  were  installed. 

Along  with  business  and  plant 
development  in  San  Diego,  Mr. 
Copley  applied  himself  to  bring¬ 
ing  about  the  completion  of 
many  civic  projects.  In  1952,  he 
threw  himself  wholeheartedly 
into  the  support  of  the  Eisen- 
hower-Nixon  ticket.  He  person¬ 
ally  directed  the  campaign 
waged  by  the  Copley  Newspa¬ 
pers  in  support  of  the  Republi¬ 
can  ticket.  The  same  year  also 
saw  him  elected  chairman  of  the 
corporation  of  the  Copley  Press. 
In  1957,  he  was  chosen  “Mr. 
San  Diego”  in  recognition  of  his 
many  civic  contributions. 

In  recent  years,  the  13  other 
Copley  papers  have  modernized 
and  expanded  their  respective 
plants.  Plans  for  C!opley  News¬ 
papers,  as  outlined  on  various 
occasions  by  Mr.  Copley,  provide 
for  an  autonomous  group  of  the 
very  best  newspapers  it  is  pos¬ 
sible  to  publish.  Jim  has  stated 
over  and  over  that  he  will  be 
satisfied  with  nothing  but  su¬ 
periority  in  newspaper  opera¬ 
tions  and  personnel. 


Becomes  a  Publisher 


JR. 
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Seeks  Improvements 


He  became  publisher  of  the 
San  Diego  Union  and  Evening 
Tribune  as  well  as  president  of 
the  Union-Tribune  Publishing 
(k).  He  immediately  plunged 
into  the  civic  and  social  life 
of  the  community,  as  well  as  the 


Copley  Press  is  Copley  Produc¬ 
tions  which  turns  out  technical 
movies  dealing  with  various  as¬ 
pects  of  the  newspaper  indus¬ 
try.  Among  the  dozen  of  more 
such  30-minute  films  produced 
are  three  that  have  had  wide¬ 
spread  reception  among  news¬ 
papers.  These  are  ROP  Color 
and  How  to  Use  It;  Classified 
Advertising  —  America’s  Mar¬ 
ket  Place;  and  The  City  Room. 

On  Feb.  15,  at  Borrego 
Springs,  Calif.,  Jim  Copley  will 
preside  at  the  30th  annual  con¬ 
ference  of  Copley  newspaper 
executives.  There  he  will  again 
give  direction  through  sugges¬ 
tion.  He  wants  to  see  the  Copley 


many  groups,  including  the 
ANPA  board  of  directors. 

Besides  the  San  Diego  news¬ 
papers,  Copley  papers  in  Cali¬ 
fornia  include:  Alhambra  Pott- 
Advocate,  Burbank  Daily-Rt. 
view,  Culver  City  Evening  Star- 
News,  Glendale  News-Prm. 
Monrovia  Daily  News-Post,  R(. 
dondo  Daily  Breeze,  San  Pedro 
News-P  Hot,  Venice  Evenk} 
Vanguard. 

In  Illinois  they  are  the  Ai- 
rora  Beacon-News,  Elgin 
Courier-News,  Joliet  Herold- 
News,  Springfield  Illinois  Stal< 
Journal  and  State  Register. 


Litigation  Closes 


Newspapers  keep  pace  with  the  tr-n  wwr 

prosperous  business  conditions  Chapel  Hill  Weekly 
of  their  respective  communities. 

Jim  is  also  interested  in  see¬ 
ing  to  it  that  the  Copley  papers 
do  a  better  job  for  those  people 
(about  2,400  full-time  employes) 
who  are  a  part  of  the  (k)pley 
organization.  Hospital  and  acci¬ 
dent  insurance  and  a  pension 
plan  are  already  a  part  of  this 
welfare  program  for  employes. 

He  has  a  reputation  of  being  a 
friendly  type  of  employer. 


Not  the  ‘Owner’ 


“I  feel  today  the  sense  of 
tremendously  increased  respon¬ 
sibility,”  he  told  E&P  this  week. 
“We  want  to  do  an  even  better 
job  than  we  have  done  in  the 
past.  I  have  always  been  es¬ 
pecially  interested  in  the  busi¬ 
ness  side  and  I  have  taken  a 
particular  interest  in  mechani¬ 
cal  research  because  I  believe 
we  can  strengthen  newspapers 
by  increased  efficiency  through 
advanced  mechanical  proce¬ 
dures.” 

He  sees  a  great  future  for 
ROP  color  in  newspapers  and 
he  predicts,  through  constantly 
improved  methods,  it  is  going 
to  be  easier  and  easier  to  run 
ROP  color. 


“I  don’t  feel  that  I  ‘own’  these 
newspapers  outright,”  he  ex¬ 
plained,  “but  rather  that  I  am 
a  part  of  them,  along  with  every¬ 
body  else  in  our  organization.” 

He  feels,  in  a  sense,  that  by 
assuming  the  heavy  burdens  of 
management  he  is  living  up  to 
a  stewardship  handed  down  to  Hackett  Quits  AP 
him  by  his  father.  Jim  is  busy  pjj 


Chapel  Hill,  N.  C 
The  semi-weekly  Chapel  Hi 
News  Leader,  founded  in  tt( 
Spring  of  1954,  ceased  publica¬ 
tion  with  the  Jan.  29  issue. 
The  decision  of  the  stockhold¬ 
ers,  Edwin  J.  Hamlin  and  Bo¬ 
land  Giduz,  was  brought  abott 
by  a  lawsuit  of  Phillips  Russ£ 
and  L.  M.  Pollander,  two  orip- 
nal  stockholders,  which  resulted 
in  a  receivership  for  the  coe- 
pany.  The  jury  ruled  the  fire 
was  insolvent  and  that  the  de 
fendants  had  seized  control  i 
the  paper. 

Editor  Giduz  said  in  a  fiii 
editorial  that  the  paper  had  “ai 
inner  quality,  a  soul,  which  it 
hereby  bequeaths  to  the  Chape- 
Hill  Weekly." 


repaying  that  trust. 

His  answer  to  the  wag  who 
commented  on  the  Copley  News¬ 
papers’  slogan:  “No  Friends  to 
Reward,  No  Enemies  to  Punish” 
can  make  for  a  dull  paper,  is 
the  following: 


His  Definition 


James  P.  Hackett  has  resigna 
from  the  Associated  Press  ni«!' 
agement  staff  to  become  ass^ 
elated  with  Art  Flynn  Assoc- 
ates.  New  York  public  relatk® 
and  advertising  firm,  as  accom: 
executive. 

Mr.  Hackett  began  his  ner- 
paper  career  in  1934  as  a  Bro* 
lyn  Eagle  sports  writer, 
joined  AP  in  1937  and  becam 
head  of  the  Trenton  bureau,  t 
1956  he  was  made  head  of  ^ 


ton  special  staff  as  a  politic* 
writer.  He  resigned  as  of  Jan. 


Produce  Technical  Movies 


On  the  editorial  side,  he  is 
eager  to  expand  Copley  News 
Seiwice,  which  is  available  to 
other  newspapers  as  well  as  the 
Copley  group.  Jim  plans  to  put 
special  emphasis  on  coverage  of 
Latin  America  and  the  Far 
East,  along  with  specialized  cov¬ 
erage  of  specific  international 
situations  that  may  arise.  Cop¬ 
ley  Press  now  maintains  new’s 
bureaus  in  Washington,  D.  C., 
Springfield,  Ill.  and  Sacramento, 
Calif. 

Another  affiliated  seiwice  of 


“The  newspaper  is  a  bulwark 
against  regimented  thinking. 

One  of  its  duties  is  to  enhance 
the  integrity  of  the  individual, 
which  is  the  core  of  American  promotion  department  and 
greatness.  Each  city  in  which  ^as  appointed  to  the  Wa.shlr.? 
w’e  publish  is  a  city  of  distinc¬ 
tive  personality.  Each  newspa¬ 
per  must  be  a  distinctive  news¬ 
paper  reflecting  the  life  of  each 
home  town.  No  one  can  think 
for  the  American  people.  We  be¬ 
lieve  it  is  our  responsibility  to 
ring  out  the  truth  loud  and 
clear,  and  to  stimulate  thought 
at  the  close  personal  level  of  the 
individual  and  the  community.” 

Jim  Copley  again  proved  his 
interest  in  improving  the  “breed 
of  American  journalism”  by 
serving  as  host  chairman  to 
Sigma  Delta  Chi’s  1958  conven¬ 
tion  in  San  Diego.  The  Copleys 
live  in  suburban  La  Jolla,  where 
they  are  noted  as  warm  hosts  to 


Professor  in  PR 

Milwaukee,  V 
Robert  A.  Kidera,  a  profe?*' 
in  the  Marquette  University  C- 
lege  of  Journalism,  has  been 
pointed  to  the  newly-created 
of  public  relations  director  o] 
the  university. 


Did 


E(] 

Te 


€^ts  Radio  Station 


The  Branham  Co.  has  bf"’ 
named  national  representatl 
for  Radio  Station  WTMA,  NB'-j 
Charleston,  S.  C. 
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Dick  Clark  Asks: 

Editors,  Please  Give 


Teen-Agers  a  Break! 


“Editors,  please  give  teen¬ 
agers  a  break!”  was  the  ardent 
plea  addressed  to  newspapers 
this  week  by  Dick  Clark,  TV 
star  and  columnist  of  This  Week. 

There  was  more  than  one 


are  missing,  according  to  this 
young  man  who  quickly  amassed 
a  fortune  appealing  to  them. 

Both  editors  and  advertising 
men  at  This  Week  are  confident 
they’ve  found  one  ansewer  in 


ting  requests  to  put  copy  near 
what  he  writes.” 

This  feeling  was  confirmed 
when  Dick  addressed  the  recent 
New  York  meecing  of  37  editors 
of  newspapers  that  distribute 
the  supplement. 

“Before  he  spoke  he  was  looked 
upon  with  the  usual  skepticism,” 
Mr.  Neal  said.  “He  walked  out 
with  a  strong  vote  of  confidence 
from  the  editors.  One  editor 
commented  he  was  always  sus¬ 
picious  when  popular  enter¬ 
tainers  become  journalists,  but 
added  ‘we  were  all  reassured  by 


were  really  buddy-buddy  with 
us.  They  would  have  made  execl- 
lent  writers  for  teen-agers.” 


Message  Center  Idea 


Mr.  Clark  suggested  that  the 
Teen-Age  Message  Center  pub¬ 
lished  in  the  Philadelphia  Daily 
News  was  one  of  the  best  news¬ 
paper  columns  of  the  sort  to 
come  to  his  attention.  It’s 
written  by  young  people  them¬ 
selves,  who  send  in  their  own 
messages  about  their  friends, 
such  as:  “Mary,  why  don’t  you 
leave  Charlie  alone?”  and 


meaning  behind  the  request,  but 
the  28-year-old  idol  of  America’s 
youngsters  declared  in  an  inter¬ 
view  his  “pet  peeve”  was  the  way 
headline  writers  are  constantly 
maligning  all  kids  from  13  to 
19. 

“You’re  making  the  whole  age 
group  synonymous  with  hood¬ 
lums  and  hooligans,  which  they 
decidedly  are  not,”  Dick  said. 
He  suggested  editors  should  re¬ 
view  recent  headlines  to  confirm 
his  objection. 

"‘Teen-Ager  Rapes  Woman’, 
‘Teen-Ager  Robs  Store’  is  what 
you’ll  find,  and  it’s  making  mil¬ 
lions  of  fine  kids  mad,”  he  added. 
“Can’t  you  make  ‘Youth’  or 
Toung  Man’  or  ‘Young  Girls' 
fit  instead?” 

A  Vital  Force 

It  is  Mr.  Clarks  contention 
that  teen-agers  are  proud  of  the 
name  now  and  are  a  vital  force 
that  can  mean  a  great  deal  to 
newspapers,  both  in  circulation 
and  advertising. 

“But  you  are  antagonizing 
them,  when  you  should  be  be¬ 
friending  them,”  he  argued.  His 
pleasant  smile  took  all  odium 
from  the  attack.  “Why  keep  on 
slandering  millions  of  good  kids, 
because  of  a  few  bad  ones?  I’m 
not  a  journalist,  but  in  all 
honesty,  is  this  good  joumali.sm? 
Is  it  just?” 

Perhaps  it  isn’t  even  good 
business.  The  case  of  teen-age 
girls  alone  was  reviewed  at  the 
recent  convention  of  the  Nation¬ 
al  Retail  Merchants  As.socia- 
tion.  There  it  was  revealed  that 
there  are  nearly  9,000,000  teen- 
:  a?e  girls  in  this  country  who 
have  a  total  of  around  $4,000,- 
000  a  year  of  their  ov\ti  money 
buttressed  by  access  to  their 
mothers’  charge  accounts  and 
weir  fathers’  bank  balances. 
Rewards  of  catering  to  her  are 
worth  while.  One  merchant,  get- 
f  teen-age  bandstand, 

told^  the  convention  he  parlyed 
witial  $4,000  investment  in 

®  business  tallying  over 
$22,000,000  in  sales  last  year. 

His  Weekly  Page 

In  giving  teen-agers  a  break 
there  are  always  times  to  head- 
ine  them  that  some  newspapers 

Editor  &  publisher 


“Dick  Clark  Speaking,”  the 
weekly  page  that  has  run  since 
Nov.  23  of  last  year.  On  it  Dick 
answers  problems  from  teen¬ 
agers.  More  than  5,000  letters 
have  so  far  been  received,  ac¬ 
cording  to  Leslie  Lieber,  the 
supplement’s  TV  editor.  Mr. 
Lieber  made  the  original  deal 
with  the  star. 

“He’s  not  just  a  name  slapped 
over  what  other  people  write. 
He’s  very  concientious  in  dic¬ 
tating  his  answers,  which  I  have 
to  edit  very  little,”  Mr.  Lieber 
said. 

As  a  matter  of  fact,  when  in¬ 
terviewed  at  Station  WFIL, 
Philadelphia,  Mr.  Clark  was 
working  on  a  forth-coming  This 
Week  column.  With  him  was 
Jack  Hyland,  a  free-lance 
writer.  In  each  case,  Mr.  Clark 
would  say  what  he  wanted  to 
reply,  while  Mr.  Hyland  made 
notes.  Mr.  Hyland’s  boiled  down 
version,  really  in  Mr.  Clark’s 
own  thought  and  words,  were 
reviewed  again  by  the  star  be¬ 
fore  being  sent  to  New  York. 

The  youths’  letters,  mostly 
from  girls,  are  not  simply  re¬ 
quests  for  autographs  or  a  pic¬ 
ture,  such  as  come  in  from  TV 
broadcasts,  but  give  what  Mr. 
Lieber  described  as  a  “highly 
qualitative  impression.”  He  said 
most  of  them  seem  to  represent 
a  “real  expenditure  of  literary 
effort,  a  very  evident  emotional 
outpouring  of  deep  feelings.” 

Adults  Write 

About  five  out  of  every  hund¬ 
red  letters  are  from  adults,  ac¬ 
cording  to  Mr.  Lieber.  Mr.  Clark 
said  research  has  shown  that 
53%  of  TV  viewers  of  his  pro¬ 
gram  are  grown-ups.  A  'This 
Week  page  by  Dick  on  “Going 
Steady”  brought  enormous  re¬ 
sponse.  A  Paulist  Father  of 
Minneapolis,  Minn.,  wrote  in  and 
describe  the  “magfical  effect” 
when  he  read  before  an  audience 
of  100  kids  in  “slow  motion 
manner  the  profound  statements 
of  the  infallible  Dick  Clark.” 

“He’s  a  hot  property,”  said 
Richard  L.  Neal,  assistant  to 
the  president  of  This  week.  “His 
column  has  created  great  inter¬ 
est  among  advertisers  as  well  as 
readers.  We  are  continually  get- 
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the  constructive  suggestions 
from  this  young  man,  who  is 
just  the  sort  who  should  be  doing 
a  column  for  teen-agers.’  ” 

Favors  Young  Editors 

During  the  interview,  Mr. 
Clark  himself  expressed  the 
frank  opinion  that  it  seemed  to 
him  some  newspapers  were  “put¬ 
ting  an  idle  farm  editor,  or 
someone  else  who  has  nothing 
better  to  do  on  the  job  of  editing 
their  teen-age  sections. 

“What’s  needed  is  some  young 
person  who  gets  out  with  the 
kids  themselves,  knows  what  they 
like,  what  they  are  doing  and 
saying,”  he  said.  “Certainly  I 
never  think  of  covering  sports 
without  going  to  the  games, 
without  hobnobing  with  the 
players  in  the  locker  rooms. 

“Teen-agers  are  first  of  all 
people,  even  though  young.  They 
are  interested  in  themselves,  in 
music,  motion  pictures,  cars, 
sports,  problems  of  their  own 
age  group,  parties,  dates,  dan¬ 
cing,  clothes,  complexion. 

“Current  events — yes,  but  not 
nearly  as  much  as  the  grown 
ups.  But  they  do  like  to  keep 
up  with  what’s  going  on  in  their 
own  local  communities.  That’s 
what  only  the  newspapers  can 
give  them.  Boys  like  to  read 
about  the  girls  they  know  and 
girls  about  the  boys. 

“The  girls.  I’m  afraid,  are  not 
much  interested  in  how  to  make 
a  dress  for  themselves  as  they 
are  on  how  to  make  the  boys 
like  them.  Generally  the  boys 
are  not  so  keen  on  how  to  build 
model  airplanes  as  how  to  make 
some  extra  money. 

“The  only  way  to  find  out  what 
they  want  to  read  is  to  mingle 
with  them.  You  can’t  sit  in  your 
office  and  write  a  Teen-Age 
column,  as  I’m  sure  all  success¬ 
ful  editors  know. 

“Possibly  a  newspaper  editor 
looking  for  someone  to  handle 
a  local  teen  age  column  or  page 
would  find  their  best  bet  in  a 
school  teacher.  He  or  she  might 
have  to  write  anonymously. 
While  most  teachers  see  young 
people  under,  let’s  say,  re¬ 
strained  conditions,  I  remember 
when  I  was  in  High  School  there 
were  one  or  two  teachers  who 


“Betsy,  stop  bleaching  your 
hair  .  .  .  You  look  like  a  pig.” 

Ask  Dick  for  a  glossary  of 
teen-age  slang  and  he  declines. 

“The  kids  don’t  talk  that 
way,”  he  said.  “Except  for  a  very 
few,  they  talk  exactly  the  way 
you  and  I  do.  They  use  a  little 
worse  grammar — and  they  know 
better.  I  think  they  differ  from 
earlier  generations.  They  seem 
more  mature.  They  know  what’s 
what.” 

“What  is  a  teen-ager?”  asked 
Dick  rhetorically,  answering  a 
mother’s  letter.  She  had  com¬ 
plained  her  daughter  18  was 
“disobeying  completely  in  the 
matter  of  coming  in  before  one 
o’clock  Saturday  nights.” 

“Maybe  you  and  I  don’t 
agree,”  he  continued.  “But  for 
me  teen-age  isn’t  something  that 
blooms  on  the  thirteenth  birth¬ 
day  and  fades  obediently  away 
on  the  twentieth.  Being  a  teen¬ 
ager  is  a  state  of  mind  and  a 
condition  of  body — not  a  date 
on  a  calendar.” 

Dick  Clark,  called  “Mr.  Teen- 
Ager”  by  many,  was  born  in 
Mount  Vernon,  N.  Y.,  Nov.  29, 
1929.  He  attended  grade  schools 
there,  and  went  on  to  Syracuse 
University,  where  he  was  grad¬ 
uated  in  1951  with  a  B.S.  in  busi¬ 
ness  administration  and  adver¬ 
tising. 

After  college  he  was  a  disk 
jockey.  In  1952  he  married 
Barbara  Mallery,  a  school 
teacher.  They  have  one  son, 
Richard  II,  bom  Jan.  9,  1957. 

• 

Sullivan  Named 
Chi  American  CE 

Chicago 

John  L.  Sullivan,  who  has 
been  the  night  news  editor  of 
the  Chicago  American  and  a 
member  of  the  news  staff  for 
more  than  14  years,  has  been 
named  city  editor  of  the  Amer¬ 
ican. 

He  succeeds  Wesley  Hartzell, 
who  has  been  transferred  to 
other  duties  in  which  he  will 
serve  as  a  special  editor. 

Fred  Bird  takes  over  as  night 
editor  and  will  be  assisted  by 
Chris  Agrella. 
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Renaissance 
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supreme.  The  big  job  will  still 
rest  basically  on  the  news  room, 
he  declared. 

Mr.  Seelye  forecast  more  en¬ 
tertainment  coverage. 

A  divergence  in  viewpoints 
was  indicated  when  Dr.  ^bert 
Nisbet  of  the  University  of 
California  pointed  to  the  vast 
suburban  organization  set  up 
to  satisfy  the  “fun  drive”  in  the 
emergence  of  a  “fun  morality.” 

New  motivations  mark  today’s 
affluent  society,  Dr.  Nisbet  said. 
This  is  predominantly  a  subur¬ 
ban  society  with  a  higher  sense 
of  belonging  that  makes  for  con¬ 
servatism. 

Ethnic  and  racial  blocks  have 
disappeared  and  there  is  more 
preoccupation  with  social  status. 
A  growing  reader  concern  is 
evidenced  in  the  popularity  of 
the  Norman  Vincent  Peale  and 
Dear  Abby  coliunns,  he  reported. 

Points  to  Changes 

“This  is  now  a  classless  so¬ 
ciety.  The  last  pockets  of  under¬ 
privileged  people  could  disap¬ 
pear  in  10  years,”  Dr.  Nisbet 
said.  He  noted  that  all  his  pre¬ 
dictions  for  1970  were  based  on 
a  continued  high  prosperity 
economy. 

The  stress  is  on  joint  husband 
and  wife  activities.  Fiction  writ¬ 
ers  are  losing  out  to  fact  pur¬ 
veyors,  he  also  noted. 

A  transportation  factor  may 
enter  new  communities  by  1970, 
Dr.  Nisbet  suggested.  This 
would  be  from  the  development 
of  new  metropolitan  area  com¬ 
muter  transit  systems  which 
provide  greater  time  to  become 
informed. 

Cold  War  Role 

Newspaper  dedication  to  the 
causes  of  the  cold  war  was  urged 
by  General  Albert  M.  Gruenther 
in  addressing  the  CNPA  conven¬ 
tion. 

U.  S.  military  strength  can 
forestall  a  hot  war,  the  presi¬ 
dent  of  the  American  Red  Cross 
believes. 

But  the  cold  war  can  be  lost, 
he  warned.  He  urged  the  pub¬ 
lishers  “to  broaden  the  commu¬ 
nications  horizon  so  our  people 
may  be  able  to  better  under¬ 
stand  our  responsibility.” 

Newspapers  have  a  tremen¬ 
dous  stake  in  this  cold  war  com¬ 
petition,  the  General  said.  One 
problem  is  that  this  country  is 
not  articulate  enough.  The  move 
for  better  communications  must 
start  with  the  young  people,  he 
added. 

General  Gruenther’s  message 
was  to  a  convention  with  a  new 


record  journalism  student  at¬ 
tendance.  Students  and  journal¬ 
ism  advisers  totalled  96.  The 
total  convention  registration 
was  781. 

This  heavy  journalism  enroll¬ 
ment  caused  W.  S.  “Sky”  Dun¬ 
lap,  Santa  Ana  College,  to  sug¬ 
gest  that  this  feature  might  well 
be  included  in  other  state  news¬ 
paper  conventions. 

In  its  general  sessions,  the 
CNPA  membership  cut  the  re¬ 
straints  placed  on  the  directors’ 
selection  of  a  new  headquarters 
site  at  the  1957  convention. 

The  membership  also  author¬ 
ized  a  CNPA  loan  of  $20,000 
to  its  advertising  affiliate,  CNPA 
Services,  Inc.,  to  enable  immedi¬ 
ate  payment  of  advertising  and 
relieve  weekly  newspapers  of 
long  collection  delays. 

Parrher  Elected 

Carroll  W.  Parcher,  Glendale 
News-Press,  is  the  new  presi¬ 
dent  of  CNPA.  He  succeeded 
Bert  J.  Abraham,  Bellflower 
Herald-Enterprise. 

Stanley  F.  Wakefield,  Oakland 
Leader,  and  A.  W.  Bramwell, 
Chico  Enterprise-Record,  were 
elected  vicepresidents  with 
Ralph  H.  Turner,  Temple  City 
Times,  secretary-treasurer. 

In  a  major  move,  the  directors 
placed  in  effect  the  new  dues 
structure  adopted  two  years  ago. 
Arthur  W.  Culver,  Riverside 
Press-Enterprise,  headed  the 
dues  committee. 

The  new  structure  is  based 
on  both  circulation  and  adver¬ 
tising  rates.  The  revision  may 
not  provide  more  than  a  15  per¬ 
cent  increase  during  1959  for 
any  one  member. 

Inclusion  of  free  world  news¬ 
papers  in  the  American  business 
and  industrial  exhibit  in  Mos¬ 
cow  next  July  and  August  was 
urged  in  a  resolution  adopted 
by  the  convention.  This  was 
offered  by  George  Savage,  San 
Bernardino  Sun. 

The  CNPA  voted  rededication 
to  Constitutional  guarantees, 
particularly  in  respect  to  the 
rights  of  all  minorities.  The 
resolution  was  offered  by  J.  B. 
Bidder,  San  Jose  Mercury- 
News. 

Also  adopted  was  a  resolution 
urging  a  mandatory  state  count 
of  election  returns  “until  com¬ 
pleted.”  This  included  provision 
for  a  count  of  absentee  ballots 
at  the  polls’  close.  The  move  to 
speed  election  returns  was  of¬ 
fered  by  Fred  McPherson,  Santa 
Cruz  Sentinel. 

The  convention  tabled  a  reso¬ 
lution  thanking  the  insurance 
industry  for  its  information 
policy,  especially  in  advance  re¬ 
porting  of  rate  changes.  It  was 
felt  this  might  lead  to  a  rash 
of  similar  resolutions  from  other 
industries. 


ANNOUNCEMENTS 


Legal  Notice 


Pursuant  to  the  Charter  and  By-Laws, 
the  Annual  Meeting  of  the  Stock¬ 
holders  of  the  Editor  &  Publisher 
Company,  Inc.  will  be  held  in  the  of¬ 
fices  of  the  Company,  Suite  1700  Times 
Tower,  1475  Broadway,  New  York  36, 
N.  Y.  at  11 :00  A.  M.,  on  Wednesday, 
February  18,  1959,  for  the  transac¬ 
tion  of  such  business  as  may  legally 
come  before  the  meeting. 

Jerome  H.  Walker 

January  27,  1959  Secretary 


ANNOUNCEMENTS 


Publications  For  Sale 


FLORIDA  WEEKLY,  ro,000  grow.  11 
not  a  publisher,  state  qualifieatiMi 
Half  cash.  Choice  coast  area.  Box  iU, 
Editor  &  Publisher. _ 


NEW  YORK  STATE — Exclusive  coqsti 
seat  weekly;  2,800  circulation  hcsM 
for  $75,000  gross  this  year.  Priced  » 
der  gross  with  $23,000  down,  (hns 
has  other  business  interests.  Rcpiia 
will  be  treated  in  strict  confidm 
Broker.  Box  622,  Editor  A  Publidw. 
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Netespaper  Brokers 

MAY  BROTHERS,  Binghamton,  N.  Y. 
Elstablished  1914.  Newspapers  bought 
and  sold  vrithout  publicity. 

i(  it  WE  are  not  as  much  interested  in 
sales  as  in  satisfaction.  A.  W.  Stypes 
A  Co.,  Inc.,  625  Market  St.,  San  Fran¬ 
cisco  5.  California. 

WE  HAVE  serious,  well-financed  buy¬ 
ers  wanting  good  Southern  newspapers. 
Newspaper  Service  Co.,  601  Ga.  Sav¬ 
ings  Bank  Bldg.,  Atlanta,  Ga. 

WE  KNOW  CALIFORNIA  and  Ari¬ 
zona  newspapers  and  their  owners — 
and  they  know  us.  If  you  want  to  buy 
a  California  or  Arizona  newspaper 
property,  let  us  show  you  how  our 
personal  service  operates.  GABBERT 
ft  HANCXICK.  3709-B  Arlington  Ave., 
Riverside.  California. 

CONFIDENTIAL  INFORMA’nON 
Daily  Newspaper  Properties 

W.  H.  Glover  Co.,  Ventura,  Calif. 

WE  HANDLE  only  proven  propertiea 
in  flourishing  mid-west.  Herman  Koch, 
2923  Virginia  St..  Sioux  City,  Iowa. 

SALES-FURCHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service,  P.O. 
Box  3132,  Greensboro.  N.  C. 

WESTpniN  NEWSPAPERS 

Joseph  A.  Snyder,  2234  East  Romneya 
Drive,  Anaheim,  Calif.  Day  or  Nite 
Phone:  KEystone  3-1361. 

THE  DIAL  AGENCY 
"America’s  No.  1  Newspaper  Broker" 
15  Wavorly,  Detroit,  Mich.  TO.  6-5864. 

IT’S  NOT  the  down  payment  tliat 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  ’This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FBIGHNBR  AGENCY 

Box  192  Mt.  Pleasant,  Mich. 

Newspaper  Appraisers 

200  VALUATIONS  of  newspapers, 
subsidiaries,  television,  radio  and 
syndicates  to  date  for  tax  and  other 
purposes.  By  mail  if  desired  upon 
rec«pt  of  required  data.  Compre¬ 
hensive  reports  submitted.  Quali¬ 
fied  court  witness. 

A.  S.  VAN  BENTHUYSEN 

446  Ocean  Avenue.  Brooklyn,  N.  Y. 

Publications  For  Stde 

FLORIDA  WEEKLIES,  3  in  Central 
Florida.  "Your  Florida  Broker"  A.  C. 
Santo,  742  N.  Mills  St.,  Orlando.  Fla. 

WEST  COAST  weekly  grossing  over 
$176,000  a  year.  Excellent  equipment. 
Large  shop.  In  one  of  fastest  growing 
areas,  and  paper  is  keeping  pace  with 
this  growth.  Should  do  well  over  $200,- 
000  this  year.  Ask  29  percent  down 
and  good  terms  on  balance.  ’This  is 
one  of  the  best  opportunities  in  the 
West.  Box  416,  Editor  and  Publisher. 

FLORIDA  printing  firm  25  years  old. 
Owns  two  and  prints  three  publica¬ 
tions  weekly  in  job  plant  in  Tampa 
Bay  area.  Six  pressea,  two  linotypes. 
$15,000  down,  long  terms.  Ideal  for 
ad  man  and  printer  partners.  Box  615, 
Editor  ft  Publisher. 

2  RURAL  CALIFORNIA  EXC” 
SIVK,  One  plant,  replacement  vslu 
).  Gros^  $24,000,  little  nliei. 
little  job  work.  Terrific  growti 
area.  Price  $30,000,  $10,000  down,  la 
for  t(^  man.  Jos.  A.  Snyds, 
^paper  Broker,  2234  E.  Romncyi 
Dr.,  Anaheim,  Calif.  KE  3-1361. 


EXCLUSIVE  IOWA  WEEKLY  -  al¬ 
ways  official.  Town  of  1,200.  Gtoa 
$20,000.  Net  $7,000.  Backshop  help  »il 
stay.  $18,500  with  $4,000  down—IUi 
monthly  includes  principal  and  intena 
Books  open  to  sincere  purchaser,  ta 
722,  Editor  A  Publisher.  _ 


PENNSYLVANIA 
Fifty-year-old  Morning  Paper,  nnop 
posed  in  excellent  Central  town  at 
7.000,  12,000  with  fringe:  immedto 
area  of  150,000  with  44,500  homes  with¬ 
out  morning  competition:  county  at 
120.000.  Subscriptions  $20.  F\ilb 
staffed.  CPA  records.  Three  linos  lai 
Ludlow,  3  presses  and  full  line.  Is- 
come  1957  $95,000  with  high  potential, 
probably  $130,000  for  lO-IO.  Pria 
$100,000  with  reasonable  down  vn- 
ment.  Bonus  to  buyer  of  $10,000  in  afr 
counts  receivable  for  quick  sale  P* 
sonal  emergency.  Our  No.  0363.  Maj 
Brothers,  Binghamton.  N.  Y^ _ 


ROCKY  MT.  EXCLUSIVE  WBBKLT- 
One  of  best  fields  in  Mt.  State  aw: 
gross  $140,000,  price  $150,000  ^ 
$40,000  down,  etuy  terms.  Bailey-  aw- 
biel.  Box  88,  Norton,  Ks. 


IP  you  have  been  considering  tbe^ 
chase  of  a  wrestern  weekly  or  daily 
anywhere  in  the  United  States  lee  • 
first!  We  offer  an  outstanding  lilts 
profitable  properties  in  every  price  aai 
gross  class.  _ 

JACK  L.  STOLL  &  ASSOaATES 
Newspaper  Brokers 
6381  Hollywood  Blvd. 

Hollywood  28,  California 


Publications  Wanted 


WANTED 
TO  BUY 
TRADE  PAPER 

All  information  kept  in  strict  wS- 
dence.  Box  732,  BJditor  A  Publumf- 


RURAL  CALIFORNIA  WEEKLY,  in 
area  with  farming,  resort  and  some 
industrial  income.  Grossing  $38,000, 
price  $42,000.  $12,000  down.  Fine  plant 
makes  this  a  bargain.  Clears  $10,000 
for  owners  with  no  solicitation.  Eager 
beaver  can  do  much  better.  Jos.  A. 
Snyder,  2234  E.  Romneya  Dr.,  Ana¬ 
heim,  Calif.,  KE  3-1361 


CLASSIFIED 

Une  Rotes  EACH  CONSECUTHI 
laserHen 

SITUATIONS  WANTED  (Payable  ^ 
order)  4  times  @  50c  per  line 
inserttion;  3  times  @  55e:  2  ®  W- 
1  @  65e.  Add  20e  for  Box  Semet 
JOB  APPLICANTS  may  have  a  tWI* 
of  printed  employment  application  fej* 
by  tending  telf-addrened  Be  ttaaam 
envelope  to  E&P  Classified  DepL 
ALL  OTHER  CLASSIPICATI^; 
4  times  @  95c  per  line  each  insertW; 
3  times  @  $1.00;  2  times  @  W-®; 
1  ®  $1.10.  3  line  minimum.  Add 
for  Box  Service. 

tl.OO  SERVICE  CHARGE  FOR  AIRMAH 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  WodiiMday,  4 

Count  30  units  per  line,  no  abbrevutijn 
(add  1  line  for  box  information.)  ^ 
holders'  identities  held  in  strict 
fidence.  Replies  mailed  daily.  J 
Publisher  reserves  the  right  to  edit 
copy. 

Editor  &  Publisher 

1700  Timas  Towar  N.  Y.  34,  N.  T. 
Phena  BRyont  9-3052 
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i  announcements 

MACHINERY  and  SUPPLIES 

MACHINERY  and  SUPPLIES 

MACHINERY  and  SUPPUES 

( 

Publieationa  Wanted 

Newsprint 

Press  Room 

Wanted  to  Buy 

0ITOR  WITH  CAPITAL  seeks  major 
gr  minor  ownership  of  large  weekly 
gr  dsiiy  in  New  York  metropolitan 
urn  or  Connecticut.  Write  Box  634, 
Blitor  A  ^blisher. 

Information 

WHAT  WOULD  YOU  LIKE  TO 
KNOW?  Information?  Facts?  Material 
go  any  subject.  Reasonable  rates.  Har> 
orst  Anne  Wert.  Research  Specialist. 
IK  N.  23rd  St. ;  Gamp  Hill,  Pa. 

Literary  Agents _ 

AUTHOR’S  AGENT  —  T.V.—MOVI^ 
-BOOKS.  No  reader’s  fee.  Naomi 
Bender  Sinks,  Northfield  Center,  Ohio. 

fieKtpaper  Consultants _ 

NEWSPAPER  CONSULTANT  : 
Hr.  Publisher;  A  better  looking  news-  ' 
taper  can  boost  circulation  and  ad 
linage.  Let  me  show  you  how.  Box 
7N,  Editor  &  Publisher. 

NEWSPAPER  SERVICES 

Feature»-Syndicatea 

FREE— thirty-six  releases  of  adventure 
itrip  of  unrivaled  story.  Write  Box 
U?,  Editor  A  Publisher. 

_ Press  Enginmert _ 

UPECO,  INC. 

Move — Erect — ^Anywhere  .  .  . 

Specialising  in  Newspaper  Presses. 
Duplex  and  Goss  Flatbeds 
Rotaries — ’Tubulars 
Cylinders. 

Ijndhurat,  N.  J.  Phone  GEneva  8-3744 
20  minutes  frtwn  New  York  City 
Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 
66-59  Frankfort  Street 
New  York  88.  N.  Y. 

BArclay  7-9778 

MAORNERY  and  SUPPUE.S 
Compoaing  Room _ 

Model  so  Lino  w/quadder,  Mohr  Saw 
-Rebuilt— Elec.  Pot. 

Model  SO  Lino— IMniilt — Elec.  Pot. 
Model  8  72/90  S#B2I98— Electric  Pot. 
Model  BSM  Intertyps  S#1763— Gas 
nK. 

Model  eSM  Intertype  #9639— Rebuilt 
-Gee  Pot. 

Model  B  Intertype,  electric  pot,  over- 
Msd  motor,  margaeh  feeder,  S#4000. 

UPECO.  Inc. 

120  Valleybrook  Avs.,  iomdhurst,  N.  3. 

Genera  8-3744 

model  F  INTERTYPE.  Ser.  No. 
12,162.  Mixer  model  equipped  two  90- 
nu..^.,  4  molds,  elec,  pot  with 
j  5^*®  letup,  controls,  AC  motor 
Margaoh  feeder.  Recently  rebIt. 
macJiinists.  INLAND  NEWS¬ 
PAPER  SUPPLY  00..  422  West  8th, 
6«n»as  City  8,  Mo. 


^  NATION’S  NEWSPAPER  FORMS 
toll  on  L.  A  B.  Heavy  Duty  Newspaper 
Tbrtles-S84.50  to  897.50,  fob  Elkin. 
Write  for  literature.  L.  A  B.  Sales 
Compaig,  113  West  Market  Street. 
°«n.  North  Oarolina. 


MODEL  31  LINOTYPE.  Ser.  No. 
•^658.  4  standard  90-chan,  mags.,  1 
“e^azine,  8  fonts  mats,  4-pocket 
®™d  duk  ■^th  4  standard  30-em  molds, 
tot'.KI’  Mnrgach  feeder,  AO  motor. 

NEWSPAPER  SUPPLY  CO., 
422  West  8th,  Kansas  City  8,  Mo. 


Why  buy  Other  Peoples  troubles? 

Midwest  can  supply  guaranteed 
II  baT®**  Intertypes,  starting  at 
ILj  1  X  O^'et’  30  machines  (most 
m  stock  for  immediate  de- 

guaranteed  used 
jjUfliow  and  Linotype  mats.  Send  for 

outfit,  rebuilt  and 
We  service  and  finance  what  we  sell” 
„jroWEST  MATOIX  A 
,  MACHmERY  MART,  INC. 

Plymouth  Court  .  Chicago  8.  Ul. 

editor  a:  PUBLISHER 


NEWSPRINT  —  All  Sizes 
BEHRENS  PULP  A  PAPER  CO. 

70  E.  48  St.,  N.  Y.,  N.  Y.— MU  6-8678 
Direct  Mill  Shipments  Fine  quality 
Newsprint.  AH  sizes  Rolls  and  Sheets. 
Brookman  Paper  Corp,,  688  West¬ 
chester  Ave.,  New  York.  MO  6-6022. 

_ Press  Room 

AVAILABLE  NOW 
DUPLEX  AND  GOSS 
Flatbed  Web  Presaes 

MODEL  B  DUPLEX 
MODEL  A  DUPLEX 
"  MODEL  E  DUPLEX 
"  GOSS  COMET 
"  GOSS  COX-O-TYPE 

Delivered,  installed  and 
GuarantMd  anywhere 
Terms  if  desired 

UPECO.  Inc. 

420  Valleybrook  Ave.,  Lyndhurst,  N.  J. 

_ Geneva  8-8744 _ 

FOR  SALE,  Harris  S7-L  offset  pre-ns, 
used,  36'  X  48'  including  wash-up  at¬ 
tachment,  extra  rollers  and  hydraulic 
stocklift.  Write  Greer  Publications, 
Inc.,  40  West  Main  Street,  Gowanda, 
New  York. 


HOE  PRESSES 


4 — 6  or  8  Units — Super-Production  Steel  , 
Cylinder-Roller  Bearing — Ink  Pumi)— 
Columnar  Mounted  Reels  and  Tensions 
— C-H  Conveyors — Portable  Color  Foun¬ 
tains. 

Located:  BOSTON  GLOBE 
Available:  Immediately 
Priced:  For  quick  sale  or  lease 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17  OXford  7-4890 

HOE  32  page  newspaper  A  magazine 
straightline  unit — product  11  x  18% — 

2  color  one  side,  one  color  reverse- 
additional  fold  lidded  for  digest  size 
books. 

158  FOOT  Jeffrey  paper  roll  con¬ 
veyor — 2  15  HP  motors 
HOE  double  plate  tail  cutter  21%' 
HOE  Full  Page  Flat  Shaver 
HOB  Stereotype  Saw 
HAMMOND  full  page  saw  trimmer 
with  router  and  jigsaw 

HAMILTON  steel  ad  man  cabinet 
HAMILTON  .steel  newspaper  single 
tier  cabinet 

MORRISON  slug  stripper 
MORRISON  power  router 
51x75  A  39x65  Hamilton  steel  stones 
with  8%  X  13  galleys  and  steel  matter 
boards. 

APEX  PRINTING  MACHINERY 
CO..  INC. 

210  Elizabeth  St.,  New  York  12 
_ worth  6-0070 _ 

24  PAGE 

DUPLEX  TUBULAR  PRESS 

No.  406,  2  to  1  Model.  22%'  60  R.P. 
AC,  G.E.  Drive,  Balloon  Former,  Cenn- 
plete  Stereotype,  Available  July. 

LOYAL  S.  DIXON  CO. 

11184  Satleoy  St.  Newsitaper 

Sun  Valley,  Calif.  Press 

POplar  5-0610 _ Erectors 

GOSS  24/48  page  stereotype  rotary 
preea;  DUPLEX  Model  E  8  page  press ; 
GOSS  16  page  tubnlar  presa.  John 
Griffiths  Co.,  416  Lexington  Ave.,  New 
York  17,  N.  Y. _ 

ANNOUNCING 
A  LEASING  SERVICE 

to  reeponsible,  e.stablished  Publishers 

PRESSES  AND  EQUIPMENT 
including  delivery  and  installation 

Send  for  complete  details 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17  OXford  7-4590 

DUPLEX  TUBULAR  PRESS  in  daily 
production,  16  page  capiurity,  one  to 
one  ratio,  with  related  stereo  ^uip- 
ment,  all  in  good  condition.  Available 
mid-summer,  where  is  and  as  is.  Di¬ 
rect  inquiries  to  M.  L.  Brueggeman. 
Business  Manager,  Northern  Virginia 
Sun,  3409  Wilson  Blvd.,  Arlington,  Va. 

for  February  14,  1959 


SCOTT  PRESSES  ; 

8  Identical  Octuple  Presses  ! 

Each  Press  consists  of  4  Steel  Cylinder, 
Roller  Bearing  Units  with  1  Unit 
Reversible  and  1  Color  Cylinder.  Heavy 
Duty  3  to  2  Double  Folders  with  C-H 
Conveyors.  3  Arm  Reels  with  Auto¬ 
matic  Tensions.  Trackage  and  ’Turn¬ 
table.  Steel  Floor  Decking.  Color  Foun¬ 
tains. 

Located:  BOSTON  HERALD  TRAV¬ 
ELER. 

Available:  On  or  about  August  1st 
Priced:  For  quick  sale  or  lease 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17  OXford  7-4590 
Name  your  own  price 
Must  vacate  building  at  once 
4  or  6  Units  Hoe — 23-9/16  in.  cutoff 
Four  units  (64-32  pages)  Arch  type, 
cylinders  roller  bearing,  steel,  bronze, 
fabroil  gearing,  spray  fountains,  dou¬ 
ble  folders  shaft  driven,  tabloid  slitters, 
offside  subway  delivery  to  conveyor, 
substructure  two  roll  poeitions,  electric 
hoists,  automstic  tensions,  two  Cutler- 
Hammer  75-7.5  H.P.  two  motor  ball 
bearing  drives,  220  v,  3  ph.  60  cycle, 
now  geared  32,800,  ink  tank,  plate 
hoist,  now  using  68  in.  rolls  (9  cols. 

11  ems)  40  inch  diameters. 

Fifth  unit  Hoe  Z  pattern  heavy  con- 
structim,  like  subatructure,  gives  80- 
40  pages.  Sell  4  or  5  units.  Will  dem¬ 
onstrate.  Crane  rail  over  press,  unit 
transportation  ba.ses  available. 

W.  B.  Pape — Republican-Amerlean. 
Waterbury  20,  Conn.  PLaza  4-0141. 

$15,000  BUYS 
48  Pg.  Hoe  Press 

DRIVE  and  starting  motors,  control 
panel,  pair  of  folders,  conveyor.  Avail¬ 
able  immediately.  Contact  Philip  H. 
Young.  Dispatch.  York,  Pa. _ 

DUPLEX  PRESS 

4  Units,  double  folder.  Only  6  years  of 
operating  time  aftar  having  bem  com¬ 
pletely  rebuilt  by  Seott  in  1937.  32 
pages  straitdit — 84  collect.  22%'  cut 
off,  present  web  88',  spot  color,  skip 
slitters,  angle  bars,  su^ructure,  two 
roll  poaitioiia,  eleetrie  hoists,  220  volts. 

8  phase  A.C.  speed  24,000  per  hour 
straight.  C-H  (Tbnveyor,  1050  Heavy- 
Duty  Pony.  Available  Sept.  '69.  Come 
see  this  "6  year  old  press'*  tn  opera¬ 
tion.  Call  R.  N.  Sheble,  The  Home 
News,  New  Brunswick,  N.  J. _ 

DUPLEX  TUBULAR  PRESSES 

24  Page  —  Delivered  new  1943-1963 
Pull  Color  Flexibility— Complete  Stereo 
AC  Solonoid  Drive  Available  May  1 

24  Page — 1  to  1 — Quarter  Folder 
AC  Drive  —  Stereo  —  Available  Now 

16  Page  —  2  to  1  —  Located  San  Diego 
AC  Drive  —  Stereo  —  Available  May  1 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17  OXford  7-4590 

PRESS  MOTOR  DRIVES  of  25.  40. 
60,  60,  76,  100,  150  H.P.  AC.  George 
C.  Oxford.  Box  903,  Boise,  Idaho. 

_ Stereotype _ 

AVAILABLE  NOW 
GOSS  45C  MAT  ROLLER 

7%  HP  A/C  Chain  Drive 

New-HALL  MAT  ROLLER-New 

Bed  30  X  45 — (Thain  Drive 
Magnetic  Brake— 6  HP  A/C  Motor 

UPECO.  Inc. 

420  Valleybrook  Ave.,  Lyndhurst,  N.  J. 
Geneva  8-3744 

_ Wanted  to  Buy _ 

NEWSPAPER  PRESSES 
OOMPLETTE  PLANTS 
>  MAT  ROLLERS 

,  STEREO  BQUIPBCENT 

;  BEN  SHULMAN  ASSOCIATES 

.  60  E.  42  St.  N.Y.  17— OX  7-4690 

I  _ _ _ 

WANTED:  8-page  Duplex  or  Goss  flat¬ 
bed.  Advise  a^al  no.  and  when  avail- 
I  able.  Northern  Machine  Works,  823 
.  N.  4th  St..  Phils.  6.  Pa. 


’TOP  PRICES  for  Plants  Anywhere. 
GENERAL  PRINTING  EQUIPMENT 
6708  N.  W.  2nd  Ave.,  Miami  87,  Fla. 
WTI.T.  Riiy  for  Cash.  Complete  Plant 
also  Individual  Machine  and  Equipment 

— anywhere  in  U.S.A.  _ 

PRINTGRAFT  REPRESENTATIVES 
277  Broadway  New  York  7,  N.  Y. 

NEWSPAPER  EQUIPMENT 

NEWSPAPint  PRESSES 
TYPESETTING  MACHINES 
TBLErTYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  6,  Mo. 

_ HELP  WANTED _ 

Adminiatrative 

BUSINESS  MANAGER.  Must  be  oast 
conseioos,  promotkm  mlniM,  aggr» 
sive  organizer  wbo  can  build  advertis¬ 
ing  income.  Excellent  opiwrtunity  in 
Chart  Area  Six.  10,000  to  16,000  daily 
circulation  held.  Box  621,  Editor  A 
Publiaher.  _ 

GENERAL  MANAGER  for  4,000  dr- 
eulation  Chart  Area  8  daily.  Should 
have  news  and  advertising  experienoa. 
Excellent  opportunitiea  for  advance¬ 
ment.  Box  602,  Editor  A  Publisher. 

ADVERTTSING  PROMOTION  MAN¬ 
AGER  wanted  by  daily  Chart  Area  7, 
with  nearly  9,000  circulation  Need 
energetic,  enterprising  man  with  ideas 
wbo  can  sell  and  promote.  Own  two 
dailies  and  radio  station.  Unusual  op¬ 
portunity  for  man  who  can  produce. 
Good  saluy  plus  bonuses.  Major  medi¬ 
cal,  hospitalization.  life  insurance 
benefiU.  Box  711,  Editor  A  Publisher. 

_ Artiata  -  CartooniaU _ 

CARTOONIST  to  ghost  succsssful  na¬ 
tional  syndicated  comic.  Send  samples 
and  return  postage.  Box  703,  Editor 
A  Publisher. _ _ 

_ Circulation 

DISTRICT  MANAGER^Ezeallent  op¬ 
portunity  for  ambitious  young  man. 
Must  have  at  least  one  year  axparienes 
in  eireolatioa  work.  Chart  Area  2.  Box 
303,  Editor  A  Publisher. 

CIRCULATION  MANAGER 
Combination  daily-Sunday  looking  for 
aggressive  circulation  man  with  a  suc- 
ce^ul  record.  Must  bo  thoremghly  ex¬ 
perienced  in  all  phaaea  of  circulation. 
This  is  an  excellent  growth  oppor¬ 
tunity.  If  you  feel  you  can  qualify  for 
this  position  please  write  us  fully  about 
yourself.  It  will  be  held  in  strict  con¬ 
fidence.  Box  721,  Editor  A  Publisher. 

CIRCULATTON  MANAGER  WANTED. 
Daily  in  75.000  to  100,000  circulation 
class  on  east  coast  wants  experienced 
circulation  manager  who  can  produce. 
Write  Box  702,  ^tor  A  Publisher. 


WANT  TO  MOVE  UP  in  CSrculation 
with  a  Chart  Area  6  afternoon  daily 
(20,000  ABC  bracket)  that’s  going 
places  7  If  you’re  a  family  man,  not 
afraid  of  work,  recognize  an  oppor¬ 
tunity  when  you  see  it,  send  the  facta 
to  Box  739,  Editor  A  Publisher. 


Display  Advertiaing _ 


DISPLAY  ADVERTTSING  MAN  now 
employed  in  the  midwest  on  a  papv  of 
15-36,000  circulation.  Must  be  strong 
on  selling  and  layouts.  ’This  iMoitioa 
offers  a  good  salary,  insurance,  and 
retirement  benefits.  Send  complete 
resume  and  references  to  Box  624, 
EMitor  A  Publisher. 

14,000  CALIFORNIA  dally  has  imma- 
diata  opening  for  salesman  who  wants 
to  go  placaa.  Must  be  strong  on  sales 
and  layout.  We  offer  opportunity,  sal- 
ary  plus  incentive  bonus  and  a  sports¬ 
man’s  paradise  with  a  wonderful  cli¬ 
mate.  Airmail  repilea  to  advertising 
r  director,  Reoord-Searchlight,  Redding, 
,  California. 

)  _ 

MUSHROOMING  ILLINOIS  tuburbe. 
Experienced  ealesman :  layouts ;  ae- 
.  count  and  city  wide  eami^gns.  Pro* 
)  greasive  daily.  Advancement  possibili¬ 
ties.  Box  637,  Editor  A  Publisher. 


HELP  WANTED 


Editorial 


HELP  WANTED 


Editorial 


INSTRUCTION 


Clatsified  Advertising 


HELP  WANTED 


Display  Advertising _ 


WANTED:  Elxperienoed  newspapei  COUNTY  OFFICER  Magazine,  1001  WANTED — Combination  suburban  edi-  NOW— it’s  up  to  318  newspapeii  Um 

display  advertising  salesman:  copy,  lay-  Connecticut  Ave.,  Washington,  D.  D.  tor — editorial  writer.  Minimum  two  have  enrolled  students  in  the  30  iJZ, 
out,  selling,  servicing.  Top  starUng  paying  3c  per  word  to  Cou^ouse  re-  years  experience.  Write  S.  H.  Wend-  Howard  Parish  Course  in  Clauifiri 
salary.  Paid  vacation,  sick  leave,  eu.  porters  for  material  of  substanM  on  over.  Editor,  The  Journal,  afternoon  Advertising. 

ODDortunitv  for  wage  increase  ano  county  government  small  or  medium  daily,  Meriden,  Conn. 

advancement  in  11  paper  organizaUon.  counties.  No  routine.  Must  have  na-  - — - - - - - —  One  big  reason  its  a  smart  plan  1» 

OneraUon  Step-Up  and  other  educa-  tional  interest,  implicaUons. _  WANTED :  (^eral  News  Reporter.  iU-  newspapers  ...  their  salespeopla  m 

Uonal  programs.  Interview  arranged.  SOUTHERN  METROPOLITAN  daily  Uonf* oai^vw»U^  g^uo'^Ssu^^nM'  TH^r“own"tiMP^ 

In  reply,  state  experience,  educational  needs  picture  editor.  Must  understand  THmR  OWN  TIME.  T*ie  s^espooplt 

background,  starting  wage  expecteu.  R.o.P.  Color.  Box  618,  Editor  &  Pub-  Marino,  Daily  Adver-  ^  tor  it,  b^use  it  helps  them  do  i 

Addre^  Retail  Advertising  Manager,  Usher.  User,  Lafayette,  La. _  bett^  job  and  makes  them  worth  oon 

The  Lima  News,  Lima,  Ohio. _  _ WANTED  WANTED  woman  for  editing  and  pro-  newspapers. 

EXPERIENCED  SALESMAN  for  su-  MEDICAL-SCIENCE  WRITER  duction  (make-up)  Woman’s  Quarterly  If  you’ve  been  putting  off  enrollio, 
jierior  small  daily  with  unlimited  Northern  California  organization  seek-  publication  and  miscellaneous  items  in  your  Classified  people  in  this  oquik 
growth  potential,  San  Francisco  bay  jng  mature,  medical-science  writer  ac-  Chart  Area  6.  Half  time.  Salary  open,  that  gets  more  linage  and  revenue  . . . 
area.  Ideal  living,  working  conditions,  customed  to  wriUng  for  newspaper  and  Please  give  details,  experience  and  now's  a  good  time  to  quit  being  i 
top  schools,  i^cellent  salary  plus  bonus  genertd  magazine  audiences.  Must  be  background.  Open  April.  Box  712,  Edi-  "putter-offer”!  Write  or  phone  u,  their 

arrangement.  Send  complete  resume,  thoroughly  profeesional,  productive,  oo-  tor  &  Publisher. _  names  ...  or  if  you’d  rather,  we'i 

references  in  strict  confidence  to  Box  ooerative.  Exceptional  opportunity  for  vniTM/-  irw  v.,  descriptive  brochure  and  regaiir 

704,  Editor  and  Publisher. _  ri^t  man.  Salary  open.  Send  exhibits,  enrollment  forms.  The  tab  is  just  M 

CHART  AREA  6  daily  has  local  dis-  605.  „„  im^IirUnt  beat,  6-d^  ^v^  fini*^'  th2‘^cou?«  inou'dSl 

play  opening  calling  for  proven  pro-  Editor  &  Publisher. - ^ - - -  —  jgO  2300,  Art  Grant,  Ben-  u" one  of  ^e  ^ 

ducer  interested  in  security  plus  ex-  YOUNG  MAN  preferably  journalism  nington  Vermont  Banner.  orthe  ^  kno^nH  wiTSS 

ceptional  opportunity  to  advance  in  graduate  with  weekly  or  small  daily  ■  in  »  ®  1  ***^ 

near  future.  Address  Box  737,  Editor  Lperience  for  reporting  job  on  Ohio’s  Free  Lance  ‘ 

&  Publisher.  fastest  growing  daily.  Write  to  Janies  o  ..  ^  ^  Do  yourself  a  favor.  Check  this  ia- 


feel  It  was  one  of  the  best  investmtau 
of  the  year — let  us  know  and  we’ll  mmI 
you  a  bushel  of  fresh  Florida  orsngal 

Do  yourself  a  favor.  Check  this  ia- 


FINE  OPPORTUNI’TY  for  top,  expe-  1  K.  Ckillins,  Managing  Editor,  News  FREE  LANCERS  I  Sell  your  photro  to  portant  newspaper  executive's  ad  tcdu 
Heneed,  ^ble  ^ve^Ushig  s?lesm^  Herald.  Willoughby.  Ohio. _  .xe. 


rienced,  capable  adverUsing  salesman.  Herald.  Willoughby,  unio. _ 

Must  know  copy,  lay-out  and  selling,  FREE  110  toYlftO  W 

be  sober  and  dependable.  Give  full  de-  JOB  MARKET  letter,  with  list  of  avail-  ^infoTOition  ^bto^P^ 

tails  experience,  references  and  salary  able  jobs  and  nationwide  ranployment  ,  ki  w  zrxv.  Press 

expected.  Write  Las  Cruces  (New  condiUons.  Bill  McKee  Birch  Personnel,  Pictures,  im  w.  Shtn,  w.y.o. 

Mexico)  Sun-News.  69  E.  Madison.  Chicago,  Illinois. _  Mechanical 


NA’nONAL  NEWSPAPER  represent¬ 
ative  has  Chicago  opening  for  aggres¬ 
sive  salesman  with  extensive  local  ad¬ 
vertising  sales  background.  Contact 
with  agencies  and  their  clients  desira¬ 
ble.  Send  references  and  complete 
resume  to  Box  740,  Editor  &  Publi^er. 
NEEDED  lMMEa>IA’rELY  I  ExperU 
enced  aggressive  retail  salesman  for 
14,000  daily.  Must  be  good  on  selling, 
layouts,  ideas.  Position  offers  pleasant 
working  conditions,  company  benefits, 
opportunity  for  advancement.  Air  mail 
complete  work  record,  references,  pres¬ 
ent  salary  to:  W.  D.  Heller,  Adver¬ 
tising  Manager,  Star-Herald,  Scotts- 
bluff  Nebraska. 

PROMISING  EXECUTIVE  FUTURE 
and  excellent  starting  salary  for  sales¬ 
man  in  national  advertising  depart¬ 
ment  on  one  of  the  nation’s  le^ing 


EDITORIAL  ASSISTANT 

Diversified  duties  for  girl  as¬ 
sisting  Public  Relations  Direc¬ 
tor  in  Division  Headquarters  of 
advanced  research  and  develop¬ 
ment  engineering  organization. 
Southwestern  Connecticut  loca¬ 
tion  adjacent  to  Long  Island 
Sound.  ^lary  $85. 

Ability  to  write  creatively  for 
(Company  newspaper  desired. 
Good  typing  skill  required. 

U.  S.  Citizenship  required 
Liberal  Employee  Benefits 


company  magazines  buy.  Payment  from  SCHOOL  DIVISION  OF 

$10  to  $100  for  single  pictures  and  cap-  l-K^WARD  PARKM 

tions.  Free  information.  Gebbie  Press  .  , 

Pictures,  161  W.  48th,  N.Y.C.  1  Abl>OCIATES,  INCORPORATBS) 

lUtH-hnnlfnl  I  Classified  Advertising  Development 

'  I  Services  For  Newspapers  Since  IMS 

INTER’TYPE^^E^T^  for  model  I  4 

C.  ads  and  heads.  1 

PRESSMAN  for  new  twin  Goss  Cox-  '  ' 

p-Type,  m^mum  16  ^ges,  some  over-  SlTUAT10^S  WANTED 
time.  40  hr.  week.  Non-union  shop.  — : —  ; 

Excellent  working  conditions  on  6,000  Administrative 

afternoon  daily.  Tell  all  in  first  letter.  ' 

H.  Schaafsma,  Reflector-Herald,  Nor¬ 
walk,  Ohio.  MWWSPAPirn  ■p.YP.rniTTVP. 


SITUATIONS  WANTED 

Administrative 


OFFSET  MAN 


NEWSPAPER  EXECUTIVE 
Successful  life  lonsr  association  ii 


for  Royal  Zenith  Sheet  Head  Press.  Ex-  newspaper  publiahing  industry,  200, IM 
cellent  opportunity  for  man  interested  population  area.  Broad  current  and 
in  starting  job  shop  work  in  the  St.  tive  experience  in  newaixaper  publiihui 
Lawrence  S^w'ay  area.  Good  future,  with  preference  and  strongest  bid’ 
Write:  Stan  LaValley,  P.  O.  Box  226,  ground  in  labor  affairs,  all  crafts,  cot 
Pot.sdam,  N.  Y«  ..  traoCa,  fully  informed.  Available  ui 


ruiUKtj  L.iberai  j^-mpioyee  uenems  Potsdam.  N.  Y.  . .  ixacU,  fully  informed.  Available  id 

and  excellent^  starting  salary  for  sales-  intrrftfwl  in  contactincr  a  newineM 

man  in  national  advertising  depart-  Send  complete  resume  to  Prom4}tion — Public  Relations  Dubliaher  or  interests  in  one  of  di 

ment  on  one  of  the  nation’s  leading  Box  706,  Editor  &  Publisher  -  ^ 

EDI’TOR  —  For  position  in  Macon,  OPPORTONITY  Reian  av^l^e  will  be  rea^SSTt 

comnlc..  rmiiixxll!  Georgia.  Sizeable  farm  monthly  needs  PTIPT  TP  RPT  ATTONQ  extremely  sound  and  unquestioosbk. 

x.rVv, a  man  able  to  handle  editing,  makeup.  ,  ^ELA'HONS  Reforonoee  above  average  all  polah 

will  be  spelled  out  to  those  who  qualify  ■  .nii.1  ..ditm-inl  »-»neriencp  tor  a  man,  2o-o2,  In  one  of  Americas  ,  a..:--  k„uh  ^ 

SPACEllALESMEN.  exnerienc.  eko  in  its  field,  "ork  <>"  week  y  employee  publication  rieenerf  ^ 


metropolitM  newpapers  in  Chwt  Area  eDI’TOR  —  For  posiUon  in  Macon, 
Lnnlrt^  Georgia.  Sizeable  farm  monthly  needs 

^  r  tV  a  man  able  to  handle  editing,  makeup, 

to  ^9?  production ;  solid  editorial  experience 

&  PuW^sl^r necessary,  some  farm  background  de- 


Pronuuion — Public  Relations 

OPPORTUNITY 

IN 

PUBUC  RELA’nONS 


for  6  to  10  years.  I  have  a  round  iro 


SPACE  SALESMEN,  experience  needed  the  outstanding  magazine  in  its  field.  9"  ®mmoy(re  puwication  finaniial  situation.  Deepest  eos 

JPi’  '“Sal  newspaper  New  York  City.  Write  full  details  to  Fitzhugh  Turner,  ?  mile  sideration  because  of  real  qualifiesti* 

OL  6-5767.  Mi-  P..ki:.kin,r  Inn  Wnin-onton.  Applicant  murt  have  newspaper  expe-  ..  .  . 


OL  6-0167.  Virginia  Publishing,  Inc.,  Warrenton, 

WANTED  Vi^nia^ - ^ - ^ - 

nrTAii  A  rM/rpiTii-ik  i/~  GENERAL  assignment  reporter,  farm, 

KtlAIL  ADVERTISING  some  sports,  etc.  Write  D.  Grandon, 

SPACE  SALESMAN  The  Daily  Gazette.  .Sterling,  Illinois. 

youZ'^^no'^seir  ^^in^Sfdwestorolailf ^eprr^  tS 

in  the  New  York  Anotoln'Jt.  reward  editorial  ability  and  hard  work. 

should%a^v72^jrears^Tmo1^^^^  Opportunities,  plenty. 


Write  full  details  to  Fitzhugh  Turner,  P-'Y  puouc  relations  aro^men^  sideration  because  of  real  qualifiestiisi 

Virkdnia  Publishing,  Inc,  Warrenton,  AeTirand'"rotle^e"''tdS!"ThisTs  1' 
y irginm. - - - -  excellent  opportunity  with  liberal 

GENERAL  assignment  reporter,  f^m.  benefite  in  an  expanding  public  rela-  m 

some  sports,  etc.  Write  D.  Grandon,  tions  department.  Our  staff  is  aware  uSS 

The  Daily  Gazette,  Sterling,  Illinois.  of  this  ad.  Send  complete  resume  and  1  ^  Box  600, 

GBTT  ’THOSE  ROOTS  down  with  a  salary  requirements  to  Box  701,  Editor  '  “  •ruoiisner. 
growing  midwestern  daily  prepared  to  &  Publisher.  I 


’This  opportunity  is  with  a  national  IN  NEWEST  STA’TE.  Reporter,  young 
publication  and  offers  outstanding  op-  man,  aggressive,  imaginative,  photog- 
portunity  for  advancement  and  growth,  raphy  would  help  but  not  essential. 


Box  720,  Editor  &  Publisher. 
Editorial 


Should  have  a  year’s  real  experience 
behind  him.  Apply  Air  Mail,  Daily 
News,  P.  O.  Biox  1660,  Anchorage, 


INSTRUCTION 

_ Linotype  School _ 

OHIO  LINO’TYPE  SCHOOL 
LOGAN.  OHIO 

Linotype,  Intertype  Instruction 
Free  Information 


BU.SINESS  OR  CIRWLATION  MAN¬ 
AGER  :  cost  conscious,  promotx* 
minded,  capable  of  building  sound  d^ 
culation  and  advertising  revenue.  Ors 
nine  years  sales,  circulation  manift- 
ment  and  office  experience.  Qiirt 
Areas  3,  4,  6,  6,  or  9,  Box  733,  EdHor 
&  Publisher. 


WANTED  competent  desk  man  for  ^'mika. - 

60.000  circulation  Morning,  Evening,  NEWS  EDITOR-PHOTOGRAPHER  for 
Sunday  New  England  newspaper  —  ABC  weekly  in  thriving  suburban  area, 
quality  demanded  for  quality  newspa-  Chagrin  Valley  Herald,  Chagrin  Falls, 
per.  Box  536,  Editor  &  Publisher. _  Ohio. _ 

NIGHT  NEWS  EDITOR  for  thriving 

small  toven  daily.  All  around  desk,  in- 
lisher  eluding  sports,  make-up.  Older  man  pre- 

Mor^’eadaf^t^N.^""''^  News-Times.  ,  No  drinkers,  floaters.  Pays 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


REPORTER-DESKMAN 


$4800-6000  right  man.  Also  need  ex¬ 
perienced  Reporter-Desk  Man.  Fine  cli¬ 
mate.  beaches,  top  schools,  youth  pro¬ 
grams.  Telephone  or  wire  Editor, 
Jacksonville,  North  Carolina  Daily 
News.  If  writing,  enclose  clips. _ 

100,000  CTRCULA’TION  newspaiier  in 
1  southern  New  England  needs  capable 
reporter  for  major  suburban  town.  Car 


Kfi  -r  - _ _  j  ,o  southern  New  England  needs  capable 

under  60  years  of  age  wanted  on  12,000  reporter  for  major  suburban  town.  Car 

circulation  midwest  daily.  PM.  Prefer  essential  to  job.  Immediate  vacancy. 

Hox  719.  Editor  &  Publisher. 

midwest  individual.  Write  full  details  - - 

.  REPOR'TER.  Near-beginner,  female, 

to  Editor,  Pharocs-Tnbune.  Ixigans-  preferred.  Write  air  mail,  stating  quali- 
nort  InHinns  fications,  salary  desired.  Six-day,  after- 

’  noon  paper.  Editor,  ’The  Enterprise, 

Livingston,  Montana. _  | 

_ ^ _  SOUTHERN  CALIFORNIA  daily  seeks 

REPORTER — For  Municipal  Beat  on  husband  and  wife  team  (one  full  time, 
fast  growing  daily.  Go<m1  salary,  bene-  one  part  time)  to  operate  established 
fits.  Must  relocate.  Contact  Managing  news  bureau  in  neighboring  community. 
Editor,  Dally  Record,  Morristown,  N.  J.  Box  705,  Editor  &  Publisher. 
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Use  CHART  AREA  Number  in  Ad  copy  for  showinc  ^ 
LOCATION  without  IDENTIFICATION  i 

EDITOR  8C  PUBLISHER  for  February  14,  19« 


/. 


SITUATIONS  WANTKO 


READY  WILLING  ABLE 

able  with  29  years  newspaper 
experience  to  be  the  general  man- 
iger  of  your  small  city  elaily. 
Solid  in  advertising,  management, 
proinotions  and  productions. 
WILLING  and  capable  of  increas¬ 
ing  your  advertising  sales  and 
reede^ip  with  proven  legitimate 
methods. 

READY  after  being  a  partial 
evner  and  advertising  manager  of 
t  newspaper  chain.  Age  51.  Sold, 
tvailable  now. 

Vernon  Nicicless  Jr. 

512  S.  Park,  La  Grange,  Ill. 
Telephone  FLeetwood  2-6050 

GENERAL  MANAGER 


SITUATIONS  WANTED 


Editorial 


SITUATIONS  WANTED 


Editorial 


SITUATIONS  WANTED 


Editorial 


AMBITIOUS  COLLEGE  EDITOR  seeks  REPORT'SR,  3%  years  experience.  SMALL  DAILY  OR  WEEKLY  —  Ad- 
job  with  aggressive  daily  or  wire  serv-  Spot  news,  photography.  Strong  on  ministrative  General  Manager  of  pnnt- 
ice,  any  location.  Long  range  goal,  features.  B.S.  Vet.  29.  Will  relocate,  ing  plant  wants  to  learn  news-ad-cir- 
foreign  assignment.  Vet,  26,  SDX.  Available  now.  Box  639,  Editor  &  culation  operations.  College  graduate 

Available  April.  Box  423,  Editor  &  Publisher. _ _  in  Business  with  3  years  in  liberal  arta 

Publisher. _ U.N.  CORRESPONDENT  offers  serv-  (writing).  Can  puli  own  ^^ght  m 

EUROPE-BOUND.  Assistant  City  Edi-  ices  on  stringer  or  part-time  basis-  ?  train  or 

tor  seeks  desk-reporting  job  on  news-  features,  articles,  interviews,  interpre-  d-”*  “Tnt/rJtlt  in 

paper/ magazine.  Have  daily,  competi-  tive  pieces.  M.A.  international  affairs.  ^ 

Sve  n^spaper  experience.  Strong  U.N.  Delegation  experience.  Wide  con- 

news,  features.  Good  educational  back-  tacts.  Box  607,  Editor  &  Publisher.  ”  fuDiisner. - - 


form  of  ownership.  Box  715,  Editor 
&  Publisher. 


ground.  Write  Box  604,  Editor  and 
Publisher. _ _ 

MANAGING  EDITOR 


VETERAN  NEWSMAN  EXPERI-  X J 

ENCED  metropolitan,  suburban,  small  dailies,  seeks  d^k  job.  Rewurceful 

-  »  team  man,  can  deliver  under  fire.  Box 


MANAtaliNto  cuMur;  “”S“S  iriutj'wd.&isrs  nt.  bcu.,  t  Puni.i,.,. _ 

I  can  produce  a  crisply  written.  Ugrhtly  Indies  backtrround  all  phases  WASHINGTON  ANGLE?  Capitol-baaed 

edited,  alert,  attractively  up  pa-  reporting,  special-general  assign-  writer  who  covered  Federal  education 

per.^  Skilled  in  use  of  art.  Exceptions  ments,  editorial  work.  Immediately  beat  5  years,  seeks  similar  part-time 

ability  to  train  and  develop  staff,  build  available.  Qualified,  competent,  eager,  specialized  assignment.  10  years  news, 

prestige  and  good  will.  Background  in-  willing.  Box  638,  Editor  &  Publisher,  features,  experience.  Box  723,  Editor 

/~CMCDAI  kJAMA/^CD  I  ribUitv  o'i  SJ^o^ new^wra*  EfftSTve  WRITER  WANTS  Sunday  magazine,  &  Publisher. - 

GENERAL  MANAGER  Tod  ^fl*  special  assignment  or  editorial  writing  WRITER-EDITOR,  37.  wants  job 

a  looking  for  publisher  who  needs  chart  Areas  l’,  2,  3,  6.  Box  622.  Editor  ..J""®;  mutheast.  Ag«  Mexico  City  or  C^rib^an.  Featur«, 


mtreesive,  profit-building  manager.  *  Publisher.  I 

Thoroughly  experienced  in  all  depart- - 

ments  in  aggressive  chain  organiza-  r^w-r^r-  ,  ' 

tion  of  medium  dailies.  W'illing  to  READERS  LIKE 

nuke  raall  investment.  Top  references  1 

&_Publisher. _  newwcrman-.  newspajier.  It  also 

-l-  mo™,  Tho-OTM. 

to  publisher,  business  manager  small  •Jit'all  daily  editor,  37,  will  discuss 
My.  36,  family.  Box  710,  Editor  &  leadership  of  under-50,000  daily.  Mi- 

_  chael  J.  de  Sherbinin,  Hanover,  N.  H. 

Artinta  -  C.artoonistg  Telephone:  1034-J. 

TOP  NOTCH  NEWSMAN  leaving  edi- 
^mthj^er  WO.OOO  Circj^ation.  M.-  tor-managemhip  of  two  weeklies  and 


37,  family.  Box  630,  HMitor  &  Pub-  news  or  tourist  publications.  Available 


lisher. _ 

COLLEGE  PUBLICATIONS  EDI¬ 
TOR — 39.  single.  M.A.  (English). 
SDX,  lAPHC.  Wide  experience  in 
pubiicutions  planning;  thorough 
grasp  of  writing,  editing,  typog¬ 
raphy,  layout,  all  production  fac¬ 
tors.  Small  daily,  weekly,  radio. 
Public  Relations,  college  teaching 
background.  Up  30%  from  starting 
pay  present  job,  but  interested  in 
set-up  (college,  or  commercial  in 
college  town)  that  will  permit  fur¬ 
ther  graduate  study.  Box  713,  Edi¬ 
tor  &  Publisher. 


July.  Resume.  Box  718,  Editor  &  Pub- 

lisher. _ 

YOUNG  EDITOR  of  small  daily  seek¬ 
ing  change.  Experienced  all  phases 
newsroom.  Will  consider  copydesk  or 
top  reporting  spot  medium,  large  dally 
with  oppot^nity  for  advancement.  Pre¬ 
fer  Chart  Awas  2.  3,  6.  Write  Box 
723,  Editor  a^Publisher. _ 

**EDITORSX.REPORTERS** 

National  clearing  house  for  competent 
personnel  coast-to-coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 


SSer**f«iTly'*’m^"  SS^vea^  ow"  intereat  In  same,  seeks  return  CRACKERJACK  REPORTER  and  fea-  6  E-  46  St..  New  York.  OXford  7-6728 

.A — J.  to  responsible  daily  news  job.  $10,000  ture  writer  has  good  job  with  100.000  —  7  :  • 


10  years  in  newsniir>»r  flote  I  responsioie  oaiiy  news  joo.  »iu,uuu  ture  writer  has  good  job  with  lOO.UOU 

Wte's  Who  in  Ame?r4  716^"  ‘*“1  ^  P'"®  circulation  paper,  wants  better  - Mechametd - 

tor  k  Publisher.  ’  ^  Amen^  one  with  magazine.  Age  31,  top  editor-  AMBITIOUS  OPERATOR  -  PROOF- 

daily.  Write  Box  613,  Editor  *  Pub-  ial  skills  including  graphics.  Box  725,  READER  seeks  foreman  job  in  1959. 

lisher, _  Editor  &  Publisher. _ Prefer  Southwest.  Have  experience. 

Ivo/nTT  A>PTniT  w . SPORTS  WRITER-EDITOR,  25,  AB  know-how  and  desire,  need  chance  to 

WkiZ.  j  -1  manager,  27,000  Journalism,  available  March  18  after  EXPERIENCED  newsman,  26  years  prove  it.  Box  717,  Editor  t  Publisher. 

“^ceilent  background  two  years  as  Army  operaUons  officer,  background  as  editor,  managing  editor,  - jrr - . 

•*'  phases  of  Midwesterner,  SDX.  married,  ear,  know  citv  editor,  editorial  and  staff  writer.  Photography 

camera.  Box  611,  Editor  &  Publisher,  gome  desk,  makeup,  desires  permanent  r.x»>FRT  PHOTOGRAPHER  Available 

Box  410  Editor  A  PiiKli«h»r  Write  aDMAN — offers  20  years  know-how  to  connection  with  prosrressive  medium  March  1  Chart  Area  6  Write 

Sharp  layout*.  Avail-  size  daily  or  large  weekly.  Background,  ^Itor  A 

WHJ^KNOWN  Circulation  Manager,  abl?  immediately.  Box  626,  Editor  and  ability,  sound  newsroom  aggressive-  - : — - - 

consider  oppor-  Publisher.  ness,  judgment  and  leadership  know-  _  ,  ,,  . , 

2511?’  Proven  record  of  increa-sed  cir-  CRUSADING  reoorter-editor  80  ^nts  merits  key  position  and  top  salary.  TOApfTO  neaa  ph^grapher  availabis 

h^Ming  on  M^lwwt  dan^^^  Employed.  Write  William  B.  Hender-  March  1,  Age  27.  have  equipment,  car. 

Box  602,  Editor  A  Publisher.  son.  1000  North  Main  or  call  217WX,  single,  will  go  anywhere,  feperienced 

KPERIENCED  rrRrTtT  ATTnTJ  6-8.  Editor  and  Publisher. - ^  Anna.  Illinois  after  6  p.  m.  Fairchild  and  darkroom.  No  writing. 

«  yesrs^d  ^  GENERAL  REPORTER.  Seeks  job  -  « a isr a  rmri'' -  Bill  Glover.  1481  So.  llth..  Mount 

ABC  UttU  PI  vrith  aggreeelve  dally,  B.S.  Vet.  Single.  Vernon.  Wash.ngton. 

A  i>  Merchant  Plan.  Mail.  Mo-  will  Box  625  Editor  A  Pub-  AWARD-winning  managing  editor,  36,  — ^ —  — -  ■  -- 

^  ^tes.  Promotion  minded.  Desire  ‘  ^  offers  the  following:  COLOR  BONDED  dailies  please  note: 

“P  job  on  pajvr  in  5,000  to  12,000  ,  - - - - - — ; —  ‘HAS  directed  news  operation  on  Thoroughly  experienced  photographer. 

-***■  ^93.  Editor  &  Publisher.  FOR  good _c<my reader/ re-  quality  dailies  of  10,000  to  60,000  cir-  lolor  technician,  ^miliar  all  phases 

i  CmCiULATION  MAMArpo  ~  porter  7  WomM.  26,  BASJ,  3  y««J8  culation.  news  print  color  assignment  to  printed 

!  em-  news  desk  MWweet  40,000  daily,  seeks  vPRODUCES  livelv.  interesting  na-  nara.  Can  nrovide  technical  color  train- 


inlnv-i  j  •  MANAGER,  now  em-  news  deak  Midwest  40.000  daily,  seeks 
i  16  years  expe-  news  job  in  Midwest,  (jhart  Areas  1. 


‘PRODUCES  lively,  interesting  pa-  page.  Can  provide  technical  color  train- 
■r.  ing  for  otherwise  capable  personnel. 


'  ri«ice  Fxmilig-  -JT.i,  n  u  ■'rr  per.  ing  for  otherwise  capable  personnel. 

dreulatiOT  phases  of  2^^10.  11,  12.  Accurate,  fast.  Box  628,  •OUTSTANDING  developer  of  re-  Tearsheets.  proofs  on  request.  Write 

A™  "IV-”'!"'.'"'?;  Evening,  Sund_ay.  Editor  and  Publisher, _  porters,  editors.  Box  621.  Editor  A  Publisher. 


W  pi-.  ***"■'£!*•.  children.  Box 

J*t  Editor  A  Publisher. 


NEWSMAN  25,  8  years  sports  and 

^ _  news  experience  in  wire  service  New  _  ^  w  ■  oe  ^ 

JJrumwttxS York  bureau  seeks  sports  job.  Prefer-  •ABLE  in  swinging  all  desks.  ne^  photoj^apher.  Single.  *.5, 

/tnvermtng  ably  Chart  Area  2  but  not  a  must.  Ex-  •OOMMUNTTY-minded.  3 »A  years  so^  news  phot^aphy  E-x- 

CLASSIFIED  MANAGER  or  Classified  P«rt  knowledge  and  coverage,  all  Highest  references,  including  all  em-  penen.-e  darkiwm  and  Fairchild,  tteve 
Cwplsy.  Experience  in  competitive  sports.  Box  537,  Editor  t  Publisher.  ployers.  WTiy  i>ot  write  for  details?  equijnn^t.  will  relocate.  Box  730,  Edi- 


porters,  editora. 

•KNOW^DGE"of’*ali  departments.  I  CREAT^E  AND  raPERT^CTTO 


•ABLE  in  swinging  all  desks. 
•OOMMUNTTY-minded. 


news  photographer.  Single.  2.5,  vet. 
3*/,  years  solid  news  photography.  Ex- 


iT,  compeiiiive 

mtffcet.  Box  636,  Editor  A  Publisher. 

^  Advertising  OUTD(DOR  WRITER  ^^e^.^turl®  w"iVaftern^n  vt  a  Pho+oqrapher? 

^ermces.  (>n’  te^n  77®  ?®®*  "’i"  ment  head.  31.  now  earning  $115.  Can  »oc.  Job  Placement  Bureau,  aa  a  serv- 

University  ^“caS  nf,«  «>."«•  deal  with  public,  manage  personnel,  icc  to  its  members  and  to  Prmn^^o 

•«».  Public  reUttona  and  "  city  h^l.  police,  and  general  assign-  handle  all  phases  news  work,  enjoys  c^r’oyers  maintains  a  rONFIup. 

•doos.  Excellenf  “  5®**^  “a*  T*®"*-  Know  Camera.  Pieces  in  top  out-  ^Hting  does  it  well  Box  714  F.ditor  TIAL  list  of  News  Photographers 

4^  tecord.  door  magazines.  Present  pay,  $125  "  ^®"-  available.  Still-TV.  Film-News  reel, 

•k'*.  n  lo.'i^  at.^k.C -  Moat  with  own  equipment.  No  Fees- 


OUTDOOR  WRITER 


Box  734,  Editor  &  Publisher. _ 

NEWS  EDITOR  13.000  daily  wants  ad¬ 
vancement,  future  with  afternoon  pa- 


tor  &  Publisher. 


537,  Editor  A  I^blisher.  I  tion.  Phi  Beta  Kappa,  University  of 


Editorial 


PUBLIC  RELATIONS 


.  .  ..  _ _ —  _ Write,  wire  or  telephone. 

^‘"‘^iTVd  Information,  research,  writing  -  top  „  Gerald  A.  Clarke 

one  child.  Box  600,  Editor  &  Pub-  experience  in  transportation  (ships.  4524  Towle  Avenue  Hammond.  Indiana 


Telephone  WEstmore  1-2!>C6 


^*BWSMAN  Mnvo  _ lAt  .  .  .  Ilsner.  - - - - - — - -  planes)  and  related  fields  of  industry —  Telephone  WEstmore  1--!>C6 

nni,  ,,  ,  •rith  what  he  pp-  PERCEJPTTVE  and  spirited  young  top  references  and  ability — available  _  .  n  at-  •* 

^  “  uMion  ■  beat  newspaper  tired  newsman  wants  to  join  aggressive  NOW.  Box  708.  Editor  &  Publisher.  rromotton - runlic  netanonx 

^Mweat  and  wants  to  work  in  far  R^RTER.  35.  experienced,  able,  edu-  Kir\A/  TM/- I  AMP. 

enL ‘’iSl’'ch'i7a-go'  Xire"  se^^^:  '"?t"’Tesk”Vter'^reter"- ENGLAND 

^  ngnt.  Twentx  _ wAibiriv  fAofiti-Aa  Pin  oTifi  chaii  e  at^  desk  later.  Prefer  West.  niiDt  DCi  ATiO(MC 


Twenty  years  general  news,  weekly  feature*.  Army  PTO  and  Ub- 

Washington  and  foreign  ex-  loH-.  Rc*»®rt ,  Schwarz.  Blackfork.  Ark,  SSile*  w^J^kl^^’ediS,?.  Write  B^x  m 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Tra, 


“Letters-to-the-editor  provide 
one  of  the  most  influential  chan¬ 
nels  by  which  active  citizens 
can  express  ideas  about  timely 
subjects  on  general  concern,” 
according  to  a  report  issued  by 
the  Rollins  College  Center  for 
Practical  Politics  entitled  “Pol¬ 
icy  of  Florida  Newspapers  on 
Letters  to  the  Editor.” 

In  a  study  of  the  letters-to- 
the-editor  policies  of  all  Florida 
daily  newspapers  with  circula¬ 
tion  over  10,000,  the  Center  re¬ 
port  comes  to  these  conclusions: 

1.  that  newspapers  take  seri¬ 
ously  their  responsibility  to  pro¬ 
vide  for  and  to  encourage  the 
expression  of  opinion  by  readers; 

2.  that  letters-to-the-editor 
columns  have  reader  appeal  and 
are  valued  by  publishers  for 
their  circulation  pull; 

3.  that  newspapers  serving  a 
circulation  area  without  compe¬ 
tition  from  other  papers  take 
special  pains  to  encourage  ex¬ 
pression  of  opinion  because  of 
sensitivity  to  the  problem  in¬ 
herent  in  their  monopoly  of  the 
channels  of  communication; 

4.  that  newspapers  as  a  matter 
of  public  fairness  generally  give 
priority  to  positions  which  differ 
from  their  own  editorial  posi¬ 
tions; 

6.  that  letters  are  published  in 
a  volume  which  is  representative 
of  the  flow  of  opinion  on  a  par¬ 
ticular  issue; 

6.  that  abridgement  tends  to 
improve  the  letters,  give  the  text 
more  coherence,  sharpens  the 
writer’s  opinion,  and  makes  the 
communication  more  interesting 
to  the  reader. 

The  report  presents  the  poli¬ 
cies  of  individual  newspapers 
and  includes  comparative  charts 
to  show  space  allocated  to  let¬ 
ters  by  the  various  newspapers. 
*  *  * 

In  discussing  editorial  stand¬ 
ards  for  the  publication  of 
letters,  the  Center  report  sug¬ 
gests  the  general  advice  of  the 
Lakeland  Ledger:  “Be  brief — 
Be  Courteous — Be  Fair”  as  am¬ 
plified  by  the  Clearwater  Sun: 
“Be  Timely — Be  Sensible — Be  in 
Good  Taste.” 

From  its  study  the  Center 
cites  20  kinds  of  letters  which 
are  generally  unacceptable  for 
publication.  These  are  letters 
which  are: 

(1)  anonymous, 

(2)  blasphemous, 

(3)  written  to  use  letter  col¬ 
umns  for  free  publicity  to  sup¬ 
port  candidates  for  political 
office. 

(4)  obviously  copies  of  a  form 
letter. 


(5)  electioneering, 

(6)  are  grammatically  inco¬ 
herent, 

(7)  factually  inaccurate, 

(8)  libelous, 

(9)  indecent, 

(10)  carry  a  discussion  to  the 
public  monotony, 

(11)  written  in  poetry, 

(12)  obviously  a  part  of  a 
publicity  campaign, 

(13)  deal  with  out-of-state, 

(14)  fan  religious  contro¬ 
versy; 

(15)  repetitious  of  points  of 
view  already  expressed  to  the 
point  of  boredom, 

(16)  silly, 

(17)  directed  toward  the  pub¬ 
lic  embarrassment  of  some  par¬ 
ticular  person, 

(18)  vulgrar, 

(19)  dull,  and 

(20)  lack  of  tone  of  integrity. 

In  describing  the  letter  writer 

as  a  type,  the  report  points  out 
the  feeling  of  editors  that,  while 
some  letters  are  thoughtfully 
written  by  individuals  of  com¬ 
posure  and  insight,  many  are 
written  by  comparatively  obscure 
citizens  and  have  the  strong 
ring  of  sincerity  and  conviction. 
The  executive  editor  of  the 
Tallahassee  Democrat  finds  a 
“lamentable  reticence  on  the 
parts  of  college  i)eople  and 
governmental  employees  to  write 
letters  to  the  editor.” 

Copies  of  the  report  are  avail¬ 
able  from  the  Center  for  Practi¬ 
cal  Politics,  Carnegie  Hall,  Roll¬ 
ins  Ck)llege,  Winter  Park. 

The  study  is  one  of  a  series 
of  projects  being  conducted  by 
the  Center  on  media  of  mass 
communication.  Based  on  a  study 
conducted  by  Elmo  Roper,  the 
Center  takes  the  position  that 
writing  letters  to  the  editor  is 
one  of  the  identifiable  character¬ 
istics  of  active  citizenship. 

• 

Largest  Job  List 
In  Newspaper  Field 

Columbia,  Mo. 

A  total  of  319  job  openings 
requiring  journalistic  training 
were  listed  with  the  Placement 
Bureau  of  the  University  of 
Missouri  School  of  Journalism 
during  the  period  from  Sept.  1, 
1957,  to  Aug.  31,  1958. 

Frank  W.  Rucker,  director  of 
the  Bureau,  said  126  openings 
were  with  newspapers,  the  larg¬ 
est  number  of  listings  in  any 
single  field.  The  next  largest 
field  was  in  business  and  in¬ 
dustry,  which  listed  48.  Radio 
and  television  stations  listed  43 
openings,  schools  and  colleges 
listed  38. 


"Why  send  a  photographer  looking  for  a  Valentine's  Day  feature?  Yo« 
have  one  right  here  in  the  office." 


Christians-Jews 
Give  News  Awards 

The  National  (Conference  of 
Christians  and  Jews  announced 
names  of  34  award-winners  se¬ 
lected  for  work  in  1958  from  all 
divisions  of  the  media  of  mass 
communications. 

The  award  for  newspaper  edi¬ 
torials  went  to  the  Des  Moines 
(Iowa)  Register  and  Tribune 
“for  its  attempts  to  promote 
better  understanding  among  dif¬ 
ferent  faiths,  races  and  nation¬ 
alities — continually  stressing  the 
respect,  dignity  and  worth  of 
all  individuals.” 

Award  for  newspaper  articles 
went  to  the  North  Carolina 
Catholic,  Raleigh,  for  its  story 
by  Avis  Gallagher  entitled 
“Greensboro  Firm  Explodes 
Myth.” 

The  cartoons  award  went  to 
Lou  Grant,  Oakland  (Calif.) 
Tribune,  for  a  series  of  16  car¬ 
toons  on  Little  Rock  and  civil 
rights. 


Accountant  Hired 
To  Study  City  Records 

Meriden,  Conn. 
The  Meriden  Journal  bis 
hired  Anthony  T.  Zawicki,  regis¬ 
tered  public  accountant,  to  ex¬ 
amine  the  city’s  financial  records 
for  the  past  year  —  and  a  longer 
period,  if  necessary  —  with  the 
objective  of  “presenting  the  ti« 
picture  of  Meriden’s  financii 
condition.” 

• 

Gvil  Service  Award 
Given  Hearst  Paper 

Los  Angeus 
The  Diamond  Anniversary 
Award  of  the  United  States 
Civil  Service  Commission  his 
been  given  to  the  Los  Angela 
Herald-Express  in  recognition  d 
the  Hearst  paper’s  “continuous 
service”  in  publishing  news  of 
interest  to  federal  employees  in 
its  area.  Managing  Editor  Herb¬ 
ert  H.  Krauch  accepted  the  cita¬ 
tion. 


ALLEN  KANDER 


NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
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YOU  LOSE! 


The  promoters  of  federal  government 
"public  power"  are  trying  to  get  their  hands 
on  more  of  your  tax  money 

Fire  and  a  half  billion  dollars  is  an  important 
urn  of  money.  Especially  when  you  realize  that 
ome  of  it  is  yours. 

It’s  the  amount  of  tax  money  already  spent 
n  federal  government  “public  power.” 

.And  that’s  just  the  beginning.  The  lobbyists 
nd  pressure  groups  who  promote  “public  power” 
'■e  pushing  the  idea  that  Congress  should  spend 


10  billion  dollars  more  on  this  costly  program— 
to  be  collected  from  you  and  other  .Americans. 

.And  it’s  all  so  unneces.sary !  America’s  many 
independent  electric  companies  are  able— and 
ready— to  supply  all  the  electricity  the  nation 
noodA—irithout  your  tax  money. 

What  can  you  do  about  it?  Plenty!  This 
waste  of  taxes  goes  on  only  because  most  people 
aren’t  aware  of  it.  SF)read  the  word.  Talk  with 
your  friends.  As  soon  as  enough  people  know 
they  are  paying  needlessly  for  “public  power,” 
they  will  .stop  it. 


America’s  Independent  Electric  Light  and  Power  Companies 


Conivaittf  namt  H  rrtiurnt  throMtfh  thin  manmine 


PUBLIC  POWER” 


WINS- 


Young  consumers  choose  The  News! 


83%  of  The  News  home-delivery  audience  is  still  in  the 
peak-buying-years  under  45  .  .  .family-starters,  home-owners, 

true  consumers!* 


Here’s  where  your  market  is  .  .  .  young  people  who  need  more 
things . . .  have  money  to  buy  more  things ...  for  proof,  check 
the  table  to  the  right. 

And  here’s  where  The  News  takes  your  message  home, 
gets  action. 

That  83 ‘  f  can  be  an  overwhelming  money-maker  for  you, 
in  this  4  ’  2  billion  dollar  market. 

The'^ews 

WASHINGTON’S  FASTEST  GROWING  NEWSPAPER 

Now  read  by  174,626  families  every  day 
— an  increase  of  24.8%  since  1954 


ANNUAL  EXPENDITURES— ALL  INCOMES*’*’ 

(By  Age  Groups:  Average  vs.  35-44  years) 

AIL  FAMILIES  35-44  AGE  GROUP 

Food  $1130  yearly  av.  $1301  yearly  av. 

Travel  and 

Transportation  510  553 

Clothing  437  534 

Furniture  67  82 

Alcoholic  Beverages  65  81 

Tobacco  68  78 

Sources:  ‘Ender’s  Survey  of  News  Homf^-Delivery  Famili<*s.  1950  r^nsus. 
"•1950  Study  of  Consumer  Expenditur«>s  by  Bureau  of  Labor  Statistirs,  in 
conjunction  with  Wharton  School,  University  of  Pennsylvania. 


SCRIPPS- HOWARD  NEWSPAPERS 


NEW  YORK.  WorW-re/egrom  i  The  Sun 


CLEVELAND . Press 

PITTSBURGH . Press 

SAN  FRANCISCO . News 

INDIANAPOLIS . Times 


COLUMBUS . Ciliren 

CINCINNATI  .  .  .  Post  i  Times  Star 

KENTUCKY  .  .  .  Kentucky  edition, 
Cincinnati  Post  &  Times-Star 

KNOXVILLE .  News-Sentinel 


DENVER  .  .  .  Rocky  Mountain  News 
BIRMINGHAM  ....  Post-Herald 

MEMPHIS . Press-Scimitar 

MEMPHIS  .  .  .  Commercial  Appeal 
WASHINGTON . News 


EVANSVILLE .  P™“ 

HOUSTON . 

FORT  WORTH .  P™" 

ALBUQUERQUE .  sune 

EL  PASO . Her  Post 
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